











MASONIC BLUE LODGE 


Another quality piece by A. Sauer © Co. 
Massive 10K gold, cast in one piece. The 
emblem is a part of the ring, not soldered or 
riveted in place. No edges to catch or break 
off. Enamelled in regulation colors. Diamonds 
can be mounted in complete safety in solid top. 
$32.00 keystone. Specify design No. 3380/7. 


32nd DEGREE MASONIC RIB 


A favorite design for many yeal 





yy 


Massive 14K, cast in one p 
Enamelled in regulation colorg 


Design No. 3387/7 


Created and Manufactured by 


A. SAUER &6 COMPANY 
Makers of KON-ITE Watch Straps 
CINCINNATI, OHIO 
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x 


Jewelers 
ircular. 
Keystone 


Volume CXV Number 2 


P. M. FAHRENDORF, President 
and General Manager 


FRED V. COLE, Editor 
and Vice-President 


R. H. GOODRIDGE, Associate Editor 
JEAN L. TAYLOR, Associate Editor 
MADELINE LOVE, Gifts Editor 

JOHN E. McGINN, Art Editor 
JOHN J. BOWMAN, Technical Editor 
L. W. MOFFETT, Washington Editor 
Natl. Press Bldg., Washnigton, D. C. 
EUGENE J. HARDY, Assistant 
HARRY R. TERHUNE, Western Editor 
201 Oceano Dr., Los Angeles 24, Calif. 
SYDNEY H. BALL, 

Diamond Consultant 

DR. FREDERICK H. POUGH, 

Gem Consultant 


BUSINESS STAFF 
A. V. ANSEL, Circulation Manager 
ROBERT WATSON, Production Manager 


New York 

H. H. HETHERINGTON 
MADELINE LOVE 
ARTHUR J. TUVERI 


New England 

E. P. LINGHAM 

420 Ind. Tr. Bldg., Providence 3, R. |. 
10 High St., Boston 10, Mass. 


Chicago 
CLAUD WHEELER, 29 E. Madison St. (2) 


Pittsburgh 
H. L. EVERT, 816 Rossmore Ave. (26) 


ISRAEL DOBSEVAGE, Harrison, O. 


e 


The cover—lit's scenes 
like this that we are 
fighting to preserve. 
Let us all on this day 
of Thanksgiving pray 
for the day when our 
families will once again 
be re-united. 


NOVEMBER 


Enlist Your Efforts for 6th War Bond Drive, 155 
Make Christmas Windows Do a Selling Job, 156 
Small Stores, Too, Need Efficient Management, 158 
Cashing In for Uncle Sam, 160 

Don’t Overlook Store Protection, 162 

These Displays Brought in Customers, 164 
Electric Watch-Timing Machines, 166 

Proposed C.S. for Diamond Powders, 170 
““Gemformation Please’”—No. 3, 174 

Keep ’Em Talking, 186 

It’s Good Will That Counts, 192 

How Does Your Town Rate Here?, 220 

Don’t Put Off Your Post-War Plans, 222 
Reconversion Pricing Still a Problem, 224 
Adaptable Shelves Streamline Windows, 226 


DEPARTMENTS 


Speaking of the Jewelry Trade, 151 
Creative Jewels, 172 

A Jeweler’s Dictionary, 176 
They’re New, 232 

My Display Problem, 238 

Ideas, 250 

New Giftwares, 252 

News, 263 

Testing Precious Metals, 290 
Workshop Queries and Answers, 296 
Editorials, 314 


OWNED, PUBLISHED AND COPYRIGHTED (1944) BY THE CHILTON CO., INC. 


Editorial and Advertising Offices 


® 100 E. 42nd St., 
New York 17, U.S. A. 


Executive Office 
Chestnut and 5éth Sts., 
Philadelphia 39, Pa., U. S. A. 


OFFICERS AND DIRECTORS 
C. A. MUSSELMAN, President 
JOSEPH S. HILDRETH, GEORGE H. GRIFFITHS, EVERIT B. TERHUNE, J. H. VAN DEVENTER, CHARLES 
S. BAUR, Vice Presidents; WILLIAM BARBER, Treasurer; JOHN BLAIR MOFFETT, Secretary; JULIAN 
CHASE, THOMAS L. KANE, G. C. BUZBY, P. M. FAHRENDORF, HARRY V. DUFFY, CHARLES J. HEALE 
Published monthly by Chilton Company (Inc). Entered as second class matter at the Post Office in Philadelphia, 
Pennsylvania, U.S.A., under the Act of Congress of March 3, 1879. Subscription price—United States or its posses- 


sions: one year $3.00; Mexico, Central America, South America, Spain and its colonies: one year $3.90; in Canada; 
one year $4.00; other foreign countries: one year $6.00; single copies 85e each. All subscriptions are payable in advance 
















—— 


2 
! Nites n Pe, 
" ee bh tw A, 





oe 





nn | 















el beac] 
PASS ala 


“ ~* eee 
Sage es BE Seeing. 
Pf ? ree 
SY eer ee 


..: WBO Craftsmen await 






the moment when they may intro- 






duce completely new concepts of 






jewelry originations, embodying 






the inspired designs of Marce. 








WILLIAM B. OGUSH, INC... 


CREATORS OF FINE JEWELRY AND WATCHES +* ENJOYING THE CONFIDENCE OF THE INDUSTRY 


33 WEST 60TH: STREET (W, NEW YORK 23, N. ¥. 















"Yes,things have changed, Son” 


“| REMEMBER BACK IN ‘44 WHEN YOU WERE ON SAIPAN WE 
COULD SELL ALMOST ANYTHING TO ALMOST ANYBODY.” 


™ 


chandise, with substitutes, and dou 
deals with fly-by-night suppliers. 
old quality lines are on the way back 
the lines that help a jeweler main 
his identity ... the kind of merchangiiiM 
which is sold with pride and profit. 
kind that kept the whole jewelry b 
ness on an even keel by providing req 


line firms had gone to war and we took 
what we could get—or nothing. 
Watches, for instance. We didn’t have 
a Hamilton in our store for over two 


“Yes, I was beginning to wonder 
whether things would ever be the same 
again. For awhile it seemed like the 
jeweler was losing his traditional po- 


sition in the community as a reputable 
dealer, a capable craftsman and gift 
counselor. Folks could buy watches at 
the corner drug stores, pens and lighters 
—and often rings—at hardware and 
furniture stores, and costume jewelry 
almost anywhere. 

“As for the jewelry stores—most of 
them looked like combinations of a 
native bazaar in Cairo and the general 
store at Crabtree Corners. Folks were 
making money and spending it... a 
retailer could sell almost anything he 
could get his hands on. 

“We did our best to keep up the old 
quality standards but most of the old- 


years. 

“But they're coming back now, son, 
back from the war just like yourself. 
After a little while we'll be all the way 
back in our own business—the business 
of being a retail jeweler! One lesson I 
learned was that folks expect a jeweler 
to sell them things they can be proud of. 
Proud to give or proud to get. And if 
the day ever comes again when I can’t 
sell them that kind of merchandise then 
I'll get out of the business.” 

* * * 

Yes, many jewelers all over the country 
feel the same way about it. Many of 
them—fed up with make-shift mer- 


yet available . 
been made and every man and ey 
minute not needed in vital Navy y 
contracts is working for the day w 
we can say Hamiltons are here a 


nized standards of quality by whic 
other merchandise—and the store 
self —was judged. 


We regret that Hamiltons are 
. but a start 


. watches well worth waiting 


HAMILTON WATCH COMPAN 
LANCASTER, PA. 








Makers of the Watch of Railroad Accuracy ee Now Making Accurate War Timepieces 
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PRINT IN BINDING 














af A wide variety of findings, parts and settings 
found in the K &B line offers a great opportunity to 
manufacturers and: wholesalers . . . to produce 
individualized creations in mountings, wedding 
rings, dinner rings, gents rings, stone rings and 
signets, etc. Findings are die-stamped from 
drop-forged metals stock. Write for catalog 
showing complete line. 





TH WAR LOAN 
Let’s Go Over 


\ the top with the 
\ Jewelry Industry. 


MARLA\eDLEICTHIER 


_1eabetsand esignersol Penlest ng ndings 
ese. 188 WEST FOUBTH STREET “MEW YOBK, 4M. K 





FADING RING FINDING MANUFACTURERS’ WORKERS IN GOLD AND PALLADIUM — 
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CUSTOMIZED ENGAGEMENT .....” WEDDING RINGS 


The American woman’s love of the Thanksgiving tradition like her 







inherent love of fine jewelry has been passed on through the years. 


The modern woman of taste recognizes the beauty and workmanship 
of “Customized”* engagement and wedding rings. Leading whole- 
sale and retail jewelers know this superior quality is the heritage of years of fine craftsman- 
ship. These exquisite rings are made in perfectly matched sets and each ring is stamped and 
tagged with the “Customized”* trademark. 


BUY MORE WAR BONDS TO BRING HIM HOME FASTER 


*Reg. U.S. Pat. Off. : ' os 


COLONIAL MFG. CO., INC. 
74 West 46% Street, New Gork 19, NY. 


MANUFACTURING JEWELERS - CUSTOMIZED’ RINGS 
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The long road — that road 
to Victory — we have done 
our share producing war 
equipment. We will con 
tinue ds long as necessary. 


When that glorious day 
arrives, the return to normal 
life, living and the pursuit 
of happiness means to us 
the normal production of 
Watch Cases in the well- 
known Star manner, high 
quality, precision and de- 
pendability. Our Trade 
Marks will mean mere than 
ever before. 





BUY MORE _- WAR_ BONDS 
TO BACK UP THE MEN WHO MAN THE GUNS 


* 
xx, * 











STAR WATCH CASE CO, 


Ludington, Michigan 


THESE STAR TRADE MARKS 
ARE ALWAYS 
DEPENDABLE 


PTY 











NEW YORK OFFICE cons seao Tr IEy AVE, 
SAN FRANCISCO OFFICE .....,,7.M 
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f R BANDS—KEEP COMPANY WITH THE WORLD’S FINEST WATCHES 
9 


BRUNER-RITTER, Ine. x'V°s2ic. Otice: 630 FIFTH AVE: 
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...Back The Attack. 
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RINGS OF CHARACTER 
FOR DISCRIMINATING CLIENTELE 


DIAMOND SET WEDDING RINGS...SEMI-MOUNTED ENGAGEMENT RINGS...AND ENSEMBLES 


O 


by 





BRISTOL SEAMLESS RING COMPANY 


Weddius aod Engagement Ring Manufacturers 71 Nassau St 


NEW YORK Ciry 


CHICAGO 
LOS ANGELES 





SOLD THROUGH WHOLESALERS 








|...Buy More and More Bonds 
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e Balance is just as necessary in busi- 
ness as in navigating a boat. Try to row 
a boat with one oar and you go around 
in circles, getting nowhere. And so in 
business: Good products constitute one 
of the oars that keep the business boat 
stabilized. The other oar is sales and 
service co-operation. 


@ Since the beginning of this business, 
over 20 years ago, we have “rowed with 
two oars” and have reached our objec- 
tives year by year. In the factory we 
have designed and produced watch at- 
tachments of the type wanted and appre- 
ciated by the trade and the public. In 
sales and service we have co-operated 








in every ‘way we know, with the one 
purpose of making the road easy for both 
wholesaler and retailer. 


e Warconditions have handicapped us 
and all other jewelry manufacturers in 
both production and service. We appre- 
ciate the understanding spirit you have 
displayed during this strenuous period 
and, with you, we hope for o quick return 
to normal manufacturing and merchan- 
dising conditions. e GEMEX CO. 
1200 Commerce Avenue, Union, N. J. 
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Buy- 


and KEEP—U. 


IN KEEPING WITH THE 


RETURN TO 


Kilegan 2 


EARLY AMERICAN 


REPRODUCTIONS 


set with 
R v 
RUB 
Authentic, charming, inspired 
by the classic good taste of a 
bygone era, these exquisite, 
new-fashioned American Beauty 
creations highlight the current 
ig-Tale Moh colge Mello baceriiliolal to, 
elegance. We call them 
“Heirloom Rings'’ because as 
such they are regarded by all 
who now own them. Of 14 kt. 
natural gold, with vibrant 


synthetic rubies, and sparkling 


diamonds or genuine pearls. 


UNTERMEYER, ROBBINS 
and COMPANY 


136 West 52nd Street, New York 19 


RINGLEADERS wy SINCE 1865 
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KREISLER’S GIFT MESSAGES 


are reaching your customers now 


Through America’s principal newspapers... through leading 
national magazines... through bus cards and billboards... 
and via the radio, too! More than 200,000,000 Kreisler 
advertising impressions — timed to step up your Christmas 
jewelry sales and profits! You'll find it good business to tie up 


with this impressive campaign by featuring — 


JACQUES KREISLER MANUFACTURING CORPORATION, NORTH BERGEN, NEw JERSEY 


New York Showrooms: 630 Fifth Avenue 
MANUFACTURERS OF KREISLER JEWELRY CREATIONS FOR LADIES AND MEN @ NOW IN WAR PRODUCTION 














GOLD FILLED JEWELRY 


0 
THE Gjfl07U wrssoercrorine COMPANY 


Philadeljobiin 6, Por nagloania 


7 BAe. 


NEW YORK OFFICE cy CHICAGO OFFICE 


9 MAIDEN LANE 29 E. MADISON ST. 
(HH) 


SERVING THE JEWELER THROUGH LEGITIMATE WHOLESALE CHANNELS 


THE JEWELERS’ CIRCULAR-KEYSTONE 








DIAMOND RINGS 
of Masterpiece Quality 


Eagerly they reach for the traditional symbol of good fortune... And 
when they follow in the bride’s footsteps they will also follow her good 
judgment by selecting Lovelight Diamond Rings... Available in sets or 
solitaires, these exquisite Rings represent the highest levels of quality, 
beauty and craftsmanship in the popular price ranges... Inspect the compre: 
hensive selections of new Lovelight Ring Wau prin 


A. EDWARD FISHER & CO., ING, mporers of Dizmonds,. Ove 


n~' —-30 years of Service to the Trade 
580 FIFTH AVE. (FD NEW YORK 19 
— 
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When Santa chooses a Jacobson Diamond Ring, he 
chooses the gift supreme. Rings by Jacobson are out- 
standing in beauty, style and workmanship. 


Our line includes solitaires, wedding rings, matched sets, 
dinner rings and cocktail rings. Select yours soon. 


ESTABLISHED 1907 
















A salesman and automobile tire have much in common 
The tire absorbs the bumps between the car and the road, 
while the sa/esman absorbs the bumps between the manu- 
facturer and retailer 










We've never heard truer words said in jest... truer 
today than ever, when you consider the Reeeponaibility 






the wholesale jeweler shoulders today as all-important 
y | liaison between the manufacturer and the retailer. To 
; whom does the retail jeweler turn for merchandise? The 
i \ es wholesale jeweler, of course. Whose experience and 
Ree | : joes tk ‘ retail: jeweler utilize in building. 

: "volume § and profit? The wholesale jeweler’ s, of course. 
In the light of today’s critical market, it is only fair 
that we realize the war priorities, scarcities of materials 
and lack of labor that limit the wholesaler's supply. Your 
wholesale jeweler is doing all that he possibly can to 
serve you with all the means he can marshal. Remember, 

























his cooperation and understanding are intangibles that 





can serve you well, given the chance. 





Learn to rely on your wholesaler’s salesman—let him 





help you with your present problems; let him help you 






plan and prepare for the future. 











JACOBY-BENDER, INC. 
161 Sixth Ave., New York 13, N. Y. 






WATCH BANDS 


A Mighty Link in Today’s Distribution Chain... 


YOUR WHOLESALER JEWELER 
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DEFENDER— 


WATERPROOF « SHOCK RESIST « NON-MAGNETIC * AUTOMATIC 3 a Z| ) 


DEFENDERS OF TIME —~- NOW AND IN THE FUTURE 
EDWARD L. STERN & COMPANY obi10 FIFTH AVENUE, NEW YORK 


FOR NOVEMBER, 1944 















VALUES IN DIAMOND RINGS NOT 
OBTAINABLE ELSEWHERE 


FINE QUALITY 14 to 14 Carat Diamonds Cut in NEW YORK CITY. 
Set in a Large Variety of Exquisitely Styled EXTRA HEAVY 14 
and 18 Karat Yellow and White Gold Mountings ... from $49.75 































































AMERICA’S leading jewelers are featuring our extensive and varied line of 
HAND CARVED Wedding Rings and Matched Wedding Ring Sets—a complete 
assortment of DIAMOND SET Wedding Rings, Solitaires, Bridal Combinations, 
Dinner, Cluster, Cocktail and Men’s Rings . . . Priced to fit the pocketbook of 


every customer in your community . . . Imagine a 14 Karat Ladies’ HAND 


CARVED Wedding Ring at $2.50. 


Our diversified line is made A liberal assortment of samples will 
in 14Kt and 18Kt Gold. be submitted to established Jewelers. 


_ STONE | 


WAR BONDS c~ ee om PANY WAR BONDS 


fb) WEST 42°° STREET, N.Y. C.18, N.Y. 
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THE ARMY-NAVY “‘E” AWARD VOTED 
FORSENER CHAIN Ci 






FORSTNER CHAIN CORPORATION IRVINGTON 11, NEW 
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910,000 


WIN BIG WAR BOND AWARDS IN}} 


BACK THE Gth |p 


Here’s your chance to help SPEARHEAD the 
6th War Loan Drive and at the same time to 
share in the 580 War Bond awards for jewelers 
provided by BULOVA! 









) Wy 


LOAN 


Fifth War Loan Display Contest 


Huge Success! 


SS U. S. Treasury officials were so impressed by 
the vital role of the 5th War Loan Display 


W L-0- 


BULOVA WATCH COMPANY 
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N PRIZES 


FOR JEWELERS ONLY! 
NINATIONAL DISPLAY CONTESTS! 


Contest they suggested another on the 6th — 
only on a much larger scale. 


Now in the hands of the War Advertising 
Council, The National Association of Display 
Industries and Display World — this great 
contest has been perfected. 





Three Different Classes of 1. Our Armed Forces are doing a superb job 
on all fronts. Here is your opportunity to 
Prizes by BULOVA r show you are 100% behind them. 
2. Good war news may lead to over optimism 
The 580 awards subscribed to by BULOVA will ae _ " Bond sales. The siete 
° 6 ° ° ° test t 
be divided into State, Sectional and National poser Bergen ha Perse ig eo 


le classes for top: even bigger and thus keep War Bond sales up. 


3. At the same time, you help your Country 








lo 
_ H H H — you have a chance to win one of the 
rs 1. War Bond selling Window Displays $10,500.00 worth of War Bond prizes 
, : " ided by Bulova. 
2. War Bond-selling Exterior Displays liana 
4. This contest also gives you the opportunity 
t 3. War Bond-selling Interior Displays - Sages et ri Se ee 
| valuable publicity, prestige and good-will. 
Remember, whether you WIN or not— your ‘ee 
patriotic display is bound to build Good-Will for | a i ag 
/ you in your community. But chances are you will M Al L Co “ 
/ win — get busy and mail the coupon right now! FOR UP ON NO Ww 
RULES AND F 


URTHER INFORMATION | 


* 





630 Fifth Avenue, New York OR eters 
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WITHOUT INTERRUPTION SINCE 1873 


First let us make this plain: — 


We’ve had to limit our production of jewelry drastically 
due to our war work. 


But fortunately, we have been able to continue production 
of some very fine pieces of Simmons Quality Gold Filled 
Jewelry, both for men and women. 


Also we have found time to do planning for a large, 
brilliant line for you right after the war. 





F. SIMMONS COMPANY 


ATTLEBORO, MASSACHUSETTS 


Manufacturers of Quality Gold Filled Jewelry Since 1873 
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variety of handsomely-styled creations 


y 


SIKGIaN BROTHERS, Inc. 
38 WEST 48TH STREET 
yf) ag oso ae Ree | om @ 
FR. 


ngs MARUEACTUR ER PEWELERS SINCE 18696 
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: t an national ad wi 
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: — 1—including thousands within buyi ore in & Romance. Photonley-} ue Experiences, &True Love 
é ne of your counters In Duying dis- When milit play-! lovie Mirror, and Radio Mi sOVE 
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of the 4.color Bic lla oa s permit, Elg oar 
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PALM BRACELETS are the 
SALES LEADERS of the SEASON 


These 1/20-12 Karat Gold 
Filled Bracelets have scored 
high in added volume and 
prestige for retailers. Exqui- 
sitely wrought leaf motifs. 
Those with stones — feature 
Ruby, Sapphire, Amethyst, 
Aqua, Topaz. Packaged in 
individual gift boxes of strik- 
ing beauty. Modestly priced. 
Available now for delivery. 


1/20-12 Karat 
Gold-Filled 


All Palm Products are sold through leading wholesalers : 


RICHARD POLUMBAUM COM PANY 
630 Fifth Avenue, Rockefeller Center, New York 20, N. ¥. 
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Better SILVER and GOLD 


~ we ee 
<M. . ’ ©. f vere AN 
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) 
y 
oa 
, \HAT’S the enormous annual in- mal improvement, are going to have 
crease in Output we were called a definite influence on the silver and 
upon to make in turning out products gold we produce for silversmiths and 
for constructing war equipment. jewelry manufacturers to fashion into 


Crowding five years’ work into one new and better peacetime products. 


called for concentrated study. Our rt PRODUCT S5 r 


background of long experience and 











research in precious metals pointed out Rolled Sterling Silver e 999 “PLUS” Fine Silver 
’ Anodes « “Special Refined” Grain Silver *+ Gold 
the path to follow. With added men pth titans a dein dials sabia 


and machines we met the demands for Solders * Gold Bars — Silver Bars ¢ Platinum 
Metals * “HANDY” Silver Solders * and other 


silver and gold and did it without Silos Qonsing Allens. 


sacrificing quality in any way. REFINING SERVICE: We refine all kinds of 
manufacturer’s scrap, sweeps and other waste 
containing precious metals; also old gold, silver 
overcome, representing years of nor- and platinum received from retail jewelers. 


The problems solved and the obstacles 


PRECIOUS METALS SINCE 1867 


82 FULTON ST., NEW YORK 7, N. Y. 


Bridgeport, Conn. * Chicago, Ill. « Los Angeles, Cal. + Providence, R. |. * Toronto, Canada 
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The charm and beauty of the days of the 
















Borgias and Benvenuto Cellini have influenced these 


two new designs for watch cases, gold filled, 8 34, 7 %4 


and 6x8 lignes... Now, in addition to our continued 


war work, we are permitted to devote a part of our 


time and facilities to the manufacture of D. 0. novelty 





watch cases. 
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® KNOW LEDGE, that comes with specialization 

* EXPERIENCE, in practically every type of jewelry business | 

* EFFICIENCY, direct decisions you can count on 

@ COURAGE, an interest in the unusual proposition 

s RELIABILITY, iv the broad (not only financial) sense of the word 


@ SCOPE, an ability to use most any type of stock . 
and to pay a fair price for it 


~ pul 
oRCIALISTS 1S po sTocKs 
STORES pitol 1728- 
JEWELRY Street, Boston 8- o 


18 Provir 
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Look to the 


HOUSE OF DIAMONDS 


in the heart of New York's 
great diamond market, for 
the last word in style, de- 
sign and craftsmanship! 
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FABRIKANT BROS. rnc. 


DIAMONDS and DIAMOND ADORNED JEWELRY 


Brcmonnt Diamond ( 
ah aramount ™~ LQAINONC enter 


66 BOWERY at Canal « NEW YORK 13, N. Y. 





CAnal 6*+5353+5354+5355 
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UF DIAMONDS 


AT YOUR COMMAND... one of 





America’s great collections of 


round, square and emerald-cut 








diamonds...bracelets, cover 





watches and diamond jewelry. 





FOR NOVEMBER, 1944 


A SPEIDEL Advertisement, Now 
Appearing in National Magazines 
Throughout the Country. 
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.. . THAT 
JULIUS CAESAR was 


Emperor of Rome. . 
He was not ! 





The Roman Empire was 
not founded until 17 
years after his death 


. ™ is | 
a . 


‘A FAMOUS MODERN SLL 





\ Y =>*¥ 





SION 


.. » that the retailer can get 


better merchandise, with faster service, at lower cost, 


by buying direct from the manufacturer 


IT’S NOT TRUE...AND HERE’S WHY... 


1 A manufacturer who sells through de- 
pendable WHOLESALERS must first 
satisfy their standards of quality before 
merchandise reaches you, the retailer. 
[t’s extra protection, extra assurance of 
quality for you. 


+6 peidel 


JEWELRY FoR YEARS TO COME 


tory—the manufacturer or the 
WHOLESALER? Who is more de- 
pendent on your good will for his 
own business well-being? Who, con- 
sequently, is more interested in giv- 
ing you faster, better service under 
all circumstances? Of course, your 
WHOLESALER. 
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2 Who is closer to your sales terri- 3 When a manufacturer sells direct 


he has to employ an extensive and 
expensive sales-force. His cost of 
distribution must come from one 
source only—mark-up on his mer 
chandise. But—when a manufacturer 
sells through responsible WHOLE- 
SALERS, this “distribution expense’ 
is divided among the many manufac 
turers whose lines the WHOLE. 
SALER handles. The savings thus ef- 
fected accrue to your profit in finer 
merchandise at fair and equable prices. 
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GARLANDS IN MANY LANDS 
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Distinctive GOLD MOUNTINGS 














i 


A complete line of Ladies’ and Men’s Rings and Mountings; 
also Watch Cases, Watch Bracelets and Cocktail Rings 


Memo Selection on Request 


METRO JEWELRY CO. 








Manufacturing Jewelers 


21 WEST 46th STREET NEW YORK 19 


| : 29 E£. Madisoa St. 215 West 5th St. 1210 Guardian Bide. 
BRANCH OFFICES: Chicago, Ninois Los Angeles, Calif. Portiand, Oregon 
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n 14 karat 
many-colored 


gold...set with 


genuine stones 


and synthetic 


ruby. 








SHIMAN MANUFACTURING CO. Inc. 


ll3 MONROE ST., NEWARK 5,N. J. 
New York Sales Si be 15 aban’: oie mane, 7 
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ANOTHER | df 
ENRICHED THE WORLD WITH THE SCIENCE AND GRAF SMA 


oms. They explain symbolically 


ROYAL ORDER OF DANEBROG 
AND 
OF THE “LEGION D’HONNEUR” 
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with earrings to match 
(actual size) 





ingecse 8 


28 


ete 


is made by 
\ a division of 


D. ORNSTEI ONS 
119 WEST 24 ST., NEW YORK11,N.Y. 
665 Fifth Ave., New York 22 
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William Lester, 





29 E. Madison St., Chica 
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_Mlways Something Vow 
Two new styles as illustrated 


Sterling Silver Barrettes Created by Safran Can be attractively engraved 
Favored by the smart Junior Miss and Misses alike To Retail for $1.50 each 
Fastens Precious Locks in Place—An Ideal Gift 










M. A. SAFRAN COMPANY 


Wholesale Jewelry and Novelties 


107-109 South Eighth Street Philadelphia 6, Pa. 
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MANUFACTURING 
JEWELERS 
will benefit from 
increased WILCO 


manufacturing 
facilities 


The demand for Wilco products by all 
branches of the armed services has caused 
the H. A. Wilson Company to increase its 
manufacturing facilities, enlarge its plant 
and add new equipment. 


As a result, we will, at the war’s conclu- 
sion, be in a better-than-ever position to 
meet the needs of manufacturing jewelers 
for Wilco products. The H. A. Wilson Com- 
pany manufactures and invites inquiries 
regarding the following products used by 
the jewelry trade. 

GOLD FILLED & 
ROLLED GOLD PLATE 


WIRE 
Silver (Fine, Coin, Sterling) 
Gold Wire 
Gold on Silver 
Any other type of Jacketed Wire you may need 
for postwar jewelry manufacture 


SILVER STRIP 
Sterling, Coin, Fine 
Any other Alloy of Silver desired 


PRECIOUS METAL TUBING 


wil 


For detailed information, write 


THE H. A. WILSON COMPANY 
105 Chestnut Street, Newark 5, N. J. 


Branches: Detroit ¢ Chicago 
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* Customer Appear... the Nth degree of saleubility 
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Kudlianee MATCHED DIAMOND RING SETS. 
LOKCUNESS : 





MATCHED 


DIAMOND RINGS 


The elegance and distinction of Lady _ MO € i ; 


, Crosby Diamond Rings set themapart - gee 
} as ever - to - be - treasered symbols of e part 
' those unforgettable moments—her em 

gagement and her marriage. Make | “ 
your selection from a wide choice of 
Lady Crosby matched sete-in M Karat 
gold and guavanteed for quality—from 
j $55 to $1000 at leading jewelers. 


n 


* Nationally Advertised All Year Round 

* Exquisitely Styled by Leading Designers 

* Beautifully Presented in Smart Modern Boxes 
* Fully Guaranteed for Quality and Value 

+ Intensively Supported by Powerful Dealer Aids 


Complete Information for Dealers 
Furnished on Request 

















A. COHEN & SONS CORP, 





27 W. 23rd ST., NEW YORK 10 
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ro SWAN K consistently promotes consumer acceptance with its largest and most compre- 
hensive national magazine advertising campaign. True national advertising that 
cultivates every influential market...among millions...guaranteeing turnover, profit and prestige for 


retailers who follow through. It’s good business to feature SWANK. 








% r 
— 3 ] 


THE LEADING WOMEN’S PUBLICATIONS... 
al 


THE CLASS FIELD... 


THE OUTSTANDING NEWS MAGAZINE THE MAGAZINE OF MEN'S 


FASHION AUTHORITY 


THE POWERFUL WEEKLIES 
OF MASS CIRCULATION 


THE STRONGEST MONTHLY MAGAZINES 
APPEALING TO THE WHOLE FAMILY 








Attleboro, Mass. » New York « Chicago + Philadelphia + Boston + Los Angeles + San Francisco 
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OCKTAIL RINGS supplied unmounted or set with syn- 

thetic or genuine Rubies in 14K Pink Gold. Diamonds sup- 
plied on request. In stock for immediate delivery. Mail orders 
filled promptly. Complete line of Ladies’ and Men’s Stone Rings, 
Signets, Baby Rings also Cocktail Wedding Rings. 


Rh. PEARLMAN, Ine. 


83 CANAL ST. Manufacturing Jewelers NEW YORK CITY 


Phone: WAlker 5-3972 
(MEmmLaaa ant TTI MLL ORO ELGG Peo CD UUDALUUTIAEAUANOUOOUOEL ONION 








48 , THE JEWELERS’ CIRCULAR-KEYSTONE 































WSarvettes 
and 
. laladies : Iden ti ication 
a Benlu FX 
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Ladies’ Sterling Silver Identification Bracelets $1.50 each, net 


satiate 


BROWN, GOLD COMPANY 


110 South Sth Street : Philadelphia, Pa. 
BUY MORE WAR BONDS 
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INGS of Lasting Beauty — Set 
with carefully selected diamonds. 
These creations are correctly styled 
and designed in matched sets. 


Center stones range from 5 poents to 4% 
carat—in 14K white and yellow gold. 


THE COHAN COMPANY 


Manufacturing Jewelers 
16 East 52nd St. New York 22, N. Y. 





ISCOVER for yourself why so 
many Jewelers agree that these 
watches are so eye-appealing. 


Fitted with 17 Jewel—S Ligne move- 
ments. In yellow, red and white 14K 


“We're on the Air’ 
Over WEVD 
Every night at 8:45— 
10:00 P.M. on the Metropolitan Hour 
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‘PURITY’stands for the 
finest in DIAMONDS 
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Smartly styled rings and matched sets you can sell with the positive certainty of 
customer satisfaction. Each diamond is carefully selected to meet the rigid standards 
of PURITY quality. The franchise for REGISTERED PURITY DIAMOND RINGS may still 
be available in your city. Inquiries are invited. 


M. W. SCHIFFMAN & CO. .erc:nveics aie 





22 WEST 48th STREET, NEW YORK 19, N.Y. nee 
ing rings — exquisitely 
Diamond Meachants fer Four Generations styled, popularly priced. 
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Pardon us 
for 
pointing... 


Uh Pear] 


E 
ST REPRODUCT, 


a Ky 


... but jewelers who know their pearls best, and who are 


also mindful of their business "p's and q's"—prefer DELTAH 


es ee 


Pearls, the one and only pearl line designed, merchandised 
and nationally advertised for their benefit exclusively. Sell 
DELTAH and you sell a famous brand pearl line without 


competition from other sources! 


L. HELLER & SON, 





Se 


Walter Llamepel PRESENTS 
through the WALBURT Division 


“TIARA” COMBS 


Made by JEWELERS 
For JEWELERS 


THESE COMBS are exclusively de- 
signed . . . Hand-fashioned in simulated 
tortoise-shell and crystal with smart 
sterling-silver gold-plated decoration 
. . . Available in 3 sizes . . . Ten dif- 


ferent styles . . . Stone Set or Plain. 





YOUR PRICES 
S.S.G.P. TIARA COMBS 
Plain.... $4.25,-$4.50, $5.00 each 


$.S.G.P. TIARA COMBS 
Stone Set. . $4.50, $5.00, $5.50 each 











18 WEST 48 STREET + NEW YORK 19, W. Y. 
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F22544—Bowknot Pin, 14 kt. 
. Wholesale $39.25 Sark 


,E32344—Earrings, 14 kt. Gold 
. Wholesale $19.00 pair 


B45210—"Futuro” Bracelet, 10 kt. Gold 
. Wholesale $45.00 each 


Prices .. .Wholesale 
Boxed 


Doz. 
H31554—Heart Necklace, 10 kt. Gold. ..$24 


H32362—Cross and Chain, 10 kt. Gold. . . $24 
H32352—Cross and Chain, 10 kt. Gold. . .$24 
A39550—Engraved Ring, 10 ki. Gold... .$18 
A39590—Signet Ring, 10 kt. Gold....... $24 
A39600—Signet Ring, 10 kt. Gold....... $24 
A39610—Signet Ring, 10 kt. Gold....... $24 
B19590—Identification Bracelet, 10 kt... .$21 


*All Jewelry in Gift Boxes as shown. 


*All merchandise described above is 
also available in 14 kt. Gold. 


. * + Wholesale 

Prices 

Doz. 

3916—Sterling Bracelet, Boxed......... $21 


3917—Sterling Silver Faith, Hope, Charity 
PUNO, MONON Vice. Foc s ene en $18 


Items Not Illustrated 
2802—S.S.G.P. Chain; 10 kt. Cross....... $12 
2801—S.S.G.P. Chain; 10 kt. Heart...... $15 
| 2800—Engraved Ring; 10 kt. Gold..... 


hed ¢ ' Or, i 
co yy, * Creators of the 
S34 Se Ley d : Unusual—As Usual 


608 FIFTH AVE NEWeweean 20, N.Y. 
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WHAT EVERY SCHMIDT SALESMAN 








N THINKS ABOUT THESE DAYS! 





WN. I know I wasn’t cut out to park myself behind a desk. 


Once | thought I was, but that was before the world got tangled up 
in war. Today I’ve got the itch to be on my way again... 
catching trains... making the rounds. . . showing a big variety of 
Schmidt stones gathered from all parts of the world... taking orders. 
This business of sitting around gives me the ‘willies’, but 
there’s nothing much I can do about it. But maybe it won’t be so long 
now ...and pretty soon I’ll be calling on you and you and YOU... 
with the stones you want to buy at the price you want to pay... 
and even if I don’t come up with an order, I’ still be tickled 
to see you, you can bet! The boss is planning big things 


for postwar, and when he’s ready, he’l! find me rarin’ to go... 


wm v. SCHMIDT co., inc. 


ROCKEFELLER PLAZA, NEW YORK 20, WN Y 


SCHMIDT MEANS Everything IN STONES 






















































WARVELLA PEARLS 
ire famous for their 
“JEWELERS QUALITY” 








Advertised in 


























VOGUE 
TOWN AND COUNTRY 
BRIDE’S MAGAZINE 
GOOD HOUSEKEEPING 
HARPER'S BAZAAR 
TRUE CONFESSIONS 
MOVIE STORY MAGAZINE 
MOTION PICTURE 
MADEMOISELLE 


Marvella “Jeweler’s Quality” pearls are distributed 


through wholesale jewelers 





| jeweled gol  pecld : 


NE W '@ as & € ¥-F 4 


* SIMULATED 


FOR NOVEMBER, 





WANTED...a top-flight 





Jewelry Salesman 


to cover the Metropolitan New York Area 


for BENRUS WATCHES 


We Want: a man who knows the trade 
thoroughly and who has many important 
friends in it. The position is available as 
of January 1, 1945. 


We Offer: an excellent income from an 
extremely substantial volume of Benrus 
business already established in this terri- 


tory. But that’s only a beginning. 


The phenomenal growth of Benrus 
Watches in sales, popularity and prestige 
is soundly founded on quality, consistent 
advertising and excellent trade relation- 
ships. Our post-war plans assure an even 


greater growth. The man who will repre- 


sent us in the further development of this 


territory has his future assured. 


This is not a job for an eager “comer” 
—but it is an outstanding opportunity for 
a sound, seasoned man with a fine record 
behind him and even greater potentials 
before him. In short, we want a man 
whose gross earnings are in the $25,000 
to $35,000 bracket. 


* . 


Write Fully: All communications will 
be held confidential. Interviews will be 
arrar ged only after receiving written ap- 


plications. No exceptions, please. 


BENRUS WATCH COMPANY 


200 HUDSON ST., NEW YORK 13, N.Y. 
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increasing steadily — get your share of this profitable 
military jewelry because AMICO is renowned through- business. 


Jewelers from coast to coast are featuring AMICO 


There is no more precious gift than an AMICO Insignia 
Locket Bar Pin, beautifully designed, of guaranteed con- 
struction—now available for every branch of the services. 


out the world by all the military branches for its fine 
quality, exact workmanship and reasonable prices. The 
demand for military jewelry is unprecedented and is 


Illustrations actual size « Large Lockets 1/20—1!0k gold on sterling, $42.00 dz. » Smal! Lockets sterling, gold plated, $27.00 dz. 
Consult us when ordering as to the best assortment and combinations of insignia for your location. 


INV ERGOe ENESIReANEEA 


AMERICAN INSIGNIA COMPANY « 160 VARICK ST. * NEW YORK 13,N.Y. 
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GETTING READY 


While we patiently wait for 
the signal to resume full-scale activity, 
every minute of our time is being spent to excellent ° . & 
advantage. Dedicated as we are to serving you, SERVING THE JEWELRY TRADE FOR OVER 40 YEARS 
we can think of no better way to utilize this Di 
period than to perfect our plans for even greater Yamend FC ings Geautycrest Jewely 


efficiency than before, “when tomorrow comes.” ROCKEFELLER CENTER, 630 FIFTH AVE., NEW YORK 20, N.Y. 


Distributors of AMERICAN WATCHES «+ SILVERWARE + CLOCKS «+ JEWELRY + ELECTRICAL APPLIANCES 


W atchmaker’s and Jeweler’s Supplies at 133-7 Canal Street, N.Y. 
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PEOPLE MAY DISAGREE ABOUT WATCHES 


BUT WATCHES AND PEOPLE AGREE 


ON "NEET" STRAPS 


FOR BETTER WATCH STRAPS 


KEEP YOUR EYE ON... 


ARISTOCRAT OF 
WATCH STRAPS 


LASKO STRAP COMPANY 200 Hudson Street, New York 13, N. Y. 
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OF co- OPERATION AND SERVICE. 








q Due to war- time oscenslty the amount of jewelry ha : i 
available has been severely curtailed. It has notbeen => : a 
possible for the wholesaler to buy nearly enough to ; : a 
fill demand, even though he may have used every es . 
| possible source of supply... __ c 
: q But one thing has remained unchanged, that is, the g 
- quality and consumer appeal folind in the design of | : c 
: Acme. Rings. War-time or peace-time, we do not E 
intend to deviate fron the high standard we have = 
maintained for 25 years. We are looking forward to E 
the return to normal conditions. when we shall be 7 : 
able to supply all merchandise needed. 

HELP US CELEBRATE OUR 
_25™ ANNIVERSARY BY .¥~: 
BUYING MORE WAR BONDS | 
TRADE So 
ask OF NEWARK, N. J. | 


MANUFACTURERS OF 10 AND 14°KARAT GOLD RINGS 
DISTRIBUTED THROUGH LEADING WHOLESALERS 
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=) the new Hemeti 

=) elin 

a e Engagement and Fri 

e Stone for Men is a ZOUB Friendshi 
SHELL” 






TO ALL OUR FRIENDS: 
nse. The Hemetine Engagement 


Thanks for your great respo 
Stone for Men has definitely caught on! 
o hit the ring business. 


and Friendship 
There’s no doubt it’s the biggest thing 
e—and a statement 











me facts on Hemetin 







Now, here afe So 


of policy: 
1. As originators of Hemetine, m4 
stitute OF synthesis of any other stone. 
stone material, processed in our 


Hemetine is guaranteed for hardness, 
d will not detericrate with time. 


it is mot a sub- 


GENUINE 






y we say 
It is a 
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E scratch-resistant an 
2 2. Although we will control the engagement and friendship 
stone, selling direct to ring manufacturers, plenty of = 
al use are available through other = 
sizes, one and two- (2s) 
ey 
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Hemetines for genet 
sources. We will supply 
hole drilled, to dealers, cutters at 


own polishing. 
window displays, 


3. Advertising “helps” . - - 
will be furnished direct to retal 


blanks 1n all 


ad lapidaries who do their 
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counter cards, 
| jewelers by 
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((e]| 
a 
[ed mats, etc., 
(2) our Advertising Department. 
(el) 4. Lastly — Hemetine is here to stay! It is not 4 fly-by-night, ea 
(el) war baby. It is a semi-precious gem that will build postwar Ue 
ial business, prestige and rich profits. [2 
fe) WATCH OUR NATIONAL CAMPAIGN ON THE HEMETINE i 
(el FRIENDSHIP AND ENGAGEMENT RING. Ge along with it! | 

GABRIEL WILLIAMS COMPANY 
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Soon 


















Great for immediate sale-ability ... great for 
building repeat business... great for making 
your fraternal ring department an important profit- 
maker...that’s what the Goodman line of fraternal 
rings is. And the certain extra qualities that 
; make it a great line are these: The designs are 
AUTHENTIC ... absolutely accurate and true in every 
detail. The line is complete, embracing all wanted 


fraternal orders. The line includes rings with 





Rhodigem carvings in Rhodigold. And... 

Goodman fraternal rings are of a ‘‘closed-back”’ 

construction (see sketch) ...a 
point of superiority that distinguishes 


the fine ring from the commonplace. 


THE JEWELERS’ CIRCULAR-KEYSTONE 




















oe oe © eee 





WAY BACK 


THE YEAR WAS 1878. Thomas Alva Edison’s 
carbon incandescent lamp was the big news of the 
day, signalizing the advent of a new era in the 
world’s progress. In that same year—1878—this 
company was born. We had several claims to dis- 
tinction, not the least one of which was our in- 
sistence on handling, merchandising and selling 
good, dependable watches at reasonable prices. 
The years slipped by . . . our business flourished. 
We became recognized for our keen anticipation of 


future trends in the watch world. Perhaps the high 


CROWNING ACHIEVEMENT OF 66 YEARS 


FAMOUS CROTON 





spot of our career was our conviction in the middle 
thirties that waterproof watches had a future. We 
pioneered them in America, advertised them ex- 
tensively. Today we’re planning for postwar just 
as we did in 1898 and 1917. And tomorrow—as 
then—no matter what shape, form or description 


watches take—Crotons will be the best at the price! 


CROTON WATCH CO. © 48 WEST 43th ST. - NEW YORK 19, N. Y. 


FOR ALL TIME SINCE 1878 


OF WATCH MERCHANDISING 


SELF-WINDING WATERPROOF AQUAMATIC 











STONE RING SALES 


Sak Smoothly 


WHEN YOU FEATURE 


Omari Ke, sw 


Beautifully styled, carefully made 
and popularly priced, Romany 

Rings make a strong appeal to 
| men and women of discriminating 
taste. Leading jewelers are stock- 


ing these rings in greater volume 
than ever. 





We invite your consideration of 
Romany Rings for your store. 


And as in the forty years past, we 
shall strive to serve you with speed 


| and accuracy, limited only by war 
time restrictions. 


Established 1904 


STERN «& STERN inc. 


Also manufacturers of famous 
Reversible Romany Rings 


216 E. 45th ST.. NEW YORK 17, N. Y. 
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FLIGHT CAPTAIN - CHARLES F. BLAIR, JR. 
American Export Airlines 





! 
é 
: 
4 
{ 
: 


CAPTAIN - C. J. KRATOVIL 


CHIEF PILOT - FLOYD ADDISON 
Delta Airlines 





lp and down America, over the oceans, 
mountains and deserts, pilots of 

world famous airlines today are 
pioneering world air routes of the 
future ... depending on super-accurate 
Benrus Watches to keep them 

on course and on time. Aviation will CAPTAIN - DAVID GANNON 
inevitably play an important role in National Airlines 
America’s post-war future .. . and so, 
as trusted flight companions, 


will Benrus Watches. 


BENRU 





WATCHES 





eo FIRST OFFICER - EARL MYERS 
FIRST OFFICER - ALFRED E. SMITH PCA 


Mid-Continent Airlines 


MORE AIRLINES ARE TIMED BY BENRUS THAN BY ANY OTHER WATCH 
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‘NOW ANY JEWELER CAN 
PROFITABLY SELL 


SETS YOU UP TO DOAN 
UNLIMITED VOLUME 


And just in time for the Holidays !! 


With this “BURT TRAY” you eliminate the The tray makes an attractive display feature, 


former large inventory required to get your rich looking and practical with sturdy easel con- 
share of the emblem ring business. 














struction for window or showcase. 
The tray, complete with 10 emblems designed 


to fit any of the four rings, gives your customer This new and novel plan for merchandising 
a choice of two distinctive backgrounds and emblem rings offers a perpetual year around 
3 different shaped mountings with any emblem volume builder and particularly helps you now 
desired. 


to meet the holiday demand. 
Any one of the 10 emblems can be exchanged 
from our fully complete stock and you can Order your Burt Tray NOW! Don't turn 


mount it yourself easily and quickly with the emblem ring customers away—turn them into 
special tool included in this offer. profits ! 


" 


1006-7-8-9 Plymouth Bldg Minneapolis. Minn 


il King Company 
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Photograph showing the actual 


A ASTOUNDING BUT TRUE 


yu A 
IFA 


BLUE MARLIN WORE 
apparatus used by A WRIST WATCH 


the scientist in making these depth pressure tests. 


oe ss. 


HE’D SPORT A 


— because the gamey marlin feeds down to 
200 feet below the surface. Of course, man 
unprotected can’t even approach that depth 
but if he could, he too, could safely choose 
a Mido Multifort. 

In recent scientific depth pressure tests five 
out of six Mido Multifort watches withstood 
pressure equivalent to 407 feet deep while one 
Mido Multifort withstood pressure equivalent 
to 174 feet deep. 

All Mido Multiforts remained 100% WATER- 
PROOF. 

In addition to the depth pressure test five 
other kinds of waterproof tests were made on 
Mido Multifort watches by Electrical Testing 
Laboratories, Inc. on an impartial basis and 
under rigidly controlled conditions which were 
deliberately far more severe than would occur 
in ordinary wear. The Mido Multifort watches 
withstood successfully the rigors of all these 
tests, proving their inbuilt waterproof superiority. 
No wonder service men, as well as civilians, 
prefer them. 


MULTIFORT SUPER- AUTOMATIC 


* 
100% WATERPROOF - SELF-WINDING 
SHOCK-RESISTANT - ANTI-MAGNETIC 


Louis Aisenstein & Bros. 
Rockefeller Center 
630 Fifth Avenue + New York 20, N. Y. 
* 


Sole Distributors: Mido Multifort Super-Automatic, Mido 
Mulsifort, Mido Quality Watches for Men and Women 












Dace again ALSAN is 
permitted to use its facilities 
(o manufacture seamless wedding 
rings... hand-carved and chased 
... AD exquisite modern designs, 


eS es ee ee eee ee oe 


AISAN 


a CARVED WEDDING RING COMPANY 


62 WEST FORTY-SEVENTH STREET « NEW YORK 





2 1 SBALESMEN ARE NO W oA LEN G ON 2 ee We TRADE 








nnouncing... 





D Advanced designs 
fain rings and ear rings 
set with genuine stones 
mand quartz doublets. 





SOLD TO THE WHOLESALER ONLY 


FLL SAL 


JEWELRY MANUFACTURING COMPANY 


62 WEST FORTY-SEVENTH STREET « NEW YORK 


E | OUR SALESMEN ARE NOW CALLING ON THE TRADE 








SATURDAY EVENING 


POST 
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LIFE 
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ESQUIRE 

ee 

FORTUNE 
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VOGUE 

ae 
MADEMOISELLE 
eS 
LEATHERNECK 
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OUR ARMY 


oe 
OUR NAVY 







WYLER WATCH AGENCY + HOME OFFICE: 630 FIFTH AVENUE, NEW YORK 20,.N. Y. - CHICAGO OFFICE; 29 E. MADISON ST., CHICAGO 2, ILL. 
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To the Ladies of 


as they have always done. 
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the Navy ... with 


our compliments 


The page shown here will appear 
in Vogue, November 15 and House 
Beautiful, December, as one of the 
series of Whiting & Davis adver- 
tisements in support of the govern- 
ment’s Womanpower enlistment 
program for the Wacs, Spars and 
Waves. And may we call your at- 
tention to the footnote reminding 
our friends and your customers 
that, when the time comes, there 
will be new Whiting & Davis bags 


to go “hand in hand with fashion” 





YES! THE NAVY 


STILE NEEDS 


MORE 


WAVES 
































WHITING & DAVIS Co. 



















WHEN CUNUITIONS PERMIT! 





CHAINS 
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For the past two and one-half years the uncertainties of the times 
have made it necessary for us to omit the showing of merchan- 
dise in our advertisements. Because we believed it was not fair 
to create additional demand for something on which we could 
not guarantee delivery, we have instead given you our assurance 
that we would maintain quality and variety wherever permitted 
by regulations—and that our distribution would be fair and 


equitable. 


Believing that our distributors are familiar with both our mer- 
chandise and policy, we shall refrain from showing pictures or 
samples until the situation shows that our distributors wish us to 


assist 1n creating demand for additional sales. 


At this season of the year in particular, we look to Thanksgiving 
with a spirit of appreciation for the bonds of friendship which 
have been strengthened by the common difficulties experienced 
by both the manufacturer and the wholesaler. We trust that our 


policy will continue to command your friendship and respect. 


BUY LeStage Mfg. Co. 


WAR North Attleboro, Mass. U. S. A. 


New York—9 Maiden Lane, A. H. Betz 
BONDS! Chicago—29 E. Madison St., A. B. Pinero 
Seattle—4014 Brooklyn Ave., J. F. Loveridge 


BRACELETS + LOCKETS + KNIVES «+ BABY JEWELRY + IDENTIFICATION BRACELETS 
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COMPANY 


MAIDEN LANE NEW YORK, 


N.Y. 
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RATIONS, 
HOME-STYLE 





This Thanks ving, let us thank ee servicemen and 
women for helping us keep the infinitely better 
way of life we have—and help eat beaaie 
the War Bonds we ‘buy—and by purch asing more. 


Let's be thankful, too, to your wholesaler who 
knows your problems — and ours —and has done 
his utmost to supp you: with watch bracelets 
under extreme d 8 Is 


KESTENMane Until Victory allows ful copes we will con- 


tinue to apportion equitably our limited available 
supplies and service. 
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PROCLAIMED THROUGHOUT 


THROUGHOUT THE LAND 


PROCLAIMED 


LAND 


THE 


THROUGHOUT 
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PROCLAIMED THOUGHOUT THE LAND 


-PROCLAIMED THOUGHOUT THE LAND 








PROCLAIMED THOUGHOUT 





THE 





Literly Presents 
\ ; y J? 
“flo Soulhorn Gentleman 


SEVIS O rings 

















oe 


fetn F. e Vudubon 


Retort €. Lee 


10K gold ring with simulated 10K * gold ring with genuine 
ruby, sapphire or garnet. Ap- onyx intaglio . . . with the fine 
propriately named . . . a ring of lines for which the great 


character and strength. $93 artist was famous. $27 









| 
Menr Y E, ZG Y Sift rson Daves 


nwae | bh 


4 ~~ 7 
~Anec VOU! fockson 
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10K gold ring with synthetic 10K gold ring, genuine sardo- 10K gold ring with genuine 
emerald cut ruby. The brilliance nyx intaglio. The elegance of this amethyst, topaz or synthetic 
of the stone symbolizes the ring is suggestive of the elegance ruby. Leadership is the out- 
brilliance of the name. $37 of Henry Clay's oratory. $27 standing characteristic of the 


ring... as of the man. $27 


ALL PRICES KEYSTONE LESS 10% — 10 DAYS Watch this space for other outstanding Liberty presentations 


[ ic. 
f 
Manufacturing and Wholesale Jewelers - 1024 Maison Blanche Building - New Orleans, La. 
Indiana: E. S$. von Forsstrom, 630 Peoples Bank Building, Indianapolis 
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PROCLAIMED THOUGHOUT THE LAND 
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My . Df ‘ 
THE NAME =< ledstratte items. 
TO REMEMBER 


HIGH GRADE 
GOLD FILLED JEWELRY 





























PROVIDENCE STOCK CO. 


100 STEWART STREET 




















PROVIDENCE — RHODE ISLAND 
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Wont you sit in with us 
‘Round the Table? 


Like the leaders in every field, we, in our small way, want to 
plan for a peace-time economy; we want to sit down with you and 
find the answers to the problems that will arise when the war is over 


and restrictions forgotten. We want to find answers that will be profit- 





able to you and to us. 


We know the time is coming when our supply of Louis Watches 
will be increased; maybe it will be sooner than you expect. Then we 


will want new Louis distributors. So now we think you should know 
the Louis “success story,"—how our present dealers have found that 


Louis Watches mean more profits and more pleased customers. 


Sit in with us ‘round the table and let's talk about future plans; 
come in to see us whenever you're in New York or let's have our talk 


by mail if you are at home. 


louis Which (%, Gre 


Importers of Fine Watches 
580 Fifth Ave., New York 19, N. Y. 
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REG. U. $. PATENT OFFICE AND CANADA 





FINE JEWELRY 
FOR LADIES 


” IN 
eo] Roma ease meley Vai 


CHEEVER, TWEEDY & CO., IINC. 


NORTH ATTLEBORO, MASSACHUSETTS 
ESTABLISHED 1880 
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Introducing a New and Powerful Campaign 


Oe er ; 


In which leading luminaries of stage, screen and radio 
pay tribute to the time-keeping performance of HARVEL 

. In leading magazines and over the air, these 
and other fanious ‘‘stars’ tell how their 


HARVELS time their busy days. 


Full page in LIFE 
issue of 


December 4 


. and over the Air with John B. Kennedy 





and the News-——regularly broadcast every 
Sunday over the Blue Network 59 stations 
from coast to coast—plus “Soldiers of the 
Press’ — a great radio show on approx- 


imately 14 additional stations. 


HARVEL: Out ‘oe Worl Sine l Wudlehes 


HARVEL WATCH COMPANY + ROCKEFELLER CENTER, NEW YORK 20, N.Y. 
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SLICK 


Sell Lederer’s cquixz 


BRAND 


bp STRAPS 


mEULAR LENGTH—LARGE WRIST SIZE—BOYS’ and GIRLS’ SIZE 


*Pull-Theu-Watch-Fit ORDER FROM YOUR JOBBER 
NOW! 


Watch Straps are the biggest 
sellers in Jewelry Stores. No bet- 
ter reason for stocking all styles. 
Always dependable: and always 
PROFITABLE. 


‘ 





"*SLICK-Lock'’ ‘'Pro-tec-tor'' Patent 
Pending Watch Straps for Solid or Pin 
Lug Watches 


#7034A Assorted genuine leathers 
$4.50 dozen 


#7034K Army Khaki Fabric also 
Navy, Gray or White. . $4.50 dozen 


#16080 Boys’ and Girls’ small ) 


ee $5.25 dozen 
AQ MITES BRACELETS fT ro fon, 





+6080-EL Extra Large wrist 
ee 














° : tier OUVCe. sss: 
ceWine LEATHER STHaPS Lederer Leather Triple-Wearing nSERUR’ PULLTNRU 


2... WATCH BRACELET 
(awe & 


SI2] BOR SDLID AND PIN LUG WATCHES 


t 
: 


= . 
= P| 

C 

8 | S 


INVEST IN MORE WAR BONDS =. Quality Best By Test". 


S. & B. LEDERER COMPANY 


100 STEWART STREET ¢ PROVIDENCE, RHODE ISLAND 


Quality Straps are Good Sellers 
#RL-6080 Assorted Sizes Pig-Skin Watch 
Straps . SP See $5.25 dozen 
# 7064/5133 Under-Watch Strap. Assorted 
Lederer Leathers . -oeeeess $4.50 dozen 


Leather gives Comfort. . . 
is Non-Toxic and Durable 
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emphasize the importance of perfect time- 
keeping to keep "In Rhyme With Time’. 
To retail from $19.50 to $1000. 


He ingston “Watch C ompany 


oS. Best . 4010 See, 6 ©REW YORE. 2S, MEW YORE 
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#3728 4 3729 #3720 


43704 H 372! H 3702 


Ng 
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P 
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erling Silver FRIENDSHIP 


constr 


illed on sterling Six styles 
Asst stock sizes Asst N 


wtion, expert detailing 
stock sizes Order by number or 
(Black velvet stand free with order 





RINGS 


(H3701, 
5700 


hand 


43705 


43723 


$6.75 doz. 


$15 doz. 


seller for every age, 
Thirty opaque cabochons, each set in individual pronged 
Plated with white or yellow 
Cabochons in assorted gem colors 






FAST SELLING GIFT ITEMS 


ICHATELAINE BRILLIANTE 
As advertised in Dec. MADEMOISELLE 


Our “Gift-of-the-Month” for December—biggest 
selling chatelaine of the year! Gold plated ster- 
ling silver set end-to-end with sparkling rhine- 
stones in assorted gem colors. Bow-knot earrings 
Packed in a smart, self-displaying 


Earrings 
pen $12 doz. 


DREAM ROSE 


Beautifully sculptured pet- 
als, centered with a brilliant 
cut stone in assorted gem 
colors. Gold-plated _ ster- 
ling. No. 4484—$96 doz. 


Earrings to match 4782—$18 dez. 





Sterling Silver Flexible Bracclet A proven fast 
every gift occasion. OZ. 


4738. Sterling silver earrings to match—$33 dec 





JAY KEL JEWELRY CO. 
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FOR TELEGRAPH DELIVERY 


Gold Plated Sterling Silver Set with 
Sparkling Cut Stones in All Gem Colors 


WRITE—WIRE—PHONE! 















Sparkle Sprays 


Jeweler creations in gold 
plated sterling silver set 
with brilliant faceted 
stones in assorted gem 
colors. 
Pin 4591—$84 doz. 
Pin 4561—-$84 doz. 


Earrings to Match above 
Pins: 


4584—$60 doz. 


Matching pieces not shown 
Earrings 4582 — $60 doz. 
Bracelet 4594 — $60 doz. 


,/ 
=, 


Gf 456) 


¢ 


_ 


f 
a 


MPa 


SEE OUR BRILLIANT HOLIDAY COLLEC- 
TION. Sparkling stone-set Pins, Brooches, Chate- 
laines, Scatterpins, Necklaces, Bracelets, Barrettes, 
Pearls, Compacts, Cigarette Cases and Magnifi- 
cent Gift Sets—to retail up to $50. Visit our 
showrooms or write for illustrated brochure. 
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As featured in VOGUE 


A magnificent gift item from our Handcraft Shop in gold-plated 
sterling. Crystal rhinestones form the spray background: center 
“petals” are five beautifully cut, deep rhinestones in gem colors. 
Intricate workmanship and the rare quality of the stones limit 
80/18—$240 doz. 
80/13—$36 doz. 


the supply of these pins. 
Earrings to match 





CAFE SOCIETY MATCHED SET 


Finest quality rhinestones in jeweler-type settings of 24K gold- 
plated sterling silver that set off their full sparkling beauty 
Oval rhinestones in all gem colors, combined with crystal rhine- 


stones. 


4623—$90 doz. Bracelet 4616—$48 doz. 


Earrings 4610—$48 doz. 





307 FIFTH AVENUE, NEW YORK 16 cayaoa iso craic ST. W., MONTREAL 
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Neew and ‘Different 
leja : 
GLUVS/PIN 


ASSSSSS 


eA neve idea in jewelry merchandising, a pin 
to be worn on the glove, as illustrated, and also 
to be used as a lapel pin or brooch. Only in 
14kt. gold, set in diamonds in combination 


with rubies, sapphires or other genuine stones. 


Your inquiries are invited. 


Manufacturers of VICTORIA Diamond Rings 


620 FIFTH AVENUE ® NEW YORK 20, N. Y. 


© LEJA Company 
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of Superlative Nyle, 
















From the very inception 
of this business, we have held steadfastly 
to the highest ideals of design and 
craftsmanship. Our integrity of purpose 
has won for us the confident d loyalty 
a. Ll 
of watch manufacturers, wholesalers, Na 
3 A 


Ni 
importers and retailers everywhere 





has earned for us the opportunity 


Lae 
ce 


for new and greater service 


to the industry. 


I. D. WATCH CASE 


121 VARICK STREET, 





el 

















OUR ARTISTS ARE NOW BUSY CREATING 
NEW MODELS FOR FUTURE PRESENTATION 


WATCH MANUFAC 
580 Fy Avenue -Vleur York, 19 
a ee 


OVERSEAS REPRESENTATIVE OF DRIVA WATCH FACTORY, GENEVA SWITZERLAND 
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B. A. BALLOU & CO0., INC. 


Direct to Retailers 


Established 1868 
PROVIDENCE 2, RHODE ISLAND 


New York Chicago San Francisco 





so) 





LATH'N WATCHES are 





*% 








WATCHES OAS eS 


... Scientifically constructed 
..- nationally accepted 








count every minute to Victory 


on LATHIN WATCHES... 
ATHIN WATCH COMPANY 


Importers of Watches 


580 FIFTH AVENUE NEW YORK 19, N. Y. 














BUY MORE BONDS BEFORE YOU BUY ANYTHING ELSE! 
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"DEMOCRATIC IDEAL—A POWERFUL WEAPON IN WAR, A PROMISE OF ENDURING PEACE FOR ALL MANKIND. 


Arrow is proud that it is today one 
of the country’s largest suppliers 
of the boxes which hold the medals 
for the heroes in ovr Armed Forces. 


ARROW MANUFACTURING COMPANY, INC., FIFTEENTH AND HUDSON STREETS, HOBOKEN, NEW JERSEY 





~ 


How SOY CAN MAKE MONEY 
ON OUR NATIONAL ADVERTISING! 


tion. Show your customers the new Mason Masterpiece 


The full-color and black-and- 
white advertisements we're running now in Parents’ 
\lagazine, House and Garden, House Beautiful, Good 
Housekeeping, and American Home mean business .. . 
for you. Parents, grandparents, fond relatives, and 
friends will be coming to you to order their Mason 
Masterpieces. And here’s how you can fill their orders 
to complete satisfaction—start vour postwar Mason 
sales booming now! 

Give the eye-catching counter cards dramatizing these 


“Heirlooms of Babyhood” a prominent display posi- 


€ #4) 
cS 
L. E. MASON COMPANY 


96 


brochure containing full-color illustrations of the sixteen 
Mason styles available, with price and full description 
of each. Then simply write down the order and send 
the shoes to us. (We suggest you require a deposit, 
which you keep.) Orders will be filled just as fast as 
wartime restrictions permit. 

If you'd like to know more about how you can 
cash in today on the huge potential market for 
Mason Masterpieces, write us today, using the ad- 


dress below. 


MASON Y, pope” 


Hyde Park 36, Massachusetts 
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sand eae to top- flight popularity Wa to / re 


and acceptance. Their quality —their styling 
—their unfailing dependability constitute the basis 
of a wartime reputation that promises a glowing 
postwar future. ... Since our current supply 

of ELREX watches is not unlimited, all orders are 


being handled as fairly and equitably as possible. 


ELREX WATCH COMPANY, INC., 551 FIFTH AVENUE, NEW YORK 


OR NOVEMBER, 1944 
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PERRY NOVELTY COMPANY 


Jewelry in Gold, Gold-Filled, and Sterling . . . Since 1893 


100 STEWART STREET 
PROVIDENCE 3, R. 1. 
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All over the 


world... 


the watchword is 


a Ol, ae 


the story told 


your customers in 
ESQUIRE * CHARM 


* Trade-mark registered an fal @) t al <i | €a d 1 Nn 4 


America’s most widely read magazines, together magazines 


with spot broadcasting on hundreds of key city 


same smooth, profitable selling that fine 
radio stations, will sell your customers on the rP 8 


: . , stores throughout the world find ni 
Homis story—a story of five decades of watchmak- 8 sills so nice 


: ; ab is. 
ing skill and design artistry famed the world over. out Homis 


Send for New Promotion “Manual now available to 


Reason why you should now plan to enjoy the Homis dealers. Features varied assortment of ad mats, etc 


HOMIS & COMPANY 


315 WEST FIFTH STREET, LOS ANGELES 13, CALIFORNIA *« BRANCH OF HOMIS WATCH FACTORY—SWITZERLAND 
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more than money we value 


Quality, Integrity, Service 


and the 4 


Good Will of the Trade 


<=> 


CARL-AR 5 INC. 
Mahera of (Chains and Jewelry 


Cree eee 8 FP RtE fF - PRAPFIBERE E, €. 
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For Wadsworth Personality Com- 
pacts national monthly magazine 
advertising is currently reaching 
more than 10 Million Families 
(30 to 40 Million people) with a 


SELL APPEAL UNEQUALLED 

. . Style-right compacts designed 
and created as ONLY the makers 
of cases for the finest watches 
in the world can achieve. 


) am 
THE y adsworth WATCH CASE CO., INC. 


New York: 385 5th Avenue DAYTON, KENTUCKY Chicago: 35 €. Wacker Drive 


Modern Screen vc 
PHOTOPU | sna 


| aa 


eye : " moni z 
Love Romance | Ri iy 0 | 
& f s 
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--- FOR YOUR 
CUSTOMERS’ 
CONFIDENCE 


--- FOR YOUR 
PROFIT- 
PROTECTION 














THROUGH YOUR 
WHOLESALER 
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SERVICE 
that 


EXCELS 







eet 2 





YY 


‘meowrers WOLF and KLAR 


JI gOBBER S 
DISTRIBUTORS Wholesale Supply c 


IA d ELRY 
an Cer vores FORT WORTH, TEXAS 
NEW YORK - PROVIDENCE - LOS ANGELES - LONDON 
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WATCH CO., INC. 


For over 30° ears we have 
jewelers with about ever 


We Howes Soll Retsil 





WATCH CO., INC. 


| WHOL ESA 48 8 Ow EE Ce BS 
ea 15 Maiden Lane °* New York 7, N. Y. 





ee 
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RADIO 


Coming! 





gr 
Chien 


RADIO 


The CLARION 





MAGIC 





INTERCEPTOR 





ay 
As, m3 


RADIO 


SPOTS Mfr Yous dee 


No, you are vot suffering from astigmatism. The 
spots before your eyes on this page bring a clear 
view of things in store for CLARION RADIO 
dealers. For the first time you are hearing about 
the CLARION MAGIC INTERCEPTOR. When 
announced to the public soon through national 
advertising, it will be a sensation people will talk 
about. They will want to see it. And they will buy it. 


The MAGIC INTERCEPTOR is the most excit- 
ing radio development to come out of the war. It 
is exclusive with CLARION. It’s the answer to one 
of the most critical merchandising problems that 
will face the radio dealer. 

Get the complete CLARION story. Write for the 
name of the distributor in your territory. There is 
still time if you act TODAY. 
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In Hemoriam 


Pe 





ALFRED E. SMITH WENDELL L. WILLKIE 
DEC. 30, 1873— OCT. 4, 1944 FEB. 8, 1892 — OCT. 8, 1944 


62a: men and great deeds never die. The accomplishments 
of these two great Americans will live on forever. The inspira- 


tion of their lives will be cherished by generations to come. 


ieee nics rot oe 


22 WEST 48TH STREET > NEW YORK 19, N.Y. 
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THE BUYING HABITS OF MILLIONS WITH 
A Garrage OF WELL AIMED MAGAZINE ADS 


Making your customers PIERCE conscious 
... that's what we mean when we say our 
national advertising campaign in 15 maga- 
hy zines is “PIERCE-ing” the buying habits of 

ee SS / millions. Tie in with this powerful campaign. 
: pccuracy Newspaper ads . . . gorgeous 4-color win- 
dow and counter displays now available. 
PIERCE “watchword of the airways” is your 


Give The Gift of Untfailing 


WG, ol 
gen 


P reves de ee watchword to volume, profit and customer 
wm good-will.. 


satity € PARASHO! 
WATERPROOFED the HER 
gHocKPROdFED " 


ANTL- MAGNETIC 





mas 9 
vst eRCE . 
ow 


3 
the ae aor Oe 
. ler "7 
ay 7 5 ovr jew? he Airwoy 
SA e Twatchword of compen ales 
4 ce Wate 
P ted is woe id 
Price indicates include’ 
retoil price © 


avn Street, New 








,omomw eo W, tch ‘ie OMPany 
MAGAZINE AD SHOWN IN MINIATURE 22 West 48th Street, New York 19, N.Y. 
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1358x — $51 doz. 


1347x — $36 doz. 


1343x — $69 doz. 








ie Se inest- Teinen 


Beauty and restrained elegance in Sterling... 


set with jewel stones. 
Order NOW for delivery in about 4 weeks. 
When next in New York, see the complete 


LEADING collection at our Fifth Avenue 


at / | 
I/-= 


SIDS 5) / 


/ 


SS 
— ° 
_ 
4 — oe) 
ae | 
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showrooms. 


LEADING JEWELRY MANUFACTURING CO. 


Ralph Polcini, President 
Factory —" Showrooms 


320 East 150th Street NEW YORK 389 Fifth Avenue 
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Elite Wateweald® 


THE WATCH CASE OF TOMORROW 








Vf ligne 


Not Actual Size 


@ Thinnest Waterproof Watch Case 
made in U.S.A. 


® Can be opened anywhere by any 
watch maker—lIdeal for military use. 







@ Individually tested under water pres- 
sure. 


FRICTION “ey = CLOSING | 


*Reg. U.S. Pat. Off. | 


ELITE WATCH CASE CO. 150 VARICK ST., N. Y. 
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) Material Rh | Weidlich 
[ODA for W. () () Sil 

For nearly three years, our facilities have been largely 

devoted to making precision war materials, and that is 

why you could not get the regular lines of WEIDLICH 

silverware. Our pride in our performance is tempered 


by our inability to supply our trade with needed 
merchandise. 


War requirements must continue to come first, but, when 
RECONVERSION arrives, we will welcome the oppor- 
tunity to again serve our trade with the WEIDLICH 
lines, streamlined for Post-War needs. 


FOR THE POST-WAR PERIOD: old and new 
lines in finest STERLING and Plated ware, em- 
bodying over 44 years of WEIDLICH tradition. 


PTH Ee ees 1 BROS MEG. CO. 
ye 


WEIDIIC Bet Bice SPOON c.O-, 


| 362 Fifth Ave., New York. se See ba *, oe Main Office & Factory, Bridgeport, 2, Conn. 
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With Different Chains...Priced at 
$12.50...$9.00...$6.75 each, Keystone 


Locketags practically sell on sight. They are ex- 





quisite, sturdily made and highly profitable. Each Locketags may be had with any of 
the following sterling silver, die 
Locketag features a deep “double-frame” locket struck insignia permanently at- 
> ‘ . tached top: 
holding two pictures or a picture and a message. eee ae 
: : , © Army @ Coast Guard 
All models are in Sterling Silver and may be eile © Signal Corps 
© Air Corps @ Medical Corps 


engraved on face. Each Locketag in individual box. 


@ Marine Corps ® Army Aviation 
®@ Navy Aviation 








Immediate deliveries! Order from your jobber today. 





SOLD THROUGH WHOLESALERS ONLY 


Role @a 9 -\cme ia 238 & aielo mami te 


19 EAST 30th STREET * NEW YORK CITY 
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ONE OF A SERIES of unusual 
advertisements currently 
appearing in leading mag- 
azines and papers. 


QUALITY 


is reflected in the 
National Advertising of 


LAGUNA PEARLS* 


¢ 


Distributed in the Jewelry 
Trade by wholesalers ex- 


clusively. Inquiries invited. 





ROYAL CRAFTSMEN, 36 WEST 32ND 


922299999 


929°” 


3: 


9999992000997" 


ca 
® 
id 
“ 





TRADE MARK 


Oriental Pearl Replicas at Their Loveliest 


In three price groups: $30, $20, $10 
with diamond mounted clasps from $50. 


\t fine jewelry counters everywhere 
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STREET, NEW YORK 1, NEW YORK 
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STERLING 
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: el 
P COMPLETE STOCK 


IN GROSS LOTS OF 
. LOCKETS, PIN SETS, 
CROSSES, BRACELETS, 
PS and COMPACTS 






Ne ALL STERLING & 
ROSARY 


ya aad 
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LID GOLD 
OLD FILLED 


BOOM aa 
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ae Be: 


MERCHANDISING; 
PRICING and DELIVERY ~, 
AT YOUR COMMAND *4 

; } 





LAREN ae 





oie OO O-00:0-@.a:ds:doo 







1/20-12K 


nw | Y 
i 


- 








YT a ae, 


1/20-12K MEDIUM 








THREE TONE 
$250 
1/20-12K 
1/20-12K LARGE $300 
THREE TONE LOCKET ‘ 
$300 $375 sinGLE 
: $65° pousie 
ALL ITEMS ON THIS PAGE BEAUTIFULLY BOXED $990 Triple 


WITH GOLD SEAL PRICE TAGS AND DESCRIPTIONS 


SHELBA CO. 220 Fifth Ave, New York 


116 ; THE JEWELERS’ CIRCULAR-KEYSTONB | 














STYTING 
STERLING 


SHELBA PINS ARE 
ALL HAND WROUGHT 


aes L. P. 4—$]250 


3 













PLEASE CONSULT MR. LEE H. PELZMAN 
| FOR BUYING AND JOBBING PROPOSITIONS 
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THE WATERPROOF WATCH CASE 


Constructed as well as the best 


Swiss waterproof cases. Painstak- 
ingly tested according to Swiss 


ilelalelelaeks 











Fach case must pass this water-vacuum 


test before it leaves the factory 


WATCH CASE 


A quarter century 
ref -s\,e}i-1e ME Comdial =m ol diate] o)(-e 
‘There is no substitute 


for Craftsmanship’ 


E 


COMPANY 
270 LAFAYETTE STREET 
NEW YORK 12, NEW YORK 


“TRADE MARK 
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COSTUME JEWELRY=-PEARLS~WATCH BANDS=<—RINGS 


ANKLETS~BRACELETS~LOCKETS~NOVELTIES—ETC. 
IN STERLING SILVER—GOLD PLATED—GOLD FILLED... PLAIN OR SET WITH BRILLIANT RHINESTONES 
A Few Numbers Selected at Random from Our Very Large Variety 





KEYSTONE DISCOUNTS 
TO RETAILERS 


SPECIAL DISCOUNTS 
TO WHOLESALERS 


: saa 
This Numb ing Silver, Gold- d 
Pin, $17.50 each. Earrings, $7.50 pair. 
Many others available. 


Sterling Silver Pins, Earrings and Sets. 
Approximate price range $12.00 to 
$300.00 per dozen. 


This Number, Brilliant Colored Rhine- 
stone Goldplated Pin, $6.00. Earrings, 
$4.00. Many others available. 


Brilliant White and Colored Rhinestone 
Pins, Earrings and Sets. Approximate 
price range $10.00 to $150.00. 


Extensive Variety of Flowers, Sprays, Birds, Animals and Artistic Oesigns. 


quality large Emerald Cut 
Stones in Birthstone 


Sterling Silver Costume 
Ring, adjustable size, 
large Pearl and six small 


Colors, $60.00 per dozen. ater peat -—i~ : moh ivaodean a titer Rhinestones, $36 per doz. 


No. 649—Ladies’ Cord Watch Band. Gold-filled Ratchet. 1/40 G.F. $36.00 
dozen. 1/20 G.F. $42.00 dozen. 


No. 623—Ladies’ Cord Watch Band. Dependable Buckle. Plated. $12.00 
dozen. 1/40 G.F. $18.00 dozen. 


PEARLS 
FINE QUALITY 
MATCHLESS 
BEAUTY 


IN HANDSOME SILK . 
LINED PLUSH BOXES. G& i, ™ PEARL NECKLACES 
TO MATCH, 


Single, Double, Triple Strands. Price Range: $8.00 to $16.00 per strand 
Lewer grade: $1.20 to $4.00 per strand. 


No. 650—Fine Quality Ladies’ Leather Watch Strap. Metal trimmings. $18.00 
do 


No. 222—Princess 1/20-12K G.F. Non-corrosive Ratchet Buckle. Fully 
guaranteed. Fit for royalty. $5.00 each. Available with links in various styles. 


. 221—1/20-12K G.F. Ratchet Buckle. Fully guaranteed. Gent's Watch 
Band. $7.00 each. Carded with resale price. 


BRILLIANT RHINESTONE BRACELETS. 
White or colored stone. $48.00 dozen. 


% 


Several styles available. $120.00 dozen. 


Special selections at $50.00, $100.00 and up, shipped upon receipt of 10% deposit. Balance C.O.D. or 


check in full less 2%. 
PROMPT DELIVERY «© WIRE, TELEPHONE, WRITE OR VISIT. 


IRVING SACKS, INC. 


Costume Jewelry & Novelty Supply House 
264 Fifth Avenue DEPT. B New York 1, N. Y. 
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Benay Venuta, singing 
Star of Radio, Sta9¢ 
and Screen. 





B= AY V ENUTA is shown here wearing the 
new JEZEBEL pin and earrings combination 
set NOW featured by JEZEBEL JEWELRY CO. 


complete stock in greet Fate ee JEZEBEL JEWELRY Co. announces that plans 
of the following: are being made for 4 publicity campaign tO 
— — yublicize this new creation thru Women consumer Ss 
Lockets Ringe elcy publications: these plans also include the showing 
Borrettes Watch Bands of the latest models of costume jewelry $0 d by 


JEZEBEL JEWELRY Co. 


“Serving the Jobbers from Coast to Coast” 


LEBEL JEWELRY COMPANY 


BERNARD BERFOND 


Consult us for buying propositions 
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55 WEST 47TH STREET e NEW YORK 19, N. = 
TEL. BR. 9-9559 
LO. 3-5839 
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Ladies’ Fine 14K Rings, set with Precious and Semi- 
Precious Stones; ornamented with Diamonds. Star 
. Saiiphires. Star Rubies, Catseyes, Oriental Sapphires, 
*~ « Risbies, Emeralds, Tourmalines, Aquamarines, 
jos - -Topaz-Quartz, Amethyst, Garnet. 


IFFFD 


F. & FP. FELGER, INC. 


Manufacturing Jewelers 
480 WASHINGTON STREET. - NEWARK 2, N. J. 
New York Office: 608 Fifth Avenue 


Correspondence should be addressed to | ewark, New Jersey 
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STADTMAN 
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Costume Jewelry 


New York, N. Y. 


WaAlker 5-6927 
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For ; 
PULLING POWER 
-New Kawneer 





Tuere's something new in store-fronts! 


What does it mean to you? Greater pulling power for your 
store—more volume—more profits! 











Kawneer, pioneer store-front manufacturer, has developed a 
new concept of store-fronts as retail advertising, as “Machines 
For Selling”! Leading authorities on architecture and retail 
merchandising have cooperated. Forty years’ experience in 


helping merchants pull people in has been analyzed. New awnee 

products and new services are the result. K: 

You can cash in on this up-to-the-minute store-front knowl- STORE-FRONTS 

edge. The Kawneer distributor in your locality is equipped 

to serve you. Give him the opportunity of studying your in- SMACHINES FOR SELLING! 
REE Se ema a ok ona 


dividual store-front problem. Mail the coupon today! 





Your future profits, your ability to meet com- jmp 00000 eee Ty 
e.e ° THE KAWNEER COMPANY 

petition, perhaps your very success as a retail 2011 Front Street, Niles, Michigan 

merchant, depend on greater PULLING POWER eease send copy of booklet on Kawneer ‘“‘Machines For i 

Selling”’. ! 

for your store, bringing people in to buy! Name I 

! 

Store ; 

' 

Address = i 

J 


Oe 





CONSULT YOUR ARCHITECT 
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It’s a Fact! 
‘Lid, Abe’ PEARLS 


ARE THE PEARLS A JEWELER CAN SELL EASILY 
Created and Styled by Isidore Jaffe 



















ELEGANTLY 
PACKED IN 
BEAUTIFUL 
BOXES 

a 
WIDE SELEC- 
TION IN ALL 
PRICE RANGES 





ee Big 
Sage 


Bae, 


SPECIAL 
DISCOUNT TO 
JOBBERS 
WHOLESALERS 
DISTRIBUTORS 


IMMEDIATE 
DELIVERIES 


Deliveries tor your Christmas trade will be filled 
upon receipt of their order—Quantities are limited 
and are dependent upon stock now on hand. 


ORDER NOW! 


Inquiries will receive prompt attention 


NOW READY, OUR NEW FALL LINE OF FINE COSTUME JEWELRY 


Sterling Silver, Rhinestones, etc. 


Specially selected from America’s largest collection by 


ISIDORE JAFFE 
35 WEST 47TH STREET NEW YORK 19, N. Y. 


* Simulated—* Trade Mark 
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FOR IMMEDIATE DELIVERY 
& Chain—1/20 12K G.F. Attractively boxed 
2—Sterling Miraculous Medal with chain, Mother-of-Pearl & Genuine Marcasites Attractively 
.... 27.50 doz. net 


| a rae era 7 eer oe ee oe Tea, ans une antae Wave's 
Boxed ....Medium Size 28.50 doz. net 


1—Baby Heart Locket .$18.00 doz. net 


3—Heart Locket & Chain—1/20 12K G.F. Attractively 
4—Cross—1/20 12K G.F. Attractively Boxed...... ne Medium Size 21.00 doz. net 
Larger Size 24.00 doz. net 
Smaller Size 15.00 doz. net 
24.50 doz. net 

















5—Ladies’ Wrist Watch Band 1/20 12K G.F. Carded ere re nc bel oe ari 
6—Anklets—1/20 12K G.F. Carded... Dads eae ee sata wo gkeneiaed amas 7.75 doz. net 
Sterling Silver 6.75 doz. net = 
7—Heavy Sterling Silver Identification Bracelet a bbe ene aeeaceen. eee = 
8—Sterling Rosaries, set with Simulated Pearls or various ‘Colored Stones. - Handsomely Boxed.. 39.00 doz. 
9—Special Matched 14K Wedding Ring Sets, Various Styles ...... RR me 
10—Baby Rings—10K Assorted Styles............. 0.00000 eee eees «ahs 4 syd che haces de a Sra wi wate 5 
.... 12.00 doz. net 2 





11—Sterling Silver Barrettes—Medium Weight eCer rer et re ee : 
Heavy Weight 15.00 doz. net 


737 Walnut Street Oul 5 e rloff Philadelphia, Pa. 


PEC CLLR 





muni 
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Avalon... Seneca... two 
names symbolic of the 


‘peak of perfection’ in the 


field of quality timepieces. 


_ ENGEL & COMPANY 


170 BROADWAY += NEW YORK 7, N. Y. 
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ed Frings 


by WINEY... 




















A striking and beautiful assortment of glamorized 
rings, each an excellent example of the distinctive 
designing and charm of the WINEY Ring line. 
‘ Included are simulated— 


PEARL ONYX CARNELIAN JADE LAPIS 
TURQUOISE CORAL and cut stones of 
SAPPHIRE, AQUAMARINE, AMETHYST. 


$°) . $9 and $A Reiail 


Nowis the time to 


FEATURE RINGS 


We can help you 
build a@ modern 
and profitable 
_ ting department. 
> ~ Ask for our 


H. WEINREICH CO., Inc. 
1321 Arch Street — Philadelphia 7, Pa. 
347 FIFTH AVENUE, NEW YORK 


Kansas City, Mo. Dallas, Texas Miami, Fla. 
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THERE'S LOTS OF EYE-APPEAL IN THIS NEW 


Samsonite 


ADVERTISING PROGRAM 


To forecast the future, SAMSONITE dealers can 
look to past experience. It’s a matter of record how 
we have always supported the trade with vigorous 
advertising. 

Today is no exception— because we're building 
for the future... yours and ours. Right now, were 
engaged in a terrific new program designed to raps—7 
and hog-tie consumer demand for SAMSONITE luggagesa# 
—a demand that spells future profits for you. ie 


What’s more, we're developing and improvi 

the SAMSONITE Line, so that when our war job: is 
finished, alert SAMSONITE dealers will cash in with % 
the most advanced, best designed luggage in the “@ 
popular- priced field. 


Meanwhile, limited shipments will be made 
whenever they won’t interrupt our vital war work. 


“STRONG ENOUGH TO STAND ON” 


Samsonite sTREAMLITE LUGGAGE 
AMERICA’S MOST POPULAR LUGGAGE 

















Here’s this year’s smashing big advertising schedule: 


LIFE ESQUIRE 


(5 Issues) (8 Issues) 


COLLIER’S LIBERTY 


(3 Issues) (6 Issues) 


TRUE STORY HOUSE & GARDEN 


(4 Issues) (4 Issues) 


NATIONAL GEOGRAPHIC 


(3 Issues) 








Denver - SHWAYDER BROS., INC. - Detroit 


Makers of 
SAMSONITE LUGGAGE - SAMSON CARD TABLES 
AND FOLDING CHAIRS 





Sa 
Smo Onite 





t popular 
—for her. 


Without in. 


I war work 

* 
SHWAYDER BROTHERS 
Denver . Detroit ae 


Buy More War Bond 
s 
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“THE 3-WAY RIVET” 


construction, as shown encircled in 
above illustration, guarantees an 
absolute minimum amount of re- 
pairs and insures long wear. 

* 


Men's FLEX-LET Watch Bands are 
made in Yellow or Pink Gold-Filled 


on Sterling; also in Sterling Silver. 
- 


Ladies’ FLEX-LET Costumed 
Bracelets are artistically styled in 
six distinctive creations—set with 
beautiful simulated stones, large 
and small sizes, packaged in large 
plush boxes. 
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THESE Ostier ORIGINALS HAVE ATTRACTED MANY IMITATORS 


Unsuccessful attempts to copy these exquisite jewelry creations merely emphasize the inimitable Oxstier 
styling that distinguishes them. Acclaimed by prominent stores from coast to coast, they are generally 
regarded by people who know as the most original jewelry pieces in circulation today. Sunburst pins, clips 


and earclips, with diamonds and rubies —to retail from $200.00 . . . 


fy’ 
The original bears this stamp of Marianne Ostier, world-famous jewelry creator < O 
. 
Ostior 


INCORPORATED 





16 €AST FIPTY-SECOND STREET, NEW YORK 22, WN. FY. 
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Genuine Ocean Mother of Pearl 
Gold Filled on Sterling Silver 


; Pictured Actual S Yize 


DS 


114 E ast 32nd Street 


FOR NOVEMBER, 1944 





SMS 


New York 16, N.Y 
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by KARU jewels fit for any Queen...Crowns of Gold Plated Sterling, carefully 
set with brilliantly cut gems in Ruby, Emerald, Aqua, Topaz, Sapphire, Amethyst and 
Multicolor. Also available are the small pins and the earrings in Moonstone. All 


are accented by shimmering Rhinestones. P3460 Large Crown Pin $90 per doz. 
P3456 Small Crown Pin $54 per doi. 
E3458 Earrings $108 per doz. 
N3456 Neckpiece $60 per doz. 


411 FIFTH AVENUE, NEW YORK 18, N. Y. 
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to be treasured down thru time 


Locked in the mysterious glow of color of each Heirloom Pearl* is the depth, the restless 
motion of the ever-changing sea. Such beauty as this is meant to adorn the beautiful 
woman. Heirloom Pearls* are doubly -inspected, *laboratory-tested, simulated pearls aa  beauti- 


fully boxed and sold in exquisitely matched graduated strands with a written Suarantee. 
The Morton B Farrell Company, sole selling agents for Heirloom Pearls* , can also serve 


your general needs in other fine ‘ewelry lines. Inquiries receive immediate attention. 
d o j 


SOLE SELLING AGENTS 


MORTON B. FARRELL COMPANY 
Michigan Building, Detroit 521 Fifth Avenue, New York 
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for the big, busy season ahead... 


4, MARKS 











No. L136—1/20 12K 


G. F. on Sterling 3- 
tone heart locket, 
with inside bezels. 


No. 500 — Heavy 
Sterling Silver iden- 
iliteetilels Mmm olde la 31-1 m 


$3.25 ea. SS . individually gift- 
r boxed . . $4.50 ea. 


No. 1130—14K Gold 
wedding ring, good 
weight, milgrained 
edge .. $4.95 ea. 


No. 1129 — Lady’s 
wedding ring to 
match, also 14K 
Gold .. . $2.50 ea. 


Fate 
CS<5% 
No. 7004 — Seven-stone Ye Gy 
cluster ring, heavy 10K % 
Gold cast mounting. © 
Assorted stones. 
$7.50 ea. 


2 
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BERT MARKS COMPANY 


Serving the Retail Jewelers Since 1922 


77 WASHINGTON STREET, PROVIDENCE 3, R. I. 
Telephone: GAspee 7915 







Terms: 2% 10 days 


Orders accepted from 
rated account, only 


We reserve the right 


t 
© limit GWvantities 





HE J 4 iN “ 








Buy CHARMS from the World’s Largest Stock 


WE NOW SELL sd DIRECT TO DEALERS 





"ty, 





No. 136 
GRAND PIANO 


P o 
7 ae ; 


No 103 





$900 
A Doz. 


These Charms are ACTUAL SIZE, TRUE PHOTOGRAPHS! 
Guaranteed Sterling Silver! 


With — d (1) Our latest Catalog listing hundreds of charms 
vedi -eaaailealas's (2) Our Booklet entitled “The Secret of Selling Charms” 


NO ORDER TOO LARGE...NO ORDER TOO SMALL. ALL ORDERS FILLED WITHIN 24 HOURS 


IF NOT RATED WE WILL SHIP C.0.D. TERMS 2%. PRICES F.0.B. HOLLYWOOD 


4230 Laurel Grove Avenue 


HOUSE OF CHARMS North Hollywood, Calif. Dept. CK-11 
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What does PRECISION 


v 0 
 rmamonete. \\ MANUFACTURE mean to you? 


Watch For 


mportant 


, aa oon b 


For 40 Years — Makers 


_..-—s of ~=E@ Clock ~ and Chime 
Remember The Name Sauna” “ale sal 


Burglar Alarm Systems. 


O. B. McClintock Co. 


Le eo MINNESOTA 

















G-E lamps provide the kind of light postwar jewelry stores will need to attract customers, 
create atmosphere and speed appraisals. Chas. Schwartz & Son, Washington. 






GOOD LAMPS ARE THE 
HEART OF ANY GOOD 
LIGHTING INSTALLATION 


Z / y 
Neus: G-E Mazpa Fluorescent A 


lamps now available for everyone! 


YES...mnow you can buy as many 
G-E Mazda fluorescent lamps as you need 
to replace blackened and burned out lamps. 
Today, your lighting can be brought to peak 
performance with new, low-cost, long-lasting ft 
G-E Mazda fluorescent lamps. When you y. 
make replacements, look for the G-E mono- ‘ 
gram. Remember ... it is the constant aim LO 
of General Electric research to make 


lamps bearing this mark ce) Bos 


Stay Drightew Longer 


‘Te 


tad 
ed 
’ 
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GE MAZDA LAMPS 


GENERAL QQ ELECTRIC 


Hear the G-E radio programs: “The G-E All-Girl Orchestra”, Sunday 10 p. m. EWT, NBC; “The World Today” news, every weekday 6:45 p. m. EWT, CBS. BUY MORE WAR BONDS 
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THE STERLING LINE OF STERLING SILVER 


> he So fe Lio fe Bo LL Fi LU TUBERS, 
4 4 ye 


ng tee Seg Mee «Ven 
, <% 
linn ae we Rw wn eer ee 


No. 6392—6455 


Sterling Silver IDENTIFICATION BRACELETS Gold Filled on Sterling 


Finely Detailed with Heavy Plaques and Links... Rugged Safety Clasps and Sista Hooks 


10. 6453—Sterling Silver .-------- $4.00 ed. 
No. 6454—Gold Filled on Sterling (1/20 of 12K).......... 7.50 “ 
No. 6533—Gold Filled on Sterling (1/20 of 12K)......... 6.00 ' 
No. 6534—Gold Filled on Sterling (1/20 of 12K). tae” 
No. 6351—Sterling Silver...... ioinisiebstan ST 
No. 6392—Sterling Silver ld 
No. 6455—Gold Filled on Sterling (1 20 of 12K) 9.00 “ 

Bracelets tissue wrapped. For individual boxing, add 25¢ each 


SEND FOR THIS FREE CATALOG TODAY! 


Here’s a catalog with today’s answers to jewelry sales! It’s 
chock-full of exquisitely smart costume jewelry sets and 
pieces—bracelets, earrings, brooches, pins, pearls, etc.—prob- 
ably the very things you’ve been looking for. No wide- 
awake, aggressive dealer can afford to be without one. 


NATCO MANUFACTURING CO., 11 WEST 30th STREET, NEW YORK 1, N. Y. 
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QUICK FACTS ABOUT 
BLUE NETWORK 
CO-OPERATIVE PROGRAMS 


BAUKHAGE TALKING: Direct from 
Washington. Baukhage gets his news 
from men who make it, is in daily 
touch with the White House, Cabi- 
net Members, congressional leaders, 
etc. Broadcasts Midday, Monday 
through Friday, 15 minutes. 


KIERNAN’S NEWS CORNER: Direct 
from New York. One of the out- 
standing human interest reporters of 
our time. Broadcasts early after- 
noon, Monday through Friday, 15 
minutes. 

MARTIN AGRONSKY: Direct from 
Washington. Famous News Analyst, 
who has broadcast from hot spots all 
over the world. Early morning, 
Monday through Saturday, 15 min- 
utes. 


.-. AND THESE 2 OTHER TOP- 
NOTCH NETWORK PROGRAMS 


THE MYSTERY CHEF: Direct from 
New York. Largest audience of any 
cooking expert in America. A great 
store traffic builder. Daytime, Mon- 
day through Friday, 15 minutes. 
DICK TRACY: Famous juvenile ad- 
venture series. Late afternoon. Mon- 
day through Friday, 15 minutes. 
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Baukhage! Martin Agronsky! Walter Kiernan! Names to conjure with, 
as history is on the march around the world! For these are men who have 
been to world capitals and have spoken to the world’s great leaders. 
Imagine how the authority of their voices can add to the sale of your 
products, or services—right in your own area. , 


Here’s how it works: The Blue Network broadcasts coast-to-coast. At 
the opening, in the middle and at the close of each Co-operative Pro- 
gram—the announcer at your Blue Station identifies the program as 


yours and does your selling. Result—your audience hears you sponsoring 


a major Blue Network Program and hears your substantial selling story 
told against this important background. The cost is low—you pay only 
your own local share. 


Hundreds of prominent local advertisers have successfully used Blue 
Network Co-operative Programs. We will gladly furnish you with the 
names, so you can personally check with them on their success with Blue 
Network Co-operative Programs. 


For all information ask any Blue Network Radio Station, 
or the Co-operative Program Division of 


he DlueNetwork 


30 ROCKEFELLER PLAZA, NEW YORK, N. Y. 
S&S ¥ &@:¥ & Me iN Ge 
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PALLADIUM 
Fodayp: f? ectous metal for fine  yinelly 


Many jewelry designers 
are today using Palladium 


for their finest pieces 





Platinum Metals Division 





THE INTERNATIONAL NICKEL COMPANY, INC. 


67 Wall Street. New York 5, N. Y. 
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a Hope Chest is not a Period Piece 


She may not call it a Hope Chest, but like her Victorian 
sister, the Girl-with-a-Paycheck buys for the day 

when she will have a home of her own. With 52 pay-checks 
a year, she can collect the beautiful silver, fine china 

and good linens that have always gone into Hope Chests, 


She’s the bright secretary, the alert sales-girl 

whose plans include tomorrow as well as today. She buys 
satin comforters and candlewick bedspreads, 

crystal goblets and candlesticks. Her shopping list 

is a vivid index of her wide variety of interests. 


Hundreds of stores are thinking up ways to win the 
Girl-with-a-Paycheck. Smart stores are using GLAMQUR 
to help them. GLAMOUR’S Career Councillors are in 

34 important cities. As seen in GLAMOUR endorsements 
| sell hundreds of items. Make the Girl-with-a- 

| Paycheck your customer by telling her your story in 


sLAMOUR 


The Magazine for the Girl With a Job 
= A Condé Nast Publication 





NST ar. 


» | °OR NovemBer, 1944 141 




















THE JEWELERS’ SECURITY 


535 Fifth Avenue 
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WALTER EITELBACH, President 
Walter Eitelbach & Co. 


VICTOR A. LAMBERT, Vice-President 
Lambert Bros. 
ALEXANDER H. ARNSTEIN, Treasurer 
Arnstein Bros. & Co. 


BERT YOUNG, Secretary 
Jules Franklin 


PE 


TU ! NU 


EXECUTIVE COMMITTEE, 1944 


OTTO D. WORMSER 


HENRY |. JACOBSON 
Jacobson Bros. 


RICHARD C. MURPHY 
Executive Secretary and Counsel 


WILLIAM B. OGUSH 
William B, Ogush, Inc. 


DANIEL PRICE 
Wm. S. Hedges & Co. 


W. WATERS SCHWAB 
J. R. Wood & Sons, Inc. 


NATHAN J. STERN 
Stern Bros. & Co. 
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Yewelers Tusurauce! 


M ANY jewelers are either paying too much for their insurance, or are 
not fully protected—or both—simply because they do not have the 
information they should have about jewelers’ insurance. 

If you are one of them—or if you are not absolutely sure that you 
are getting the best possible protection at the lowest possible cost—you 
need the new advisory service of the Jewelers’ Security Alliance. 

It is not a scheme to sell insurance— it is not an arrangement for 
centralized buying of insurance—it is purely and simply the furnishing 
of information and advice to help jewelers plan their insurance pro- 
grams intelligently, and to protect themselves at the lowest possible cost 
against the risks to which they are subject. 

The service is absolutely free to any and every JSA member—the 
Jewelers’ Security Alliance has nothing whatever to sell. For over sixty 
years, this organization of jewelers, conducted by men who are jewelers 
themselves, has been protecting its members against loss by crime. Now 
out of its long experience, it has added this new form of help as an 
extension of its already effective service. 


If you are already a member, a line to the headquarters office will 





bring you full details of the added service. If you are not, here is one 
more reason why, for your own safety, you should join the Jewelers’ 


Security Alliance today. 


Memoee Zhe Jewelers 
ocurtt Alliance 
FOR PROTECTION AGAINST 


BURGLARY SNEAK THEFT HOLOUP 


PINKERTONS NAT DETECTIVE AGENCY 
A A N 7 DETECTIVE AGENTS FOR THE ALLIANCE 


FOR OVER SIXTY YEARS, THIS BLUE AND WHITE SIGN HAS 
New York City BEEN THE SYMBOL OF JEWELERS PROTECTION 





ADVISORY BOARD 








} R. H. Bromberg, Bromberg & Co., B | Ala. « Harry Rosenzweig, |. ee & Sons, Phoen Ar > « Arthur P. Care E. W. Rey- 
olds Co., Inc., Los Ar . tint 4 Jessop, J. Jessop & Sons, Inc. . Seseoh Mahar "Granat Bros., Inc., 
|. « James A. Mc Elroy, M ee & Co., San Fran . Cyrus Gates Allen, bates Allen Jewelry Co., Denver, Colo. -« Chivies J. Mi chael s, 
Michaels, Inc., Hartf . Miss Lena M. Black, Galt” & Bro., W t Dp GC. = rn Mumpower, Maynard-Page, Inc., M 
1. me Maier, ‘Sr, Maier & Berkele, At * Frank oe J. Milhening, Inc., Ct + Silas B. Reagan, Baldwin- Miller Co ; 
polis, Ind. e Ralph Plumb, Plumb Jewelry Store, Des Mo 2wa « Milton Adler, ‘Coleman E “Adler & Sons, Inc., New es. Ss Alfred 
| Krower, Leonard Krower & Sons, New — lene Engel J. Engel & Co., Balt i Harold I. Alberts, I. Alberts Sons Inc., 8B 
| n, Mass. « Louis A. Goutherat, E. H. Pudrith co Detroit, Mich. « John Hering, Traub hen Co., Det h. e J. D. Dougherty, J. B. Hud- 
son Co., Minneapolis, Minn. « E. A. Kirchner, Kirchner & Renich, Minneag Minn. « Herbert H. Kiger, C. A. Kiger Co., Kar 
James H. Hetzel, Eisenstadt Mfg. Co., St. M e« Oliver L. Koppe, bh ge Jewelry Co., Billings, Monta * Oscar C. Homann, C. 8. Peet Cc 
aha, Nebraska « Ed. F. Herschede, punah Herschede Co., Cincin * Benjamin Katz, The Gruen Watch Co., c ncinn + Bruce 
McCague, Cowell & Hubbard Co., Cleveland, Ohio « James M. “haeiieten, a J. M. McEntee & Sons, Ok ma e o *) Feldenheimer, 
Paul Feldenheimer, Inc., P nd, ‘Or egon e Jacob _ Davis, Barnett Davis, Pittsb h, Pa. « William G. Thurber, “Tilden- Tearber Corp., Prov 
Johannes B. Sylvan, Sylvan Bros.. Col na « Myron Everts, yet oe A. Everts Co., Da Texas » Wm. T. Denn Hubbard Geen 
Company, Salt Lake City, Utah -« tee F. ‘Henebry, penebey & Son. Roanoke, Virginia « Harry F. Ada, Hardy's, Inc., Seattle, Wash. « Cc. 
Possin, Boszhardt-Possin Co., Mi Iwaukee, Wiscons 
1 | UUUUUUEUALONAUASUAONUANONA ESE LALA AHL ! MINA | I IOUPUDTONEANOOAEDAEI ONE ADIT at UNATOUUENNAOSTLLLINE 
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TOMANDS 


(rained im precision 


Honored by the Army-Navy “E” Award, for excellence in production, 
Herschede craftsmen are doing their important part in the victory effort. 
Their skilled hands, which have been trained for years in precision work- 
manship, are now fashioning exacting devices and instruments that are 
components of the superb equipment with which our fighting forces are 


achieving victory. 


THE HERSCHEDE HALL CLOCK COMPANY, Cincinnati. Ohio 
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x * 


% In the days of peace that loom ahead, the same skilled 
. 


hands will again construct, with exacting care, the time- 
keeping masterpieces which have given Herschede Chiming 
Floor Clocks and Revere Electric Chiming Floor and 
Mantel Clocks their reputation as distinguished expressions 
of the finest American craftsmanship. 
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PREWAR CHINTZ. 


— 


POSTWAR PLANS 


AND PEACE PAINT! 


if; 
yitt 


‘J. In the home furnishings business it pays to look 
back as often as you look ahead. For you have to understand the 
past to know how to wrestle with the future. Here Cyrus Clark is 
telling House Beautiful’s Elizabeth Gordon and Frances Heard about 
the best-selling patterns and colors in his prewar line — gauging 
the direction of taste trends after resumption of civilian production. 





2. The man behind the counter, who hears what customers 
ask, ought tohave all the answers. Here’s Russell Rypsam, House Beau- 
tiful’s Art Director, (left) doing a job of brain picking on Ralph 
Chipurnoi, Housewares Buyer (center), and Louis Stern, Assistant 
Buyer for Gimbels (New York). See results of this and other field 
research on paints in November issue of House Beautiful, pages 94-95. 





3, It takes a heap of walking to cover a market, as 
everyone knows. As a result, retailers (and magazine editors) de- 
velop some pretty strong muscles and lasting friendships. Here is 
House Beautiful’s Patricia Guinan at the last New York Gift Show, 
being shown the new items in the Kensington line by famous Design- 
er Lurelle Guild and Kensington’s Sales Manager W. W. Brossman. 


Al, You don’t learn about markets sitting in an office. And 
sales records don’t tell anything about the business you didn’t get. 
There’s Elizabeth Gordon, Editor of House Beautiful, at luncheon in 
Los Angeles with such people who-ought-to-know West Coast taste 
in markets as Karl Barker (Barker Bros.), Wallace Neff and Allen 
Siple (architects), William Haines and Jack Moss (decorators). 


HOUSE BEAUTIFUL is the magazine that interprets your market for you! It’s JIRST in the home field 
...the must magazine for buyers who make it their business to know their business! 
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Jewelry Salesman 


to sell 


BENRUS WATCHES 


on the Pacific Coast 


We Want: a man who knows the Pacific 
Coast trade thoroughly and who has 
many important friends in it. The posi- 
tion is available as of January 1, 1945. 


We Offer: an excellent opportunity to a 
capable, hard working man to develop 
a territory from which a limited, unso- 
licited volume of business has already 


been obtained. 


The phenomenal growth of Benrus 
Watches in popularity and prestige is 
known to every retail jeweler. It is 
soundly founded on quality and consist- 
ent advertising and excellent trade rela- 


tionships. Our post-war plans assure ac- 


ceptance and recognition for our prod- 
uct in the territory. Therefore, the man 
who will represent us in the development 
of this territory has his future assured. 


This is not a job for an eager “‘comer” 
—but it is an outstanding opportunity for 
a sound experienced man with a fine rec- 
ord behind him and even greater poten- 
tials before him. 


* 


Write Fully: All applications will be 
held confidential and should be complete 
in every detail. Interviews will be ar- 
ranged only after receiving written ap- 


plications. No exceptions, please. 


BENRUS WATCH COMPANY 


200 HUDSON ST., NEW YORK 13, N.Y. 
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is the store 
that people prefer! 


BEFORI 
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BE SURE YOUR STORE has the eye-appeal 
that means better business. Plan to mod 
ernize it... inside and out ... with Pitts 
burgh Glass. This attractive store in 
Omaha, Neb., shows how Pittsburgh Glass 
can improve a_ store’s sales personality. 


Be ready to reap new profits by planning your 


new store front and interior NOW. 


ANT a proven recipe for bet- customers, widens vour trading area, 
ter business and bigger profits? 

It’s a simple one. . . in two parts. 
First, give your store interior 
smartness and beauty with Pitts- 
burgh Glass. Second, remodel your 
store front with Pittsburgh Glass 
and Pittco Store Front Metal. Then 
your store will have the eye-appeal 
and personality that attracts new 


boosts volume. 

Now is the time to plan your store 
modernization. Be ready to go when 
building restrictions are lifted. Re- 
member that a big backlog of mod- 
ernization work has been built up 
during the restricted period ... and 
it will probably be difficult to get 
alterations done promptly if you 


| PUASEU REL CLise 
for Store Fronts and Interiors 


PIT”SBURGH PLATE GLASS COMPANY 
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Pittsburgh Plate Gl: 
9348-4 Grant Building. 


Please send me, 
illustrated booklets on store I 


Name 
Address - - 


City. 


Architect: George B. Prinz. 


wait till the last minute. 

See vour architect to assure a well- 
planned, economical store design. 
Our staff will gladly cooperate with 
him. And meanwhile, you'll want 
copies of our free books about store 
modernization. They show many ac- 
tual Pittsburgh remodeling jobs. . . 
with facts, photographs, and ideas. 
Send the coupon below today. 


"PITTSBURGH" stends for Zualily Glass and hit 


lass Company ; 
Pittsburgh 19, Pa. 
without obligation, you! ; 
nodernization. 


t 


State-_- ------ | | 








THE RETAIL JEWELER, 100, HAS KNOWN WARTIME 
DIFFICULTIES... AND ACCOMPLISHMENTS 


The retail jewelers part in the war effort may not have appeared spectac- 
ular. Few people, perhaps, have thought of him as doing anything more 
than trying, like other retail merchants, to keep going in the face of mer- 


chandise shortages and depleted store personnel. 


But, unlike most other storekeepers, the jeweler is not only a merchant, but 
also a craftsman. And, as a craftsman, he has had an important war- 


time job to do. 


His is the responsibility of keeping the timepieces of the country function- 


ing accurately—the irreplaceable alarm clocks which rouse all America to 


its war jobs, the time-clocks in the plants, the stop-watches for all-impor- 
tant research and. test work, the ship’s chronometers, the clocks and watches 
by which the railroads, life-lines of war supply and troop movement, are run 


—and watches in the pockets and on the wrists of millions. 


All these the retail jeweler has had to keep running—many 
far beyond their normal useful life—despite frequent shortage 
of repair parts and with depleted help at the repair bench 
—and while carrying on his daily over-the-counter business 


in rings, silverware, watches and other jewelry. 


It has not been easy. But the jewelers of America have 
done what had to be done, cheerfully and efficiently. And 
so we salute them for their part in the full and over-flowing measure of 


service which our Industry has rendered. 


Ce 
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This is one of a series of advertisements in which J. R. Wood & Sons. 





who are themselves making every possible contribution to the war effort, 


have saluted the various branches of the Jewelry Industry. 


| J. R. WOOD & SONS, INC. 


A Symbol Of Quality — 1850-1944 














216 EAST 45th STREET, NEW YORK CITY 17, N. Y.- Members of Gemological Institute 
of America - Our Diamond department maintains a Certified Gemologist for service to the 
trade - Support Your Jewelry Industry Publicity Board. 


BACK THE U.S.A....BUY WAR BONDS...AND KEEP THEM 
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An 
unforgetable 
advertisement 
highlights 


Gruen Christmas Promotion 


A tender picture of a wistful girl you can’t forget . .. a story that goes straight to your heart 


...a strong, persuasive, selling advertisement that associates Gruen and your store... 
... And an audience of 66 million readers! 


That’s Gruen’s 1944 Christmas promotion plan. Life Magazine, The Saturday Evening Post, 
Collier’s, American Weekly, Christian Science Monitor, Esquire, and Fortune will carry this 
powerful, appealing Gruen Christmas message. Gruen’s radio time signals, 24 sheet 
posters, car cards, newspaper mats and compelling window displays will strengthen 
this unforgetable Christmas appeal for gifts again and again! 


This Christmas promotion climaxes Gruen’s great 1944 national SELL GRUEN WATCHES... 
| BUT SELL WAR BONDS FIRST 





magazine advertising campaign totalling more 
than one hundred million reader impressions. 


Gruen jewelers who tie in with this powerful Gruen Christmas 


advertising will find the task of making their store headquarters 






for Christmas gifts an easier one! 
Copyright 1944 
The Gruen Watch Company 


THE GRUEN WATCH COMPANY, TIME HILL, CINCINNATI, OHIO, U.S.A. IN CANADA: TORONTO, ONT. 
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SPEAKING OF 


ITTLE sidelight stories are be- 
ginning to waft in from Guam, 
as they always do after the last bat- 
tle has been reported and there's 
time to look at the lighter side of 
life. 
This one is about Jose Crisoseomo, 
native watch repairer of Agama. 
While the Marines 
were still taking shots at each other, 


and the Japs 





Jose from out of the 
jungle and went to work for the 


at his civilian trade. 


showed up 


Marines 

The mechanics and machinists of 
the Third Marine Division engineers 
made a place for him in their mobile 
and he 


Marines’ 


heavy equipment shop, 


cleans, adjusts and oils 


watches with the few tools he has 
left. 

Jose took to the 
Yanks began 
When the battle started, he said, he 
had about 200 watches belonging to 
Jap offices in his shop for repair. 
“They made a wild rush to grab 
them. They didn’t take time to ask 
whether they had been repaired or 
not. They still owe me 115 yen for 


when the 


hills 


bombarding Agama. 


work I did for them.” 
® ® 
_JENRY L. BERGER, Alton, 


Ill., jeweler, heard recently 
from an old customer. 


One day Mr. Berger received a 


mysterious package from overseas. 
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Mr. Ber- 


ger opened the aluminum case, and 


It was an aluminum case! 
found a cardboard box inside. Inside 
the box — a watch belonging to Sgt. 
Henry Lenhardt, now with the U. S. 
He wanted Mr. Ber 


ger to make some repairs. 


forces in India. 


Sergeant Lenhardt was a _ sheet 


metal worker before entering the 


service fashioning a damp-proof, 
bump-proof case of aluminum was 
old stuff to him. 


the worse for its journey, either. Mr. 


The watch was none 


Berger said he'd keep the case to 
mail the watch back to its owner in 


India. 


EWELERS at Fairbanks, Alaska, 
the northernmost terminus of our 
supply line to Russia’s fighting front, 
are experiencing a new bonanza in 
this historic gold rush town. Russian 
airmen, a common sight at Fairbanks 
for more than two years, where they 
come to fly United States-built planes 
back to their country, are upholding 
the tradition of sailors and airmen 
with money in their pockets. 
With 


mothers back home, the flyers are 


girl friends, wives and 
enthusiastic shoppers of jewelry and 
watches. 

Experiencing their biggest boom 
since gold-rush days, one store owner 
remarked, ““They don’t buy oné or 
two items at a time but will empty 
the showeases if possible.” 

Russian women pilots are numer 
ous too and, like the women of any 
country with money in their “jeans,” 
are helping to swell the coffers of 
American 


local store-owners for 


made goods. 


TRADE 


November — 1944 


’ this gets out, the coal short 
age will be tougher than ever. 
So shhh... ! 

Now don’t let anyone know about 
this, but there is gold, silver and 
platinum in coal. 


In a report dated Sept. 20, the 
U. S. Bureau of mines confides that: 
“In addition to carbon, hydrogen, 
oxygen, sulphur and other well- 
known mineral constituents, on rare 
coals contain un 


occasions some 


common chemical elements such as 
gold, silver, platinum and radium. . .” 

If you’re thinking about taking 
over a coal field to dig for gold, how- 
ever, we feel we should warn you 


that you're liable to find there's not 





much in it for you. “Unfortunately,” 
the Bureau of Mines says, “most of 
and 


are in such small percentages that in- 


the rare uncommon elements 
dustrial recovery is not worthwhile, 
and mining coal to get gold would not 
pay.” 

“As a matter of fact,” the Bureau 
adds, ‘“‘analysis of coal ashes has 
proven that traces of more than half 
of all the known chemical elements 
exist in coal.” 

If you are going to run down to 
right start 


chipping away at the clinkers, or if 


the furnace now and 
you're just interested in what else 
might be lurking in yeur cellar dis 


guised as bituminous, sent 10 cents 
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Are you going t at ignore the pent-up le na the 
Parker ‘51... or will you heed the demand, and 
cash-in when stocks are available? 


Isn’t this a silly picture! 
fy It won’t happen, we hope . . . for your sake. 
Yes, it’s a fact that thousands of men and women 
are waiting for more Parker “51” Pen 
and Pencil sets to be released. They've been sold 
by Parker advertising and by just seeing 
the sensational Parker “51” in action! And the endless 
calls for the Parker “51” have awakened Jewelers 
to the possibilities in his pen department. 
He’s discovered the “51” volume, high-unit sales and profit and 
when stocks are ample he’s going to say, 
“YES” to the pre-sold buyers who will ask, 
“Do you have the Parker ‘51’? 









The Parker Pen Company 


JANESVILLE, WISCONSIN 
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) the Superintendent of Documents 
it the Government Printing Office 
n Washington, D. C., and ask for 
hnical paper 669. Besides other 


| ormation, you'll find the paper has 





bibliography of 103 references, 
the Bureau says. That ought to keep 


our mind off the election. 
© © 
pes 25 years ago, reports the 


[IX Watchmaker, Jeweler & Silver- 


smith, British publication, a man 
walked into the offices of an estate 
agency in Bournemouth (wherever 


that may be) and asked that the firm 
take charge of and store three large 
packing cases until further notice. 
He gave the names of his bank and 
his lawyer—said his own name was 
Capt. O’Hara Hibbert. 

The company stored the cases, as 
ordered. Twenty-four years rolled 
by, and nobody called for the cases. 
Finally the head of the firm wrote 
to the lawyer and to the bank. They 
answered that they didn’t know 
Capt. O'Hara Hibbert, and knew 
nothing about his cases. 

After tapping its foot for another 
vear, the company advertised in the 
London that if somebody 
didn’t come and get those cases they 
would be sold to cover storage costs. 


papers 


In came Capt. 
had 


That got action. 


(’Hara Hibbert’s brother. He 


JOE JEWELER IN UNIFORM 


no idea what was in the cases, he 


said—his brother was in the south 
of France and apparently had for 
gotten all about them. 

With his 


were opened. They held old family 


permission, the boxes 
silver, valued at about $1600, that 
had been lying forgotten in storage 
for 25 years. 


© © 


F yee relenamci the most opti 
: mistic man we know is a jeweler 


in Louisville, Ky. He has complet: 
faith that our fighting men will get 
this war over with in a jiffy. In 
his window is this sign: “All Mili 
14, Price!” 
© © 
ERFUME, packed in a dozen 
ingenious ways and retailing at 
$1, is a traffic-attracter at the Den- 
ver Jewelry Co., Denver, Colo. 


tary Jewelry 


Novelty. plus price, does the sell- 
A miniature tea cart of a 
recessed 
three small bottles of perfume. Other 
popular sellers are such attention- 


ing job. 


tinv bar has spaces for 


getting containers as an hour-glass, 
a bottle in an ice tub, a keg with a 
spigot and a gold bag, all interest- 
ing miniatures regardless of their 
content. 

Groups of bottles are shown in the 
end of one 


windows and at the 





"Chief want wholesale price on wedding rings." 
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counter. They sell briskly without 
special promotions and, what’s more, 


bring in people who buy other items. 
© © 


ID you know that Rear Adm. 

Carlton I. Bryant of the U. S. 
Navy is the son of a retail jeweler 
in Bangor, Me.? Maybe you read 
that fact in the article “Right Hard 
Rudder! All Hands Below!” 
in the Sept. 16 issue of The Satur- 
day Evening Post. The article tells 
how Rear Admiral Bryant’s flag- 
ship, the U. S. Battleship Texas, 
smashed German gun replacements 
in the port of Cherbourg on June 
25 and withstood a couple of nasty 
bumps herself. 

If you read the article, and even 
if you don't, vou'll be interested in 
some details about this Navy man 
from a jewelry family. 

Rear Adm. Carlton F. Bryant is 
the third of William 
C. Bryant, who bought a jewelry 


of four sons 


store in Bangor, Me., in 1893 and 
at 83 is still active in the business 
Another son, William C. Bryant, Jr.. 
is a Junior partner in the firm and 
his son, George Bryant, owns and 
Store, 
other Bangor retail jewelry store. 

William C. 
that all the brothers used to help 


Rogers Ine., an 


operates 


Bryant, Jr., relates 
out at the store when they were 
young boys, including the Admiral 
Matter of fact, he Ad- 
miral Bryant had the special duty 


says, Rear 
of opening the front door for cus- 
tomers during the Christmas rush 
“The Admiral, having a fine per 
sonality, made a great hit as a 
youngster in that position. He was 
quite the leader even at that age, 
among his group of friends.” 
Educated in Bangor public schools 
and at Dean Academy, Rear Ad- 
miral Bryant entered Annapolis at 
the age of 17. His commands have 
included: Commander USS Charles- 
ton, Captain USS and 
Rear Admiral, with his flagship in 
battleship 


Arkansas, 
recent operations the 
Texas. 

His brother also proudly informs 
us that, “We learned today that he 
has just been appointed ‘Cotlant,’ 
which is the Navy term for the com- 
mander in charge of all training on 
the Atlantic Coast, all Navy schools, 
officers, ships’ crews, etc., and that 
his flagship will be based at Nor- 
folk, Va.” 
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~— ABOUT hits! Brother, you’ve got one 
in“ The Adventures of Ozzie and Harriet?’ 
Everybody’s handing orchids to this laugh- 
filled, warm-hearted new radio show. 

If you aren’t already listening every Sun- 
day evening, tune in. You’ll love the adven- 
tures of this lively young married couple! 

Mention “The Adventures of Ozzie and 


Harriet” to your customers, too. Because it’s 


your show. On the air over the complete Colum- 
bia network, to tell women from coast to 
coast that 1847 Rogers Bros? beautiful, pop- 
ular patterns... First Love, Adoration, and 
Eternally Yours... will be made again as soon 
as war demands permit! /nternational Silver 


Co., Meriden, Conn. 


1847 Gagers Broe- 


‘America’s Finest Silverplate’’ 
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use it’s 
™ 

“olum- 
ast to 
l, Pop- 
n, and 
S$ soon 


Silver 


late’? 








YOU can't afford 
to miss EITHER! 







BUY BONDS FVERY PAYDAY 





November 20 marks beginning of new 


Bond drive. Get behind it as you 


have in the past—your cooperation 


is needed to help put it across. 


Here's the official War Bond poster for 
October. Display it prominently in your 
store; the fight isn't over yet and your 
continued efforts are needed to keep our 
forces on the road to victory and peace. 


Enlist Your Efforts for Gth War Bond Drive 


yY°. certainly made a record of which you can be 
proud ! 


Do you know that retail stores sold 45 per cent 
War Bonds in the 5th War Loan drive than in 
the previous campaign? Retail jewelers, along with 
other retail merchants, helped materially to put the last 
War Bond drive over by actually selling War Bonds 
and by making the public Bond-conscious with patriotic 


more 


window displays, store decorations and advertising. 

Now you're asked to do it again. The 6th War Loan 
Drive begins the 20th of this month, and ends Dec. 16. 
In less than one month the U. S. Treasury has to raise 
$14 billion! And it’s counting on you to help put this 
new sales campaign across. 

Enlist your employees in the “3rd Army’’—the “‘Ist 
Army” is on the fighting front, the “2nd Army’ is on 
production front, and America’s “3rd Army’ is on the 
Bond sales front. You'll have all your employees selling 
Bonds and bucking for rank! 

You can get “3rd Army” 
state War Finance Committee. 
Pfc. as soon as he has sold his first $25 War Bond 
is promoted as he sells more. The highest rank, that 
of General, requires a War Bond sales record of $5000. 

Each employee is asked to sell at least $300 in War 
Bonds as a minimum quota. Each store is asked to ac- 
cept as its quota $300 for each employee. 

The “3rd Army” is a “natural” for publicity 
and news steres on presentation of insignia 


insignia tags from your 
An employee rates as 


photos 
special 
store awards to sales personnel—special recognition of 


Generals and other top ranking salesmen. 
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At the close of the drive each employee who has sold 
at least $300 worth of War Bonds receives the regular 
Treasury Citation. Get these ¢hrough your local retail 
chairman of the War Finance Committee. 

The drive will last through the Christmas buying 
season, and a special red and green Christmas gift cover 
for War Bonds will be supplied by the Treasury De- 
partment. Each cover carries the slogan: ““The Present 
With a Future,” and has a space for writing the name 
of the recipient. Covers may be ordered from the Re- 
tail Stores Section, War Finance Division, U. 8. Treas- 
ury, 15th St. and New York Ave., NW, Washington 
25, D. C. 

Retailers will be sent special 6th War Loan posters 
and 28-inch enlargements of $100 War Bonds to use in 
Additional posters and 
War 


trimming windows and stores. 


Bond reproductions may be obtained at local 


Finance offices. 

Special 24-sheet poster blowups may also be obtained 
from the Retail Stores of the War Division, 
whose address is given above. 

Large, handsome issuing agent banners can be had 
for $26.50. Special merit banners may be ordered by 


Section 


stores achieving an average sale of $300 per employee 
these come in two sizes: 18 in. x 24 in. at $1.25, and 
39 in. x 54 in. at $4.75. Both banners should be ordered 
from the Retailers War Campaign Committee, 1627 K 
St. NW, Washington 6, D. C. 

Retailers are asked to set aside at least 10 per cent 
of their advertising budgets for the time of the drive 

(Please turn to page 193) 
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N the night before Christmas 1944, the troubled 
dreams of many a jeweler will undoubtedly in- 
clude a vision of a self-service jewelry store where there 
will be no irate waiting customers, no willing but be- 
wildered new sales help; where the customer simply 
pushes one of a series of buttons marked “Gift for a 
Bachelor Uncle” or “Gift for a Middle Aged Husband,” 
etc. and a neatly wrapped package containing a suit- 
able selection pops out on the counter and an auto- 
matic cash register takes care of the financial details. 
Only in a nightmare’s clutches would such ideas have 
an air of practicality, but it does bring up a subject 
worthy of some consideration . Have you exhausted 
every possibility for self-service for the customer in 
not of course in the actual and final 
sales transaction, since the value of jewelry merchan- 
dise does not lend itself to super-market techniques, but 
in the selection period? During that critical interval 


your store 
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A SELLING JOB! 


between the time the customer arrives in front of your 
store and the hoped for moment when she says ‘‘I’ll 
take it.” Much can be done—displaywise—to supple- 
ment the efforts of the sales person. With the present 
day scarcity of the latter commodity and a Christmas 
rush looming on the horizon, a serious consideration of 
this point may cut down on Christmas eve nightmares. 

Your window displays, in addition to attracting at 
tention to your store and your merchandise, can do an 
important selling job, by giving specific information 
and practical suggestions. Your interior displays, once 
the customer has entered the store, can be designed to 
make selection easier and pleasanter. 

Instead of showing general selections of gift sugges 
tions in your windows, give each group a definite theme 
and select suitable merchandise to carry, them out. 
“Gifts to Make This A Christmas She Will Long Re 
member” to headline a grouping of precious jewelry 
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Your holiday window displays can play a dual role fer you during 


the Christmas rush this year. 


In addition to their primary job of 


attracting customers, they can do a lot of your preliminary selling 


by offering practical gift suggestions and specific information so 


that the customer’s mind is made up before he enters the store 


and “Gifts for Your Husband-Who-Likes-to-Play-Host 
for a selection of liquor and table accessories are pos 
sible the Him”’ Her” 
themes. “Solid with the Coke Crowd” for youthful cos- 


variations on “For and “For 


tume jewelry and accessories would cover the younger 
generation. It may not be possible to ‘include group 


individuals, but a clever selection 


of categories can be devised which will take in prac- 


ings to cover -all 


tically all general groups and yet will be specific enough 
to inspire purchases. The exact titles selected will de- 
pend on the type of customers to whom you cater and 
on the merchandise you have to feature, but consider 
able care should go into both the selection of the themes 


The giant star standup, below, made of 
beaverboard or plywood (construction de- 
tails shown in line sketch below) lends a 
Christmas atmosphere and displays a 
variety of small merchandise. At right, 
the children's block stand affords the 
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opportunity to display individualized gifts. 


and the merchandise so that the final displays will be 


An 


entire 


really helpful to gift searching customers. 
(Please turn to page 193) 






















by VIRGINIA DIXON 
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Small town retailers don't have to be a “big shot" to be a community leader. 
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Small Stores, Too. 


Need Efficient Management 


A a jeweler, I have a great deal of company; which 
is another way of saying that my business is 
small. What is more, I realize that my business prob- 
ably always will be small. But I don’t envy any other 
jewcler or a merchant in some other trade. I get a lot 
of satisfaction out of running my business. I keep 
happy. 

I never have subscribed to the theory that a jewelry 
business has to be big in order to be good. And I have 
always been smart enough to realize that, though a 
jewelry business wasn’t large, it still called for manag- 
ing skill. 

Perhaps this suggests what is wrong with so many 
small stores. The owners have a foolish idea that, just 
because a business is small, it will pretty much run 
itself; all sorts of things can be done to it, and it will 
keep going. 
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Of course, any such idea is silly. To begin with, what 
makes some businesses large, and a good many others 
small? The personal skill of the owner is a large factor, 
I'll grant that. But, fundamentally, the deciding condi- 
tion is the market. Take my community, for example. 
If the town had but one jewelry store, and that store 
had all the business, it would be a big business. Instead, 
there are four stores, dividing, roughly, the same volume 
of total 
course, but every store here rates as small. 

From time to time, I have jotted down a number of 
rules for “keeping happy” with a small jewelry store. 

1. Keep your mind on your own show. Your 
“show, of course, is your own business. That is where 
your thoughts ought to be, where your opportunity is 
there you will make your profits. 

One of the worst things a small merchant can do is 


sales. The division of trade is unequal, of 
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A jewelry store doesn’t have to be big in order to be good but 


its successful operation depends just as much upon skillfal 


and intelligent management as does a large one, for you to get 


the most out of it within the limits of your local consumption 


to be over-conscious, in an aimless sort of way, of the 
large stores. Putting one’s thoughts on the other fellow’s 
show is, in a sense, playing his game. 

Psychologically, I have the attitude that what some 
big store does is a trifle, what I do is important and 
vital. It is as easy to be thoroughly wrapped up in a 
$40,000 annual volume as in a $500,000 one. 

2. Do a good management job, and let size take 
care of itself. The first concern of a small store should 
not be dollar volume. The primary objective is to operate 
a profitable business. The latter accomplishment is a 
matter of expense kept in line, profit margins main- 
tained, sales made on an economical basis. In a big 
store, the owner must, in the nature of things, delegate 
a very high percentage of the managing and operating 
task. 
tionately far more himself, and he has a closeness of 
observation over the other things that simply isn’t pos- 


In the small business, the owner does propor 


sible in a big store. 

So the basic conditions for high efficiency in operating 
actually tend to favor the small merchant. 

Let him do a first-class job of running his store. 
Within the potentials of competition and local consump- 
tion, this policy will build sales volume. 

3. Keep the store in sound financial shape. Small 
stores as a group are far less scrupulous in meeting 
obligations than big stores. In a well-managed business, 
large or small, all obligations are met promptly when 
The small jeweler should not be proud of him 
Moreover, until he 


due. 
self until he makes such a record. 
does he won’t be as happy as he ought to be. There is 
almost nothing that will destroy the peace of mind of 
a merchant as will disorganized financial affairs. 

4. Have a modest drawing account—and keep 
family expense well within it. I managed a small 
jewelry business in bankruptcy proceedings at one time. 
I found that, for several years, the owner and his family 
had lived on the basis of a drawing account which was 
far out of line with the store earnings. There was no 
valid reason for the store going bankrupt. 

I suspect that a great many small merchants fall into 
this error. It is due partly, of course, to the fact that 
they don’t really know what they are making; partly, 
because they wish to live in a certain way—maintain a 
front. Perhaps they hope, with good fortune, to build 
ip the business to make the large family income they 
feel they need. 

Be sensible about this! The time to raise a drawing 
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As told to H. R. SIMPSON 


account is after, not before, the business warrants it. 
And it is vitally important to the business, and its 
future, that family affairs be run on a businesslike plan. 
In fact, I have always made it a policy to save money 
out of my drawing account. 

Even though my jewelry business has always been 
small, 1 have commanded for years now the financial 
respect—if you know what I mean—of the entire com- 
munity. When a merchant saves money on his drawing 
account, he is much more likely to conduct a profitable 
store. And even modest profits, which are made year 
after year, count up to substantial amounts. I own my 
home, my store premises, and a farm; I am a director 
of our local National bank. 

The small merchant who plays his own game, and 
plays it carefully, can aspire to such satisfactions. 

5. Keep up with the trade. Because the jewelry 
business is small, is no reason why the management 
must be unimaginative, careless, neglectful of oppor- 
tunities. I have always read the trade papers. I am 
an active member of my trade associations. Conversa- 
tions with other jewelers, with the salesmen calling at 
my store, have always been opportunities to keep posted 
and, occasionally, to pick up information I should apply. 
I have a small store, but I am an advertiser, and I try 
to make my advertising effective. I always have en- 
couraged employees to improve their skills. 

6. Don’t be afraid to imitate. I have used many 
ideas successfully that other and larger stores introduced. 

7. Participate in community life. In this respect, 
insofar as the policy contributes to personal well-being 
and happiness, I believe that the small merchant has 
a big advantage over the owner of the big store. Most 
neighborhood stores are in suburban districts which 
have a community life distinctly their own. (Most small 
stores are in small communities). It has been very easy 
for me to “belong” to local clubs and societies; to con- 
tribute my share in church work; to serve on the school 
board. 

One doesn’t have to be a big shot to be a community 
leader in a small community. But joining in local ac- 
tivities of a civic, religious, and political nature, is a 
very satisfying thing. One’s circle of friends multiplies, 
until the merchant walks about, as I do, in a genial 

(Please turn to page 196) 
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Cashing In 


for Unele Sam 


HAT a feather in your cap if you could sell a 

War Bond every 15 seconds! Impossible? Not 
if you have the War Bonds, sufficient sales help to handle 
the crowd, and a clever promotion plan like the one 
schemed up by S. H. Thal, president of Rogers & Co., 
Dayton, Ohio. 

Mr. Thal has used his promotion know-how to sell 
War Bonds before. If you'll check back to your Decem- 
ber, 1943, JC-K, you will see that Mr. Thal can make 
a War Bond seem more desirable than a diamond-studded 
sirloin served on a 24-karat gold platter with french 
fries on the side. 

Just about a year ago, Mr. Thal promoted $406,000 
worth of War Bond Sales in his store. Only a few 
weeks ago, Rogers & Co. had another War Bond sale. 
This time the average was four War Bonds sold every 
minute! 
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S. H. Thal, president of Rogers & Co., above, thanks 
Shirley Temple for appearing at the store and her 
aid in the sale of bonds during the store's annual 
War Bond Drive. Also shown is part of the estimated 
crowd of 5000 persons who gathered in front of the 
store more than an hour before the scheduled opening 


Your country’s 6th War Loan Drive will begin in 
just a few weeks. Everybody is being asked to buy 
extra War Bonds. 
Bonds right along, right now is the time to make an extra 
effort and sell extra War Bonds—all the extra Bonds 
you can hand over the counter! 

Selling War Bonds can do a lot for you—give you 
good name in the community and make you feel prett 


Even if you’ve been selling War 


good to boot. 

Your customers will be War Bond minded—nationa 
promotion of the drive through newspapers, radio an 
magazines will see to that. A little extra salesmanshi 
on your part will bring those customers into your store 
will click the 

l'irst step—see if you can catch yourself a celebrity 


actual sale. 
Get in touch with a visiting author, movie or stage star 
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An E for Enterprise is due Rogers & Co., Dayton, Ohio, for 


their initiative in promoting the sale of War Bonds. 


Last 


month they arranged for Shirley Temple to visit their store 
and attracted a crowd of over 5000 persons to see the star 


musician, or war hero. Maybe you are lucky enough to 
Ask the celebrity 
to cooperate with you by visiting your store to sell War 


Bonds. 


have one right in your own home town. 


Then, after you have made arrangements with 
the celebrity, schedule your special War Bond sale for 
a time when he or she can put in an appearance at your 
store. 

That’s how Mr. 


minute record. 


Thal set his four-War-Bonds-every- 


A little over two months ago, Mr. Thal heard that 
Shirley Temple, the darling of many a movie fan’s heart, 
was going to be in Dayton on Sept. 14 to attend the 
Midwest premier of the moving picture, “Since You 
Went Away,” in which she plays a starring role. 

Mr. Thal quickly got in touch with the manager of 
the theatre in which the picture would be shown. Then, 
it was arranged through the New York office of the film 
producer that the young star would visit Rogers & Co. 
for a half hour on the day of the premiere. Shirley 
promised to autograph all War Bonds purchased at 


Rogers & Co. during her visit. 





ited 
the 


jing. 





Advising the public of the event, these 
three ads appeared on successive days in 
the local newspaper in conjunction with 
and display 


radio notices 
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5 THAL tee a 


Shirley also planned to visit the soldiers at the Pat 
terson lield Hospital on that day, so Rogers & Co. 
at the store 


and also to escort her to and from the Field hospital. 


arranged for a police guard for Shirley 


Rogers advertised Shirley’s visit well in advance with 
and four-column ads, and 
Three of Rogers & Co.'s 


below. One 


radio announcements, three 
publicity in local newspapers. 
ads are reproduced here, ad features a note 
in which Shirley accepted Mr. Thal’s invitation to auto 
graph War Bonds in the store. 

When the big day 


remained closed until 12:15 in accordance with Dayton’s 


arrived, Rogers & Co.’s doors 


regulation of store hours, but Bond buyers 
By the 
5000 people 


wartime 
began lining up on the street about 11 o'clock. 
time Shirley arrived at 1:30, there were 
waiting to see her. 

To get in the store, the customers had to pass by three 
policemen and a desk at which Bond applications were 
taken. No one was allowed inside unless they gave proof 


that they intended to purchase a War Bond. 


(Please turn to page 198) 







advertising. 
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This housing mounted on the exterior of the 
store contains the loud alarm which is set 
off by any attempt at intrusion upon the 


protected premises. If thieves try to dis- 
connect or jam the alarm it immediately 
and automatically sends out its piercing note. 


by C. B. O'KIEFFE, 
Secretary, O. B. McClintock Co. 


LI. over the country hundreds of jewelers are 

thinking about the new stores that they're going 
to have when the war is over. They’re looking at archi- 
tects’ sketches, studying blue prints of floor plans, talk 
ing to lighting engineers, considering designs and mate 
rials for store fronts. 

But in all this planning, there is one element of high 
importance to every jewelry store that seems to be pretty 
generally forgotten—or at least is not getting the atten 
tion that its importance deserves. 

We're referring to the need for providing adequate 
protection for the precious goods which are the jeweler’s 
stock in trade. Next to actual cash, diamonds, watches, 
gold and precious stones are the things that the burglar 
is most eager to steal—and therefore the things that 
must be most thoroughly safeguarded against him. Bur- 
glar protection in the jewelry store should never be a 
haphazard or casual afterthought—it should be an in- 
tegral part of the planning whenever a new store is 
contemplated. 
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Don’t Overlook 


Store Protection 
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Now, what are the points to consider in this connec- 
tion? First of all, an adequate vault should be provided 
for the storage of valuable goods, or for putting them 
away over night—a vault that burglars are going to find 
it difficult to crack. 

Insurance underwriters have adopted a set of standard 
specifications for vault construction divided into ten 
classifications according to the degree of protection 
given. The better the construction, the higher the classi 
fication, and the lower the insurance premium. Thus, 
once the original cost is taken care of, there is a distinct 
saving in favor of the higher grade vault. 

The vault classification and the consequent insurance 
rate is determined by the weakest part of the vault. This 
may be either the wall or the door. Thus a vault will be 
given a poor rating even though the walls may be heavy 
reinforced concrete, if the door is weak or light. Vice 
versa, the door may be of heavy steel construction, but 
the vault will be poorly rated unless the walls are of a 
strength and thickness to correspond. 
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Qt) In Planning Your Modernization 


Jewelers’ goods must not only be well displayed in surroandings suitable 
to their precious beauty: they must also be protected against criminal 


activities. Here’s how to make your new store safe as well as beaatiful. 


The complete table of specifications is shown at right: 








Basic Rate of 
; ; Insurance 
Note how sharply the insurance rate goes down as the Thickness of per Thousand 
Jessificatt —_ E snetance. with a Cl: 9 vault Construction of Vault Walls, Solid Steel Vault without 
Classihcation goes up. or instance, WIth a ass ¥ vault, Ceiling and Floor in Door Classification | Burglar Alarm 
your burglary insurance premium is less than one-tenth 
what it would cost with a vault of the lowest classifi Brick or other fire-proofing only Less than 11 1 $25.00 
cation. Brick or other fire-proofing only At least 1! 2 16.00 
(Please turn to page 200) Plain concrete 12” thick At least 11,” 3 13.00 
Plain corcrete 18” thick-or-reir forced 
concrete 12” thick At least 21, 4 6.10 
Same as Class 4 At least 3!” 5 5.50 
Plain concrete 36” thick-or-reir forced 
concrete 18” thick At least 3!, 6 4.60 
Same as Class 6 At least 5!” 7 3.85 
Same as Class 6 At least 6 8 3.00 
Same as Class 6 At least 7 9 2.40 





Plain concrete 54” thick-or-reinferced 
concrete 27” thick-or-18” concrete’ At least 9!” 10 2.00 
reinforced with either steelcrete 
or rivetarip 

















: The heart of the burglar alarm system is the con- 
trol cabinet. Within this compact housing are the 
automatic devices which insure the automatic 
functioning of the alarm upon the slightest tam- 





i pering with protective circuits about the store. 

| 
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These Christmas 
Brought 


ACH year when the Christmas season rolls around, 
the jeweler is faced with the recurring problem of 
working out a window display—or series of displays 
that will be appropriate to Christmas, that will show 
his goods in a way to tempt passersby to enter the store, 
and finally that will not be just a repetition of the dis 
plays he had last year or the year before. 

Here are some ideas that proved highly successful in 
other jewelry stores last Christmas, and that may sug 
gest some new thoughts to you for your own use this 
year. 

Most people know about what amount they wish to 
spend for each of their gifts, so Arthur A. Everts Co., 
Dallas, Tex., decided it would be advantageous to make 
shopping easy for these budget-minded patrons by group- 
One 


method they used in so doing was to select 16 items at 


ing items according to price brackets. effective 
various prices from their gift department, and show 
them in a half-page ad with their price. The ad was 
headed “Everts Gifts from $1 to $10. 
of your gift is not measured by its price, but rather by 
its beauty.” 
window display in which the same gifts were featured. 


The importance 
Tying in with the advertisement was a 
The window had a white shadow box, in the rear of! 


which Santa was shown, holding a be-ribboned gift pack 
age. 


Displays 


In the Customers 


Within the store, ropes of southern smilax, studded 
with colored lights, were festooned from the ceiling, and 
many of the tables bore small lighted Christmas trees. 
Quality gifts were shown in the front part of the store, 
while the more popular priced lines were arranged on 
tables On table 
least one gift-wrapped package, tied with tinsel cords, 
with the card “A Gift from Everts always delights.” 

The Fasold Jewelry Co., Gulfport, Miss., were very 


well toward the rear. every was at 


successful in merchandising a large volume of ecclesiasti- 
cal gifts. Attention was called to this line by a beau- 
tiful window depicting The Nativity. Focal point of the 
window was a manger covered with straw, in which 
lay a lifesize image of The Child, flanked with tall wax 
candles in silver candlesticks, the tapers being lighted 
at night. At one side was a panel of the Wise Men 
Following the Star. 
wide variety, and at a range of prices to suit all purses,” 
said Jos. K. 
show case, a wall case, and table where some of the more 
These include greeting 


“We carry ecclesiastical gifts in 


Fasold, manager. These occupy a glass 
popular price items are shown. 
cards, mottoes, rosaries, and ecclesiastical booklets. In 
the cases were displayed many figurines of the Holy 
Family, as well as donkeys, camels, shepherds and sheep, 
as many households like to arrange Nativity scenes of 


their own. In addition many varieties of candlesticks 


Hiow to make those customers stop, look and buy is a current 


problem for retail jewelers. 


it’s time to start planning your holiday windows now. 


With Christmas in the offing 


Here 


are four window displays that brought them in last year. 


by W. 8B. STODDARD 


“For those who have every- 
thing,’ was the suggestion 
of Haltom's, Ft. Worth, 
Texas. Charms and em- 
blems and insignia of fra- 
ternal organizations were 
offered as novel and ap- 
propriate Christmas gifts. 
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The Sheldon Jewelry Co., El 
Paso, Texas, did a big job in 
their china section last Christ- 
mas with this display of a 112- 
piece dinner set tied in with 
a replacement offer in their 
newspaper announcements. 

















and candelabra were featured, along with tapers of all 
sizes, and quality ecclesiastical goods in gold and silver. 
This line is not only profitable in itself, but many who 
come to buy a few figures or cards, were attracted by 
the secular goods also and choose a gift therefrom. 
Charms of gold or sterling were featured in an attrac- 
tive manner by Haltom’s, It. Worth, Tex. Curtains of 
red velvet hung in the rear of the window, and on a 
platform was Santa’s sleigh and six reindeer—all of 
blown glass. On squares: of black velvet, close to the 
glass, were displayed scores of little charms, many of 
(Please turn to page 204) 
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Your inventory of silver may not be very 
large this year but Milen's, Oakland, 
Calif., suggested silver gifts for the en- 
tire family last season, as shown at the 
left, and enjoyed very good results. 


William Pitt Jewelers, of Pasadena, 
Calif., offered a full selection of gifts 
last year and found this a sure way of 
attracting many last-minute shoppers. 





























by Research Department 
ELGIN NATIONAL WATCH COMPANY 


N explanation of how the electric watch timing ma 

chines work has already been presented. This brief 
explanation does not, however, account for the improper 
operation of the machines sometimes encountered when 
they are actually used. 

In order to obtain a true picture of a watch condition, 
it is of course necessary that the timing machines pro- 
duce a printed record properly controlled by the watch 
itself. Additional facts are required to determine whether 
or not the machine is operating properly. 

It will be recalled that the trigger tube fires with 
each tick of the watch, and the printer stylus also prints 
with each tick. 
considered. 


A very important factor must now be 
Al- 


though, to the ear, it sounds as if it were, it is not. A 


A tick is not an instantaneous sound. 


Escapement recorded in various stages of motion. 


Eleetrie Wateh-Timing Machines 


The seeond and concluding installment of this explanatory 
discussion on the use and operation of electric watch-rate 
recorders, a machine that has been of inestimable value to 
the watchmaker buat also one that must be thoroughly under- 


stood in order to get a true pictare of a watch’s condition. 





hammer blow for example is a quick, instantaneous noise 

-but a watch tick consists not of one, but of several 
different sounds. If the tick is not instantaneous, the 
question then arises as to how long a tick lasts, and why 
it consists of several different sounds or impulses—and 
what causes them. These facts are of great importance 
because if the trigger tube and stylus act when the watch 
ticks, what part of the tick do they act with? If the tick 
lasts for a considerable time it makes a great deal of 
difference whether the stylus prints with the first part, 
the middle, the last part, or the loudest part of a watch 
tick. 

The answers to all of the above questions and the facts 
to prove the answers will now be presented. First, A, 
is an analysis of the escapement action that causes a 





FIG. 6 
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Again in 1944, Longines is 


official wateh for more than 


200 college football games 


The traditional official watch for college football games is Longines, the most 
honored watch in the world of sport. This year again Longines serves as 
official watch for more than 100 colleges from coast to coast and Longines 
advertisements are greeting the largest football audiences in history in the 
programs of the games. 
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watch to tick. Then, B, is an explanation of how a good 
watch can be made to print both a good and a bad record, 
and next, C, is an explanation of why the watch tick 
sound affects the machine record. 


A TICK OF A WATCH 

A watch tick’ occurs as a result of escapement action. 
The sounds are generated by the escapement parts strik- 
ing or rubbing one another. An analysis of this action 
will clearly show that not one but several sound impulses 
occur each time the escapement action (tick) occurs. 

l'igure 6 shows several photographs of an escapement 
in various stages lettered from A to F. In A the balance 
is free of the lever but is rotating to begin escapement 


action. Little or no sound is generated at this stage 


Cc 
OSCILLOGRAPH 


A 


B 
TIMING MACHINE MICROPHONE 


Equipment used in watch sound experiments. 


because no parts are striking one another. In B the 
balance has rotated until the jewel pin has struck one 
side of the lever fork. (An arrow indicates the point of 
impact causing the sound.) This impact, which can be 
called the “jewel pin-strikes-lever” impact, causes the 
very first sound impulse of the tick. Neither the lever 
nor escape wheel has yet started to move. In C the 
balance has rotated slightly farther and unlocked the 
receiving stone of the lever. Directly after this happens 
the lever, instead of being driven by the balance wheel 
while unlocking, is suddenly driven by the escape wheel 
tooth, and the other side of the lever fork then strikes 
the jewel pin. This is the beginning of the escape wheel 
driving action, during which power is transferred from 
the escape wheel through the lever to the jewel pin and 
balance wheel. An Arrow in C shows the lever impact 
against side of the jewel pin so that force is now applied 
against the pin. This sound can be referred to as the 
“drive impulse.” In D another position of the escape- 
ment is shown during driving action in which power is 
still being transferred from the escape wheel to the 
balance wheel. The receiving stone is just at the end of 
the escape wheel tooth, so that the driving action is 
nearly completed. During the entire driving action the 
receiving stone is rubbing the escape tooth so that some 
sound is generated. The next action is that the balance 
wheel continues rotation until the receiving stone leaves 
the escape wheel tooth. As soon as the receiving stone is 
free of the escape tooth, the escape wheel rotates freely 
until it strikes the let-off stone and locks as shown in E. 
Thus another impact and sound impulse occurs, which 
can be referred to as the locking impulse (see arrow). 
F.scapement action ceases shortly after the locking action 
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of E and F shows the balance after it has rotated farther 
in its swing, entirely free of the lever, etc. When the 
balance swings back again in the opposite direction the 
same actions occur except that the let-off stone is in- 
volved where the receiving stone was previously involved, 
and vice versa. The sequence of sounds however remains 
exactly the same. This sequence occurs in the following 
order: 
1. Jewel Pin Strikes Lever 
2. Drive Impulse (Lever unlocks and strikes jewel 
pin) 
3. Locking Impulse (Lever locks against escape wheel, 
while jewel pin is swinging out of lever fork) 
Many other sounds occur besides the three principal 
impulses listed above. It can readily be seen that a 
watch tick consists of not one, but of several different 
sound impulses. 
'rom the above study several practical conclusions 
can be drawn: 
(a) A watch tick consists of several separate escape- 
ment actions that result in several separate sounds. 
(b) Since a watch tick is made up of several separate 
sounds that occur in definite, fixed sequence, a 
considerable time is required for a tick to occur. 
(c) Due to slight variations in escapement parts, effect 
of oil on escape teeth, and so forth, the separate 
sounds that make up the tick of a watch are not 
likely to always be of the same loudness. Thi 
separate sounds of a tick may differ in loudness 
in individual ticks. By this it is meant that the 
“jewel pin-strikes-the-lever” impulse may be as 
loud in one tick as the “drive impulse,’ and in the 
very next tick the “drive impulse” may be loud, 
but the “jewel pin-strikes-the-lever” may be some 
what weaker. 


16 SIZE WATCH 
“TICK 


ELGIN GRADE Neo. 532 
Bh WEATHER PRUF 
WRIST WATCH 


FIG. 8 


Drawing of oscillograph screen showing watch tick impulses. 


The sequence and meaning of the three sound impulses 
should be kept in mind, and thoroughly understood be- 
cause the action of the timing machine is tied up directly 
with these sounds. 


SAME SIZE WATCH SHOWS GOOD AND BAD 
RATE RECORD 

Figure 7 is the photograph of the equipment used for 
the experimental work. A is the timing machine, B is 
the microphone mounted in a sound proof box to elimi- 
nate room and motor noises, and C is the cathode ray 
oscillograph, This instrument, which may be new to the 
watchmaker, is one of the most useful tools to the engi- 
It provides an actual picture of the voltages 


(Please turn to page 207) 
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RONSON means the World's Greatest wherever lighters are sold. That 
same name, to the people of your town, on RONSON Lighter Acces- 
sories, means equal assurance of supremacy. 


Today, RONSON Accessory advertising, reaches over 30,000,000 


readers each month. Through this advertising and through their personal 
experience, folks in your town know the value of RONSON-izing any 
make of lighter by using RONSON Redskin Accessories. They know, 
too, that Redskin ‘Flints’ (with the distinctive Redskin coating), are extra- 
length and develop showers of sure-fire sparks, that RONSONOL Fuel 
and RONSON Wicks give lighters snap and dependability, that 
RONSON Lighter Accessories are also in demand on all fighting fronts. 


Increase your store traffic, your customer good-will and your profits by 
displaying and promoting RONSON Lighter Accessories, so that lighter 
owners who seek them will identify you as a RONSON Deadler. 


War-time production conditions today, more than ever before, necessitate that 
orders for RONSON Accessories be placed well in advance. Mail yours today 
or write for complete information: Art Metal Works, Inc., Newark 2, N. J. 
“Trade Mark Registered 
MAKE YOUR DOLLARS FIGHT—BUY WAR BONDS 
F 
FOR ALL LIGHTERS 
= PRESS...a’s lat 


RONSON’ Qe""" 
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How RONSON Ads Are Serving You_ 









LATER... 


Our entire output of RONSON 
Lighters is still requisitioned by 
our Government to supply the 
huge demands of our armed 
forces overseas. Yet RONSON 
Lighter advertising in leading na- 
tional publications reaching over 
30,000,000 readers per month 
continues steadily . . . reminding 
the folks, in your and every com- 
munity, of the superior quality, 
performance and endurance of 
RONSON, ‘World's Greatest 
Lighter” . . . of its famous, effi- 
cient, clever action—'‘‘Press, it’s 
lit!—Release, it’s out!” .. . and 
explaining that RONSONS are 
currently unavailable to civilians 
because of the needs of our 
armed forces. Thanks to these 
foresighted preparations, you'll 
be in a position to do a business 
on RONSON Lighters, greater 
than ever... after military needs 
are met,when we again are able 
to supply you. We trust that will 
be soon. 


RONSON 


WORLD'S GREATEST LIGHTER 
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Proposed C.S. for Diamond Powders 


Would Establish Uniform Grades 


Strict grading requirements are felt to be far tighter than 


necessary by some producers who say process of cutting down 


to conform with proposed standards will almost double cost. 


PROPOSED commercial standard for diamond 

powders which is designed to provide uniform 
grading of the powders marketed by various manufac- 
turers, is now being circulated in the trade for accept- 
ance or criticism. 

At present each diamond powder producer has his 
own grade designations, with his own particular standard 
of grain size, purity, etc., for each grade of powder. 

IN HANDS OF TRADE 

Adopted by a preliminary conference of manufacturers 
in June, a draft of the recommended Standard (TS- 
3802) was sent by the National Bureau of Standards to 
producers, distributors and users of diamond powder on 
Sept. 19 together with a letter which said that “‘corre- 
spondence indicates that a general conference is unneces- 
sary at this time” and asked for written acceptance of 
the Standard. However, indications in the trade are that 
several producers won't accept the Standard without 
some major changes. 

Following is the table of grades specified in the recom- 
mended Commercial Standard. (Sieve numbers included 
for reference only. ) 


Grain Size (microns) } 
d Sieve No. 


Grade Designation (U. S. Standard 





Min. Max. | Sieve Series) 
| 

1 | 0 2 

3 1 5 

3x 0 5 

6 4 8 

7X... 4 10 

8 6 10 

14 8 20 

25 15 35 
40 20 60 325 
60 35 85 230 
90 60 120 170 
120 80 160 120 
150 100 200 100 
180 120 240 80 
250 150 350 60 
400 250 550 40 


The difference allowed between maximum and mini- 
mum grain sizes in each grade is considerably less than 
that now used as a Standard by several producers. 
Powder manufacturers can cut down this “allowance,” 
to conform with the proposed Commercial Standard, but 
the complicated process required will take longer—in 
some cases may almost double the cost of the powders 
per carat. 
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WILL JUMP COSTS 


Some producers feel that the maximum-minimum al 
lowance of the proposed Standard is far tighter than 
necessary for each grade of powder to do the work 
generally required of it, and therefore, as the cost of 
producing Standard-grade powders will be higher, is 
economically impractical. 

Each grade must have no particle larger than the 
maximum specified. ‘‘Fines,” that is particles smaller 
than the minimum specified, must not exceed 10 per cent 
of the total particles in grades 40 and coarser. In grades 
25 and smaller, fines must not exceed 50 per cent of the 
total. 
cent of the total weight. 


Also, fines must not constitute more than 3 per 


Impurities cannot be present in more than 2 per cent 
by weight in grades 40 and coarser; more than 5 per 
cent finer than grade 40. 


TESTS FOR SIZE 

Grain sizes are determined by examining a sample 
under a microscope and measuring with a micrometer 
eyepiece or by means of dividers on a photomicrograph 
of known enlargement. 

If, in any sample under the microscope, any particle 
is found that exceeds the maximum specified for the 
grade, the powder fails to meet the requirements of the 
standard. If, however, it passes this test, the next step 
is to examine ‘four additional samples, each containing at 
least 400 particles, to determine the number of fines by 
count. 

If it appears by examination through the microscope 
that the percentage of fines is as much as 3 per cent, the 
proposed Standard provides that the actual weight of 
fines shall be determined by 1) sieving or 2) in the case 
of grades 60 or finer, by sedimentation. In the case of * 
number 2, a sample is mixed in a special solution and 
then allowed to settle a specified length of time, depend- 
At the end of the sedi- 
mentation time liquid containing the fines which failed 


ing on the grade being tested. 


to settle out is withdrawn, the water is evaporated, and 
the solid is then weighed and the fines determined by 
mathematical formula. 


(Please turn to page 218) 
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BUILD DEMAND FOR YOUR DIAMONDS 


This diamond promotion material has been de- 
signed* for you to help you sustain and protect 
your share of diamond sales. If you haven't 
received your free DIAMOND PROMOTION 
PORTFOLIO with the full details, write for it today. 
Wartime conditions make it necessary to ask you to 
place your order for any of the material you may 
wish before December 15th. Address Diamond 


Promotion Department, The Reuben H. Donnelley 
Corp., 305 East 45th Street; New York 17, N. Y. 


*by De Beers Consolidated Mines, Lid., and Associoted Companies 
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e¢ BX LEGANCE” was the favorite word of the Victorian era for fine and gracious living, and 
for the rather claborate decorative ideas that characterized the period. 
an especially favored form of ornamentation for every -accessory. 


Floral sprays were 
Bouquets or garlands of flowers 
were carved on furniture, printed on calling cards, woven into fabrics, and a brooch of floral de- 
sign was the height of fashion. 

Capturing the mood of the era, but interpreting it in modern technique to suit modern taste, 
Mr. Kaufman has sketched the picces shown above, for this, the eleventh of his series of plates em- 
bodying the jewelry motifs of various historical periods. 





For heightened interest the formalized 
floral themes are combined with a background of fluted metal against which the stones stand out in 


sharp contrast. The drawings show green spinels, but other colored stones are equally suitable. 


One of the industry’s most noted designers, Mr. Kaufman’s studio is at 562 Fifth Ave., 
New York. 
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Like antimacassars and corner what-nots, 
jewelry was in high style throughout the Victorian Era. . . 
Whether you need vari-colored spinels or other precious or 


semi-precious stones, always consult Stone Headquarters. 
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610 Fifth Avenue, New York 20, New York 
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*-Gemiormation Please’—No. 3 


We haven’t published a gem quiz for some time now--the first two in the 


series appearing before the war--but we find a lot of interest in them. 


Here’s the third in the series. 


your score is less than 50, a little reading is in order. 


BO. good, and over 90, you're an expert. 


by ARTHUR W. MULLER, C. G. 
J. R. Wood & Sons, New York 


HE opal acquired its reputation as an unlucky 


“se a ne LM TERT Ce 
2. Is it true that all jade is green? .............. 
3. Garnets were used by our southwestern Indians 
as bullets for their gums. Why? .......00c0cceeess 
t, Which is the correct birthstone for July: Sar 
donyx, Onyx, Turquoise or Ruby? ................ 


5. Do amber and ambergris come from the same 


TINIE Gp cotati ig iis Eis a a Eines Nee cre ee eee Ae ae 


6. For what are the following cities noted in the 
gem industry: Kimberly, South Africa; Antwerp, Bel- 
giium; Mogok, Upper Burma, and Whitby, England? 
ts a tawe ee Ba bs Aa Tk Wise ae ; Se. ee ee ee 

7. There are four distinct factors that determine 
the value of a diamond. One of these is cutting; what 


Ti SET? Sarre 


8. The diamond, the emerald and the ruby are the 


are the other three? 1. 


three most valuable gems. Which ranks first? 


9. Is it true that a diamond will scratch glass while 


an imitation will not? 


10. One quite often hears of a valuable pearl being 
found in an edible oyster. Is this possible? ......... 
11. What is the first jewel mentioned in the most 
EE IS os. ib ie oS aa ks eed ew cen 


12. Is black onyx a naturally or an artifically colored 


stone? 


Count 5 for each correct answer and if 


Answers are at bottom of page 


70 is passing, 


13. “Cornflower Blue” is the preferred color for 


WR GUE? yee id caw ened 95405 0a eee 
14. The crystal balls used by crystal gazers are 


often made from rock crystal. Are these especially 


ee er ee Pee re re 
15. What makes this crystal gazing scientifically 
Sn ee rere ae ee nr 


16. What is the color of the famous Hope diamond? 


17. Why are the ruby and the sapphire considered 
"GES ov oi veeaverdivens AGO see eee 
18. The most magnificant crown ever created was 


made in Columbia, S.A., and its name is? 


19. Name five of the more famous historic diamonds? 


20. What are 


21. A carat is at present equal to yy metric gram. 


“Indian Emeralds? 


True or False? 


22. What is fluorescence in gems? 
23. From what mineral species are the following gem 


varieties derived: Aquamarine, Carnelian, Alexandrite, 


Pemantoif. Tamiooitie? Us css cscccuves Bec iciintevens 
ers rare Sia ere Reais ua eh Ge wee Oe a Ecce ch aie ae aes 
24. From what was the name “caret” derived? 





Cover these answers until you've given the questions a fair trial 


1. In the last century Sir Walter Scott wrote a novel “Anne 
of Geirstein” in which he imagined a heroine who owned an 
opal that brought bad luck and calamity. 

2. No. Jade also occurs in white and less frequently in 
yellow, lavender and red. The Chinese rank jade above all 
other precious stones and favor the white and yellow varieties. 

3. The Indians believed that their glowing color might cause 
them to inflict a more deadly wound. 

4. Ruby is designated on the ANRJA list “official."’ How- 
ever, onyx is named on five other birthstone lists, with tur- 
quoise and sardonyx on two others. 

5. No. These two must not be confused because amber is 
the sap of ancient trees while ambergris is a secretion of 
whales which is used in the manufacture of perfumes. 

6. Kimberly is the center of the South African diamond 
mining industry. Antwerp as the erstwhile world center for 
diamond cutting. Mogok was noted as the source of the great- 
est portion of the world’s supply of rubies. Whitby is noted 
as the source of the finest jet and a world center for its 
distribution. 

7. Color, weight and perfection. 

8. A fine, clear, transparent and 
ruby. 

9. There are a number of other gem materials that may 
resemble a diamond that can also scratch glass. 

10. No. A _ pearl-like growth may form within the edible 
oyster; however, it will not have the luster and beauty neces- 
sary to a gem pearl and would be of value only as a curio. 

11. Records of the pearl date back more than 3000 years. 

12. It is a gray material dyed black by the use of sulphuric 
acid and sugar. 


flawless “Pigeon Blood” 
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13. Sapphire. 

14. Yes. One of the largest flawless spheres ever produced 
was only 6% inches in diameter and was valued at $20,000 

15. A fixed focus of the eye causes the optic nerve to fatigue 
so that it fails to transmit what it actually “sees.” Instead 
it responds to the reflex action of the brain and one actually 
has the sensation of seeing what he is subconsciously thinking 

16. Blue. 

17. Because they both are varieties of the mineral corundum 
and differ only in color. 

18. The Crown of the Andes. It was made in gratitude for 
the miraculous escape of New Granada from a plague and the 
crown was dedicated to the statue of the Virgin. The crown 
contained over 100 pounds of gold and 1500 carats of emeralds 
and required six years to complete. 

19. Kohinoor, Cullinan, Great Mogul, 
Hope, Regent, Florentine, Pigott, ete. 

20. Emeralds which having found their way to India through 
trade channels, were fashioned or carved by Indian artisans. 

21. False. A metric carat equals 1/5 gram or 200 milligrams 

22. Certain varieties of the mineral fluorite will glow brightly 
in the dark if it is under an ultra-violet light or X-rays. From 
this property of fluorite the phenomenon of fluorescence was 
named. A number of other gem minerals will also show 
fluorescence. 

23. Beryl, Chalcedony, Chrysoberyl, Andralite 
Tourmaline. 

24. The carat was originally a seed from a tree and because 
of uniformity and lightness in weight it was used as a basis 
for gem weights, 


Orloff, Sancy, Shah, 


(garnet) and 
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Specialists in the cutting of Square and Emerald Cut Diamonds 


H.& J. BLITS 


Diamond Cutters 
64 WEST 48th STREET NEW YORK 19, N. Y. 
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AMERICA’S LEADING SPECIALISTS IN COLORED STONES 
British Building, Rockefeller Center ¢ 620 Fifth Ave., New York 20, N. Y. 
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violane. 
pyroxene found in Italy and some- 
times cut into attractive cabochon 


A violet, opaque variey of 


gems. Though little exploited, it 
is reported that deposits at Pra- 
borna, near S. Marcello in the Val 
d’Aosta could produce a consider- 
able quantity of attractive stones. 

violet ruby or sapphire. Amethyst- 
colored corundum. 

violet stone. Cordierite. 

violite. Reported to be a trade-marked 
name for synthetic violet-colored 
corundum. 

Virgin Valley. A district in Nevada 
where precious opal is dug from a 
voleanic ash in which trees were 
buried and replaced by opal. The 
otherwise very colorful Virgin 
Valley opal has an unfortunate 
tendency toward easy checking, few 
stones being proof against this opal 
weakness. 

viscoloid. A variety of celluloid. 

vitreous. A luster term in mineralogy, 
meaning glassy, and the proper 
descriptive term for the appear- 
ance of many of the gem stones. 
See ADAMANTINE and RESINOUS. 

vivianite. A hydrous iron phosphate, 
interesting to jewelers because it 
is the blue coloring matter of odon- 


tolite, the so-called “bone tur- 
quoise.” 
voleanic chrysolite. Senseless name 


for vesuvianite. 

voleanic glass. Obsidian. 

vorobievite. A Russian term for pink 
beryl, the USSR equivalent of 


morganite. 
WV 


waiter. A large tray on which some- 
thing is carried. Usually made of 





Waiter 


sterling silver or electroplated ware. 
Usually made to match a tea ser- 
vice. See TRAYS. 

Walton filter lens. A very dark filter 
glass for the examination of 
emeralds, looking dark blue in day- 
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light and black in artificial light. 
Looking through it, an electric light 
looks pale reddish yellow. Gems 
seen through it look as follows: 
green glass, green; epidote, red; 
dioptase, green; tourmaline, dark 
green; emerald, about the same red- 
dish yellow; synthetic emerald, 
stronger red. Not a lens, hence 
somewhat misnamed, and very dark 
and rather difficult to see through. 

warding file. The thinnest form of 
flat file regularly manufactured, 
with teeth cut on both sides and 
edges. 

wardite. A hydrous sodium calcium 
aluminum phosphate, of interest to 
gemologists because of its occur- 
rence in Utah as an alteration prod- 
uct of the Lucin variscite. Usually 
it forms banded bluish masses, 
often circular and appearing in 
cabochon stones as bluish eyes, add- 
ing to the attractiveness of the 
otherwise monotonously uniform 
green of the variscite. Other 
minerals also form in the same way 
in the variscite, but wardite is the 
most common. 

warning. In striking clock work, a 
short run of the striking train, just 
before striking commences, to set 
the counting mechanism in position 
to work at the instant the minute 
hand reaches the sixtieth point on 
the dial circle. 

warning lever, pin, wheel. The parts 
in clock striking mechanism that 


act in the function called “warn- 
ing.” See WARNING. 
wart pearls. Baroque pearls. 
washer. 1. Timing washer. A thin 


metal dise pierced with a central 
hole, used under balance screw to 
add weight to balance for making 
watch run slower, or for poising 
the balance. 2. Case washer. A 
washer placed under screw holding 
watch movement in case, to hold 
more securely. 

washings. Sediment from vessels 
connected with sinks in jewelry 
shops, in which is contained par- 
ticles of gold from washing 


polished work, workmen’s hands, 
ete. The gold is salvaged by 
chemical treatment, usually by 


sending the washings to a sweep- 
smelter’s establishment. 

wass. A large triangular diamond 
cleavage of an octahedral diamond 
crystal. 

watch. A portable timepiece (French, 
montre; German, die Taschenuhr); 





today, a timepiece carried in pocket 
or on wrist, differentiated from 
semi-portable timepieces like ma- 
rine chronometers, navigators’ deck 
watches, and traveling clocks, that 
are carried about but not on the 
person. The origin of the word 
is somewhat obscure, but seems as- 
sociated with the early English 
word (1300-1500) “Wecche,” mean- 
ing to alarm or awaken; the 
earliest watches, made in Germany 
from about 1500, often had alarm 
mechanisms. The distinguishing 
feature of watches, as a develop- 
ment from clocks, was the use of a 
coiled spring for motive power in- 
stead of weights, which made 
watches portable. 

watch cases. See HALF-HUNTER; 
HUNTING; OPEN-FACE; PAIR-CASE. 

watch-cleaning machines. Set of jars 
holding cleaning and rinsing solu- 
tions, with electric motor-driven 
receptacles for watch parts im- 
mersed in the solutions. Usually 
with a heater for drying parts after 
rinsing, used increasingly after 
about 1925, for cleaning watches. 

watch-jobber. In the U. S. A., a 
wholesale dealer in watches. Ia 
England, a watchmaker who re- 
pairs watches. 

watchmaker. In present-day usage, 
one who repairs watches; who is 
presumably able to make certain 
parts for any watch, for replace- 
ment in repairing it. Differentiated 
from one who works in a watch 
factory, doing a single task re- 
peatedly, or operating a machine, 
neither job involving outright mak- 
ing of entire parts. The “watch- 
maker” more or less resembles the 
old craftsman who made entire 
watches, instead of the factory 
operative with his limited duties in 
mass-production industry. 

watchman’s clock. A timepiece car- 
ried by a night-watchman, with 
rotating paper dial, on which marks 
are made by using keys chained at 
various points in a building, indi- 
cating times when the watchman 
visited those stations, to check his 
performance of duties. Also, a 
clock in an office, with dial to indi- 
eate times when watchman has 
pressed buttons at stations con- 
nected to clock electrically. 

watch paper. 1. A circular printed 
paper bearing advertisement form- 


erly customarily placed inside 
outer-case of pair-cased watches 
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by shop-owner where watch was re- 
paired. 2. Sheets of close-grained 
thin paper, about 4-inches square, 
used in handling cleaned parts of 
watches during repairing to prevent 
finger-stains. 

watch rate recorder. An instrument 
for obtaining instantly a record of 
the deviation of the timekeeping 
rate of a watch from a standard 
rate. The standard rate is estab- 
lished usually by vibrations of an 
electrically driven tuning fork, or 
by the piezo-electric effect through 
a quartz crystal. The rate-record 


is printed on a paper carried by a 
drum rotated under speed-control 
of fork or crystal, the amplified 


Electric Watch Rate Recorder 


beats of the watch operating the 
“pen” that makes dots on the 
paper, which turns at rate of 300 
times per minute. If a watch is 
keeping exact time, its beats will 
coincide with completed turns of 
the paper, across which the dots 
will therefore make a straight line. 
If watch is not keeping time, the 
line of dots on the paper will not 
coincide with completed turns, and 
will run slantwise, the degree of 
this, shown against rulings on the 
paper, indicating the amount of 
error in rate. 

watch train wheels. In standard de- 
sign of watch movement, the 
toothed wheels are named in order, 
starting at barrel: main wheel (the 
barrel itself); center wheel; third 
wheel; fourth wheel; escape wheel. 
In the numbering, the barrel is 
considered but not named, the first 
wheel; the center wheel, the second 
wheel. On wheels that have 
pinions attached, the pinions take 
the name of the wheels. In the 
dial train, the pinion on center post 
is the cannon pinion; it turns the 
minute-wheel whose pinion turns 
the hour-wheel. Another name 
used for minute wheel and _ its 
pinion is intermediate wheel and 
pinion. 

water. A term popular with the novel 
writers, referring to the clarity of 
a diamond, both its lack of color 
and freedom from flaws. 

water agate. Wax agate. 

Waterbury watch. The first watch 
made in America (1880) designed 
specifically to sell at a very low 
price; named for Waterbury, Con- 
necticut, where it was made, 

water chrysolite. Moldavite. 

water clock. See CLEPSYDRA. 
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water drop. White topaz. 

water drop quartz. Quartz, rock crys- 
tal, with movable water bubbles, a 
fairly common phenomenon. 

watering. A decorative finish on nickel 
watch plates; a variety of damas- 
keening in which the graining con- 
sists of narrow bands in waving 
form, the adjacent bands all touch- 
ing, without any background of 
other kind of surface finish. See 
DAMASKEEN, 

water-of-Ayr 
STONE, 

water-opal. A term which has been ap- 
plied to perfectly clear precious 
opal, which, none the less, shows 
good fire. Much of the Mexican 
opal is of this type. There are va- 
rieties of water-clear opal without 
fire, hyalite, with which this might 
be confused, hence it is an unde- 
sirable term. 

waterproof watch. A watch in a case 
that is designed to exclude mois- 
ture. Some watch-trade interests 
consider it too sweeping to claim 
that a watch can be 100 per cent 
waterproof, and recommend use of 
qualified terms like “water-repel- 
lent,” etc., that would not imply a 
guarantee of absolute impervious- 
ness to water. 

water-sapphire. Colorless pebbles from 
Ceylon: topaz, sapphire, quartz, 
ete., or an alternate term for cor- 
dierite. 

water stone. 
and hyalite. 

water worn. A term used to describe 
the appearance of gem _ pebbles 
which have come from alluvial de- 
posits, in the making of which the 
fragments were rolled and worn so 
that the original outlines of the 
rough have been obscured or round- 
ed. The amount of wear may be 
great or little depending upon many 
factors, such as the length of time 
the stone was subject to the wear, 
and the hardness of the material. 

wave pattern. A continuous pattern, 
especially for forks and spoons, 
conventionally imitating a series of 
wave crests. 

wax agate. Yellowish or yellowish-red 
agate with a waxy luster. 

wax-chuck. See CEMENT BRASS; LATHE. 

wax lathe. See BOTTOM LATHE. 

wax opal. Yellowish opal with a waxy 
luster. 

wax pearl. A term which has been 
applied to the wax-filled glass 
beads coated with pearl essence 
commonly sold as inexpensive imi- 
tation pearls. The filling gives 
strength to the glass bead and 
makes it less likely to break. 

weathering. A geologically descriptive 
term for the disintegration of rocks 
through exposure to the elements 
of the atmosphere. 

web. The part of a gear-wheel between 
the teeth and the center; the rim 
and the arms or spokes. 

Webster Kopjie diamond. A 124 ct. 
South African diamond found in 
December, 1907. 


stone. See SCOTCH 


Moonstone orthoclase 


Webster-Whitcomb. The name of de 
sign of wire-chuck used by mor 
makers of watchmakers’ lathes al 
over the world now than any other 
It was introduced in 1889 by Am 
brose Webster and John Whitcom! 
of the American Watch Tool Co. 
of Waltham, Mass. These “W.W.’ 
chucks are interchangeable in al 
makes of lathes that have adopted 
this design. 

wecker. On clocks made in Germany 
or for German trade, denotes the 
key for winding the alarm-work. 

wedding ring. A circlet of precious 
metal, with or without gems set in 
it, given to the bride, and some- 
times also to the groom, as part of 
the wedding ceremony. 

Wedgewood, J. (1730-1795). A British 
potter who made the 
fine porcelain which 
bears his name. He is 
especially well-known 
for dull jasper wares 
of two colors, such as 
blue and white, many 
of which were cast as 
small cameos in imi- 
tation of some of the 
classic stones. 

wedging. Preparation of chronometers: 
or watches for shipment by push- 
ing tapered pieces of cork or pith 
between balance-arms and plate, to 
prevent damage during transporta- 
tion. 

“wegeler, wackeler.” A German term 
for the thin slices of agate with a 
fine structure of colorless needles, 
so that as they are turned light 
seems to shimmer back and forth 
as if they were water. A fine 
onomatopoeic phrase for “wishy- 
washy.” 

weight clock. Clock with weights pull- 
ing on cords or chains, wound on 
drums attached to main wheel, as 
motive power for time and strik- 
ing trains; differentiated from 
spring clocks, with mainsprings for 
motive power. 

well. The dark non-reflecting area in 
the center of a poorly-cut brilliant. 

well and tree. A term used to describe 
a meat dish which has a well at 
one end for the dish gravy and a 
depression in the center of the dish 


Well and tree 


in the form of a tree, so the gravy 
may trinkle down into the well. See 
CHARGER. 

wernerite. The intermediate scapolite, 
containing about half and half of 
meionite (the calcium aluminum 
silicate) and marialite (the sodium 
aluminum silicate), the two end 
members of the scapolite series. 
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wesselton. A descriptive term used to 
describe diamond quality, a stone 
just below river in grade, and above 
top c#ystal. 

Wesse}ton Mine. An important South 
African diamond mine, first known 
as the Premier Mine. The deposit 
was discovered in September, 1890. 
In general the quality of stones is 
said to be relatively low, many of 
the stones are small, and coated 
stones common. Blue-whites are not 
uncommon, some fancy colors in- 
cluding a characteristic golden are 
found there. 

West Australian shell. See MACASSAR 
SHELL. 

Westminster chimes. A set of four 
nelodies, played to announce the 
yuarter-hours, by many tower 
clocks and domestic chime clocks. 
Each of the melodies is composed 
of four tones played in slow tempo, 
based on a phrase of the aria, “I 
know that my Redeemer liveth,” 
by Handel, in an arrangement by 
Dr. William Crotch, of Oxford Uni- 
versity. First used in 1793 in a 
church clock in Cambridge, En- 
gland, amd called “Cambridge” 
chimes, in 1860, these chime-tunes 
were installed for the clock on the 
Parliament 5uildings at Westmin- 
ster, London, with the “Big Ben” 
bell for the hour strike. Gradually, 
then, these tunes became popularly 
called “Westminster” chimes. 

Westphal’s balance. A scale using a 
weight and a sinker which is used 
for determining the specific grav- 
ity of a heavy liquid. Manufac- 
tured by a German mechanic 
named Westphal in Celle, Han- 
over, hence the name. 

wet diggings. Alluvial diamond depos- 
its, the pipes being known as dry 
diggings. 

wheel chuck. Chuck for watchmakers’ 
lathe, for holding wheels or discs; 
a series of concentric curved steps 
formed on the jaw-faces afford as- 


Wheel Chuck 


sorted diameters to grip the work. 
These chucks are usually made in 
sets of five; more rarely in sets of 
ten. 

wheels and pinions. See GEARING. 

wheel-stretcher. Tool for enlarging 
slightly the diameter of a watch 
train wheel. Most of them work on 
one of two different principles: 1. 
Two steel blocks, with flat faces 
opposite each other, the blocks slid- 
ing on a central pin, a wheel being 
embraced between them. The upper 
block is struck light, repeated taps 
with hammer while wheel is turned 
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by a finger, compression stretching 
the wheel larger. 2. Two steel roll- 
ers with slightly curved faces are 
adjustable toward each other. Turn- 
ing the rollers with a wheel be- 
tween them compresses the metal 
and stretches and enlarges diam- 
eter of the wheel. 

whern. An old English name for chert. 

whiplash revulator. Form of regulator 
for watches with a curved spring 
surrounding the index-pointer, its 
outer end pressing the pointer 
against the end of the screw that 
provides a micrometric control for 
moving the pointer. 

whipped cream bowl. 
NAISE BOWL. 

whirl-watch. See TOURBILLON. 

whitamite. Yellowish to reddish epi- 
dote. 

Whitby jet. Jet from the best known 
locality, the Yorkshire coast, near 
Whitby, England. 

white carnelian. Milky white chal- 
cedony with perhaps some reddish 
indications of its relationship to 
true carnelian. 

White Cliffs. One of the more impor- 
tant Australian opal occurrences, in 
New South Wales. It is a small 
area, the opal of which has charac- 
teristically a colorless to milky 
ground color. Often the opal re- 
places petrified wood, fossils of sev- 
eral sorts and the crystals of some 
minerals. 

white diamond. One of the Official 
classifications for diamonds, coming 
second, after blue white and before 
fine silver Cape. 

white garnet. Leucite, whose trapezo- 
hedral crystals resemble those of 
garnet. 

white gold. Gold alloyed with a white 
metal—usually nickel or palladium 
—in sufficient quantity to efface the 
yellow color. Usually small amounts 
of zinc and copper are added to 
produce desired working qualities 
or to reduce cost, and traces of 
manganese, platinum, tin, or other 
metals may be included. The palla- 
dium alloys (containing about 15 
per cent palladium) are tarnish- 
resisting and relatively soft. The 
nickel alloys (about 10 to 20 per 
cent nickel) are the more common- 
ly used. 

white metal. A mixture of tin, anti- 
mony and copper in varying pro- 
portions. Sometimes used as a base 
for inexpensive plated jewelry. 

white moss agate. Actually chal- 
ecedony, rather than agate for the 
body color is white or light-colored 
and translucent and is marked with 
whitish opaque areas, resembling 
the black moss more commonly 
seen, but coarser in texture and 
usually less varied and less inter- 
esting. 

white-opal. One of the broad opal 
classifications, the other being 
black-opal. The body color of white- 
opal is always light, white, yellow- 
ish, etc. See BLACK-OPAL. 


See MAYON- 


White Saxon brilliant. A large, un- 
usually-cut diamond weighing 49.71 
ct., on display with the Saxon 
Crown Jewels in the Green Trea- 
sury, Dresden. It has an eight- 
angled table on flat, four-sided 
pyramidal base. 

white-smoothing. A variety of gray- 
finish on flat steel work that is par- 
ticularly light in color and “frosty” 
in appearance. Powdered Turkey 
oilstone, decanted for uniformity of 
grain, used on a ground-glass lap 
with a very light thin oil, are means 
to produce it. See DECANTATION; 
GRAY FINISHING, 

white stone diamonds. Imitation bril- 
liants of any sort of white material. 

whiting. Chalk or carbonate of lime, 
pulverized and washed, used for 
polishing silver, etc., either dry or 
mixed with various liquids to a 
pasty or creamy condition. 

Whittington chimes. A set of four 
melodies, played to announce the 
quarter-hours, by domestic chime 
clocks. Each of the tunes is of eight 
tones, in quick lively tempo. The 
chimes are called Whittington from 
a resemblance to those of the Bow 
church in London, which in the 
legend called Dick Whittington to 
London, from poverty to fame and 
fortune. 

Wicklow diamond. Rock crystal from 
Wicklow, Ireland. 

wig-wag. A machine, sometimes in 
form of a lathe attachment, for 
polishing steel parts. Essentially, a 
straight-line lap used with abra- 
sives, and given a reciprocating 
motion against the work by action 
of a piston, connecting rod, and 
erank or wheel; used largely in 
watch factories in place of rotary- 
lap polishers. 

wilconite. Said to be a purplish-red 
scapolite. 

wild pearl. A natural pearl, a term 
used to contrast with culture (or 
cultivated) pearl. 

Willard clocks. Fine shelf, wall and 
long-case clocks that are 
now highly valued as an- 
tiques; made by members 
of the Willard family in 
Massachusetts, between 
about 1760 and _ 1840. 
There were eleven Wil- 
lards in three genera- 
tions; the most famous 
was Simon Willard, of } 
Roxbury, Mass., 1780- |; 
1839. He created the de- 
sign that became known 
as’ the “banjo” clock. 

willemite (wil'lem-ite). A zinc silicate 
not infrequently found in the oxi- 
dized portions of zinc ore deposits, 
and an ore of zine at Franklin, 
New Jersey. At this unique occur- 
rence it is sometimes found in 
transparent, yellow, white, green 
and reddish masses which have 
been cut by gem collectors as un- 
usual gems. H. 5%; S.G. about 
3.90; R.I. about 1.70. It is often 





Banjo Clock 
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highly fluorescent in ultra-violet 
light and a synthetic willemite is 
an important constituent of the 
fluorescent linings of the new mer- 
cury vapor cold tube lights. 

williamsite. Rich, dark, oily-looking 
serpentine, often with black spots. 
A local name given to the serpen- 
tine of a Maryland occurrence. 

Willoughby’s diamondiferous ballast. 
A Rhodesian diamond bearing con- 
glomerate stratum, overlying the 
basal granite at Willoughby and 
Ngamo in the Gwelo district. 

wilnite. Reported in one work to be a 
yellowish green to greenish white 
variety of calcium aluminum gar- 
net. Probably an erroneous spelling 
of wiluite. 

wilsonite. Reported to be a purplish 
red scapolite, but also a rock name. 
Not in general usage. 

wiluite. A variety of vesuvianite, char- 
acteristically dark green in color 
and in short prismatic, doubly ter- 
minated crystals. It occurs near the 
Wilui River in Russia, and the 
name has, through ignorance, also 
been applied to a greenish grossu- 
larite which is associated with it 
and is sometimes cut. The vesuvi- 
anite of this occurrence has no gem 
value, but for some reason seems 
to get into most of the gem books. 

winchellite. Same as LINTONITE. 

winding square. 1. The square on 
which the winding key fits in a key- 
wind watch. 2. A steel square in a 
handle for winding stem-wind 
watches not in their cases, during 
repairs. 

winding-stop. In fuzee timepieces, a 
device to prevent overwinding 
which would break the fuzee chain; 
consists of a hinged finger which 
is raised by the chain as it rises 
during winding, eventually getting 
in the way of a finger projecting 
from top of fuzee, which is thus 
prevented from being turned fur- 
ther by the key. 

wine cup. A small cup from which to 
drink wine. Usually of silver or 
glass. 

wine funnel. See WINE STRAINER. 

wine strainer. A round strainer usual- 
ly of silver with a perforated bot- 
tom and a hook-like formation on 
the rim, so the strainer may be 
hung inside of the punch bowl and 
the wine poured jn the strainer. 
This was considered necessary 
when wine or other spirits were 
served outside the original bottle. 

wine taster. A shallow vessel, about 
four inches in diameter, usually 
with two handles attached to the 
rim. Used for sampling wine. 

wing pearls. Flat, elongated pearls, 
slightly resembling a wing in out- 
line. 

wing shell. Shell of the Pinna. 

wire chuck. Chuck for holding work of 
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cylindrical form in watchmakers’ 
lathe. Made of one piece of steel, 
with three jaws on springs allow- 
ing jaws to close on work by draw- 
ing chuck into tapered lathe spin- 
dle throat with a threaded tube, 
on a hand-wheel, engaging thread 
on end of chuck. Average set 
contains about 35 different sizes 
(hole-diameters) of chucks. Also 
called split-chucks and collets. 

wire-drawing. See DRAW-PLATE. 

wire gauge. A flat plate of metal, 
pierced with holes of graduated di- 
ameter numbered to measure sizes 
of wire, etc. The system used most- 
ly in the watch trade is called 
Stubs steel wire gauge. There are 
80 sizes in this, No. 1 the largest, 
.227-inch diameter down to No. 80, 
.0135-inch diameter. 

wire gong. Spiral steel gong for strik- 
ing or chiming clocks; differenti- 
ated from tubular gongs. 

wire lines. The English term for 
braided metal cable cords for 
weight-driven clocks. 

wire pinion. See LANTERN PINION. 

wire springs. A type of click or simi- 
lar springs made of bent round 
tempered steel wire, instead of cut 
out flat steel; used in cheap watches 
and clocks. 

Wisconsin pearls. Once synonymous 
with especially fine Unio pearls 
from the upper Mississipi River. 
They are light green, steel blue, 
purple, rose, red or reddish brown. 

Wohlwill process. Electrolytic process 
for refining gold bullion, used by 
the U.S.A. Mints and other large 
refineries. Anodes of impure gold 
go into solution in an aqueous elec- 
trolyte containing gold chloride and 
hydrochloric acid, while pure gold 
deposits out on sheet cathodes. 

wolf’s eye. Moonstone. 

wolf’s eye stone. Deceptive name for 
tiger eye. 

wood agate. Wood which has been re- 
placed by jasper; petrified wood. 

wooden clocks. Clocks with movement- 
plates, wheels and pinions, made of 
wood instead of metal. The two 
principal examples of the type are 


early Black Forest (German) 
clocks, made between 1650 and 
1750; and Connecticut wooden 


clocks, made there in great num- 
bers between 1810 and 1840. A 
popular mistake is that Connecti- 
cut wooden clocks are all rare and 
valuable, but only a few are, those 
made about 1790-1810. After 1810, 
so many were made, by a sort of 
early “mass-production” organiza- 
tion of the industry, that these ex- 
ist today in numbers too great to 
be rare. 

wood opal. Wood which has been re- 
placed by opal; in general, this 
term would not be applied to 
precious opal even though it had 
originated, as did most of the Vir- 
gin Valley, Nevada, material, in 
this way. 

Wood’s glass filter. A British ultra- 


violet light filter which absorbs 
most of the visible light and trans- 
mits the ultra-violet. Doubtless the 


equivalent of Corning’s Corex 
filters. 

wood stone. A wood-like brown-band- 
ed jasper. 


“Wooden Spoon Seller’s sapphire.” 
The Rospoli sapphire. 

world eye. Hydrophane. 

worm escapement. A watch escape- 
ment introduced in 1887 by the New 
York Standard Watch Co. of Jer- 
sey City, N. J., using worm-gear to 
drive the escape-wheel. About 
12,000 watches were made with it, 
but the principle proved no advan- 
tage and was discontinued. See 
WORM-GEAR. 

worm gear. A form of gearing used 
to transmit power from one arbor 
to another that is not parallel to 
the other one; usually at a right 
angle. Used for driving governor- 
fan in music boxes, in universal 
indexes of wheel-cutters and in 
several formerly-used watch es- 
capements. In it, one arbor carries 
pinion leaves which engage with a 
screw-like thread on the other 
arbor. 

Worshipful Company of Clockmakers. 
See CLOCKMAKERS’ COMPANY. 

wortle. The steel plate through which 
a wire is drawn in order to reduce 
its diameter or give it a special 
contour. 

wriggle. An ornament, sometimes 
called “joggled” work. It is exe- 
cuted with a small tool on the order 
of a chisel. The pattern is cut on 
the article by rocking or joggling 
the tool along. 
wristlet. English trade-term. 
WRIST WATCH, 

wrist watch. A small watch on a 
bracelet or strap to be worn on the 
wrist. Some tradesmen distinguish 
such watches intended for men’s 
wear as “wrist” watches, and 
smaller watches worn by women, 
“bracelet” watches. 


X 


xalostocite. An alternative name for 
the pink grossularite of Xalostoc, 
Morelos, Mexico; also known as 
landerite and rosolite. 

xanthite. A name which has been 
given to a yellow-brown vesuvian- 
ite from Amity, New York. It comes 
from the Greek word for yellow, 
but, like all such local and super- 
fluous names, should not be used. 

xanthos. A yellow brown stone of the 
Greeks, doubtless (since it became 
red on heating) it was largely 
limonite. 

xihuitl. Mexican term for a turquoise 
found near the City of Mexico by 
the Aztecs. 

x-rays. Penetrating short wave-length 
waves with many gem applications 


See 
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to interest the jeweler. They can 
be used to identify questionable 
stones and pearls, and they can be 
used to alter the color of various 
gem stones. 

xyloid jasper. Petrified wood. 

xylonite. A plastic substance of cellu- 
loid type, used for spectacle frames, 
toilet-ware, jewelry boxes, etc. 

xylopal. A very fancy name for opal- 


ized wood. 


yahalom. The sixth stone of the He- 
brew High Priest’s. breastplate, 
probably green jasper or jade; pos- 
sibly onyx. 

Yankee clocks. A term that began to 
be used in England around 1845, 
after Connecticut clockmakers had 
placed their brass-movement clocks 
on the English market; the expres- 
sion was probably a mixture of 
scorn of the artistic quality of the 
clocks, and admiration of them as 
an economic-industrial achievement. 

yanolite. Violet axinite. 

yashpheh. Another stone of the breast- 
plate, apparently confused with the 
sixth, or yahalom, and generally 
agreed to be green jasper. 

year-clock. See FOUR HUNDRED 
CLOCK. 

year mark. A character or symbol 
stamped on articles of 
silver or gold by British » 
gold and silversmiths to 
mark the year in which 
the article was manufac- 
tured. One of the four or 
more marks or symbols 
making up the hall mark. 
See HALL MARK; DATE LETTER. 

yellow carneol or carnelian. Chalcedo- 
ny with an iron stain, more yellow 
than red. 

yellow diamond. The lowest diamond 
color classification; yellow, but not 
yellow enough to be a fancy dia- 
mond. 

yellow ground. The oxidized upper 
portion of the diamond pipes; with 
depths, oxidation ends and the 
matrix rock becomes blue ground. 

yellow ochre. An earth or loam, in 
washed powder form, used by 
jewelers, mixed with water, to paint 
on work at places where solder is 
not wanted to flow. 

yellow orthoclase. A transparent yel- 
low variety of orthoclase found in 
Madagascar, often in large pieces 
and sometimes cut for gem pur- 
poses. 

yielding-attachment. Type of fasten- 
ing for outer end of mainspring in 
which there is a pivoting effect at 
the outer end of spring, like the 
“T-end”; or the device of a short 
separate piece of spring set be- 


DAY 


Year Mark 
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tween the barrel hook and the 
spring-end. 

yin ko lu jade. A type of tomb jade 
which has been stained green by 
being buried near bronze objects. 

Yogo Gulch. A locality in Montana, 
about 75 miles east of Helena, 
where fine blue sapphires have been 
found in alluvium and in place in 
a compact andesite. 

yoke. 1. The part in a lever-set watch 
that carries gear- 
wheels for shifting 


from winding to set- Gc) 
ting by the stem; the » O 
rocking-bar, or vi- ¢ 


brating arm. 2. The 
part of the pallets 
in lever escapement 
that holds the pallet stones. 

Yousopouff diamond. The Polar Star. 

Yousopouff pearl. A large 480 grain 
pearl said to have been the largest 
on record. It was brought from 
India in 1620 and was sold to Philip 
IV of Spain, subsequently passing 
into the possession of the Russian 
Princess Yousopouff. 

Yowah. An opal mining center in 
Queensland, with, among others, 
the Great Extended Mine. 

Yowah nuts. Small ferruginous boul- 
ders from Yowah station, 27 miles 
northwest of Eulo in western 
Queensland. Generally of walnut or 
almond size, 7 to 10 per cent con- 
tain opal as the center or as a thin 
band around an iron-stone center. 

yui. Chinese word for jade, but also ap- 
plied to any of the better stones 
like jade which are carved and 
used in that fashion. Hence, it may 
also refer to aventurine, californite, 


ete. 


Zaandam clock. Type of hooded 
bracket clock of Dutch origin, cur- 
rent from mid-17th to mid-18th 
century; predecessor of Friesland 
Dutch clocks, usually more ornate, 
even grotesque, in decorative de- 
sign. See FRIESLAND CLOCK. 

Zabeltitzter diamonds. Easy to guess 
that this is rock crystal. 

zaffer. The subject of controversy in 
1746, claimed by some to be the 
coloring matter of sapphires and 
by others, including Sir John Hill, 
translator of Theophrastus, to be 
imaginary. As it turned out, even 
Sir John was a little wrong, for 
turquoise and sapphire are not col- 
ored by the same thing. 

zathene. Said to be a term for a yel- 
lowish gem. 

zeasite. Wood opal and an old name 
for fire opal. 

Zebirget. St. John’s Island, the Egyp- 
tian name. Also spelled Seberget. 
zeolites. A group of closely related 
hydrous silicates of sodium, cal- 
cium, aluminum, etc. They common- 
ly occur in association with basal- 


Yoke 





tic rocks and apparently form a: 
a late stage as rock solidifies. Som: 
of them are of gem interest, lin 
tonite, thomsonite, pectolite, etc 
Artificial zeolites are used as wate: 
softeners because of their property 
of taking calcium in place of so 
dium. 

zeros. A Plinian gem, like iris, but less 
apparent in its color play; perhaps, 
a cracked, smoky quartz. 

zeuxite. A green Brazilian tourmaline, 
also called TALTALITE or BRAZILIAN 
EMERALDS. 

zincblende. Sphalerite. 

zine chloride. A saturated solution of 
zine in hydrochloric acid, the most 
largely used flux for soldering 
metals with lead-tin alloys. See 
SOLDERING. 

zine spinel. Gahnite. 

zine-white. Zinc oxide; a white paint 
in cake form, soluble in water, for 
preparing a surface on metal goods 
on which designs are drawn for en- 
graving. 

zircolite. A very bad trade-name for 
synthetic colorless sapphire. 

zircon. An important gem stone, a 
zirconium silicate. It is character- 
ized by a very high refractive in- 
dices, about 1.93 and 1.99. H. 7% 
= 7%; S.G. 4.68. It has high dis- 
persion and well-cut stones have a 
good fire. The natural colors are 
yellow, brown, red and green. Heat 
creates blue, colorless and greenish 
stones. Alternative names include 
hyacinth, jacinth and jargoon. Bad 
and misleading names include Ma- 
tura diamond, Siam aquamarine, 
ete. 

zircon spinel. A misleading term for 
synthetic, pale blue spinel. 

zirctone. Another undesirable trade- 
name for synthetic bluish-green 
sapphire. 

zmilampis or zmilaces. Grecian term 
for cat’s eye but doubtless refer- 
ring to an asbestos fiber filled 
quartz, with which the true cat’s 
eye was confused until a much later 
date. 

zoisite (zo’iss-ite). A hydrous calcium 
aluminum silicate, closely related 
to epidote. Commonly grayish and 
of no gem interest. However, a very 
attractive pink massive variety, 
known as thulite, from its occur- 
rence in Norway (ancient Thule), 
is sometimes cut into decorative ob- 
jects. R.I. about 1.70; S.G. 3.12; 
H. 6-6%. No transparent stones 
seem to have been found to date. 

zones, time. See STANDARD TIME. 


zonite. Local Arizona name for a col- 
ored chert or jasper. 

zonochlorite (zo-no-klor’ite). A chlo- 
rastrolite-like amygdular fibrous 
green banded pebble from Lake Su- 
perior. 

Zubara emeralds. Emeralds from the 
ancient Egyptian emerald mines un- 
der Mount Zubara, near the Red 
Sea. 


zylonite. See XYLONITE. 
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HERE may be a man, woman or child in California’s 

San Fernando valley who hasn't heard of Finley's 
Jewelers, but if such persons exist, it would take the 
patience of Job to find them. For Finley ’s are known 
the length and breadth of the valley. 

This mass consciousness is the result of the attention 
getting promotion and advertising methods of Larry 
Finley, who with his co-partner, Robert Thorne, operates 
Now that full 


production for the civilian market is not far away, pro 


three jewelry stores in the valley area. 
motion-minded jewelers can well study Finley’s tech 
nique, which often is of the circus variety. 

It took the unusual to create such wide spread interest 
Beliey 


ing that the purpose of promotions is to get new accounts, 


and Finley’s promotions are just that-—unusual. 
keep the firm name before the public and create store 
traftic, Finley foresaw that if he gave the buying public 
something to talk about, these ends would be accom 
plished. And they have been. 

Even the dogs in the valley know about Finley's, for 
a dog promotion was one of Finley’s most successful 
events. One morning, readers of papers in which Finley 


ind Thorne advertise. found Finley's heralding in full 
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Keep °Em Talking... 
And Yow’ll Keep “Em Buying 





by PAUL VANDERVOORT I! 


At their main 


“Finley's Going to the Dogs.” 


page ads: 
Burbank store, one window filled with dogs and mini 
ature fire plugs stopped traffic. 

These were the main ingredients of a puppy sale last 
ing three days, during which the company sold 1,000 


pups at $3.95, 25¢ down, 25c¢ weekly, at a total cost of 
about $50 for the promotion. 

The word-of-mouth advertising, free newspaper stories 
and new friends and customers created by the event, 
alone would have been worth the cost, but during the 
three days sale, Finley’s believe it or not — cracked 
sales records on diamonds, jewelry and‘ watches, too. 

Besides, the firm was able to trace later add-on sales 
of jewelry and watches to customers who originally 
bought dogs. 

Finley’s take the long view in all company promo 
tions——Finley and Thorne believe that a friend today is 
a friend andga customer tomorrow. All firm promotions 
are designed to create friendship for their stores. 

The semi-annual dances they give is a good example 
of their method of building good-will. Twice a year they 
hire a ballroom, a name band, and furnish entertainment 
and prizes (all free) for the thousands who attend. 
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MANY VALUABLE AIDS 
FOR CHRISTMAS DIAMOND RING MERCHANDISING 
are furnished to Authorized Keepsake Jewelers 


NEWSPAPER MATS. This striking series of newspaper 
advertising mats has eye-stopping layouts, sound selling 
copy and powerful human interest appeal . . . the type 
of advertising that builds prestige for the store as well 
as many extra sales. Alternate headlines are provided 
to make each advertisement timely and appropriate. 31 
advertisements of varying sizes are available with a 
large number of illustrations, ring drawings and other 
ad-making material. 

RADIO TRANSCRIPTIONS. Two series of transcribed 
five-minute programs are available featuring the roman- 
tic voices of Richard Moore and Jack Curren. Two series 
of one-minute dramatized announcements are also 
provided. 

MANY OTHER HELPS. A new series of 12 motion 


picture playlets, attractive direct mail pieces, bus cards, 


window and counter displays and many other features 
enable the Authorized Keepsake Jeweler to do an 
outstanding promotion on diamond rings. 


A very limited number of dealerships are available 
If interested, write for details. 


America’s Largest Selling 
Diamond Ring e 





A. H. POND CO., INC., 214 S. Warren St., SYRACUSE 2, N. Y. 
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That's the belief of Larry Finley and Robert Thorne. co-owners 


of three jewelry stores in California’s San Fernando Valley, 


and the results of their unusual promotions have certainly 


proven that if people talk about vou, they'll bay from vou. 


Left: Part of a crowd that began gathering at Finley's at three 

p.m. on the afternoon before one of their "Holler Days." Refresh- 

ments are served by the store to those who will wait all night to be 

“first in" in the morning. Below: Full-page newspaper advertise- 
ment announcing their successful popularity contest. 


FINLEY ‘5S: ARE a 
FOR THE MOST POPULA 
GIRL IN THE VALLEY! 





BETWEEN 
ANY SINGLE oR MARRIED GIRL aap 
et" RS OF AGE CAN WIN! ee 


¢ AUTY 
NOT A BE 14 TO 40 YEA 


Anyone Con Rea- 
ister Nothing te 
Buy! You Are ue. 
der no Obligation: 


ee te 
—_—— 
#1) Contest Storts TODAY! 








Presentation of 
prize to winner 
of train trip cov- 
ering U. S. and 
Canada. Left to 
right: Larry Fin- 
ley, Don "Red" 
Barry, movie 
star; Mrs. R. L. 
Peterson, winner; 
Robert Thorne 
and S. K. Pier- 
son, S.P.R.R. pas- 
senger agent. 
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Motion picture stars are introduced by Larry Finley, 
who acts as master of ceremonies, and though no actual 
advertising is done at the dances, the good-will impact 
on the crowds is tremendous: For Finley’s make no re 
quirement for admission except that guests must come to 
their stores for the tickets. During the three years the 
dances have been given, thousands of people have later 
come in to express their appreciation and enjoyment of 
the firm’s parties. 

Larry Finley cited a concrete example of the good-will 
value of the dances, by telling about a woman who made 
a several hundred mile trip from Oakland to Burbank, 
to buy a watch from Finley’s. “She could have bought 
the same watch for the same price in Oakland,” Finley 
said, “but her mother had so enjoyed herself as a guest 
at our dances, that the lady wanted to give us the 
business.” 

This personal relationship angle enters constantly into 
Finley’s business dealings. Thorne and Finley are human 
beings as well as jewelry store proprietors to the general 
public. For they enter into community activities, civic 
affairs and wholeheartedly open their stores to any 
worthwhile public activity. 

A traffic jam is nothing in front of their main Burbank 
store. The other two are in North Hollywood, opposite 
the Burbank Lockheed plant where most of their activi- 
ties are held. 

A birthday party honoring the local bus line, dedica- 

(Please turn to page 285) 


THE JEWELERS’ CIRCULAR-KEYSTONE 








Imperial Cultured Pearls —The World’s Finest 





Designs of Distinction in 14h Sold 


Our pre-holiday national advertising campaign in Vogue, Harper’s 
Bazaar, Town & Country and Esquire reaches a new high in sales- 


creating co-operation. 


IMPERIAL PEARL SYNDICATE 


5 N. Wabash Ave. 607 Fifth Avenue 607 S. Hill St. 
Chicago 2, Illinois New York 17, N. Y. Los Angeles 1/4, Calif. 
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The introduction of CIRCLE OF LIGHT diamonds has been 


. 


climaxed with enthusiastic and spontaneous approval. Those 
jewelers who now have CIRCLE OF LIGHT gems for display 


and sale report consumer reaction beyond even. ovr expectations. 


sWerocncuarticmrosnrlimell omen cmerleritre mosenltrine cman tc 
larger size appearance, the greater fire, the radiance 
and beauty of CIRCLE OF LIGHT diamonds 

are immediately apparent. That's why 


these stones are preterréed beyond all others. 


CIRCLE OF LIGHT diamonds with the one continuous 
circular facet replacing the dull gray girdle are 
now available in sizes from 10 points upward. See them 


yourself and learn at first-hand why we say... 


“Perfect Beauty Is Not Born... It's Made™ 


THE GUILD OF AMERICAN DIAMOND CUTTERS 
an affiliate of 
BAUMGOLD BROS,., INc. 


62 WEST 47th STREET, NEW YORK CITY, N.Y. 
Melee Plant: 305 East 45th Street, N.Y. C. Los Angeles Office: 220 West 5th Street 


BUY WAR BONDS 
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Zale's modern Omaha, Neb., store front. 


That’s the contention of this jewelry store at Omaha, Neb., 
whe go eut of their way to “send the customer out smiling.”’ 


They have also done a good job in promoting War Bond 
sales with a nevel radio stunt en their merning program 


Z ALE’S Jewelry Company, opened in Omaha, Neb.. 
on October 19, 1941, have, since that date, initiat 
ed and carried through a policy of customer good-will 
that is reflected in their growing and successful business. 

“A customer will always remember a store that is 
doing something for them,” states L. L. Kornfeld, man 
ager of the store. “While it is sometimes trying, it has 
been the policy of our firm to send our customers out 
smiling and it has paid us many times over in the long 
run.” 

As an example of this, a news item in the local paper 
recently told about a young boy who had saved for six 
months to buy a watch to have when he entered the 
Navy. 
watch was lost while he was ai a bowling alley and 
a reward notice in the paper brought him no results. 
The boy left for training without his watch. 


A day or so before he was to go in the Navy the 


Noticing the story in the paper, Mr. Kornfeld called 
the boy’s family and told them that Zale’s would give 


the boy a watch as nearly as possible like the one he 


lost. The boy's mother picked it out the next day. 
This good will gesture on the part of the store made 


the front page of the Omaha World Herald and brought 


considerable comment, the donation of the watch more 
than paying for itself in publicity and resultant good 
will. Mr, Kornfeld received a personal letter from the 
boy in the Navy as well as many other comments and 


praise from customers and others. 
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Mr. Kornfeld believes in civic participation in the 
events and organizations of Omaha, as an excellent way 
Employees of Zale’s are given 
picnies, Christmas parties and bonuses as part of the 


of creating good-will. 


store’s way of showing appreciation for their efforts. 

During the past Bond Selling Drives, Zale’s spon 
sored a novel Bond Buying Plan via a five-minute broad 
cast over the local Mutual Network Station, KBON. 
The program ran daily at 9:30 in the morning and was 
geared to the housewife as the listener. 

Zale’s figured everyone in the family with the excep- 
tion of the housewife had a definite plan to follow in 
buying bonds. Little brother or sister bought War Stamps 
at school; Dad and the older members of the family 
were usually taken care of in the office. However, mother 
was on her own when it came to buying Bonds. This is 
where Zale’s radio program came in. 

First the 
program was introduced as “Gems from Zale’s.” The 


script and broadcast was done by Mrs, George Neuhaus, 


well known Omaha book reviewer and commentator. 
Mrs. Neuhaus was known to listeners on the program 


A typical radio program was as follows: 


as Marcia Gay. Following the introduction an item 
of the morning headlines, such as “800 Planes Bomb 


Germany,” or a similar headline, is read to the audience. 
Marcia Gay then told the ladies that they were going 


to play a War Bond game. 
(Please turn to page 229) 


The first requisite was that 
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ENLIST YOUR EFFORTS FOR 6TH BOND DRIVE 


(From page 155) 
for War Bond advertising. In previous campaigns, 80 
per cent of all newspaper advertising devoted to the 
drives was sponsored by retailers! 
Treasury Secretary Henry Morgenthau, Jr., says, 
[he advertising, selling and promotion of War Bonds 
in retailing assumes even greater importance in this 
forthcoming loan than at any time during our history!” 
Okay, retailers, it’s up to you. 


MAKE CHRISTMAS WINDOWS DO A SELLING JOB 
(From page 157) 


window can be devoted to one grouping, er several 
groupings can be shown in one window. 
For interior displays, similar groupings can be shown 


All 


chandise inside the store should be displayed so that 


in addition to the departmental groupings. mer- 
it can be readily seen by the customer even if it can- 
not be picked up and handled. Price and all other 
pertinent information should be shown, as frequently 
as possible. Copy for both windows and interior should 
be gay and informal, but specific in information and 
suggestion. 

Every window display and the entire layout of the 
store should be planned toward giving the customer an 
opportunity of making a selection with as little help 
from a sales clerk as possible. Offer her ideas on every 
hand . and give her all the information you can. 

Such display layouts and copy cards will also help 
your less experienced sales people, as it will offer them 
an easy way to study the merchandise and the sales 
points which will help to sell it. 

The first of the accompanying sketches shows a giant 
star constructed of beaver board or plywood which 
lends Christmas atmosphere at the same time it displays 
a variety of small merchandise. The star is very simply 
constructed in any size suitable for your window. ‘lwo 
flat stars are cut from the board and slotted so that 
they will fit together as shown in the small diagram 
Small shelves are attached to hold ring boxes and so 
forth. Or the star could be covered in fabric and used 
for displaying pins, necklace and bracelets which could 
be pinned to the fabric covering. A lively effect would 
be achieved if one star was painted or covered in red 
and the other in green or any other Christmas color 
scheme you wished could be carried out in this way. 
Placing the star unit on a turn table if you have or 
can get one would add considerably to its attention 


value and a)so increase the display area. A paper ribbon 


scroll would be lettered with such copy as “Sparkling 
hristmas Gifts” and tacked to the background. 
Stylized Christmas tree branches are painted on a 
eries of cubes, constructed from wood or beaver board, 


vhich arranged like children’s building blocks permit 
he showing of a variety of merchandise. Small shelves 
acked to the “fir branches” allow space for additional 
ma)] items. The arrangement shown in the sketch is 
est for a corner window, but a variety of other arrange 
Square panels the same size as 


Sides 


nents could be made. 
he faces of the blocks are used for copy panels. 
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There is an apparent discrepancy at this point. 


The pages are either missing or the pagination is incorrect. 


The filming is recorded as the book is found in the collections. 





of the blocks could be alternately red with green 
branches and green with red branches. Tops could be 
white or silver. Such blocks would be useful for several 
Christmas displays and could also be used through the 
year for many other occasions. 

Small cut-out Santa Claus figures are the feature of 
the third sketch. Painted in bright red and white, such 
figures would brighten up a display of almost any type 
of jewelry merchandise. Diagrams of these figures are 
given which can be used for photostat enlargements for 
mounting on plywood and painting. Only two poses 
are used, but by reversing them, an effect of greater 
variety is achieved. Copy scroll is used against the 
window background reading “Headquarters for Christ- 
mas Gifts!” 


SMALL STORES NEED EFFICIENT MANAGEMENT 
(From page 159) 


atmosphere of friendship and good-will. These things 
don’t interfere with good management of the store; they 
help. 

8. Travel. The small business in the small, perhaps 
isolated, community, has its grave dangers. It is pos- 
sible for the merchant to become provincial, warped, nar- 
row. All of us can point to cases—men who, running 
a smal] business, have more and more withdrawn within 
a shell, more and more cultivated grudges and anti- 
pathies and anti-social ideas. 





Something must be done to remove this danger. Loca! 
participation, of the sort I have referred to, is best of 
all. But very good, too, and highly desirable is— 
travel. 

Let the small merchant “go places.” 
time, most travel, of course is out. But normally the 
jeweler can afford to take trips to the “big city” or 
to a not too distant vacation spot. He will return re 
invigorated and inspired, always with fresh spirit to 
effect improvements in his small business. 

Following such policies as I have described, the owner 
of a small business may find the enterprise expanding 
into others . . . perhaps with branches, or new lines, 
or projects in other trades. This formula is one which 
has built up many a small merchant into a big shot. 

But whether this be the end result, or not, doesn’t 
matter much. The important thing is that the merchant 
has been a good merchant a happy and contented mer- 
chant, and has made a success of his business and him- 
self, within the limits of opportunity. 


During war 





Now THAT WE ARE heading into Fall, Steuben Glass, 
Inc., New York, provides an exciting display for a win- 
dow or a dull wall that needs brightening. Giant playing 
cards with little shelves coming out of the enlarged heart 
or diamond are set at interest-attracting angles. Party 
things grace the shelves—glass pitcher, ash tray, candy 
dishes, etc. Your sign could say, “For every party need, 
consult us.” 























POLISHED GIRDLES 


We are announcing to the trade that we are now 


prepared to 


POLISH GIRDLES 


on any diamonds whether bought from us or purchased 
elsewhere, regardless of the merits of the operation. 


Skilled craftsmen insure superior workmanship. Prices | 


on request. 


LAWRENCE BODENHEIMER 


1650 BROADWAY, NEW YORK 19, N. Y. 
CIrcle 7-1817 
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Proudly, we present a revelation in the diamond cutting art.... 


~ 


eu The MAGIC CIRCLE diamond achieves the maximum in beauty and brilliance by producing 
- a circular band of light around\the hitherto uneut edge of the diamond. This effect is not 
produced by a series of facets but is achieved by polishing a continuous cireular facet of extremely 
small dimensions around the outer edge or girdle. Cruly itis a Magie Girele around 
' the Girdle. ” Due to the verv small additional cost of producing this fine extra operation, the 
price of the MAGIC CIRCLE is only slightly higher (approsxi- 
mately 1¢ I) than thal of the same quality 58 facet diamond. 
Oxelusive MAGIC CIRCLE dealerships are now wovilable 
to quality jewelers in all cities. Che MAGIC CIRCLE will 
be supported by an intensive national advertising campaign. 
Promotion - minded jewelers are invited to investigate the ™ 
tremendous business- getting possibilities of an exclusive tie- 


up with the MAGIC CIRCLE 





THE RUDOLPH DEUTSCH COMPANY 


268 EUCLID AVENUE CLEVELAND 15, OHIO 
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CASHING IN FOR UNCLE SAM 
(From page 161) 


After buying their Bonds, the customers formed a 
line inside the store, to have the young movie star auto- 
graph their War Bond purchases. 

The store was decked out in red, white and blue, with 
War Bond posters and slogans to spur sales. Near the 
center of the store was a raised dias, on which a desk 
was placed. Here Shirley sat and autographed all the 
War Bonds purchased while she was there. 


Part of the continuous line of people that waited for Shirley 
to autograph their War Bonds at Rogers & Co. recent promotion. 


As soon as the young star arrived at the store, Rogers 
& Co. went on the air with a special radio program over 


the Blue Network station WING. The program begs, 
with the singing of “The Star Spangled Banner.” The, % 
Mr. Thal thanked Shirley for her kind cooperation in _ 
coming to the store to help boost Bond sales. 

While the lime moved forward to Shirley’s desk, Rany 
Daly, well known to Ohio radio listeners, interviewed 
the Bond purchasers. The last customer, incidentally 
was a woman who purchased a $1000 War Bond! ‘ 

Although Shirley was scheduled to appear at Rogers 
& Co., for only a half hour, she overstayed her time 
by 11 minutes in order to autograph all the Bond, 
“The young star is a fine little girl, and she worked 
like a beaver,” said Mr. Thal. 

Of course, no regular merchandise was sold during the 
War Bond special promotion. 

Post-promotion publicity was gained in newspapers 
with photographs of Shirley at the store, autogra 
War Bonds. After all, a star like Shirley is a “natural,” 

Also a “natural” is a War Bond selling scheme like 
this one. Have you one that you think beats it in sales- 
manship! If so, try it out in your store— then tell us 
the results and how you got them. 


Barrettres, once humble and functional, are now 
newly decorative. Rhinestone-studded, metal-dotted, or 
made entirely of silver, barrettes can be worn to hold 
the hair in place and at the same time to accent the 
important lines of the coiffure. Your local beautician 
will create hair-dos, for a credit card, employing the 
now-again popular barrettes and bands of brilliants. 
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DON’T OVERLOOK STORE PROTECTION 
(From page 163) 


But providing an adequate vault is only a part of the 
protection that every jewelry store should have. Pro- 
tection must be complete, for a chain is no stronger than 
its weakest link. Not only the contents of the vault, but 
the whole store must be made as safe as possible from 
the depredations of the burglar. For while some of the 
more compact items and greater values can be and 
usually are put away in safes or vaults at night, the 
greater part of the stock usually remains exposed in the 
show cases or in the stock room. 

Furthermore, even the strongest and best constructed 
vault can be broken into by a determined and skillful 
yegg with modern equipment if he has plenty of time in 


which to work undisturbed, as for instance, over a week-" 


end. If a jeweler wants to be truly safe, all his other 
protective measures must be supplemented by a first- 
class burglar alarm system. 

The soundness of this recommendation is proved by 
the fact that the insurance companies (who are not 
philanthropists) will give you a saving of approximately 
65 per cent on the premium shown for each of the above 
classes of vaults if that vault is protected with an ap- 
proved Grade A burglar alarm system. 

The system may be of either of two types—a loud 
alarm on the premises which crashes down on the ears 
of the criminals and scares them away from the job, or 





a silent warning to the Police Station calling the cops to 
the scene. Or it may be a combination of both. 

Windows, skylights, doors, walls and ceiling can jj 
be protected in this manner—and should be. More than 
one jewelry store burglary has been committed by break- 
ing through the wall from the store next door, or 5 
coming in through ceiling or roof. Any and all of these, 
as well as the vault or safe itself, can be guarded by a 
burglar alarm system, so that at the first attempt to force 
an entrance the alarm will swing into action. 

Most of the good alarm systems operate on one of two 
principles. One is the sound-wave system which is based 
on the fact that mechanical force must be used to gain 
entrance to any vault or other protected space. The 
burglar must cut or drill or blast an opening through 
some physical material, either metal or concrete or brick, 
The sound wave units of a good burglar alarm system 
are so installed and adjusted that the first blow of any 
magnitude by a sledge, chisel, electric hammer or any 
other destructive tool will turn in the complete alarm, 
The instant the alarm starts, its control passes to the 
control cabinet locked up inside of the protected struc- 
ture, so there is no way for the criminal to stop the 
alarm after it once has started—and it starts the minute 
the burglar starts. Any attack on the outside alarm 
housing or any attempt to cut any connecting cables 
would have the same starting effect and the same lack of 
control on the part of the burglar. 

All parts of the protected structure subject to being 
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Wadsworth is heavily engaged in many- 
Sided war work. But our steady produc- 
‘ton of Military Watch Cases and our con- 
designing of the precious metal 
tases for the future are preserving the 
‘wtof fine watch case development. 
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case results in good will all around 


Let’s give 3 cheers for a winning team! 
A fine movement and a Wadsworth 
watch case! They win friends every day 
because they work in complete coordi- 
nation. Their goal is customer satisfaction 
and they reach it without effort, thanks 
to teamwork. 

And since “customer satisfaction’’ is 
what makes a business grow, the mak- 





ers of fine watch movements and repu- 
table jewelers look to Wadsworth, a 
name long associated with metal-han- 
dling skill. For Wadsworth watch cases 
protect as well as beautify . . . protect 
not only the fine movements they 
enclose but the faith of the customer 
in the famous name on the dial of his 
watch and faith in his jeweler. 


lads worth 






















penetrated with the cutting torch are, of course, pro- 
tected, with thermo contacts. which respond to 150 de- 
grees of heat. This is an extra precaution on top of the 
sound wave receivers. , 

The second method is the electronics or photo-cell 
method—better known as the “electric eye.” This is the 
same principle which is quite frequently used for auto- 
matically opening doors, or ringing a bell at a doorway. 
It operates on the basis of an object passing between two 
points, breaking the ray and tripping the alarm. This 
method of protection is most valuable for covering an 
entire room but, naturally, is not quite-as easily con- 
trolled as would be a sound wave alarm system locked 
up in a heavy vault, 

Says the O. B. McClintock Co., manufacturers».of 
burglar alarm systems, “We feel that the sound wave 
burglar alarm system is the best means wherever a suit- 
able vault or room is available for protection. In the 
absence of such vault or room, then each hazard must 
be analyzed and the best possible means of protection be 
recommended for that particular hazard.” 

In any event, and whatever type of alarm system is 
selected, it must be complete, dependable, and should 
have the approval of the insurancé underwriters. It 
should be as nearly automatic as possible, as free as it 
can be made from reliance upon the mind or memory of 
some employe. A burglar alarm that can be left inopera- 
tive through neglect is worse than none at all. The more 
nearly automatic a system can be in its total features, 


the better it will prove to be for ail concerned. The best 
means of control is a dependable, continuous rynp; 
timing device which automatically puts your protection 
in full force after you lock up for the day and Teleases 
it in the morning so you may have authorized entrance 
for the day’s business. 

Thus we may reduce the entire subject to (1) a com. 
plete program of protective circuits, sound wave or élec. 
tronies, or other approved methods in the store itself 
(2) a dependable means of operation and control within 
the protected structure safe-guarded adequately againg 
tampering or defeat and the control: of. its operation, 
preferably by timer movement automatic and continuoys 
in its.action to make sure that the protection will be on 
and in full force when it may be needed, and (3) either 
a loud alarm on the outer wall of the protected structure 
or a silent, signal running to the Police Station, or both, 

And finally, the entire system should be under a ger- 
vice contract with the manufacturing and installing com- 
pany in ordér that your investment, might be safeguarded 
and your system.in full protective operation at all times, 
If all this be done, no retail merchant need have any 
well-grounded fears of having a successful burglarions 
attack by any method. 


Styte note: Carmen Miranda does her jewelry in 
threes. She wears a star of diamonds at the lowest point 
of her V-neck dress, and two others slightly above on 
the side. 
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Fancy Cut Diamonds 


Matched Pairs and Single Fancies in all sizes our 
specialty. We also carry a large stock of Mellee, 
Marquises, Emerald Cuts and Round Diamonds. 
Call on us for your needs. 

We wish to notify the trade that we buy 


estates consisting of diamond mounted 
platinum and gold jewelry and colored stones. 


LOLIs F LERIDMN \ Non 


BOG FIFTH AVENUE NEW YORK 
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THESE DISPLAYS BROUGHT IN CUSTOMERS 
(From page 165) 


them being emblems or insignia of fraternal orders, while 
others added charm to a smart feminine frock or tailored 
suit. They were suggested as a novel and appropriate 
gift especially for those “who have everything.” 

Gifts for ‘Him’ and “Her” were featured in a strik- 
ing window display by Hartman Bros., jewelers, Salem, 
Ore. In the center of the window was a great clump 
of blue and silver foliage, and from the ceiling were sus- 
pended ropes of blue and silver tinsel, tipped with blue 
and silver glass balls. There were clusters of white 
lighted (electric) candles at each end. One-half dis- 
played gifts for a young woman—beaded bag, compact, 
rings, bracelets and toilet articles; and the other for a 
man—small items of leather, bronze book ends and paper 
weights, ash trays, cigarette holders, insignia rings and 
watches. 

The Sheldon Jewelry Co., El Paso, Tex., did a big 
volume of business in their china section. In order to 
call wide attention to this line they featured a 112-piece 
dinner set. The china was adorned with one initial in 
22-carat gold. ‘Our big talking point on this china,’ 
said the manager, “was that we offered a 12-piece re- 
placement—4 cups, 2 saucers, and one each dinner plate, 
breakfast plate, pie plate, soup plate and 2 vegetable 
dishes. We advertised our offering in a number of 
papers in small towns adjacent, as well as in the city 
papers, to appeal to the many ranchers. A coupon was 
run in each ad. which could be clipped and mailed to 


us with the order, the coupon having space for the initial 
desired, and the address. In order to appeal to our city 
clientele we featured a portion of this set, as well as 
others of higher quality, in a bright Christmas window. 
This had three big red candles with white tops, and red 
electric tips, which showed distinctly against the white 
halo background. Christmas wreaths and foliage were 
used as decorations. This promotion sold much china, 
not only the featured line, but other sets and individual 
pieces, many being held in the store until the holidays,” 

Silver is always a good gift item, and the jeweler who 
has an adequate inventory will find it profitable as some- 
thing to feature strongly for Christmas. 

Milen’s, Oakland, Calif., did so very effectively last 
year. They ran an ad, illustrated with a dozen gifts 
in silver, which read: 


A SILVER MINE OF GIFTS 


Brother would be proud of a silver cigarette 
case; mother has always wanted a tea service 
and set of flatware; sister has her heart set on 
a silver dresser set; and Dad would certainly 
enjoy a silver belt buckle or knife. In fact, 
everybody loves a gift of long lasting SILVER. 


Just inside the store entrance was a case lined with 
white silk, and decorated with leaves and berries of 
holly, in which were shown two items for each member 
of the family—not overlooking silver mugs and spoons 
for the baby. Articles shown in the case were, of course, 
merely a few suggestions from the store’s large assort- 
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The 
printed advertisement was supplemented with an inter- 


ment of various kinds of silver items for all ages. 


esting window on the same theme. On the back wall 
were large panels showing shepherds watching their 
flocks, with Santa pictured on a large card in the center 
together with a spray of silver foliage and red bells. 
Several chests of flatware and a variety of individual 
pieces of silver were displayed. 

Steel jacketed bibles and prayer books were among 
the timely. features attractively displayed in the window 
of the William Pitt Jewelers, Pasadena, Calif. Brilliant 
lighting and huge eye catching sprays of holly with the 
same red and green color scheme worked out in back- 
ground signs added the necessary Christmas atmosphere. 





DR. RAWLING'S SCIENCE OF HOROLOGY 


The Seience of Clocks and Watches. A. L. Rawlings, " B.8e. 
Pitman Publishing Co., New York. $3.50, postpaid, from Book 
ae ee a Circular-Keystone, 100 EB. 42d St., New 


E have here a book by a scientist whose profes- 

sional work has been much concerned with horology 
and who, moreover, appears to be one of those over whom 
watches and clocks have cast that mystic spell that has 
made amateurs of horology of so many eminent men, 
whose life-work has no connection whatever, of a busi- 
ness nature, with timepieces. Dr. Rawlings’ work as a 
consulting engineer has been largely in research on navi- 
gation instruments for the British Admiralty. The atti- 
tude that urged him to write this book is revealed in its 


“Prologue,” which may be so refreshing to Workaday 
watchmakers that we will quote it here: | 

Of all the products of man’s hands 

A clock’s the finest ever wrought: 

A thing that moves and gives out sounds 

As though it had both life and thought. 

And what a pleasure to the eye 

A timepiece nobly made may be. 

The very noblest of them all, 

Chronometers, for use at sea. 

See how the plates are over-snailed 

To look like fabric, golden-hued, 

While, like the ocean waves, the screws 

And springs and stop work all are blued. 

See how the balance, rhythmic, swings 

At dignified and steady rate. 

Watch how the hairspring seems to breathe 

Each time its spires shrink. and dilate. 

So, reader, if you feel the same 

Enchantment from these things as I 

This book, mayhap, will help you know 

And understand the “reasons why.” 

Watchmakers who can read algebraic formulas can 

gain much knowledge of horological theory from this 
book. Others may profit if they will accept some con- 
clusions without following the processes by which these 
have been established. Anyone can enjoy the author's 
fascinating literary style. The work is well character- 
ized by this sub-title on the jacket of the book: “A Dis- 
tillate of Horological Science.” (J.J. B.) 
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ELECTRIC WATCH-TIMING MACHINES 
(From page 168) 


resent in a circuit to which it is connected. When it is 
rly connected to a timing machine, the watch tick, 
‘cked up by the microphone and amplified in the ma- 
chine, can be seen as shown in Figure 8-A, which is a 
drawing of the oscillograph screen showing a 16 size 
watch tick. From the picture of the tick many important 
estions can be answered. The several impulses making 
up the tick can be seen. Their general shape and loud- 
ness can be accurately determined and the exact length 
of time required for the tick can be measured. The exact 
part of the tick with which the trigger tube fires and the 
stylus prints can also be seen. In Figure 8-A, G is the 
jewel pin-strikes-lever impulse, H is the drive impulse, 


’ and I the locking impulse, as explained under Section A, 


of “Finding the Facts.” 

With the set-up just described the exact point of the 
tick with which the trigger tube fires can readily be 
determined. When a 16 size, good watch is tested on the 
machine with the trigger tube firing with the first, or 
jewel pin-strikes-lever impulse, a good rate record is 
obtained, as in Figure 1-A. If, however, the same good 
movement is again rated with the machine volume control 
retarded so that the jewel pin-strikes-lever impulse is 
not sufficient to fire the trigger tube then the record in 
Figure 1-B is obtained. This record obviously is not as 
good as that in Figure 1-9. A person not familiar with 
the machine’s limitations might interpret such a record 


to indicate an improperly adjusted watch. This watch 
is, however, a good watch as seen from its previous 
record in Figure 1-A. The reason for the poor record 
is that the trigger tube was not fired by the jewel pin- 
strikes-lever impulse, but was fired by later impulses 
H and I in Figure 8-A, which are, it should be noted, 
louder than the first impulse, G. When the volume was 
reduced the jewel pin-strikes-lever impulse was not loud 
enough to fire the trigger tube. Under the circumstances 
explained, the machine therefore provided both a good 
and a bad record for the same watch. 

It should be kept in mind that a small division on the 
record paper, equivalent to an error of 5 seconds per 
day, represents only .0017 seconds, so that while a tick 
lasting .02 seconds occurs, more than 11 small divisions 
pass under the printing stylus. The error encountered 
when the trigger tube does not fire with the same part 
of the tick each time is, therefore, a serious matter, as 
that error can readily be several small divisions on the 
record paper. 


WHY WATCH TICK SOUND AFFECTS RECORD 


For an accurate watch rate record it is necessary for 
the printed dot to print from a clearly defined part of 
the tick. The most exact point on the watch tick, and 
the most clearly defined point, is the jewel pin-strikes- 
lever impulse. Where timing machine watch rate records 
are to be used for determining the condition of a watch, 
the trigger tube must fire from the first tick impulse, 
which is the jewel pin-strikes-lever impulse. 
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The trigger tube selects the part of the tick with wh 
the dot is printed. The exact part of the tick that led F 
the trigger tube depends upon the loudness of the tick, F 
If the trigger tube does not fire with the first part of the 
tick, then it will fire with the next part that is sufficien 
loud to operate the tube. Since the different ticks y, 
in Joudness, the exact point of firing will vary from te 
to'tick. The trigger tube may fire with the “drive jp, 
pulse” on one tick and the “locking impulse” on another 
to produce the record shown in Figure 1-B. Under such 
circumstances a good movement will always provide a 
two-line record and such records are not useful for de 
termining completely the general condition of a watch, 
The jewel pin-strikes-lever impulse must therefore }y 
sufficiently loud to properly fire the trigger tube, if the 
machine record is to be used for complete diagnosis 
purposes. 


PRACTICAL RESULTS 


Explanations have now been presented, together with 
practical experiments, to explain the limitations of tip. 
ing machine operation. The demonstrations, however, 
were concerned with good watches that produced both 
good and bad records. The ultimate and critical test of 
the conclusions of this report should depend not entirely 
upon such a demonstration, but rather upon clear, prac- 
tical proof that watches that show poor records on q 
normal machine can be made to produce good records 
when the trigger tube fires with the jewel pin-strikes- 
lever impulse. Such a test is a practical way of definitely 
proving the conclusions of this report. 








FIG. 9 


Among other watches showing the same results, the 
Elgin 8/0 weatherpruf watches shown in Figure 11 have } 
consistently shown poor machine records, even though 
the watches were in perfect condition. This, of course, 
had serious consequences. Military, factory, and watdr 
maker personnel, testing these watches with watch timing 
machines were confused by the poor rate records shown 
by a large number of these watches, whereas a running } 
test proved them to be in good condition. With the ma-} 
chine’s volume control “wide open” and the machine} 
operating at maximum efficiency, rate records shown in 
Figure 9-A, B and C were obtained with several repre} 
sentative Elgin 8/0 weatherpruf watches. These records 
are very poor, but in most cases a rate line can be cleatly 
discerned. Naturally, when larger watches produce cleat 
cut records, such records as these in Figure 9 would 
normally be interpreted to indicate that the watches are§ 
at fault. In this case the timing machine is at fault andy 
the reason is that it has not been commercially pr 
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ticable to increase the amplification of the timing machine 
to a point where it will pick up the jewel pin-strikes- 
lever impulses. 

An investigation with the oscillograph disclosed that 
the trigger tube was not firing with the jewel pin-strikes- 
lever impulse, so that the poor rate records resulted 
from the machine and not from the watches. Under such 
conditions the watch rate record should materially im- 
prove if the timing machine fired with the jewel pin- 
strikes-lever impulse. Since, however, the timing machine 
was already operating at maximum efficiency, with its 
yolume control “wide open,” an electrical adjustment 
within the machine itself was required to get the desired 
results. The adjustment is explained in Appendix 1. 
Since it is of a highly technical nature, and may not 
interest all readers, it is accordingly separated from the 
remainder of the report. Appendix 1 also explains, in 
detail, the application of the cathode ray oscillograph to 
watch timing machines. 

The records of the same three watches, previously 
shown in Figure 9-A, B and C, are again shown in 
Figure 10-A, B and C, except that in the latter figure 
the machine was printing with the jewel pin-strikes- 
lever impulse. The difference in the records is immedi- 
ately apparent. It is evident that the first records are 
very likely to be misleading unless the limitations of the 
machine are well understood. The first set of records, 
obtained with a regular, normal machine, falsely indi- 
cate that the watches are not in good condition. Actu- 
ally, the machine is not printing a true record of the 





watches, as proven by the records of the same watches 
with the machine changed to fire properly. 

















FIG. 10 


The timing machine failed to provide a complete rec- 
ord because the ticks of this particular model watch are 
not loud. There is no reason why the watch should be 
designed to produce loud ticks; rather, there are many 
valid reasons for low tick sounds. In Figure 8, B, is 
shown an oscillograph picture of an 8/0 weatherpruf 
watch tick and in A, for comparison purposes is shown 
a 16 size tick, to the same scale. The jewel pin-strikes- 
lever impulse of both ticks is designated by G. In the 
case of the 16 size, in A, the impulse at G.is ample to 
fire the trigger tube, whereas for the 8/0 size the im- 
pulse at point, G, is insufficient to fire the trigger tube, 
so that the tube fires at a later point of the tick, pro- 
ducing the poor records shown in Figure 9, A, B, and 
C. As a matter of fact, a few weatherpruf watches pro- 
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duce ticks that are so low in sound that some of the 
ticks are not sufficient to fire the trigger tube and records 
such as that shown in Figure 9, B, are produced. Such 
records sometimes do not have a discernible rate line. 
Please note, however, that the same watch produced the 
clean-cut records in Figure 10-B, when the machine was 
adjusted to fire with the jewel pin-strikes-lever impulse. 

The low tick sound occurs in the Elgin 8/0 weather- 
pruf wrist watch, because in weatherprufing, a large, 
heavy, sealed case is required that effectively deadens 
internal sounds. Sound is merely a by-product of es- 
capement action, and it represents wasted energy. Good 
design uses most of the available energy to drive the 
escapement, and not to generate sound. An 8/0 watch, 
for example, that had a tick equal to a 16 size watch 
would hardly be considered desirable. 

Improper machine operation is of course not con- 
fined to Elgin watches. Other makes of small watches 
have low tick sounds, and the timing machines then like- 
wise fail to provide clean-cut rate records. The divi- 
sion point of what will or will not record properly de- 
pends entirely upon the tick sounds picked up by the 
timing machine. It should be kept in mind, however, 
that even though the machine record cannot be used for 
determining the condition of a watch, it can be used for 
determining rate, if a rate line can be discerned. In some 
cases the watch rate itself can be used to locate certain 
faults. Over-banking, for example, affects the rate of a 
watch and this fault can usually be detected by the 
quickly changing, “fast” rate record. 


OTHER FACTORS CONCERNING RECORDS 


There are other factors than those already mentioned 
that control, or affect, a watch rate record. An 
that affects the sound picked up by the machine micro. 
phone is likely to affect the printed record. Machine q 
microphones pick up room and vibration noises, These 
noises are amplified in the machine and if they are of 
sufficient loudness they, rather than the watch, will 
cause the trigger tube to fire. Such noises can be likened | 
to static heard on a radio. If it is loud, it is heard instead | 
of the desired program. The same is true for room 


noises, etc. Typewriting, hammering, loud talking, anal 


FIG. 11 


so forth are usually sufficient to fire the trigger tube 
and produce a record of both watch and noise ac- 


tion, that is of course not a true picture of watch per- : 
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formance. Vibration of the machine itself will also have — q 


detrimental effects. When the machine microphone is 
operated “wide open” as it must be, for watches not — 











Self-Reliance 


must be well grounded. One must have learned 


truly how to use the talents committed to his trust to be 
self-reliant. 80 years in the jewelry business has definitely 
developed self-reliance. During these 80 years Benj. Allen 
& Co. has played an important part in the distribution of 
jewelry and allied products. 


It follows naturally that our capable organization is able 
to supply you with all that is available in these times. And 
it’s our day-in and day-out job to do just that. 


BEN]. ALLEN & CO., Inc. 


FOR EFFICIENT SERVICE AT ALL TIMES 
mat Silversmiths Bldg. 
10 South Wabash Avenue, CHICAGO 3, ILLINOIS 
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DIAMOND ‘BUYER'S 


As one of the world’s largest buyers of Diamonds and diamond jewelry direct 
from the public we are in a position to save you considerable money on your 
i diamond purchases. 








Heretofore we sold our diamond jewelry to the New York manufacturing and 
wholesale trade. We have now. decided to establish nationwide distribution. 





We carry in stock a large variety of mounted second-hand jewelry. 


We solicit inquiries from responsible jewelers who wish to effect substantial 
savings through cash purchases. 


EMPIRE DIAMOND APPRAISING CO. 


EMPIRE STATE BLDG. NEW YORK 1, N. Y. 


ee 
— 



























WR NOVEMBER, 1944 

















Because of conditions over 
which we have no control we 
are not able to guarantee deliv- 
ery of all models of ALTON 
watches. However, all ALTON 
watch orders will receive our best attention, 
and we will supply whatever possible. 





We urge our customers and friends to be 
patient with us during this uncertain period, 
until we are again able to fill all orders com- 
pletely and promptly as in years gone by. 


W. & G. DIAMOND RINGS AND SETS 





Matched set in 14K, yellow gold Matched set in 14K, yellow gold. 
Solitaire has two side diamonds and Solitaire has .05 Carat center dia- 
-10 —— center diamond. Wedding mond. Wedding ring has three fine 
ring 


three fine diamonds. diamonds. 
Grade Grade Grade Grade 
A AA A AA 
0843—Set—Retail.. .$97.50 $109.50 879—Set—Retail . at} 40 $77.40 
Keystone Price~ .... 78.00 87.60 Ceeune Price .... 57.00 61.80 
D844—Solitaire— D880—Solitaire— 

Retail .......... 63.90 75.90 eee 37.50 43.50 
Keystone Price 51.00 60.60 Keystone Price .... 30.00 34.80 
0945— Wedding Ring 088i—Wedding 

Ee Re eraee 35.40 Ring—Retail .... .... 35.40 
Price ...6 wo. 28.20 Keystone Price .... .... 28.20 


Prices and quality of W. & G. Diamond 
Rings and Sets are the same as in 1943— 
no advance in price, no reduction in quality. 


SEND FOR THE W&G DIAMOND CATALOGUE 
FOR READY REFERENCE 


Weksler & Goodman. Ine. 


Distributoré of Keystone, Star, Belove, and 
Rime Pic meres 


3% South ‘ Chicago 
Wabash Ave. Ilinwie 














having a loud tick, the machine is especially 
to outside noises. 

Another important factor is that the pick-up trois! 
watch to the microphone must be efficient, oy a ees F 
part of the tick sound will be lost. The watch must} 
held firmly in the microphone, and the contact beteus & 
the microphone button, or pick-up part, and the was} 
should be direct metal to metal, and not th Pe | 
crystal or the watch strap. It is satisfactory for the had 
down portion of the microphone to bear on the 4 
crystal as no sound need be transmitted throug 
hold-down part, if the microphone pick-up part jg. 
direct metal to metal contact. These factors must be 
sidered if the entire tick sound is to be used. . 

In the past, the statement has often been made 
wrist watches did not produce a single clean-cut » 
line because “for their size and cost, one could nota 
pect the quality of a larger watch.” The maching mb 
records for small watches are indistinct not because of | 

“poor quality,” or “poor fits,” but simply because the 
ticks are not lond enough to cause the trigger tube » 
fire with the jewel pin-strikes lever impulse. 
' The question naturally arises as to how a 
operator can ascertain whether or not a timing 
is firing with the jewel pin-strikes-lever impulse, Th 
factor determines whether or not the printed record ea 
in addition to providing a rate reading, also be { 
to determine the condition of the watch being rated, Us 
fortunately, there is no simple answer. In any case the 
is no substitute for an actual performance test, and a 
timing machine test, where any question is involved, 
should be accompanied by an actual running test. 





































APPENDIX 


The facts explained in this report were obtained by 
using a cathode ray oscillograph equipped with a long 
persistence screen so that tick impulses were retained 
on the screen long enough to be easily viewed. The 
osciJlograph was locked-in (or synchronized) with the 
60 cycle time standard in the timing machine so that 
one sweep occurred each 1/15th second, or one sweep 
per 4 cycles of the 60 cycles. Under such circumstances 
a complete sweep of 3 inches occurred each 1/I5th 
second, so that any part of the sweep could be readily 
timed by a simple measurement along the sweep or tim 
ing axis. Thus, a 16 size tick was found to last 02 
seconds. 

The tick voltage generated by the tick of a watch was 
applied to the oscillograph by connecting the vertical 
amplifier input of the instrument to the grid of the 
machine trigger tube so that when the trigger tube was 
turned off (switch in “listen” position) the tick alone 
was seen; however, when the trigger tube was turned on, 
the effect of the tube firing could also be seen. With 
this arrangement the exact point on the tick at which the 
trigger fired could be accurately determined, so that)” 
it was known exactly whether or not the trigger tube | 
was firing with the jewel pin-strikes-lever impulse. 

Figure 8-A shows the 16 size tick only. Figure 124 
shows the same tick together with the trigger tube firing 
action, that can be seen to occur with the very first patt 
of the tick—which is the jewel pin-strikes-lever im 
pulse. Figure 12-B shows the trigger tube action witty 
the 8/0 weatherpruf wrist watch. 
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CHAS. ASCHERMAN & CO. 


Wholesale Jewelers 


GENUINE HEMATITE RINGS 


RINGS—$12.95 to $30.00 


These stones are cut and carved in 


the United States, exclusively for us. 


| 503-7 Hippodrome Building, Cleveland 14, Ohio 








The jewel pin-strikes-lever impulse is insyfi-, 
fire the trigger tube, so that it fires later, Its exact a 
of firing varies from tick to tick Providing the pp 
records shown in Figure 9-A, B and C. The o all 
was used as explained. From tick to tick, the py # 
firing could be seen to vary on the oscillograph, 9 
timing machine was adjusted to fire from the jewel yj 
strikes-lever impulse by connecting a variable peau. 
across the cathode resistor of the No. 884 trigger t 
The voltage required to fire the trigger tube was red 
by decreasing the resistance of the variable resiea 
a point where the trigger tube fired with the jewel gy 
strikes-lever impulse. a 


POINT of FIRING POINT & Fig 


FIG. 12 

The variable resistor used was a 0 to 1,000,000 oly 
unit, however a 0 to 50,000 range was the only portigy 
required. The machine microphone was removed fim 
the machine proper, and mounted in a soundproof by 
so that external noises would not fire the tube. With th 
arrangement the “true” records of the watches 
obtained as shown in Figure 10-A, B and C. 


CONCLUSIONS 


1, All timing machine measurements, whether fo 
rate, or for diagnosis, are not necessarily conclusive @ 
they are based on a short test, usually of only 30 
duration. R 

2. Watches to be rated should be handled carefully 
properly wound, and mounted in the machine mict 
phone so that there is a direct metal to metal cont 
between the watch and the pick-up part of the mié 
phone. q 

8. The volume control should be operated “wide ope 
if the surroundings are quiet. If the surroundings 4 
noisy, or if vibrations are present, the volume cc 
should be retarded so that only the watch sounds & 
controlling the machine. When the volume control i 
retarded, the machine records in all cases can be us 
for rate only, and the character of the record line is 
no consequence. 4 

4. If the watch rate is not constant but curves, 
_jagged,: or jogged, the rate is varying and the watch 
likely defective. Such rate records are shown in Figw 
2-A, B and C, and such rates sometimes indicate defin 
faults. (See October issue.) q 

5. When the surroundings are quiet with little or 

we 4 vibration, and the machine’s volume control is “Wi 

\S | | open” large watches, such as the 16 size, produce m@ 
\ a chine records that can be used to read both the rate nd 
the general watch condition. (The 16 size watch was & 

FACTURING JEWELER only size of the many tested that consistently provide 
gis ew YORK, 19 | | records capable of indicating the general condition| 
™ rans | | the watch.) ; 
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(Please turn to page 218) 
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Dependable 
Merchandise- 
Dependable 


ervice 


ana TT AaababbaAahhhehahehe 


N spite of shortage of items 
and greatly increased demand for 
jewelry store merchandise . . 
we're serving, and serving well, 
the jewelers of America. And— 
frm the experience of today we 

» will be able to still better serve 
.you in the post-war period. 


2 


Buying War Bonds, and cheer- 
fully paying taxes beyond any- 
thing we ever felt capable of 
doing — to provide the where- 

;¢ withal for the future—is the order 
of the day. 


May our humble efforts merit 
your. continued patronage. 


GERWE-BROWN CO. 


18 W. SEVENTH ST., CINCINNATI 2 
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6. When the surroundings are quiet, with little or , 
vibrations and the machine’s volume control ig « - 
”” small watches such as the 8/0, 15/0, 21 /o-2 





open, 
and 21/0-4th, and so forth do not consistently tick loud 
enough to fire the trigger tube with the jewel Pin-strikes. 
lever impulse, and the machine records can be used tp 
read rate only. The character of the line is of NO con: 
sequence. 





7. A machine record will provide a dependable rate 
reading if a definite rate line can be discerned, regard- 
less of whether or not the trigger tube fires with the 
jewel pin-strikes-lever impulse. 

8. A machine record will provide a dependable indicg. 
tion of general watch condition or quality, only whep 
the watch ticks are loud enough to fire the trigger tu 
with the jewel pin-strikes-lever impulse. 








PROPOSED C.S. FOR DIAMOND POWDERS 
(From page 170) 


TESTS FOR PURITY 


The recommended Standard also provides that the 
amount of impurities shall be determined by weight, 
Samples of the material must be digested with various 
chemicals (depending whether the impurity is metal, oil, 
glass, sand, etc.) and the percentage of impurity then 
computed by loss of weight. 

It is also recommended by the Bureau of Standards 
that, should the Commercial Standard be accepted, each 
producer put the following statement on labels, invoices, 
sales literature, etc.: “The manufacturer guarantees this 
diamond powder to conform with all requirements of 
Commercial Standard CS as issued by the National 
Bureau of Standards of the United States Department 
of Commerce. Grade “i 
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DE BEERS PRESENTS DIAMOND LECTURER 


A new feature of the De Beers plan to foster interest 
in diamonds is a lecture program which will be made 
available to schools, colleges, ¢lubs and other groups 
throughout the country. 


ee ee a ee ee a a le 


The lectures are of an educational nature, designed to 
give the “coming-of-age” group and others a background 
knowledge of diamonds. They will deal with the history 
and the sentimental significance of diamonds, with the 
tradition of the diamond engagement ring, with the min- 
ing and cutting of diamonds and with diamond lore in 
general. They are to be illustrated with display mate- 
rial and with slides for screen projection. 

These lectures are to be given by Gladys Babson 
Hannaford, who has recently joined the staff of N. W. 
Ayer & Son, Inc. Mrs. Hannaford is an experienced 
lecturer on a number of subjects. She has talked with 
notable success both to large audiences in leading uni- 
versities and to smaller, more informal groups. She is 
also thoroughly familiar with diamonds, having been em- 
ployed for several years by a well known diamond 
dealer, for whom she wrote and spoke about diamonds 
and helped display them. 

Mrs. Hannaford is a native of Massachusetts, where 
she attended the Whitney Dramatic School. 
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Boxed ASSORTMENTS 
- OF 


‘Christmas Cards 


TO RETAIL AT 


$ 1 90 PER BOX 


COSTS YOU $7.20 
PER DOZEN BOXES 


ALL PRICES SUBJECT TO 
2%. CASH DISCOUNT 







No. 5C1120 








the 

git [| _ SPARKLETONE 

‘i, | CHRISTMAS CARDS 
then #2 Scintillating, colorful 










French white vellum 
rds | Folders. Each Folder mounted 
ach with tip-on of fine Moderne 
ay papers. ‘There are 12 all dif- 

> | ferent designs richly printed on 







. papers of burgundy, blue, green JEWELTONE 
and black. Designs created by CHRISTMAS CARDS 






outstanding artists. A  super- 
ent value assortment that is far 
ahead of anything that has ever 
been placed on the market. 
Comes complete with envelopes, 
packed in colorful box of red 
and silver. 


de 5C1120 PER DOZEN BOXES 


$720 





12 Glamorous Folders designed by 
foremost artists. Such beauty — such 
elegance — each card of white vellum 
with lithographed colorful Tip-ons with 
brilliant minute glass beads attached to 
each design. A remarkable set of cards. 
All designs most original and different. 
A great sensation for the most discrimi- 
nating buyer with envelopes and packed 
‘in attractive box of red, blue and silver. 

































to ee 5C1230 PER DOZEN BOXES 
nd No. 5C1340 $720 
2 SILKETTE CHRISTMAS CARDS _— 
12 most gorgeous, high quality French Folders printed on white vellum 
é with colored Moderne Tip-ons of various colors. Besides being beautiful in 
” design and color, by a special process added lustrous velvety rayon. To see 
* and feel the surface of these cards you will say that they truly come from 
Wonderland. A swell buy for little money. Envelopes to match and packed $720 
nD in colorful box. 5C1340 PER DOZEN BOXES —— 
y, 
d 1D) 
5 P. D 5 
, AGe BEGKEN Go © 
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How Does Your Town 


So business is goed, eh? 


Rate He 


Bat what about after the war—will?those 


war werker customers feld up their overalls and head for the 


old home tewn? What’s your city’s potential customer rating? 


OW about new, smart, eye-appeal merchandise 

lines after the war? Will there be much buying 
on credit? How can you train your salesmen, slant your 
advertising to pull in new customers? 

This is the sort of talk that’s been flying thick and 
fast in the jewelry business—in all businesses, for that 
matter. But how much good will sage advice on how to 
get customers do you, Mr. Jeweler, if you don’t have the 
potential customers to start with? 

Look around your town. A lot has happened to the 
old place since this war started, hasn’t it? Maybe it’s 
full-to-bustin’ with war workers and soldiers—maybe 
you're so busy waiting on a steady stream of customers 
you haven't had time to nctice that most of them are just 
transients and won’t stick around for long when this 
war is over. 

But not all towns are boom towns. Look at the spots 
on the map that have no heavy industries or nearby Army 
camps to pull in the people, and who Jo you see? Same 
old folks, and, distressingly, not so many of them! Will 
V-Day swell the population in these towns to its old 
level? In some towns, the chances are slim—maybe in 
your town. If so, you'll have to stay on the ball, Mr. 
Retail Jeweler, to keep those customers coming to your 
store instead of to your competitors! 

So, when you're doing your postwar planning, better 
take into consideration the prospects for potential cus- 
tomers. 

Postwar population prospects for a large number of 
communities have been forecast by the Board of Investi- 
gation and Research—a U. S. Government bureau which 
studies traffic trends. The board’s estimates are based 
on Census Bureau figures. 

Is your business in one of the following cities? 
here is your city’s potential customer rating. 

At the top of the list, with the biggest wartime popula- 
tion boom and the best prospects of holding on to it: 
Corpus Christi; Dallas; Jackson, Miss.; Jacksonville; 
San Antonio; San Diego. 

Other boom cities with a “superior” or “excellent” 
prospect of retaining a big population are: Charleston; 
Columbia, S. C.; Columbus, Ga.; Mobile, Ala.; Wash- 
ington, D. C.; Galveston; Atlanta, Austin; Beaumont- 
Port Arthur, Texas; Chattanooga; Detroit; Ft. Worth; 
Houston; Kalamazoo; Knoxville; Little Rock; Los An- 
geles; New Orleans; Nashville; Sacramento; San Fran- 
cisco; Shreveport. 


If so, 
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Cities whose prospects are “good” are: Augusta; B 
timore, Davenport-Rock Island-Moline; Denver; Evan: 
ville; Indianapolis; Macon; Norfolk-Portsmouth-N 
port News; Portland, Me.; Richmond; Salt Lake Cit 
Savannah; Seattle; Tacoma; Wilmington. 

Only a “fair” chance of\ holding their gains har 
Canton, Ohio; Decatur, Ill.; Fort Wayne; Hamilte 
Middle-town, Ohio; Portland, Ore.; Pueblo; St. 
Springfield, Ohio. "4 

Jewelers in these cities are basking in a boom bug 
ness now, but postwar population prospects aren't § 
good. In other words, the population jump is only em 
porary in: Birmingham; Dayton; El Paso; Hartfore 
New Britain, Conn.; Rockford, Ill.; Tulsa; Wichits : 
Bridgeport; Johnstown; Louisville; fa Haven; a, 
Waco. a 
Some cities lost some population or barely held on to 
what they had. However, comeback prospects are “ x . 
cellent” for Amarillo; Asheville; Binghamton; Che - 
ton, W. Va.; Charlotte; Lansing; Oklahoma Cit 
Peoria; Stockton; Winston-Salem; Miami; Durham 
Madisen; Memphis; Phoenix; San Jose; Tampa-St 
Petersburg; Waterloo. Only “fair” comeback prosp ta 
have: Cedar Rapids; Des Moines; Flint; Fresno; Hunt 
ington-Ashland; Minneapolis-St. Paul; New York- 
northeastern New Jersey; Roanoke; Spokane; Spring- ~ L 
field, Mo.; Topeka; Youngstown. J 

These cities lost or gained little during war, but their 
population increased at a faster rate than the 1920-30 
average: Atlantic City; Cleveland; Grand Rapids; Kan- 
sas City; South Bend. 

Little or no war growth, and little chance of postwar 
growth have: Allentown-Bethlehem-Easton; Buffalo- 
Niagara; Erie; Harrisburg; Omaha-Council Bluffs; 
Philadelphia; Providence; Springfield-Holyoke; Terte 
Haute; Trenton; York. 

Business men in the following cities better put on their 
thinking caps, because their towns have lost population, 
and predictions are that there is little prospect of the 
population swelling to its prewar level after V-Day. 
These towns are: Albany-Schenectady-Troy; Altoona; 
Boston; Duluth-Superior; Fall River-New Bedford; 
Lancaster; Lincoln; Manchester; Pittsburgh; Racine- 
Kenosha; Reading; Rochester; Saginaw-Bay City; St. § 
Joseph, Mo.; Scranton - Wilkes-Barre; Sioux City; § 
Springfield, Ill.; Syracuse; Toledo; Utica-Rome; Wheel- 
ing; Worcester. 
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The Reed & Barton policy of con- their post-war silver services now. 
centrating on sterling silver place Thus, when complete victory is won, 
settings stems from necessary.restric- the pressure of demand for addition- 
tions and war-time conditions. But al sterling pieces, will be a veritable 


$0 YOUR CUSTOMERS rf ® i 4 WILL dealers will benefit in that this policy volcano of accumulated power. And, 


of producing the more essential with probable lower taxes, you will 


COME BACK FOR wes 70 pieces enables more people to“'start” be able to enjoy greater net profits. 


mese f/f rn0 THESE f/f Reed - Barton 
- THE WAR IS OVER AND YOU Yiarling Yito ) 


CAN MAKE MORE NET PROFITS ($) 


TAUNTON. MASSACHUSETTS 
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It’s not teo early right now to lay the groundwork 


for your post-war ideas. 


small-town community has planned its business future. 





E’VE all heard the old adage :—‘‘Everyone talks 

about the weather but no one does anything 
about it.” Everyone is talking post-war planning these 
days but some people, at least, are doing something 
about it. 

Believing that the best solutions to these ssiohhiens of 
small business lie within the communities themselves, 
the C.E.D. committee of Special Problems of Small 
Business has advocated the setting up of local com- 
munity planning groups, made up of local businessmen, 
to direct community action. The committee advocates 
that community planning cannot afford to await the 
solution of national problems. If individual business- 
men sit still and do nothing until all such national prob- 
lems are solved, many of them will never be solved. 
Instead the community must proceed vigorously to do 
all they can in the faith that many of the national policy 
questions which are now a cause for concern can and 
will be solved. 

As an example of what one community can do for 
itself through concerted action the C.E.D. Committee 
on Special Problems of Small Business has surveyed 
several cities and towns where such action is already 
ander way. One of these of which we shall tell, is 
typical of a small community, benefited by wartime 
conditions but who is looking forward to the day when 
these conditions will no longer exist. 

Franklin Square, L. I., New York, is typical of so 
many small communities that make up the backbone of 
these United States. It is an unincorporated town of 
some 12,000 people which straddles Hempstead Turn- 
pike, one of the main h‘ghways which run the length 
of the Island, some twenty miles outside of New York 


Don’t Put Off Your Post-War Plany 


Here’s how one typical 









Franklin Square, L. |., a case for study 


City. The town has no industry; formerly an agricul 
tural area, the land is now largely taken up with subur 
ban homes. 

Local business consists almost exclusively of about 
25 stores of all types which line both sites of the main 
thoroughfare through the town for a distance of ap 
proximately four blocks. In the center of the busines 
district, both literally and figuratively, stands the Frank 
lin Square National Bank. C. W. Green who is public | 
relations director of the bank, is also president of th 
local Chamber of Commerce and chairman of the com 
munity C.E.D. committee. 

When Mr. Green and his newly-fermed committee be 
gan seriously to examine their community’s post-war 
prospects here is what they found: 

The two dozen or so local retail merchants which 
make up local business were all doing exceptionally be: 
during the present war period. 

However, the factor of present prosperity seemed] 
hinge largely on the fact that local residents, limi 
by gasoline rationing and other wartime controls, We 
concentrating their shopping locally. Indications 
that with the return of peace, many would go back 
shopping in nearby competitive communities whe 
larger, more modern stores are located. ' 

The prime consideration of this town’s post-war pia 
ning was, therefore, to hold these customers to thi 
war-time custom of doing business with local mercha 
instead of taking their business out of town to’ 
larger towns and cities. The only real solution seem 
to be to modernize the local shopping facilities B 
since these were individually owned by small busim 

(Please turn to page 244) 
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\ IS NO ACCIDENT 
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> Firms do not rise to be leaders of their industry by chance, or overnight. 


Long maintenance of high standards, shrewd foresight of changes in the public’s taste 
udy or means, ability to adapt itself at the right moment to gain new customers without losing 
old ones...these are principal qualities which have made Gorham the acknowledged 


leader of the sterling flatware industry for nearly five generations. 


More millions of dollars’ worth of Gorham Sterling is on the finest tables of America 





gricul- than of’ any other sterling...and more brides today choose Gorham, delighted to find 
subur- that leadership sterling costs no more. 

about As soon as Government releases more silver, both the public and the trade may expect 
te from the Gorham Company, sterling of traditional beauty and variety of designs, an 
siness J unrivalled craftsmanship, a sound price structure and the honorable dealing that has 
be kept the firm in continuous operation for 113 years. 

publi 

of the 
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GORMAN cn 


PROVIDENCE 7? RHODE ISLAND 


Americas Leading Silversmiths Since 1834 
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BR econversion Pricing Still a Problem 


GPA Administrator Chester Bowles cutlines aims for pricing policy 


on reconverted civilian goods but a workable program acceptable; 


te both government and industry has not yet been advanced. 


HE problems of reconversion pricing are still far 

from being solved. No definite formula for setting 
prices on newly produced goods has been advanced that 
is acceptable to both OPA and industry. About all OPA 
has attempted to date has been to pressure industry into 
holding prices at some 1942 level, while admitting pri- 
vately that it is prepared to countenance increases in 
some cases of 10 to 15 per cent. 

OPA Administrator Chester Bowles memorandum to 
more than 8000 members of OPA industry advisory 
committees was awaited by industry with the hope that 
some definite formula would be advanced. However, 
the memorandum was devoted chiefly to an attempt to 
prove OPA’s contention that most prices could be held 
to 1942 levels. While it cleared up some of the misinter- 
pretations that have arisen and clearly stated the prob- 
lem to be encountered in pricing during the reconversion 
period, OPA operating officials still say they have not 
received any workable program that can be presented 
to industry. 


WHAT PRICING POLICY MUST ACCOMPLISH 


Mr. Bowles says the pricing policy on reconverted 
civilian products must accomplish the following: 

“1. It must encourage maximum production. It must 
not stand in the way of the manufacturer’s desire to 
produce to the limit of his capacity. This means prices 
which yield good profits for business, large or small, 
on the basis of high volume production. 

“2. Our pricing policy must be easy to apply. Deci- 
sions must be made rapidly. Manufacturers have a right 
to expect from us the quickest possible answers on re- 
quests for prices on new items. 

“8. Our pricing policies in the reconversion period 
must encourage the continued payment of high wages. 

“4. Our pricing policies must continue to protect 
the public against general increases in the cost of living. 
Rents, food prices and clothing prices must be held at 
no higher than present levels. On consumer goods which 
have been out of production for some time, price in- 
creases must be given only when absolutely necessary 
and then held to the minimum amounts needed to encour- 
age volume production. 

“5. Our pricing policy must not contribute to any 
repetition of the firm collapse which followed the infla- 
tion in prices after World War 1. 

“6. Our OPA pricing policy must call for the elimina- 
tion of price control as rapidly as possible. This means 
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that ceilings should be removed on each product g 
each industry one after another, when there is no longs 
any danger of inflationary price rises in that partig 
field. 


CONTROLS MUST HELP, NOT HINDER, INDUSTRY 


“If we decontrol too quickly we will find o 
in serious trouble with the possible need for reimpogi 
controls at a later date. But if we hold controly 
effect after they are no longer needed it will tend to dig 
courage production and initiative on the part of i 

“Unquestionably all of these objectives are 
trying for, but it seems strange that none of the indy 
try groups that have met with OPA on reconversion pr : 
ing, from automobile manufacturers to watch 
have come away satisfied. Overhanging all these meet: 
ings is the OPA insistence on holding prices to some 
1942 level and while this may be feasible for some indus 
tries it is impossible in the case of others.” ui 

Attempting to prove that control of reconv 
prices is a minor item in comparison to the job that has ‘ 
already been done, the Bowles memorandum points out 
that the principal consumer items under price contr 
now have an estimated 1943 retail value of $78,000, 0. 
000, or 85 per cent of total consumer expenditu oe 
1943. 

Mr. Bowles says that ceiling prices on these items 
already in effect and are working and that they presell 
no new problem. A 

According to the OPA Administrator’s memo 
will be continued in substantially their present orm 
He says: “We shall continue to use the same pricing 
standards, standards which during ‘the last few mom 
have been carefully reviewed and approved by 
gress. In other words, we will expect absorption of 
increases on less profitable items as well as on more pr 
itable items, by industries which manufacture s¢ 
lines and whose total profits are satisfactory. 

“We have been adjusting prices in cases of indivic 
hardship ever since ceiling prices were established a 
we will, of course, continue to do so. 

“We will also continue to allow price increases @ 
industries whose profits have fallen below the level # 
the 1936-39 period. But in most of these const ne | 
lines now in production, volume should increase as Wat —) 
restrictions are removed and as raw materials become . 


more plentiful. 
(Please turn to page 301) 
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Style leadership: of ‘Sterling by Whiting” has been traditiona 


for more than a century . . . is lent lustre by these glori 


Qiort 


creations from the hands of Whiting master craftsmen. Ful 


acceptance by discriminating hostesses has already been amply 


demonstrated .. . will be further expanded and enhanced by 


extensive advertising during 1944 in carefully selected media. 





The curved design of the 
display unit lends itself 
readily to the formation of 
interesting and practical] 
backgrounds as shown here 
in the window of the Hyde 
Jewelry Co. stores, L. |., N. Y, 


Here is a practical unit to 
increase your limitedwin. 
dow space and provide 
a variety of Lackgrounds 


Adaptable Shelves Streamline Window Displays 


HE window shown above, designed by Miss Virginia 

Dixon for the Hyde Jewelry Co. stores of Long 
Island, is an invitation to customers as well as an exam- 
ple of sensible arrangement. 

There are times when the customer’s viewpoint is apt 
to be forgotten in the effort to show as large a selection 
as poss@le of all types of merchandise in the store. It 
ig true that when customers are window shopping they 

ike to feel that there is a selection from which to choose. 
But to ¢rowd the windows with goods merely confuses 
the prospective purchaser and so hinders rather than 
aids in interesting him. In planning these windows, 
therefore, Miss Dixon endeavored to create a feeling 
of :spaciousness, although a considerable variety and 
amount of merchandise was shown. 

One of the first steps was to devise some means of 
utilizing the window space more effectively than the 
conventional jewelry elevation previously used. Scale 
models were made of the windows in which various ex- 
periments were tried. The results indicated that a 
curved shelf design would increase available display 
space materially and also provide an opportunity for 
unusual background treatment. This also eliminated 
visual confusion. 

Also, because budget considerations occupied some 
attention, as they always do, these curved shelf units 
seemed especially suitable because of their economy and 
adaptability. For, although they have the appearance 
of being built-in, the units are actually separate fixtures, 
which can be re-used and re-grouped to form a great 
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Two suggested groupings of the shelf display units for 
individual window layout requirements. Designed to carry 
its own background material (stapled to rear edges of to 
and bottom shelves) a variety of effects can be attained. 


variety of arrangements—a particularly desirable fea- 

ture because of the great variation in the sizes and 

shapes of store windows. Repainting in different colors 

to harmonize with fabrics and jewelry is another prac 

tical economy, as is the fact that these same units may 

also be used either singly or in groups in display cases 
(Please turn to page 246) 
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IT'S GOODWILL THAT COUNTS 
(From page 192) 
the listeners buy themselves a 10-cent “piggy” bank— 


the kind you break open to get your money. . Every 
morning at this point in the news item, Marcia Gay told 


per listeners, “Well ladies, this piece of war news is 
worth at least 50-cents so deposit that amount in your 


‘i ‘piggy’ bank.” 







Every day the news was evaluated—some days ladies 
had to pay 75 cents or sometimes a dollar for the news 
given by Marcia Gay. Every week the total amount 
put in the bank was $3.75. Those listeners who could 
were urged to double their deposit. At the end of five 
weeks they had $18.75, or double that, in the bank and 
listeners were urged to bring the money into Zale’s and 
get their War Bond and besides that a small gift, gen- 
erally a compact or a leather billfold. 

The “piggy” bank idea really went over big, judging 
from the number of women who brought their money in 
to purchase Bonds. Mr. Kornfeld estimates that at 
least 200 people came into the store for th=> first time. 
Approximately $10,000 in War Bonds were sold in less 
than a month by the store. Many husbands brought in 
their wives’ savings and congratulated the store on 
this fine savings and patriotic game. Marcia Gay stressed 
during all broadcasts that no purchases were necessary 
in order to receive the free gift. 

Following the news item and band banking game, 
Marcia Gay. next gave an historical anniversary event 
and tied it up with jewelry. For instance, on Princess 








Elizabeth’s birthday, she talked about the Victorian 
influence in jewelry and Zale’s Victorian costume jew- 
elry; on the anniversary of the first day special delivery 
letters were started, the event led to talking about love 
letters and diamonds and subsequently to Zale’s dia- 
monds, or the anniversary of General Pershing’s entry 
into France in the last war is tied up with gifts to the 
men in service. 

In this manner the commercial is worked into the 
program in an interesting and casual way. The pro- 
gram is always aimed at the ladies as it is assumed that 
the morning audience would be the women in the home. 
Even the optical department gets a play on the program. 
In announcing the anniversary of Benjamin Franklin’s 
invention of bi-focals, the optical department is brought 
in for a smart commercial. 

The radio program with its bond-saving stunt has 
proved so popular that Zale’s is planning to use the idea 
again to promote the coming 6th War Bond Drive. 





Here’s stitt another timely, conversation-inciting 
Christmas idea. Arrange with every one of your local 
high schools or colleges for a team of two students to 
pair off to trim each one window or one counter. Or 
invite as many schools or teams as you have windows 
or counters available for the purpose. Their names and 
pictures should appear in the window they’ve done and 
there should be a ballot box in which customers are to 
cast a vote for the best trim. The prize? A war bond, 
of course. 
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What’s a heartbeat worth? 


Heartbeats, our style (as in that short-short-story Interna- 
tional Sterling ad opposite) pay off as business-builders! 
Women have come to know...and look for . . . ads in this 
award-winning series in Life. They’ve come to know... and 


look for .. . International Sterling! 


A downbeat? 


Yes—a downbeat can help collect customers, too! Hear how! 
Tune in International’s gay new half-hour radio show, Ozzie 
and Ilarriet, featuring Ozzie Nelson and Harriet Hilliard in 
a sparkiing comedy-drama of young married life. Plus songs 
in the famous Ozzic-Ilarriet style! Sundays, 6:00 P.M. 


C.W.T., Columbia Network. 


INTERNATIONAL SILVER CO., Meriden, Conn. 
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it’s only the begining! 














. but it shows what 
TUTTLE plans for you. 


As consumer magazine space becomes available, 
you, and your customers, will see more adver- 
tisements like this for 


Tuttle Reproductions 
in Solid Silver 


This advertisement appears in the December 
issue of House Beautiful. It, and the ones to fol- 
low, are in preparation for the day when we can 
again make for all who appreciate fine things 
the faithful, hand-wrought reproductions of heir- 
loom silver that have been made by Tuttle 
craftsmen since 1890. 


TUTTL ESe/versmiths 


SILVER CO.INC 


107 West Canton Street, Boston, Massachusetts 











TUTTLE REPRODUCTIONS IN SOLID 
SILVER «+ Early American, English, Dutch and Irish 





@ Here's something new indeed! On the first of this 
month the Warren Telechron Co. began making electric 
alarm clocks again. They'll retail for $4.95. Don't get too 
optimistic though, for while they'll make several thousand 
a day, demand is for more than-12 million right now. 


@ 14K gold Gluv-Pin, set with diamonds in combination with 
rubies, sapphires or other genuine stones, to retail at about 
$200. From the Leja Co., 620 Fifth Ave., New York, N. Y. 


9@ Gold plated sterling chate- ~ 
laine, left, a reproduction of 
an historic original, set with 
large stones in all gem 
colors and accented with crys- 
tal rhinestones. To retail at 
about $40. From Jay Kel 
Jewelry Company, 307 Fifth 
Ave., New York 16, N. Y. 


@ Two star fish pins (about 
four-fifths actual size) of ster- 
ling plated with pink gold. 
Assorted prong set stones in 
center. To retail at $3.00 and 
$5.00 respectively. From R. M. 
Jordan & Company, 377 Fifth 
Avenue, New York City, N. Y. 


@ This sterling silver barrette, below, features a heavy name 
plate. It is made to retail for about $2.50. From Walter 
Lampl, 608 Fifth Avenue, New York 20, N. Y. 


@ Large aquamarine in 14K yellow gold mod- 
ern setting. To retail for $450. From F & F 
Felger, Inc., 480 Washington St., Newark, N. J. 
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2/256 . . . featured in 
October Vogue and 4 
Harper's Bazaar —Ster- 
ling Silver, Pink Gold 
Plate $84.00 dz. 
2/247 ... featured in Made- 
moiselle—Sterling Silver, Pink s* aula 
Goid Plate $54.00 dz. Earrings e* 
to match, 1/290 at $18.00 dz. 7 ime f: > 
Also, not shown, Pin 2/252 at . % as é 
$36.00 dz. Rs. i 4 
d 
b. 4 
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They’re New 


@ Sterling silver | 

and earrings, my 
rhinestones, from Jay Kel! 
“Birds-in-Flight" series, The 
pin retails for about 
the earrings for about $7, 


@ Six from a selection of about 100 styles in 
sterling silver charms. Highly polished, these 
charms are priced at $6.00 a doz., wholesale. Nan- 
king Co., 423 Second Ave., New York 10, N. Y. 


@ Turtle pin and earring set, 
done either in a silver or gold 
finish with rhinestones outlining 
the shell and green-stoné eyes. 
To retail at about $6.00. From 
Alpha Craft, Inc., 303 Fifth Ave- 
nue, New York 16, New York. 


@ From a series of sterling silver 
barrettes in several different 
styles are these two designs re- 
tailing at $3.00 each. Bacton 
Jewelry Co., 353 Fifth Ave., N. Y. 
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irilyte 
“¥ do love to use it!” 


“T his is the flatware I’m interested in!” 


“It?s new to us—sounds like just what 
we want...” 


“ve seen nothing that enchanted me 


more... 


“Where can I buy it?” 

“Here’s to the quick end of the war 
and lots of Dirilyte on my mahogany ~ 
table!” 





We have received thousands of enquiries and re- 
quests echoing the eagerness of American families 
to own and enjoy Dirilyte—the beautiful solid- 
metal golden-hued flatware and hollow-ware in 
which a new kind of glamor is combined with 
amazing durability. Plan to partake of this post- 
war business—write us for full information. 


AMERICAN ART ALLOYS, Inc. 
KOKOMO, IND. 
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KEEP "EM TALKING 
(From page 188) 


of a war bond booth and dedication of an aluminum 
it depot, were some of the events of a civic and 
4 gmi-civic nature put on at their main store. 

' At the bus party, with Finley and Thorne mixing with 
" the crowd and having fun, too, glamour girls from Earl 
ay Carroll’s theater in Hollywood, cut and served the cake 
~ jpthe crowd. Finley’s gave jewelry prizes to holders of 
: numbers found in the pieces of cake. 





& Here's a sample of the crowds Finley's draws with their spectacular 
“stunts.” 

Motion picture stars, city officials and members of the 
Women’s Ambulance and Defense Corps participated in 
the bond booth dedication which was broadcast over Sta- 
tion KFWB; and celebrities were also present at the 
opening of the aluminum depot. 


Larry Finley also arranged for the appearance of 
movie celebrities at the opening of a local newspaper's 
new building, and at a picnic attended by thousands of 
aircraft workers from the Vega and Lockheed plants. 
At the aircraft picnic, Finley’s also gave jewelry prizes. 

It goes without saying that the newspapers are always 
generous to Finley’s with news stories about such ac- 
tivities. 

An underlying theme of Finley’s promotion method is, 
in fact, the creation of legitimate news about the firm’s 
stores, and in planning his advertising and various pro- 
motions he designs his campaigns with this idea in mind. 

Thus, while the firm’s advertising budget (6% of 
annual sales) is used for newspaper space, billboard 
showings and items of promotion, the firm is continually 
receiving free advertising in the form of legitimate news 
stories about its activities. 

Finley is alert to topical and unusual angles and has 
found the papers glad to use items and pictures about 
the stores, or the activities of Thorne and himself. An 
example is the recent story about Finley’s dog, “The 
Count of Monte Cristo,” whose picture was awarded 
first prize in a national photographic contest. The dog, 
which incidentally was one of the “pups” of the dog 
sale, is being trained for motion picture work. In giving 
such items to the papers, Finley pays for the cuts or 
mats of pictures used. 

The paid newspaper space (full page ads are used) is 
divided among five newspapers with a total circulation 
of a quarter of a million, and the firm’s billboard show- 
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future dividends. 
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e a, of our loveliest patterns, Edward VII and Fiddle 


Thread, are still available —in curtailed quantity, of 


The demand for these exquisitely wrought pieces now 
and in normal times has proven their popularity. Either 
is a joy to own — a possession to be proud of. 


Many new sets have been modestly started by cus- 
tomers who have had our attractive illustrated folders 
to look over at leisure. Present decisions will pay you 


Send today for an ample supply of 
folders to give all your prospects. 


SILVERSMITHS FOR OVER HALF A CENTURY 


Drank WSaith Ic aelwerMasa 


ings are spotted near aircraft factories. 
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Aircraft workers are in fact a formidable portion of 
Finley’s clientele, as two of the country’s major aircraft 
plants are located in Burbank and their employees form 
a large part of the valley population. 


POPULARITY CONTEST GOES, OVER BIG 


It was an aircraft worker, Rosalie Ballard of Vega, 
who won the major prizes in one of the most ambitious 
of Finley’s promotions—a popularity contest. 

The contest, run during September, 1942, was open to 
all girls living or working in the San Fernando valley, 
between the ages of 14 and 40. All contestants received 
500 votes on registering, and 5 votes for eyery dollar 
paid in cash, whether a purchase or payment on account, 
could be voted for any contestant. 

First prize alone consisted of a $100 diamond ring 
and a $50 watch, as well as a 10-piece dresser set; 
bracelet and locket set; brooch pin; compact; identifica- 
tion bracelet; a pair of earrings; and an anklet. In ad- 
dition, the winner won 2 tickets to Earl Carroll’s, a 
luncheon at the Hollywood Brown Derby, a tour through 
Warner Brothers movie studio and Station KFWB, and 
a luncheon at Republic Studio with Western Star “Red” 
Barry. Wrist watches were awarded to second and third 
prize winners. Ballot boxes were in all Finley stores 
for ballot deposit. 

The response was terrific, hundreds of thousands of 
votes were cast for the thirty contestants, and Finley’s 
sales volume for September was increased 50 per cent. 
The customers are still talking about that one. 

Finley and Thorne give the customers something to 


“holler” about, too. Their semi-annual “Holler Day” is 
the occasion. The customers not only “holler” about this 
event (a switch on the trite “Dollar Day”) but stay up 
the night before for it. 

During the night Finley’s serve coffee to people who 
gather the afternoon before the sale to await its opening, 
For the sale features free gifts to the first 25 at the 
doors when the store opens. A diamond ring is usually 
first prize, with watches and other jewelry being given, 
too. 

Throughout the day, hourly specials, free gifts to the 
first ten customers at given intervals and merchandise 
for sale from 1 to 19 cents, are features which keep the 
customers coming. 

Customers, in fact, are not only constantly “coming” 
into Finley’s, but some of them “go”’ places, at Finley’s 
expense. 


TAKES CUSTOMERS FOR A RIDE 


Finley’s took a group of their customers “for a ride” 
in October, 1941, when they put on a promotion to avoid 
a big let-down from a tremendous September, due to 
excisé taxes becoming effective. 

A free train trip covering the United States and Can- 
ada; a round-trip ticket to San Francisco and back; and 
21 airliner rides over Los Angeles and vicinity, were 
prizes in a contest, in which one free registration could 
be made daily in the firm’s stores. A $1 purchase en- 
titled a registrant to an additional registration. 

The whole promotion, which drew reams of publicity 
and favorable talk, cost a little over $100 for railroad 














JEWELERS 
PALLADIUM 


THE AMERICAN PLATINUM WORKS 


Precious Metals Since 1875 


N.J.R.R. AVE. AT OLIVER ST., NEWARK, N. J. 
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: United Afrlines provided a ship for the plane rides, 

a Fosley’ s October business was as good as the excep- 
gens September preceding it. 

. Of course not all of Finley’s promotions are so spec- 
r. A neat little stunt was the giving of newspaper 
in the firm’s ad to a touring circus. Tickets were 

ee also sold at the stores and interest in the circus created 










store traffic. 

Alert to changing conditions in the aircraft plants, 
| with more women workers becoming employed, Finley’s 
"offered a cosmetic special which brought in an especially 
4 desirous group of customers — women with their own 
“money to spend. 

Goldfish in a bowl, 2 for 9c; uniforms for industrial 

workers with embroidered firm names, were two other 
romotions which not only created immense store traffic 
and good-will, but in the case of the uniforms, brought 
the firm 1,500 new customers in less than a month, with 
jewelry add-ons in large volume following. 





COMPETITION COVERS ALL LINES TODAY 


Jewelry sales, in fact, are the ultimate end toward 
which.all of Finley’s promotions are pointed. Thorne 
and Finley realize that they are in business to sell 
jewelry, watches and diamonds, and they keep this 
thought constantly in mind when planning promotions. 
And though these promotions may sometimes seem un- 
conventional, their business dealings with the public are 
as conventional and ethical as dealers with a more staid 
point of view. 

The merchandise sold by Finley’s is made up, almost 






in its entirety, of nationally advertised brands and the 
firm belongs to the Better Business Bureau, Finley’s 


deliberately avoid overselling any customer and this fore-_ 


sight, combined with friendly credit relationships and 
methods, makes credit losses practically negligible. 

Larry Finley, in discussing some of the reasons behind 
promotion that will “make them talk—and buy,” said: 
“Today a jeweler’s competition is not necessarily other 
jewelry stores, but any store.” 

That means the jeweler not only competes for public 
attention with others in his own line, but with aggressive 
merchandisers in other fields as well. Finley is satisfied 
that his “make them sit up and take notice” promotions 
gets his firm its share of the public attention. 

He doesn’t have to guess at it, because store records, 
sales and the response to individual promotions, proves 
it. Each of Finley’s sales contracts bears the question; 
‘“‘How did you happen to come into this store?” 

There may be an occasional rugged individualist who 
just happens in, but the elementary reasons for which 
most customers come to the store can probably be traced 
to one of the firm’s promotions. Finley’s keep close 
check on this. 

While Finley admits that his contacts with motion pic- 
ture celebrities are not available to all jewelers, or his 
individual promotion methods specifically adaptable to all 
stores, he does think any jeweler can increase profits by 
using promotions with a punch, 

He believes that any enterprising jeweler can think 
up unusual promotions to fit his individual need. In 

= eat turn to » page ian 
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Member American 
Gem Society 


| Crah and 


336 MULBERRY ST. NEWARK 2, N. J. 


SIGNET RINGS by CAocook, 


the same distinctive design and expert craftsmanship that 
has made “Church” an outstanding value. Prices up to 
$70. Keystone. 


A few of a variety of handsome 
10 Kt. and 14 Kt. natural gold 
Signet Rings. Each imbued with 






Rings illustrated 
slightly less than 
actual size. 





MANUFACTURING 
JEWELERS 
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No. $282A 


CLUSTER RING 14k yellow 
old. Genuine Oriental full 
earls with large genuine Ame- 

thyst . . . Garnet . . . Topaz or 


No. 1623 


MASONIC RING 10k yellow 
gold . . . raised gold emblem 


enhanced by a deep etched 
background. ” 


“4 
2 y The standards and principles which have made 

our name a trade buy word, have been unswerving- 
ly applied to our current line of outstanding ring 
designs . . . interpreted with all the finesse and 
consummate skill of our master craftsmen. Leif 
Brothers rings hold a demonstrated, tremendous 
appeal for men and women who are value wise 
and quality conscious. Samples shipped on memo. 
See for yourself the power packed consumer 
appeal that will build volume and profits for your 


store. 


The two rings illustrated are typical of wanted 
styles, superior workmanship and authentic 
value | our entire line. Mats of numbers 
shown FURNISHED FREE. 


Established Over A Quarter Century 


27 [ETF enol 


MANUFACTURERS AND ORIGINATORS OF QUALITY RINGS 


2 WEST 47th STREET, NEW YORK CITY 19, N. Y. 
288 








| shown in the October issue. 
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Can You Help Me? 


My Display Problem Is; 


——:°0,—“n ee 


by VIRGINIA DIXON 


Readers’ questions about window and inside-sto display 
will be answered in this department each month by Mies Vir. 
ginia Dizon, one of America’s topnotch display experts whose 
talents have been brought to a focus on the jewelry field, 
Miss Dizon is already well known to JC-K readers ag th 
author of many stand-out articles on jewelry store display, 


| So BOOKLET—Please advise me where I may 
obtain a booklet or information of any kind that wil] 
give us ideas on window displays. Is there any place 
where we can buy window arrangements already drawn, 
similar to the Thanksgiving window on page 184 of the 
October issue of Jeweters’ CrrcuLar-Keystong? 
(Vv. V.) 

Answer—There are no sources of window display 
ideas adaptable to jewelers that I can suggest. Back 
numbers of the JeEweLers’ CrrcuLar-KeystTone for the 
past year contain display sketches and also photographs 
of windows in other stores. 

As far as I know there is no display company which 
would furnish a church silhouette similar to the one 
If you wish to send me the 
dimensions of the window in which you want to use the 
display, I can have patterns made of suitable size from 
which your local carpenter could cut the church design 
in beaver or compo board. The cost of the pattern would 
depend on its size, but this would probably cost you less 
than having the unit made up in town from the magazine 
illustration. 





LITTER MATERIALS—How can I achieve a glit- 

tering tinsel background effect in my Christmas 

windows. What materials are available now that would 
give this effect? (S. L.) 

Answer—there is a cellophane fringe available in a 
curtain 72” wide with a 90” drop (which of course can 
be trimmed to fit your window) in red, green, blue, gold 
and clear, which may be used against a matching or con- 
trasting background color for a brilliant sparkling effect. 

There are also cellophane garlands, 2” in diameter in 
the same colors. Both are available from James A. Cole 
Company, 235 Fourth Avenue, New York 3. Other 
“glitter” materials from the same house are snow paper 
50” wide; jewel board, a glittering surface on board 
backing 50” wide in silver, gold, red and blue; spanglette, 
a glittering gold or silver effect on fabric backing and 
a flexible mirror paper 40” wide in silver only. Dingle- 
man Company, 112 West 42nd Street, New York 18, 
have background papers striped in metallic gold or sil- 
ver on a variety of colors, 26” wide in 25 and 100 foot 
rolls. Associated Fabrics Company, 1600 Broadway, 
New York 19, Sparkle Products Division, have sparkle 
rayon satins and silver and colored tinsels. 


UCITE FIXTURES—Are there any lucite display 
fixtures available at present? (M. T.) 
Answer—A number of houses offer small lucite 
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Fashioned by French 


Fine 24K Gold Plate on Sterling 
Silver Sprays, set with colored 
stones of best quality. Workman- 
ship and finish unsurpassed. 


- 


Sold through Wholesaler Jewelers 
only. Write for name of nearest 
one carrying the French Line. 


F; Re a, ee re 
renc 86 Page Street, Providence, R. I. 


BACTON JEWELRY CO. 

353 Fifth Ave., New York, N. Y. 

Gentlemen: 
Kindly rush 


FOR EVENING WEAR— 


Decreed by narper’s 
VOGUE 
MADEMOISELLE 


“It’s Smart to Wear Several” 
IMMEDIATE DELIVERY 


15-35 @ $60.00 Dozen 
#15-48 @ $18.00 Dozen 


for immediate delivery 


City and State 
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stands and ring holders. Edwin Freed, 1233 Sixth Ay 
nue, New York 19; Wolfsheim and Sachs, 20 West ans 
Street, and William Korn, 30 West 47th Street both 
New York 20, all carry these. Scheuer Manufacty i 
Company, 807 West 38th Street, New York, have a 
limited quantity of larger units of many types. 


INDOW ELEVATIONS—What type of eleys. 
Y tions do you recommend for jewelry store win. 
dows? We have been using velvet covered circulgy 
elevations for some time, but find they get “tacky” 
looking very quickly. We are planning on getting new 
elevations made for all our windows, but cannot decide 
what type will be most practical and still look nice 
enough in quality for our merchandise. (J. T.) 


. 


Answer—Velvet covered elevations are rich looking, 
of course, but they do fade and become worn and fi 
marked quickly and the trend seems to be toward other 
materials for this use. Wood elevations are the most 
practical as they can be washed when soiled and re- 


There’: aati 
Ss volume painted when another color scheme is desired. If the 
in the "Silver Dollar’ finish is good, there is no objection to their use even 


with diamond jewelry. A mat surface rather than ap 
enamal is more flattering. Glass shelves in supports of 
M oO NEY CL i P wood are smart looking if well designed. Lucite is also 
good, but hard to get in larger fixtures now. 

Pads covered in velvet or other fabric may be made 
for Christmas promotion to fit the tops of wooden elevations if desired. These 
are less expensive than having the entire elevation cov- 
ered and can therefore be renewed more frequently. 








There’s still time to buy this item for 
Aa ne ee ways RTIFICIAL CANDLES—We feature table settings 
2 in our store all the time and in trying to make:them 

It’s new! It’s different! It’s the kind of as realistic as possible, we often use candles and fre 


item that women will buy quickly for im- quently light them, but it is quite a problem to keep 
. portant men on their gift lists. renewing them. Are there any artificial candles that 


l ncludi i ing li ? (R. D. 

lt at $10( ng Federal Taz). would give the effect of being lighted? ( ) 
Answer—tThe Evergleam Lifetime Candles from the 

House of Lackner, 223 Fifth Avenue, New York, seem 

Advertised in to be the answer to your problem. These are made of 

December Esquire glass and when filled with liquid (similar to that used in — 


Not only advertisi bie ; cigarette lighters) they burn for 18 hours. They are 
licity will Se as aun te Oe 10” high and come in several colors. 


money clip this December. 





KEEP 'EM TALKING 
Retail Sales Plan 3 (From page 287) 


We have prepared a complete retail Finley’s opinion, people are interested in people, and 
sales plan to show jewelers exactly how an interesting personality, even of local fame, will always 
they can make this item a‘real volume draw attention and create store traffic. If no movie 
producer. Are you interested? celebrities are available, he suggests local personalities— 
athletic stars, local glamour girls and the like. 

Furthermore, legitimate news about a jeweler’s store § 
can always be created, even in Podunk Center, if the 
BROSLAN JEWELRY CO., INC. jeweler is “mn and —_ interesting a4 Forney | 

‘interest is always created by any newsworthy angle. | 

767 LEXINGTON AVENUE Naturally the scope and dramatics of any promotion § 

NEW YORK 21, N.Y. is limited to the advertising budget and individual flair 

of the jeweler using it, but Finley stresses the point that & 

advertising space costs the same whether it is filled with 9 
weak and outworn copy, or with a punchy promotion that 

will be bringing results long after the newspapers have | 

been given to the salvage committee. a 
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Santa Claus 


every jeweler all the merchandise he wants. But in these trying 
times, we're forced to say “sorry” to new customers. Our first con- 
sideration must be for our old customers. And, we are serving them 
faithfully by allocating scarce merchandise fairly. There will always 


be a share for each customer who visits our showroom. 


~ 7 BALTIMORE-1. MD. 


EASTON WATCH IMPORTERS 
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= : 
| Genuine Alligator Handbags 
| IMPORTED FROM ARGENTINA 


Suede lined, fitted with purse and mirror 












Bes 


OL OEE DE: 


OPA approved prices (F.O.B. New York City) A14% inch $19 net 


LIMITED QUANTITY 
IN STOCK 





Immediate Delivery 


B 12 inch $23 net Cry, inch $25 net 


M.A.Bonow «1123 Broadway, New York 10, N. Y. 
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‘Gifts 


for Fall and 


° x ~y 
V/ Py OTe, Ls 4 / ompany, 1 
po 4 / 


242 FOURTH AVENUE ¢ NEW YORK 3, N. Y. 


STORY OF DIAMONDS, PAST AND PRESENT 
The Historic Romance of Diamones. John Wesley Gray. 76 pi 
fea gu eee — Published by Graessle-Mercer Co., peed. 
O much has been written and published on every 
aspect of diamonds that it is perhaps impossible tg 
add anything new—especially in a book of small gige 
and popular style such as this one. However, for the 
general public or for the jeweler who wants some le. 
ture material in tabloid form this little volume may pro. 
vide some interesting‘ even though not new material, 

‘ The author opens with a brief summary of some of the 
highlights of the legends of the diamond in past ages, 
following this with a section in which the principal 
large and famous diamonds of the world are pictured 
and described with an account of their histories. This 
section in turn is followed with a, short discussion of 
diamond qualities and values, and the production of the | 
stones from mine to finger. Industrial diamonds are 
also touched upon. The book concludes with a chapter 
on historic rings and the story of some of the author's 
travels in search of precious stones. 


INDIAN SILVERWORKING 


The Navajo and Pueblo. Silversmiths, by John Adair. University of 
Oklahoma Press, Norman, Okla. 240 + XVIT pages; 24 full page - 
plates; 2 maps and charts; 11 ‘tables. $4.00 postpaid from Book 

Dept., Eng Jewelers’ Circular-Keystone, 100 E. 42nd St., New York 


ERE is a book that succeeds in making fascinating :° 


reading of a scholarly and factual study that will) 
delight §very one who is interested in the subject of 
silver handcraft, or in any of the primitive native arty) 
Everyone has heard of Navajo silver—everyone has 
seen examples of it, but few, even among collectors of 
dealers have any real knowledge of how it is made= 
how the art originated and was developed—its trends i 
designs and styles—the white man’s influence upon t— 
its economical and commercial aspects. e 
The author traces the art from its beginnings—it 
surprise most readers to learn that it was less tha 
seventy-five years ago that the Navajo began to Wor 
in silver—describes the early pieces, shows how design 
and styles have changed through the years—how the 
knowledge of the art has been transmitted to new crafts 
men—how the goods began to come into the white mans) 
market—when and how turquoise began to make its apy 
pearance in. the jewelry—the early pieces were of metal 
only, with no stones—describes how the jewelry is mat 
and marketed today. bh 
One especially interesting section relates in detail 
several days that the author spent in the home of 
Navajo silversmith during which he observed and 
corded the entire process from metal to finished arti 
Silver jewelry is made not only by the Navajos bil 


4 


by other Pueblo Indians as well including Zuni, He i | 


Acoma and others. All of these are dealt with, and 
differences explained. : 

Many excellent photographs make the text and de ¥ 
scriptions doubly clear and interesting. ) 
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WSeventy Years Ago—As Today 
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| | Gold jewelry and "S & C' Smith and Crosby were the standard of quality. 


T 


8 plus 
-ymour, 


aa 
every STANDS “ % 
af "Srwean "7 


FINE GOLD-FILLED JEWELRY 


£ 
In post-war days “S & C” Smith and Crosby gold-filled jewelry will be carefully 
manufactured in the high standard of quality which the jewelry industry has learned 


to expect. 


Waldemar Chains H. SEGAL Watch Attachments 
~ % Neck Chains Main Office * Identification Bracelets 


* Lockets 93 NASSAU STREET _ %& Baby Jewelry 
) & Crosses NEW YORK 7, N. Y. * Anklets 


“ERA WATCHES ON TIME THE WORLD OVER 


ARTHUR BAUER U.S. Representative J 
C, RUEFLI-FLURY & CO., BIENNE 48 West 48th Street, New York 19, N.Y. 
we NoveMBer, 1944 els 








OLD GOLD 


just like magic—it is turned 


Whether it be old rings, chains, 


spectacles, old silver or plated 
jewelry — — 


YOU CAN SHIP TO DEE 
and be certain of prompt, 
accurate returns because 


DEE CHECKS SATISFY 


T=. omens iis. 


DEE, CoB 


CECLOMA. LV Metal 3 
REFINERS MANUFACTURERS 


E WASHINGTON STREET, CHICAGO = 


into cash when sent to DEE. 


waich cases, pins, bracelets, 


‘bank itself, where special savings accounts can & 





DON'T PUT OFF YOUR POST-WAR PLANS 
(From page 222) 







ty be 
Oo cay ey 
“eee Tey 


men with limited capital, and since, to be 
the plan called for a virtual modernization of the entire # ; 
business community, it posed a challenging problem, i 

Here is how the community met the challenge: 

All of the local business men were called 
in a single meeting and the probability of 
loss in trade was explained and documented simply ang 
factually. Then the committee made the folowae aa 
posals: y 

First, that the entire business community would }. 4 
remodeled and modernized by re-designing every stor # 
front in an early Colonial motif. z 

Second, that the interior of every store be modernize) : 
with proper layout, counter and sales space, with per § 
haps, the addition of air-conditioning. 

Third, that the local bank would make such logy 
as were needed to each local business man over gpd 
above what he could carry out of his own resources, 
All loans were to be at a low rate of interest ani 
amortized over a period of five years. 

Fourth, that instead of being done piecemeal, th 
project would be done as one major undertaking by 4 J 
group of architects, builders and contractors, 

How did the businessmen react to this proposal? 
They went for it 100 percent. 

A single architectural layout has been made of the 
proposed new “mainstreet” in its entirety. A number} 
of large materials firms have supplied experts to aid 
in the planning. Already a number of contracts have 
been entered into, to do the work as soon as materials 
become available. 

Besides these plans bearing directly on the merchanty 
collective decision to modernize their business proper 
ties, the following additional projects have been it 
augurated by the town: 

First, an option has been taken on a large area 
be made into a shoppers’ parking space after the wat, 
Bonds have been taken up by the merchants to pay the 
cost of the land, resurfacing, administration, etc. 

Second, a series of commerce and industry forum} 
have been held at which manufacturers and distributon 
have been invited to discuss with Franklin Squatj 
businessmen their post-war products, services, meg 
chandising plans, etc. . 

Third, a Project Register has been set up in & 
operation with the local bank where both merchailt 
and townspeople can sign up with suppliers and bullae ¢ 
for specific post-war undertakings, and special 
accounts set up to insure that the necessary fonds 
be available. 

Fourth, a Buyers’ Advisory Bureau has also beet ) 
stigated which can be consulted by anyone desiring if 
formation and advice on post-war construction, equip} 
ment or services. The Bureau is in regular contact "| 
















































manufacturers, distributors, government agencies ail 
other sources from which advisory assistance can ® 
obtained. 

Fifth, a Purchase Club has been started by the 






opened and built up. toward the purchase of - specifi 
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pd os silver Identification bracelet—heavy ——S — 
00 per doz. 


“a “gern silver Identification bracelet—extra heavy—high polish— 
boxed 54.00 per 


pe aang silver Identification bracelet—heavy ee finish— 
boxed 00 per doz. 





A46 Assorted colors—cat's eye type 


stone—24Kt gold plate on sterling 
earring 6.75 per doz. 


2X5 24Kt yellow gold plate on 
sterling silver—modern design ear- 
ring with pea?l cluster 24.00 per doz. 


X4 Waterproof gray watch straps— 
assorted size ends 5.00 per doz. 
Other colors as above—pig, brown, 
black, etc. 5.00 per doz. 


R16 1/20th I2Kt gold filled—hand 
engraved—large size locket com- 
plete with chain and box 


Our line also includes a wide variety of Watch 


‘straps @ Novelty Pins e Pin Stems e Safety 


Catches e Earring Backs and all Military 
Emblems. 
Write for Samples and Latest Lists 


4. HIRSH & C0. 


183 EDDY 


39.00 per doz. 








CENTRIFUGAL CASTING 
EQUIPMENT & SUPPLIES 


Centrifugal Metal Casting Machines 
(Kerr, Vaughn, Dee, & Ecco—Spring & Motor Driven) 
Centrifugal Wax Casting Machines 
(Spring & Motor Driven) 

Rubber Mold Helder for Wax Casting Machines 
Electric Vulcanizers & Wax Pots 
Two-Piece Frames for Rubber & Metal Molds 
Bismuth Alloy No. 200 for Metal Molds 
Machines for Injecting Wax into Metal Molds 
(Hydraulic Hand Pressure & Air Pressure) 
Wax Eliminator Ovens 
(Saunders, Baker, Hones, & Hoskins—Various Sises) 

Melting Furnaces : 
(Gas Fired & Induction—Various Sizes) 
Melting Crucibles 
(Dixon Sand & Graphite—Wesgo) 
Casting Crucibles 


(Sand, Mullite, Carbon, Carborundum & Graphite 
for All Types of Casting Machines) 


Vacuum Pump Units 


We will pay express charges both ways, 
; (Table,Pump, Metal & Rubber Plate, Glass Bell Jar) 
Steel Flasks—Carbon & Stainless—Rubber Sprue Bases 


if necessary. 
Investments—(“‘Cristobalite” for Gold & Silver) .. 
References: Jewelers Board of Trade : (Saunders for Palladium) 


JULIUS GOODMAN & SON 


Tongs for Crucibles & Flasks—aAll sizes 
Fluxes—Asbestos Gloves & Mittens 
77 Madison Ave, 
Tennessee 


ALEXANDER SAUNDERS & CO. 
Joseph A. Goodman 


After taking stock you undoubtedly will 
find odds and ends in 


STERLING SILVER 


FLATWARE & HOLLOWWARE 


in either new, used, inactive or obsolete 
patterns 





We are in the market to pay you 


CASH 


for any amount you have on hand. 


Send them to us for our offer. 


(Succ. to J.. Goebel & Co.) Est. 1865 


95 BEDFORD STREET, NEW YORK 14, N. Y. 
Price List Sent Upon Request 


Memphis 
Julius Goodman 
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1/20 12K Gold-filled 


Lower: ‘ = ' Upper: 
#8701 ’ 4 #8700 
Retail in Display Box Retail in Display Box 
About $14 About $13 


by Attractive 
EXTENSIVE LINE OF COSTUME {JEWELRY 
Gold-filled . . . Plated on Sterling 
Pearl Necklaces—!, 2, 3 Strand . . Watch Bands 
Sterling Bracelets 


Identification Bracelets 
(Gold-filled . . . Sterling) 


Baby Jewelry . . . Lockets... Crosses . . . Anklets 


We reserve the right to limit quantities 





post-war items. Six hundred such accounts were opened 
in the first two months of operation. The accon . 
be opened at the bank or in local stores which wil 
transfer them to the bank for the depositor. ag 

Sixth, a public works program has been started by 
the C.E.D. committee in cooperation with the proper. 
authorities, which looks forward to the definite erection 
of a new post office, an incinerator and refuse disposal 
plant, a new public park and municipal center and an. 
additional secondary school. . 

Not content with continuing to plan in such realistic 
fashion for their community’s future, the town also 
arranged an hour and a half network television broad- 
cast to show the rest of the country what one smal] 
town can do when intelligent and energetic planning 
is put in operation. & 

That’s the story of how one small town is looking 
forward to and planning for its future. It’s not alone 
in its problems and _it certainly is not alone in its post- 
war planning. From the largest city to the smallest 
community it’s cooperation in a sound and intelligent 
post-war program that’s going to keep your country 
and your business right on top where it belongs. 


ADAPTABLE SHELVES STREAMLINE WINDOWS 
(From page 226) 


inside the store. Also, they are adaptable to several 
background treatments— a wall-paper, photo-murals, 
Christmas and seasonal designs in color, solid colors 
using letter copy above the top shelf. 

For the original installation, the color scheme chosen 
was white, lemon yellow and gray.* Photo murals as 4 
background for the curved shelf units proved to be an 
effective means of relating the enlarged from 8” by 10” 
negatives purchased from a photo news service. 

The suspended frames, containing merchandise and 
the enlarged portrait, not only gave a fresh setting for 
costume jewelry, they also served to increase the atten- 
tion value of the window from across the street. Ordi- 
narily, jewelry displays are not designed to invite the 
customer’s attention from a distance, principally because 
the merchandise is small in scale and floor space in the 
window is limited. By using the wasted space above 
the main display, a greater variety of effects is possible. 

Miss Dixon, who is display consultant for Jewziers 
Circu.ar-KeystTong, tells us that these shelf units have 
proved so practical and adaptable in the Hyde stores 
that she is now offering them for general distribution. 
The small accompanying sketches show a few of the 
possible combinations and arrangements in which the 


units can be used to suit various sizes and types of win- | § 


dows, either with various background treatments or with 
no background panels. They come in a choice of color § 
schemes and have been designed and finished especially — 


for use in jewelry stores. Prices and further informa: 
tion may be obtained by writing to Miss Dixon at 21 


Jones St., New York 14, N. Y. 


For Exection Day, why don’t you do a table using | 
your glass and ceramic elephants and donkeys as gay — 
notes? For a centerpiece, use a huge brass scale balanc- — 
ing the two party symbols. 
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TARS LIKE THESE and many, many more 

are lining up now for Elgin’s annual special 
Thanksgiving and Christmas programs— Amer- 
ica’s greatest holiday radio shows. 

Millions in America and Canada will hear 
them over a vast network of stations and both 
shows will be short-waved to fighting Yanks 
around the world. 

They'll build goodwill for Elgin, now en- 
gaged in making precision instruments needed 
for final victory. They'll build goodwill for you 


who look forward to the time when you will 
again have American-made Elgin Watches to 
mark most fittingly the happy occasions of 
families reunited at home. 


More details later. In the meantime, see the 
striking Elgin pages in the leading magazines; 
tune your radio every Sunday night to “Keep 


Up with the World with Elgin.” 


ELGIN NATIONAL WATCH COMPANY 
Elgin, Illinois, U. S, A 








JEWELERS: 


Sell Schools,, Clubs, Hospitals, Lodges, etc. 
Samples loaned. Write for illustrated folder. 
Thousands of designs. Ask for special folder on 
Service Star Pins, Rings, etc. Also Rings for 
Army, Navy, Air Corps, Marine, Coast Guard, 
etc. Mfrs. for over 30 years. 


METAL ARTS CO., Inc 
740 Portland Ave., Rochester 5, N. Y. 








TOP FLIGHT SALESMANAGER FOR OUTSTANDING 
STERLING SILVER JEWELRY MANUFACTURER TO 
RETAILERS AND JOBBERS 


Progressive New York firm with successful line re- 
quires services of the best jewelry salesman in the 
industry. Capable, productive man with recognized 
background and successful contacts has unusual op- 
portunity with this firm. Replies strictly confidential. 
Box “L., 130,” care The Jewelers’ Circular-Keystone, 
100 E. 42nd St., New York. 











R. P. GALLIEN 


220 WEST FIFTH ST., LOS ANGELES 13, CALIF. 


TOOLS AND SUPPLIES 
COMPLETE LINE 
PLASTIC JEWELRY — DISPLAY FIXTURES 


Write for Free Catalog 











IDEAS | 


For a sHocker of an attention-getter try running} 
around the 20th of December, “Do Your Chics 
Shopping LATE . .. it’s too late to do it early, anyho 
Bloomingdale’ 8, New York, last year went on to | 
that there is still time and still plenty of fine pif 
choose from. 

** # " 

Tu1s NEw year’s will be a happy occasion for a oe 
many families in contrast to the emptiness of the » 
It’s the time, then, to do a series of tables for a “% 
Your Taste” contest. Simply make an error in ¢ 
table and invite the public to check its own accom 
in spotting the mistakes. For instance, missing from 
“Hail, Hail the Gang’s All Here!” table might be : 
ladle for the punch bowl; “Let’s See the Old Year Om # 
Together,” a midnight supper table for two shows # 
cigarettes but ash trays are minus, etc. Other ¢ 
ideas could be “drinks for the skiers,” “Open Ho 
Jan. 1, 1945,” New Year’s Dinner with Mother ang 
Dad,” and “cocktails for his college friends.” 

* * *# 

Ir you WANT To sTRIKE the long-time note for Chrise: 
mas gift promotion, here’s a theme used by 
Brothers, New York, “Gifts That Make This Ch 
Last for Years,” and another by Jay Thorpe, New Yoa 
“Endearing and Enduring for Christmas.” 

* * # 

For A PATRIOTIC DISPLAY in a winded or on a blag 
wall, line up sevén keys each with a letter so the 
“Victory” is spelled out. Beside each key should be 
of the following: 1. Buy and hold War Bonds, 2. P 
willingly your share of taxes, 3. Provide adequate life §! 
insurances and savings for the future, 4. Reduce debts #7 


as much as possible, 5. Buy only what you need and make 


what, you have last longer, 6. Follow ration rules and § 
price ceilings, and 7. Co-operate with the Governments — 
wage stabilization program. Over all might go the head ~ 5 
ing, “You Can Lick Runaway Prices—You Hold the? § 


Keys to Hold Down Prices.” 
* * # 


WHEN you REMODEL, keep this in mind. Many people ’ . 
with money to spend see things in windows when they are § 
out at night which they would purchase right then and § 


there if they could, but later forget about. C. D. Pea 


cock, Inc., Chicago, averages about 12 such orders # § 
week since it installed a mail slot in its entrance. In 7 
structions around the slot read, “When closed leave § 


orders here; indicate window number and price of § 
article; for prompt delivery write address plainly.” i 
* * & 

How tone 1s IT since you talked about your ceramics?” 
Why not show them under the catch-line, “Made-In 
America china with an old-world atmosphere?” 

* * # 

For AN INTERESTING AND DIFFERENT Christmas cok 
lection, you might assemble all the jewelry items yo 
men like under the theme, “This is where the boys come 
in.” Another for youngsters might, go under the themei” 
“Glamour from a grammar viewpoint” and include” 
things for girls and boys. ee 
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| West Bend’s Thermo-Serv Keeps 
| Ice Cubes for Hours... 


| Just as efficient as it is good looking, the new 

- Thermo-Serv (2 qt. capacity) actually keeps ice cubes 
as long as 6 to 8 hours. And that’s time enough 
to re-freeze another two batches in your refrigerator 
if you need them. : 


A smart hostess will want one, two or three Thermo- COMPLETELY INSULATED 


The cut-away view above indicates 
how rock-wool completely insulates 
. inner container, just like your refrig- 
ments and other occasions. Another erator. Inset does not make direct con- 


e tact with outside shell, even at bottom. 
fast-seller by West Bend—available This important feature provides hours 


of service at an even temperature. 


Servs for luncheons, parties, dinners, evening refresh- 


soon after victory in. Europe. 
Four stars in 
our Navy E flag 
\\ for continued ex- 
\ cellence in the 


») 
roduction of “es, ae "9 jz, o 
naval ordnance VAS > J y \S [ |e CLIPCCS ECE BPAC 
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Photograph frames with transparent beveled panels, 
all in sturdy Lucite. The frames, which accommodate 
two photographs, back to back, are in two sizes and 
ten different colors. The 5'' by 7" size, plain, may 
retail for $5.75; monogrammed, $6.50. The 8" by 10" 
size, plain, $9.50; monogrammed, $10. From Fred 
Albert Squires, 200 Fifth Avenue, New York 10, N. Y. 


Pt ee RS a3 Pe Sst 2 CR, meee 


Fine grain leather cig- 
arette case suitable for 
both men and women, 
with acetate space for 
photograph or pass; 
stands. upright or fits 
pocket. Patent pending. 
The case is available in 
pare ae rr and may = 4 \ : ae 
retail for $4.95. Essway , , This triple candlestick in stylized plume 
Mfg. Co. 26! Fifth pe design may be retailed for $4 o pee 
Ave., New York 16, N. Y. Ma be ea: Ss Available in the same design is a single 
hele ee, eae de. candlestick and a bowl. From the Fos 
toria Glass Co., Moundsville, W. Va. 
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Vernon and Elaine, young 
married couple operating 
the Elaine Studios in 
Ohio, modeled these ap- 
pealing baby figures ~ 
from their own children. | 
From 4!/." to 6" high, 
the figures are made of 
composition, hand-paint- 
seam 83 g ai ed in egg-shell enamels 
cote in natural colors. From 
Neville and Co., Mer- 
chandise Mart, Chicago. 


To be h th TI t ‘ ae | One from a group of ceramic — 
ate op omar ae aaa & florals for table decoration,  # 


tiles, these decorative picture tiles are : . 
made by the M. Allen Co., and io designed and produced 


by M Allen. Th ll h Arnita Wallace, Beverly - 
oad aa ae oe kee Calif, this white ma 


tiles are useful only as decorations. fe} eh Pack san oe 

All carry colorful decalcomania de- — fe ; with six green leaves is priced 

signs. From Helm, Saunders and i at $6. A magnolia bud is also 
available at $18 a doz., and 


Piper, Merchandise Mart, Chi j 
gay oe — separate leaves for $6 a d 


Frank Rogers, 712 South 
Street, Los Angeles, 
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New Giftwares 





The traditional Staffordshire dog highlights the black-and- 
white decoration on this round metal tray. The tray is 12" in 
diameter with a |" galley, priced at $3.50. From the show- 
rooms of Fanny Morse, 225 Fifth Avenue, New York 10, N. Y. 


This combination lamp and 
flower container, features 
a composition figurine and 
a metal container, both on 
a wooden base. The fig- 
ures, which are also avail- 


able separately, are native . . 
types from the ert Spode's "Rockingham" design in bone china dinner. 


Chinese coolies, and geisha , ” ware blends the Chinese symbols of happiness—the 
girls. Made by the Roxy a beetle. and butterfly—with the English !8th Century 
Mfg. Co., they are dis- ; o flower and fruit motifs. Hand-painted in rich natural 
tributed by E. M. Meder, t ; colors, this ware is carried in stock by Copeland and 
Merchandise Mart,Chicago. — a # Thompson, Inc., 206 Fifth Avenue, New York 10, N. Y. 


Made of hdndsomely- 
finished mahogany, this 
combination pipe rack 
and humidor, right, ac- 
commodates 1!2 pipes, 
and is priced at $7.85. 
It is available for im- 
mediate shipment. From 
Brownie Art, 4253 Lin- 
coln Blvd., Venice, Calif. 


Jaska Ceramics from California, below, cigarette cups and 
ash oy sets to retail from $3 to $5 each; baby bowls and mugs, 
painted by hand, to retail for $4 a set. From the showrooms of 
Frank M. MeNiff, 712 South Olive Street, Los Angeles 14, Calif. 


Hand-decorated by some of the artists who formerly 
worked for the firm in Europe, these cigarette boxes, ash 
trays and candy boxes in Bethwood Royal China, are 
characterized by an old-world touch. From the showrooms 
of Beth Weissman, 49 West 23rd St., New York 10, N. Y. 
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The above illustration appears 
in a brochure sent gladly to 
manufacturing executives 

on request. 
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CENTERED FOR DISTRIBUTION 


Use, cheaper 70 THE GREATEST NUMBER 





In the constant fight for business, comparative distribution costs largely 

determine the winners. With the increasing retail trend to smaller in- 

‘ ventories and more frequent replenishment of stocks, those companies 
distributing by truck, train or plane from the nation’s transportation 

1 hub—Chicago—will (like Chicago’s mail order giants) have a service- 
edge on their rim-shipping competitors. No manufacturer planning his 


postwar program can afford to ignore the implications of the above statement. 






THE MERCHANDISE MART 
CHICAGO 
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BowLs of fine Tiffin crystal, 
each set on three ball feet. . . 
lovely to use alone as ornaments, 
lovely and useful as containers for 
flowers. 


No. 525—Made in Crystal or Blue. 
Three Sizes 


674", 514", 42" 
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By MADELINE LOVE 


Shipments of china and earthenware from England, 
which stopped so abruptly on D-Day, last June, haye 
begun to move across the Atlantic again, to the relief 
of both importer and retailer—not to mention the cop- 
sumer. England has done a grand job of keeping this. 
market supplied with ware throughout the War, ang 


the surest proof: of this lies in the dismay created by . 
The reason was understood, . 


the temporary shortage. 
of course, by evéryone.. The necessity.for getting men 
into Europe and keeping them supplied, required the 
use of just about everything afloat. This is still the 
paramount issue, naturally, but a few boats can be 
spared now for trans-Atlantic traffic, and it can be 


. hoped that shipments will be increased as the war pic- 


ture improves. 

And speaking of British ware, a pledge by the pot- 
tery industry there to “do our best to double exports 
after the war’ was one of the chief points made in g 
talk given early in October by Kennard L. Wedgwood, 
head of Josiah Wedgwood and Sons, Inc., of America, 
and president of the British Empire Chamber of Com- 
merce. Mr. Wedgwood was addressing the Commerce 
and Industry Association of New York. 

* * *# 


Manufacturers of vitrified china who are blessed with 
Government orders have been reclassified “essential” by 
the War Manpower Commission. Nearly all of these 
houses are producing china giftware and tableware for 
the home, and in theory the new rating will enable them 
to up their productive capacity with a lot of additional 
workers.’ The cloud on this cheerful prospect is—where 
to get the workers! It takes time, training and a native 
capacity for artistry before a worker can turn out a 
vase or a teacup. 

* * * 

About Shows: The parade of dates for 1945 gift 
shows has begun. Walter E. Offinger, who runs the 
shows in Detroit and in Columbus, Ohio, has announced 
that the former will be held from January 21 to 25; 
the latter from January 14 to 18. From the Pacific 
Coast comes word that the Western Gift and Art Show 
Association, which stages shows at San Francisco, 
Seattle and Portland, is incorporating and will be known 
as the Western Merchandise Exhibitors, Inc. Postwar 
plans for marketing not only gifts but jewelry and 
housewares are being made. 


+ * # 

Newsettes: A corporation, Russel Wright, Inc., has 
just been formed by Mr. Wright, well-known industrial 
designer, Irving Richards and Eugene Morganthau, for 
the purpose of making effective use of the Wright name 


in the manufacture and distribution of china and earthen- “ 
. The Tedman Importing Co., 225 Fifth Ave-— 
nue, New York, is doing nicely with those little English — a 


ware. . 
Staffordshire pitchers. 
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importers Ask to Clear 
Through WPB While 
Shipments Still at Sea 


At least some of the watches that 
have been leaving Switzerland since 
the border was reopened on Sept. 21 
(page 259 Oct. JC-K) will arrive in 
this country some time before the 
end of November. 


That much seems assured on the basis 
of information just obtained from Roh- 
ner Gehrig & Co., steamship and freight 
forwarding agents, who have been the 
principal handlers of Swiss watch ship- 
ments in recent years, and are in close 
touch with the situation. 


WATCHES ON THE WAY? 


A steamship carrying the first cargo 
of watches and movements is scheduled 
to leave Lisbon about the end of October 
or early in November, a spokesman for 
the steamship firm told a JC-K reporter, 
which would mean arrival of the vessel at 
a U. S. Atlantic Coast port somewhere 
around Nov. 20. 

How much before Christmas this will 
put the watches into retailers’ hands re- 
mains to be seen. The goods must be 
tleared through customs; applications 
for permission to sell the goods in the 
civilian market must be passed upon by 
WPB; many of the watches will be in 
the form of bare movements which must 
be adjusted, timed and cased; packaging, 
labeling, shipping and time consumed in 
transit from importer to retailer will all 
take additional days. 


TWO WEEK LAG 


Naturally, importers will do everything 
possible to expedite all these steps but 
at best they are bound to be time- 
consuming—especially if, as expected, 
the cargo is a large one, and the interval 
between Nov. 20 and Christmas is short. 
A two-week lag is probably the least that 
can be hoped for, and it may well be 
longer in spite of all that importers 
¢an do. 

Indicative of the earnest effort they 
are making to speed deliveries, is the ap- 
plication which President Roland Gsell 





made to WPB in behalf of the importers 
asking WPB to revise its procedure of 
handling importers’ requests for permis- 
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Swiss Watches Should Reach U. 8S. 








sion to sell their merchandise in the open 
market. Under the present system these 
applications cannot be made till the 
goods have actually arrived in this coun- 
try and been cleared through the custom 
house. Mr. Gsell has asked that im- 
porters be allowed to submit their lists 
and applications while the shipments are 
still on the ocean so as to eliminate the 
delay between the arrival of merchandise 
and the obtaining of permission to sell. 
Moreover, the fact that large shipments 


are now expected to arrive fairly fre-. 


quently and regularly from this month 
on—(another steamer will leave Lisbon 
about the middle of November)—has al- 
ready eased even the present situation 
considerably. 


RESERVE STOCKS RELEASED 


_Because of the extreme uncertainties of 
recent months, most importers have been 
holding substantial inventories in re- 
serve, as insurance against extreme fu- 
ture scarcities. Now that they are as- 
sured of regular continuing shipments, 
they feel that such reserves are no longer 
needed and are releasing larger quanti- 
ties for immediate shipments to their 
dealers. 

This has also had a beneficial effect, 
say informal sources, in the direction of 
cleaning up the black market. With 


_ Should be pretty de 





Atlantie Port Around Nov. 20 


legitimate goods at legitimate prices in 
better supply, retailers have been less 
willing to buy off-grade merchandise or 
to pay black market prices. 

In every respect the outlook is defi- 
nitely much brighter. There may be 
some pinch between now to Christmas 
but it should be much less severe than 
was feared a few weeks ago, and from 
the middle of December on, the worst of 
the problems of the past couple of years 
tely ended. 





Pens, Pencil Ceilings Must 
Be Stamped Into Merchandise, 
New OPA. Regulation May Say 


A new pricing regulation which will 
require manufacturers of fountain pens 
and mechanical pencils to mark the ceil- 
ing price of the item right on the mer- 
chandise is a sure thing for the near 
future, according to a reliable source. 

The regulation, now being drafted in 
its final stages by the Office of Price Ad- 
ministration, will probably provide that 
manufacturers stamp the ceiling price 
into the pen or pencil, may give them the 
alternative of attaching a tag or sticker 
bearing the ceiling price to the pen or 
pencil. 

(Please turn to page 271) 








Outlook, Santa Monica 


"MOLE" ROBBERS "DIG IT" FOR JEWELRY 





‘Louisville Times 


Left: Jeweler Jack Posner of Santa Monica, Cal., points to the gap in the wall of his store 
where thieves dug their way in and then seized about $20,000 worth of watches, rings, and 
gold charms. Right: One day later a pint-sized burglar burrowed his way into the Chilton 
jewelry store in Louisville, Ky., and took an undetermined amount of jewelry, mostly watches 
and diamonds. He then dug through another wall into a theatre, leaving by the fire exit. 
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Retailers in 6 States, 
Philadelphia Producers 
Must Abide by WLB Rules 


Following the recent actions of the 
War Labor Boards of New York 
and northern New Jersey as well as 
California, Nevada and Arizona, the 
regional boards of Philadelphia and 
of Colorado, New Mexico, Wyoming, 
Utah, Montana and Idaho have 
placed small jewelry firms employ- 
ing eight or fewer employees under 
wage stabilization to combat the 
pirating of. workers from the larger 


stores and factories. 

WLB general order 4 permits em- 
ployers of eight or fewer persons to 
make wage increases without applying 
for WLB approval. These actions with- 
draws this privilege in the Philadelphia 
area as applied to precious jewelry 
manufacturers and in the 9th region as 
applied to retail jewelry stores and 
watch shops. 


IN PHILADELPHIA ... 


Manufacturers of precious jewelry in 


the Philadelphia area are all now under 
the wage stabilization regulations of the 
War Labor Board. The National War 
Labor last month approved the 8rd, Re- 
gional War Labor Board’s recommenda- 
tion that wages be stabilized in firms 
employing eight or fewer workers. 

At a hearing before the regional board 
on July 27, firms employing more than 
eight persons charged that the small 
manufacturers were pirating their em- 
ployees by offering higher wages than 
the large firms are allowed to pay under 
wage rulings. 


SOME EXEMPTIONS 


It was pointed out by Bery W. Levy, 
attorney for the RWLB, that the action 
does not apply to the manufacturers 
of costume jewelry, watches and clocks. 

Mr. Levy defined the precious jewelry 
industry as follows: 

“Establishments primarily engaged in 
manufacturing from metals with or 
without precious stones, jewelry and 
other articles to be worn on or to be 
carried about the person, such as ciga- 
rette cases and lighters, or vanity cases, 
and compacts; trimmings for umbrellas, 
canes, etc.; and jewel settings and 
mountings. (Manufacturers of costume 
jewelry, watches and clocks are not in- 
cluded in the foregoing.)” 

Small jewelry firms in Colorado New 
Mexico, Wyoming, Utah, Montana and 
Idaho are now subject to the wage 
stabilization restrictions that apply to 
large firms, according to a ruling of the 
War Labor Board. The WLB ruling 
applies to jewelry stores and watch re- 
pair shops throughout the 9th WLB 
region. 


AFFECTS STORES 


“From now on, an employer in the 
jewelry store and watch repair indus- 
try, no matter how few employees he 
has, must secure board approval before 
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Miore Small Jewelry Firms Put Under Wage Ruling} 


he puts any wage increase into effect,” 
said Charles A. Graham, board chairman. 
“This action was necessary after it came 
to the board’s attention that larger deal- 
ers who are subject to the wage stabiliza- 
tion program were losing workers to 
firms employing eight or less workers 
and who could, therefore, make wage 
increases without board approval.” 





Slump in Alluvial Diamond Finds, 
But Hopes Pinned on "New" Areas; 
S. A. Cutters Doing Brisk Business 


Although there has been a decided 
slump in the discovery of alluvial dia- 
monds in the South African fields, many 
of the diggers still believe that the 
Vaal River will yield considerable quan- 
tities of good stones and they have been 
sinking time and money into the con- 
struction of breakwaters. Several of 
these breakwaters have been built dur- 
ing the current year, so far without any 
spectacular results. 

There may be some improvement in 
the alluvial market now that the newly 
prospected and proved areas known as 
Henegan’s Farm have been proclaimed 
a public diggings. There was no rush 
of diggers, the claims as is now standard 
being drawn for by lots. This farm is 
owned by De Beers Co. who agreed to 
it being thrown open to relieve the 
ground shortage. Doornlaagte is situated 
in the Smith’s Mine locality. 

Diamond cutting in South Africa. has 
been in a more settled state for the 
last few months than it has known for 
a long time. 

The diamond cutting works have gener- 
ally been very busy during 1944, and most 
of them have had little difficulty in sell- 
ing their products at satisfactory figures. 
Some of these diamonds are being ab- 
sorbed by the local jewelry industry, 
which is doing fair business. (Some of 
the lack of imported jewelry lines is 
compensated for by the local manufac- 
turer of jewelry lines, and there if often 
a bigger demand than the manufacturers 
can cope with). 





Milton A. Fuller, Inc., retail jewelry 
firm at 236 Worth Ave., Palm Beach, 
Fla., has discontinued its Jacksonville 
branch store. 





BUG-A-BOO TO FRAUDS 


[SOLFEIFORST. 
Be i 4 


INVESTIGATE CHARITY ++ 
t- PROMOTIONS- ADVERTISING- | 
+= TICKET APPEALS-THROUGH THE. +} 


| BETTER BUSINESS BUREAU |, 





This neat and attractive sign is furnished, 
free of charge and on request, to members 
of the Better Business of San Diego, Cal. 
Your local Better Business Bureau is anxious 
to furnish you with reports on the authen- 
ticity of requests for funds. A sign of your 
own, which will cost you little to have made 
up, may save a considerable amount of 
time and money. 
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America's 1st Woman Cg 


Now Wins Another "}s# | 
From British Gem Group 


Mrs. Virginia Hinton, fir woman ty) | 
earn the American Gem S 5 a 3 
of Certified Gemologist, issued only after ; 
the applicant has passed strict exap- i 
inations, has received another “first” 
honor. 









MRS, 
VIRGINIA HINTON J 
Fellow in e . 

Association 





Mrs. Hinton was accepted in Fellow- 
ship by the Gemological Association of 
Great Britain on Aug. 16. Fellowship 
is awarded only on “diploma” examina- 
tion, consisting of theoretical and prac- 
tical gemology, including identification 
of unknown rough and cut gems and 
gem minerals. She is the first woman in 
the U. S. to receive this honor. 


In addition to her studies for the Cer- 
tified Gemologist title, Mrs. Hinton has 
done “post-graduate” work at the east- 
ern headquarters of the Gemological In- 
stitute of America in Boston, and has 
studied crystallography, rare gems, and 
jade at the Harvard University Museum, 
the American Museum of Natural His- 
tory in New York, and the Field Museum 
in Chicago. 

Mrs. Hinton has also done research on 
the history and traditions of wedding 
and engagement rings at the Newbury 
and John Crerar libraries in Chicago. 
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August Wholesale Sales Jump | 
21 Per Cent Over Previous Month 


Wholesale jewelry sales in August 
rose 21 per cent from the low figure of 
July, when they were down 14 per cent 
from the June figure. However, sales 
were 9 per cent below August, 1948. 


August sales were 2 per cent below the 
average for the first eight months of this 
year. 

Wholesale inventories in August 
dropped off 6 per cent from the July in- 
ventory figure, 3 per cent below August 
of last year. 

The number of accounts receivable 
was, for some reason, higher than the 
previous month—for the first time if 
many months of quick cash payments 
The percentage increase over July was 
11, but the number of accounts receiv 
able was still 5 per cent below August 
1948. 
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Samuel Gordon, wholesale jeweler o 
Oklahoma City, has enlarged his offices 
at 189 W. Main St., adding 500 square 
feet of floor space. 
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ou May Hire Veterans Despite WMC Controls 








SOLDIERS LEARN WATCHMAKING 

























Large picture shows a general view of the 
watchmaking school sponsored and taught 
by Cleveland jewelers and watchmakers. 







Committee members Dick Fraser, Lew Ben- 






































my way, and Sam Deutsch present watches and 
wship watch parts to Colonel Harden,. Com- 
mina- mander of Crile General Hospital, and 
prac- Capt. Max Goldenberg, who has charge of 
“ation reconditioning. 
} and 
an in 
Cer- § 
ts | Cleveland Jewelers Sponsor, Teach 
Fo Hospital *“‘Horo”’ School for Veterans 
and A school to teach watchmaking to Classes are held in two hour sessions 
eum, § veterans of this war, organized and three times a week. Instructors are 
His- § staffed by the 24 Karat Club of Cleve- 20 patriotic watchmakers who volunteer 
cum § land, Ohio, with the cooperation of hos- their time, each serving in a teaching 
. authorities, has been opened at the team of three. 
h on e General Hospital in Cleveland. Committeemen who worked with Mr. 
ding § Crile hospital is an Army hospital for Benway are: Ray Tinkler; Sam Deutsch, 
mary the rehabilitation of injured soldiers. Rudolph Deutsch Co.; Richard Fraser, 
0. Funds to purchase tools and other Webb C. Ball Co.; Clarence Moses, man- 
equipment were raised by contributions aging director of the 24 Karat Club. 
from the jewelry industry of Cleveland, 
; 7 several Cleveland watch supply 
ses donated tools. H ° 
A careful study of the precise needs Police Arrest Three Men; 
for a watchmaking course was made by Charged With “Fencing” 
of § * committee of Cleveland watchmakers . 
ent § ad jewelers and the medical staff of In Providence Robberies 
les os “a gare. oo oer ae Three Providence men were arrested 
sad : Ch b eee. Peon ae by police of that city in what was de- 
the rat Club. scribed as a major move in the solving 
his of a series of recent robberies of jewelry 
Watch, Clock Collectors Officers plants. | The men were charged with 
ast ToM in Philadelphi being “fences” for jewelry thieves and 
in- § '° Meet in Philadelphia were accused of receiving jewelry worth 
st B A meeting of the officers of the Na- | $15,456. 
‘tional Association of Watch & Clock Police say the jewelry was recovered 
le § Collectors will be held in Philadelphia on at the homes of the arrested men. 
he @ Oct. 28 and 29 to formulate the associa- Louis Garfinkel of the Ross Jewelry 
in § tion’s constitution and by-laws. Co. told police that the recovered jewel- 
8, Attending the meeting will be both ry included almost all of the $12,274 
us § Officers of the national association and of worth of finished jewelry stolen from 
y- & the Philadelphia chapter, including: Rob- his plant last May. The value of stock 
t, @ ert Franks, president, formerly of the recovered for the firm was estimated at 
Franklin Museum and the National Ho- $10,000. 
tology Association; Prof. Willis J. Mil- Officials of Coro, Inc., identified an- 
¢ | bam, author of Time and Time Pieces; other portion of the ioot as belonging to 
r L, D. Stallcup, secretary und treasurer them. Police saii the arrest of the 
< of the association; Ernest A. Cramer, of three men “doesn’t close the investiga- 
S$. Kind & Sons, Broad and Chestnut Sts., tion by any means” and that the probe 
president of the Philadelphia chapter. will continue. 
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Ex-Servicemen Exempt 
From Employee Ceilings; 
Don't Need Referrals. 


You may now hire discharged ser- 
vicemen without the strings of re- 
ferrals, employment ceilings, certifi- 
cates of availability, etc. 


The War Manpower Commission has 
removed all manpower controls for 
veterans of the present war, effective 
Sept. 27. 

WMC Chairman Paul V. McNutt said 
the action was taken to speed the re- 
employment of returning veterans and 
to remove all employment obstacles in 
the way of their return to civilian life. 

Approximately 1,500,000 already dis- 
charged veterans will be affected by the 
order, as well as the 50,000 to 60,000 
that are being discharged monthly. 


EASIER TO HIRE VETERANS 


Relaxation of controls should make 
it considerably easier for prospective 
employers to hire veterans. Under the 
order veterans of the present war are 
not required to secure or present state- 
ments of availability in order to change 
jobs. Veterans may also be hired by 
any employer without referral by USES 
or other authorized referral channels. 

However, any veteran of the present 
war who seeks employment rough 
USES will be entitled to a referral, as 
a matter of right, to any job of his 
choice, without regard to the essentiality 
or priority status of such job. 


ABOUT CEILINGS 


Veterans of the present war may be 
hired without regard to employment 
ceilings. For instance, if your ceiling 
is five employees, you may nevertheless 
hire a 6th worker if he is a war veteran. 

However, all employees who are vet- 
erans of this war will be counted 
against an established employment ceil- 
ing, unless your local WMC office spe- 
cifically exempts them. For example, 
suppose your ceiling is five workers, and 
you have six, one being a war veteran. 
If one of the other workers, not the 
war veteran, should leave, you still have 
five employees including the veteran and 
you may not hire a replacement. You 
could, of course, hire another veteran, 
because they may be hired regardless 
of ceilings. This ruling, however, may 
vary in different localities, so check with 
your local WMC office. 


ORDER APPLIES TO... 


The order applies to veterans who 
have served in the armed forces sub- 
sequent to Dec. 7, 1941, both male and 
female, and have other than dishonor- 
able discharges. Local offices of USES 
will continue to give all possible place- 
ment and counsel assistance to returning 
war veterans, and although such veterans 
may be referred without regard to 
priority referral, local USES offices will 
continue to offer referral and priority 
and other essential openings to veterans. 





Back the Attack—sell War Bonds! 
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“B" Plan May Be Scrapped 
—3 Objecting States 
Dropped UHA Membership 


The “B” plan of the United Horo- 
logical Association of America, which 
although accepted by a majority of 
UHA’s member states, caused three 
states to drop UHA membership, 
may be completely revised or even 
scrapped at UHA’s 10th annual con- 
vention at the Stevens Hotel in Chi- 
cago, Oct. 29, 30 and 31. 


The “B” plan, which went into effect 
around the first of the year, provides 
separate trust funds for various pur- 
poses such as legislation, rehabilitation, 
etc., increases individual membership 
dues from $8 to $5. When the “B” plan 
was turned over to the states for ap- 
proval, Missouri, Illinois and Indiana 
balked—refused to okay the plan and dis- 
affiliated. 


“A LOT OF CONFUSION" 


In his 10th annual report, prepared for 
presentation at the convention, Executive 
Secretary Orville R. Hagans says, “The 
a ene a lot of confusion, mis- 
understandings, as ‘well as good oppor- 
tunity for chronic objectors to find fault 
and condemn without discussion or rea- 
son. The plan was legally passed and 
accepted by overwhelming majority. Re- 
sults, no state lost any degree of mem- 
bership to speak of, but the profession 
lost the unity and affiliation of Missouri, 
{llinois, Indiana, much to the sincere re- 
grets of the entire profession.” When 
these three states were “declared open,” 
however, Mr. Hagans says, the associa- 
tion regained many “members-at-large.” 

Membership in UHA has increased more 
than 800 per cent since 1935, Mr. Hagans 
reveals in his report, but has been cut 
in half in the past year! Peak member- 
ship was in 1842-43, with 2429 members 
in UHA. In 1948-44 membership 
dropped to 1546 due to the withdrawal of 
Mlinois, Missouri and Indiana. 


CALIFORNIA THE BIGGEST 


California, which joined UHA in 1942, 
aow has the heaviest state membership. 
Minnesota, “youngest licensed state,” has 
tripled its membership. 

Out of some 50,000 practicing watch- 
makers, Mr. Hagans says, about 20,000 
have gone into the armed services or into 
war work, leaving 30,000 to make watch 
and clock repairs—a ratio of 4,333 per- 
sons to each watchmaker. 

Research by UHA discloses that each 
mechanic has about 2,925 watches to re- 
pair a year, or 50 a week, Mr. Hagans 
says. “To properly do the work, the me- 
chanie cannot give good, competent ser- 
vice on 50 jobs, when the major portion 
of repairs call for making parts due to 
lack of imported and domestic material.” 
The fact that accurate time is vital to 
many phases of war production, Mr. Ha- 
gans says, “should present a strong and 
urgent cause for having watchmakers de- 
ferred for the duration.” 

Although there are only about 14,000 
tepairmen who repair alarm clocks, Mr. 
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UHA Convention set for Oct. 29-31 in Chicago 








Hagans’ report continues, there are 
about three and one-half million alarm 
clocks monthly that need repairing. That 
means 150 clocks to each man. Each 


ORVILLE R. 
HAGANS 


reports on the 
year 





month about one and one-quarter million 
clocks to be repaired are laid away on 
the shelf because of a lack of parts to 
repair them. 

Other subjects to be taken up at the 
convention are: 





“National group educational program. 
This work has not been as active, 

“National workmanship ‘competition, 
This issue has been totally inactive, hy 
it is felt a live committee should be eg. 
tablished in order to be ready with 
program of activity. 

“National watch inspection week, No 
action due to apparent overcrowding of 
work on hand. Yet, a fully rounded-oy 
program must be prepared for use a year 
or two from now. 

“Cooperative advertising. Little use is 
made of the materials available. 

“National plaque. The plaque is stili 
in demand.... 

“National employment bureau, This 
department, deluged with requests, has 
used a form reply card for the past two 
years, None available.” 

The convention is planned as strictly 
a business meeting, without any sched- 
uled social activity. There will be no 
merchandise display. 





Shortage of Domestic Silver Increases; Handy & Harman 
Protests Failure to Release Treasury Silver to Trade 


Protesting the failure of the War Pro- 
duction Board to release treasury silver 
for civilian consumption, Handy & Har- 
man on Oct. 16 sent a letter to its silver 
customers declaring that an increasing 
shortage in domestic silver was forcing 
the firm to ration its silver sales. 

Although the Green Bill, which be- 
came law on July 12, 1943, specifically 
stated that treasury silver was to be 
sold “upon recommendation of the chair- 
man of the War Production Board .. .” 
for the manufacture of “munitions of 
war and the supplying of civilian needs,” 
WPB so far has restricted treasury sil- 
ver to war work. Civilian manufactur- 
ers are permitted to use only newly- 
mined domestic silver, which is daily 
becoming more scarce because of a 
shortage of labor at the mines. 





Accompanied by a copy of a memoran- 
dum on the silver situation which Handy 
& Harman sent out on May 4, 1943, the 
letter said in part: 

“Since (last May) domestic silver pro- 
duction has continued to drop. 

“There has been an increasing short- 
age from month to month in spite of 
WPB steps ‘to relieve the situation’ and 
it has been impossible for us to fill all 
orders under M-199 quotas. 

“The one step WPB has persistently 
refused to take is to make up the short- 
age by allowing the use of treasury sil- 
ver as authorized by the Green Act. 

“Supplies of domestic silver will prob- 
ably go to a new low this month and all 
reports on labor conditions at the mines 
indicate that the decline in production 
will continue.” 





FAREWELL PARTY FOR SALESMAN 





Al Goldberger, west coast salesman, is guest of honor at 
Mr. Goldberger's moving from San Francisco to Los Ange 


many “contributions” at gin rummy. Left, front to back: Harry Levy, Laurie Leach, Irvi 


Bock, Louis May. Right, front to back: Arthur Allen, Herman Harris, Dick Abrahams, A 


Goldberger (avec pidgeon) Al Walker, Abe Davis. 














a "pidgeon party." The occasion: 
les. The pidgeon: Mr. Goldberger 


THE JEWELERS’ CIRCULAR-KEYSTONS 


= === 





<~ sce 








» PES 3 | 





-— F Sea S 



















All wound up in tissue paper and Santa Claus stickers was the Diamond Dealers Club of 
New York last month. Like everybody else, the club was hurrying to meet that Oct. 15 dead- 
line on Christmas packages for servicemen overseas. Gift boxes of goodies went to members 
and members’ sons in the armed forces—some of them in the services of the Netherlands, 
Belgium, Canada and Great Britain, as well as the U. S. Miss Molly Shimansky and Miss 
Blanche Silverstein pack boxes while President Jack Sigman looks on. 





War Production Board officials re- 
ported to the non-jeweled clock and 
watch manufacturers Industry Ad- 
visory Committee recently, that produc- 
tion of spring-driven and electric alarm 
clocks in the third quarter, this year, 
estimated at 1,260,000, showed a slight 
increase over the preceding period. 

An estimated production of 1,750,000 
alarm clocks is expected by government 
officials during the last quarter, and ap- 
proximately 2,500,000 during the first 
quarter of 1945. Compared to the pre- 
war rate of production, estimated at 
about 12,500,000 alarm clocks a year, 





output will remain small. The industry’s 
war production schedule is still heavy 
and will remain so until the defeat of 
both Germany and Japan, the committee 
stated. 


CUTBACKS MAY HELP 


On the labor situation, some committee 
members said that cutbacks that may 
occur in other industries in their labor 
areas, might free additional manpower 
for increased alarm clock production. 

On Oct. 31, the pooling plan for dis- 


| tribution of war alarm clocks was dis- 


_ continued in line with WPB’s policy of 
eliminating wartime controls wherever 
possible and permitting industry to re- 
turn to peacetime practices. Under this 
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plan, which has been in operation since 


' the first of 1943, manufacturers making 
' these clocks have pooled their production 


and the clocks, bearing neitMer a brand 


' Mame or trademark, were divided by 


WPB among pre-war manufacturers of 
clocks and distributed through normal 
wholesale and retail channels. 

The following points of WPB’s “blue- 
print for reconversion,” recently an- 
nounced by WPB Acting Chairman J. 
A. Krug were presented to the commit- 
tee: 





About 21/2 Million Alarm Clocks Will Be Manufactured 
In Ist Three Months of 1945, WPB Officials Say 


1, It is expected that the great ma- 
jority of limitation and conservation 
orders will be eliminated when the war 
with Germany is over. However, WPB 

(Please turn to page 281) 








The Diamond Market 


The figures below are a fair indica- 
tion of current activity in the diamond 
market. They show the number of 
weighings in recent months, as compared 
with the same months of the previous 
year, at the Diamond Dealers Club, 36 
W. 47th St., New York. The club has a 
diamond dealer membership of approxi- 
mately 1000. 

Each weighing represents the final 
step before a sale is completed, and 
there is no weighing unless a sale has 
been agreed upon. Therefore, the num- 
ber of weighings may be considered as 
the number of sales. 

The drop in September as compared 
to last September is partly -due to the 
fact that the Jewish holidays fell dur- 
ing September this year. 


1948 1944 

POONNT 2 Sie ihe ends 3561 3336 
February .......... 2795 3708 
eee eee 8712 4604 
MPU. 6 0 Sve Cicaes 3655 8167 
be PPE ee rhs 2637 2523 
CONG fr. - hi veci es 1937 2411 
a Bony tea tires ee 2061 2042 
Aum el rodi is. 2% 2327 2845 
September ........: 2749 2678 
25434 27309 














. : OPA Wants °42 Prices on Postwar Jewelry Wares 
1 MERRY CHRISTMAS BY MAIL ia 


Meets With U. S. Watch, 
Plated Flatware Makers; 
But Plans Indefinite 


Getting postwar-minded about 
prices, OPA met last month with 
two newly-formed industry advisory 
committees concerned with the 
jewelry field. The industries— 


U. S. watches and plated flatware. 

Both meetings were essentially pre- 
liminary, but OPA officials generally 
echoed the sentiment recently Tessed 
by their chief, Chester Bowles, that OPA 
intends to keep reconversion items prices 
as close as possible to the 1942 line. (See 
page 261 of your October JC-K.) 


JEWELED WATCH ADVISORS 


Taking the first step toward’ setting 
up reconversion pricing standards for 
American made watches, OPA met with 
the newly-formed jeweled watch manu- 
facturers’ industry advisory committee 
on Oct. 4. 

There was general agreement that no 
substantial reconversion to civilian watch 
manufacture could possibly take place 
before the fall of Germany. In fact there 
is not much assurance that the watch in- 
dustry will be cutback as substantially 
as other industries. 

While the meeting was preliminary in 
most. respects, several interesting dis- 
cussions took place. Committee mem- 
bers wanted assurance that OPA wil? 
be able to set up pricing standards fast 
enough, when new production begins, so 
as not to retard getting watches into 
the hands of the retail trade. 


LABOR COSTS UP 


In regard to OPA’s policy of attempt- 
ing to hold reconversion prices to 1942 
levels, industry members said that al- 
though material costs have uot risen 
greatly, labor costs have, but the com- 
petition of the Swiss industry might 
force American manufacturers to stay 
at 1942 price levels. 

T. Albert Potter, president of Elgin 
National Watch Co., was elected chair- 
man of the committee and K. M. Ken- 
dig, Hamilton Watch Co., vice-chairman. 
Representatives from Bulova Watch Co. 
and Waltham Watch Co. complete the 
committee. 


PLATED FLATWARE MAKERS 


Members of the plated flatware ad- 
visory committee protested to OPAsters 
at a recent meeting that they could not 
reconvert at 1942 prices, but OPA offi- 
cials thought otherwise. Industry mem- 
bers will present their views in the form 
of facts and figures at a second meeting 
to be held shortly. 

M. E. Robertson of Oneida, Ltd., was 
elected chairman of the plated flatware 
advisory committee. 





The Salick Jewelry Co., 92-year-old 
firm of Watertown, Wis., opened a new 
store at Maine and S. 3rd Sts. recently. 
Nothing but War Bonds and Stamps 
were sold in the store on the opening 
day. 
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Young Says ANRJAEx-Head 
Tries to "Sell" Members 
Fear of Licensing 


In an “open letter to members of 
the American National Retail Jewel- 
ers Association,’ Ralph H. Young, 
president of the Wisconsin Board of 
Examiners in Watchmaking, last 
month took issue with ANRJA Past- 
President Charles J. Michaels on 
Mr. Michaels’ disapproval of watch- 
maker licensing laws, voiced by him 
at the ANRJA convention in August. 

Mr. Michaels in expressing his objec- 
tion at the convention to watchmaker 
legislation, declared that such laws were 
an example of government interference 
in private business. Government should 
keep “hands off” in the watchmaking 


field as well as in any other private en- 
terprise, Mr. Michaels said. 


FELT "SURPRISE" 

Expressing “surprise” at interest 
shown by individual members of ANRJA 
at the convention, Mr. Young in his let- 
ter said that the jewelers seemed anxious 
for watchmaker legislation despite the 
fear of it that Mr. Michaels was trying 
to “sell” them. 

Contacted for comment by JC-K, Mr. 
Michaels said that he had not received 
a copy of the letter, and therefore had 
no statement to make about it. 

The text of Mr. Young’s letter follows: 

“An open letter to members of the 
American National Retail Jewelers As- 
sociation from the President of the Wis- 
consin Board of Examiners in Watch- 
making. ° 


RJA OFFICER 

“As an officer of the Wisconsin Retail 
Jewelers Association, I attended the 
ANRJA conference in New York in 
August, and one of the surprises I found 
was the interest shown by association 
members from many different states, 
regarding the licensing of watchmakers. 

“Evidently other states are experienc- 
ing the same abuses we have succeeded 
in eliminating in Wisconsin, and the fear 
President Michaels seemed so determined 
to sell the delegates was by no means 
shared in the views of those with whom 
I talked. 


“It was all very interesting to me be- 
cause I.am also a member of the Wis- 
consin Board -.of Examiners in Watch- 
making, appointed, as were all the other 
members of this board, by the Governor 
of Wisconsin upon the recommendation 
of both the Wisconsin Retail Jewelers 
Association and the Wisconsin, Watch- 
makers Association. 


FEARS... MEAN NOTHING 


“Let me say to you members of the 
retail jewelers associations — you need 
have no fear of such legislation. I know 
of the enthusiastic support the Wiscon- 
sin Retail Jewelers Association and 
their committee gave to the watchmakers 
in putting this law through. Your asso- 
ciation may very wisely set up a com- 
mittee to meet with and give active sup- 
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Michaels’ Opinion of Watehmaker Law Protested 








port to the watchmakers in such en- 
deavor. When the facts become known, 
the fears now being fostered will mean 
nothing. We have a far better condition 
in Wisconsin now than ever existed be- 
fore, better than in any state I know 
of that does not have such licensing. 
“We do not consider the Watchmakers 
Licensing law a regulation in Wisconsin. 
True, it established minimum standards 
of competency but the examination is 
not so difficult but that any experienced 
watchmaker or UHA of A accredited 


school graduate should easily be able to 





nina 
pass. The Wisconsin law 
advertising of pee and cura 
parts not furnished. A deplorable a 
dition had existed in Milwaukee ond 
price advertising had descended to 
level of outright fake and the pry 

of charging for parts not furnis had 
become prevalent among an unscrupy- 
lous group. 


INCONSISTENT? 


“According to Michaels, we should do 
away with all regulations, but during the 
(Please turn to page 274) 








New Price Rule May Cover 
Industries on Individual Basis 


A good deal of speculation has been 
going on in jewelry industry circles as 
to the possibility of a new general price 
regulation to replace the GMPR, under 
which business has been operating since 
the spring of 1942. 

Meetings have been held between OPA 
executives and representatives of vari- 
ous branches of retailing (including the 
complete retail council), for discussion 
and consideration, but nothing definite 
has yet been announced as to what form 
the new rules, if any, would take. 

However, a statement issued Oct. 
14 by the Central Council of National 
Retail Associations which is affiliated 
with the American Retail Federation, 
says: 

“In a continued follow-up on the prog- 
ress and status of developments toward 
a new over-all price regulation, we spent 
some time yesterday afternoon with Mr. 
Dale L. Smith, price executive, Con- 
sumer Goods Branch, OPA. 

“It was indicated that there would be 
no further need for another meeting of 
the complete OPA retail council. Mr. 





BELL WILL RING AGAIN 





Peoria Journal Transcript 


C. L. Singer, jeweler, supervises while J. C, 

Gilmore, superintendent of repairs, winds 

the courthouse clock in Peoria, Ill. The clock 

will get regular attention from now on— 

due to the manpower shortage, the clock's 
bell was silent. 





Smith gave assurance, however, that’ 
there would be consultation with each 
segment of retailing for the discussion 
of those portions of the order which 
would affect each branch of the indus. 
try. Such consultation will no doubt be 
of an informal nature using those men 
from each branch of retailing who were 
members of the task committee with 
such additions as may seem necessary, 

“This type of consultation leads to 4 
confirmation of the opinion expressed 
Mr. Gordon Creighton at this week's 
central council meeting that the coming 
regulation will be of a sectional nature 
rather than a single, all coverage over- 
all order. 

“Mr. Smith indicated that there should 
be some official announcement of plans 
and progress by the end of the coming 
week.” 

The announcement referred to at the 
end of the above statement had not been 
made up to the time that this issue went 
to press, and the official outcome is still 
uncertain. 


WPB Drops Curb on Pens, 
Pencils, But No Increase 
Expected for Civilians 


Retailers can’t expect any increase in 
the output of fountain pens and mechan- 
ical pencils as a result of the recent re- 
voking of WPB orders L-227 and 
L-227-a, restricing manufacture of these 
items. If the action means anything at 
all to retailers in regard to production 
volume, it may mean fewer pens and 
pencils for retail showcases. 

The reason for a possible drop in out- 
put for civilian consumers is this: 
WPB orders set up special production 
quotas for consumer output and output 
destined for the Army and Navy. Now 


that these orders have been removed, the — 


Army and Navy will have first call on 
all pen and pencil production, with no 
separate quota for civilian goods. 
Moreoveg, many manufacturers are up 
to the hilt in war work—will therefore 
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not be able to increase their pen and 
pencil output. The manpower shortage 
puts another damper on increased pro 
duction. 

WPB has assured the armed forces 
that it will take any necessary steps to 
assure adequate output of military te 
quirements. 
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forstner Chain Wins 
Army-Navy "E" Award 


Army-Navy “E” produc- 
_ytait ee beeaented to the Forstner 
eat Corp., Irvington, N. J., at a cere- 
at the Frank H. Morrell High 
Irvington, on Oct. 21. (To the 
iest of JC-K’s knowledge, Forstner is the 
ewelry manufacturing firm to re- 
ceive this honor for a high production 
‘on war goods—this excepts, of 
rse, the watch and clock companies, 
con supplies, etc., who have won the 
«g” for their excellent work.) 
' The ceremony was attended by about 
1100, including employees, members of 


WILLIAM 
FORSTNER 
accepts “E” 
for workers, 
management 





their immediate families, and guests. 
Mayor Herbert Kruttschnitt, of Irving- 
ton, made the speech of welcome. 

William Forstner, president of the 
firm, received the “E” banner from the 
hands of Capt. Merle A. Sawyer, USN. 
Bight Forstner employees, representing 
the entire body of Forstner workers, re- 
ceived token “E” pins from Maj. Vincent 
G. Hart of the Second Service Com- 
mand. 

Mr. Forstner was then presented aL 

the employees with a Service Flag wit 
49 stars representing employees in ser- 
vice. One star was gold, in memory of 
Paul Frank, killed in action. 
A reception for guests and a dinner 
for all employees followed the ceremony. 
Forstner Chain Corp., in peacetime 
manufacturer of snakechain and other 
jewelry, now produces intricate parts 
and assemblies for secret devices used by 
‘the U. S. Army Ordnance and the U. S. 
Navy. The special automatic machines 
and tools required for this work were 
designed and built by Forstner techni- 
cians, 








What's New... 


If you’ve moved your store to a new 
location, opened a branch store, re- 
modeled and installed new fixtures, 


| celebrated your golden anniversary in 


the jewelry business—or joined the 
Army—we’d like to hear about it. 

Jeweers’ Crrcutar - Keystone wants 
news from you and about you—it’s your 
magazine! So if you have some news 
about yourself and your business, send 
it to: Jewexers’ Crmcotar-Keyrstone, 100 





E. 42nd St., New York 17, N. Y. 
increta 





Fredland Credit Jewelers has been 


7 Ave. N. W., Washington, D. C. 
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VR EGRESS 


the shortest distance between two points! 













y THE CLOCK—one mile is 





FAR SHORTER B 


20 seconds 


SPECIFY AIR EXPRESS. Set 


the fastest way! 


NOTE TO SHIPPERS: Ship 


early-day shipping means q 


delivery- 


your shipment 


when ready, 
wont vicker 









A Money-Saving, 
High-Speed Tool 
For Every Business 


With additional planes and space available for all urgent cargo, 3-mile-a-minute 
Air Express directly serves hundreds of U.S. cities and scores of foreign countries. 
And shippers nationwide are now saving an average of more than 10% on 
Air Express charges—as a result of increased efficiency developed to meet 
wartime demands. 


WRITE TODAY for ‘“‘North, East, South, West’—an informative booklet that 
will stimulate the thinking of every executive. Dept. PR-11, Railway Express 
Agency, 230 Park Avenue, New York 17, N. Y., or ask for it at any local office. 


ZSS 


Gels there FIRST 


Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION 
Representing the AIRLINES of the United States 


















THE BEST 
is always worth 
waiting for... 





AKE the Manning-Bowman “Toaster- 

with-the-Tester,” for example. This 
famous favorite, like all the other appli- 
ances in the M-B line, will be back one 
of these days (soon, we hope). And, like 
all the rest of the line, it’s well worth 
waiting for. 


There’s a mighty sweet picture ahead 
for Manning-Bowman dealers. More 
homes needing more electrical appli- 
ances than ever before. More.money to 
spend, and more desire for the Manning- 
Bowman kind of top quality! 


That’s why we’re reminding all our 
dealers that the Manning-Bowman line 
is really a ‘‘natural’’ for those extra- 
profit, quality sales in the days to come. 
Remember, the best is always worth 
waiting for and... 


Milanning 


Bowman 


Mleans Best 


MERIDEN, CONNECTICUT 
KEEP ON BUYING WAR BONDS 











Three Firms Win "E's; 
It's the 10th Time for 


International Silver 


It’s number 10 for the International 
Silver Co., Meriden, Conn. International 
has received its 10th Army-Navy “E” 
production award, 

The award was won by International’s 
factory X—it was the factory’s second. 
International factories R and H each 
have two stars to their credit (that 
means each has won the “E” three times) 
and factories E and X have each re- 
ceived it twice. 

Incendiary bombs, surgical instru- 
ments, shells, mess kits, cartridge clips, 
and rifle parts are only a few of the 
war items turned out at International 
plants for the Army and Navy. Army 
and Navy officials have cited Interna- 
tional as one of the finest examples of 
conversion from peacetime products to 
war production. 

The war instrument division of the 
Gruen Watch Co., Cincinnati, Ohio, was 
awarded the Army-Navy “E” in a cere- 
mony at the Hotel Netherland Plaza, 
Cincinnati, on Oct. 9. Receiving the 
award coincided with Gruen’s 70th an- 
niversary. 

Maj. P. F. Murray, U. S. Army Signal 
Corps, presented the “E” banner to 
Gruen employees and management, and 
Comm. G. H. Bowman, USN (retired) 
presented token “E” pins to employees 
Miss Ruth Fask, Mrs. Edith Fink and 
Stephen Lehr. 

Charles W. Dupuis served as master of 
ceremonies, and the Gruen Glee Club, 
composed of Gruen employees, presented 
several patriotic songs. Music was fur- 
nished by the 661st Army Air Force 
Band. 

The Herschede Hall Clock Co., Cincin- 
nati, which since early in the war has 
been devoted almost exclusively to war 
production, was presented last month 
with the Army-Navy “E” award for ex- 
cellence in its work for the government. 

Col. G. B. Welch, head of the fire con- 
trol instrument ‘section of the Frankford 
Arsenal at Philadelphia, Pa., presented 
the pennant to Walter J. Herschede, 
president of the firm. Comm. G. H. Bow- 
man, head of Navy inspection at Cincin- 
nati, presented employees with “E” pins. 





New York Chapter of AGS 


Studies Diamond Fluorescence 


The October meeting of the New York 
Chapter of the American Gem Society, 
held the evening of Wed., Oct. 11, proved 
to be an unusually interesting one. 

The subject was the fluorescence of 
diamonds, which was dealt with in a 
highly interesting lecture by George 
Kaplan of Lazare Kaplan & Sons. Mr. 
Kaplan, with his brother, Leo, also pre- 
sented a demonstration of the fluorescent 

ualities of diamonds, showing how some 
amonds fluoresce frequently, while 
others of no apparent difference appear 
to have no fluorescent qualities whatever. 

Also, there is a wide variety in the 
colors to which various stones fluoresce, 
ranging all the way from the bright 
orange red through pale pink orchid, 
yellow and green to a brilliant blue. 

Stones which have a tendency to fluo- 
resce to a blue color under ultra-violet 
light, said Mr. Kaplan, also have a ten- 





dency to appear blue in daylight becay, 
of the fact that sunlight contains g ces 
tain amount of ultra-violet Tays which 
act in the same manner as the fi bY: 
light, though, of course, in a much less 
degree. 












Curbs Off Church Goods Production 
But Materials Conservation Order, 
Will Still Limit Output, Says WpR 


Limitation Order L-186, issued June 
18, 1942, to control the use of ¢ 
materials in the production of churgh: 
goods, has been revoked, but the use of 


materials that are still critical will egy. | , 


tinue to be controlled by the applicable 
‘materials conservation orders, the War 
Production Board announced Oct, 2, 

Church goods include sanctuary }j 
chalices and other items essential for the 
purpose of conducting religious services 
as well as rosaries, religious jewelry and 
decorations, and similar items of te- 
ligious significance. 2 

Use of iron and steel to make chupeh 
goods will continue to be controlled 
through allotments under the Controlled 
Materials Plan. 

Since most of the previous restrictions 
on the use of materials are still in ef. 
fect, revocation of L-136 is not expected 
to result in greatly increased productiay 
of church goods until enough materiils 
become available to permit relaxation of 
the applicable materiats conservation 2r- 
ders. 

Because the production of refined cop- 
per is not expected to equal estimated 
requirements in the next-few months, 
WPB does not expect to allot copper 
(controlled by M-9-c) for the produe- 
tion of church goods, despite the revoen- 
tion of L-136. 

Under M-43, solder containing not 
more than 30 per cent tin by weight may 
be used only if substitution of a less 
critical material or one of lesser tin con- 
tent is impracticable. M-21-e prohibits 
the use of tin plate in church goods, sub- 
ject to appeal under the order. 

Under M-11-b, zinc may be used for 
church goods at 80 per cent of the 194 
rate, except that its use is prohibited 
for strictly ornamental and decorative . 
purposes. 

Though M-88 prohibits the use of lead 
for church goods, ‘manufacturers may 
apply to WPB field offices for permission 
to use lead in accordance with the terms 
of Priorities Regulation 25 (“spot av 
thorization” procedure). 
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Chromium chemicals for plating irom 
and steel are under allocation control, as 
established in M-18-b, and are not avail- 
able in quantity. 

Latest Book ON 
¥ te DIAMONDS 
for 
Laymen or 
Ustonic Experts 
Formas 75 BEAUTIFULLY 
% ILLUSTRATED 











JOHN WESLEY GRAY 
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MITCHELL INDIANA 
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war is over and peacetime production 
is in full swing, according to an official 
of the Federal Reserve Board. 
“We would just be asking for infla- 
tion if we made things easy to buy 
when so few durable goods are available 
for purchase,” the Reserve Board 
spokesman said. 
In his opinion, the official said, credit 
tontrol of some sort will remain after 
‘the war. The restrictions of Regulation 
|W, he said, will never be completely 
ed, and the easy, 25-cents-down 
stype of credit is gone for good. 
® The public is satisfied with the effects 
yf Regulation W, the Reserve official 
Peclared, and it has enabled merchants 
f to stabilize their businesses. Few re- 
 tailers have been hurt by Regulation W, 
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must remain on the merchandise until 
it is in the hands of the ultimate pur- 
chaser. Retailers will not be allowed to 


alter or remove the stamping or sticker 


or tag, or to change it in any way. 
The regulation can definitely be ex- 
pected, it is said. OPA held several 
meetings with the pen and pencil manu- 
facturers advisory committee before de- 
ciding on the form of the final draft. 





D. J. Kramer, retail jeweler of Salida, 
Col. and owner of Salida’s oldest busi- 
ness firm, has sold his store to J. C. 
McCrumb, jeweler from Dennison, Tex. 
Mr. Kramer will continue to operate his 
optical business in the same building. 
He opened his store 50 years ago. 





Say: “How about tacking a War 
Bond on your Dill?” 


















NOT BRAGGING 
ABOUT IT—NOT 
USING IT AS AN 





BRAG? NO! Gilbert is doing 
only what you would do— 
what every American busi- 
ness organization is trying to 
do—contributing its small bit 
towards a Victory that will 
be shared by all Americans. 


* 


ALIBIS? BY NO MEANS! We 
know our civilian production 
has been inadequate but you, 
our distributors, have shown 
a remarkable understanding 
of the unavoidable reasons 
behind this clock shortage 
and we thank you. 






* 


NEW QUALITY STANDARDS 
and new precision methods 
are coming from Gilbert’s 
current experience in prodtc- 
ing highly precise instru- 
ments of war. In the coming 
peacetime market, you will 
get from Gilbert a vastly im- 
proved product at minimum 
production costs. 
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THe Wo. L.. Grsert Crock Corp. 
clock makers to the nation since 1807 
WINSsTED, CONN. 


Keep Your Postwar Eye on 


Git BERTH 


alarm 


Crocks 





























Dependability 
Quetity ~ Hl 


Service 
SINCE 1926 


vol Vi Wsy WV 


dial 

refinishing 
Military 24-hour dials, 
special designs,Name dials; 





workmanship and service 


KIRK-RICH 
DIAL CORP. 


LOS ANGELES 
SAN FRANCISCO 

SEATTLE 
PITTSBURGH 
Si CHICAGO 
MOALLAS 
































BLACK ONYX 


ALL SIZES 
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SYNTHETIC 
RUBIES 


ROUND & SQUARE 


* 
MAX SCHUSTER 


10 WEST 47th STREET 
NEW YORK 


BUY MORE WAR BONDS 
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At Camp, Base, Fighting Fron 





q S/Set. Ben F. Malherbe, vwecaty in 
the jewelry business in Oklahoma City, 
is home on furlough from the Fitzsi- 
mons hospital in Denver. He is an aerial 
engineer-gunner and served overseas 
about six months before his plane 
cracked up after a mission over Ger- 
many. 
q Jack and Eddie Eckerle, Cincinnati 
jewelers now in the Army Air Forces, 
are pgp age City hospitality into 
India and New Guinea. From time to 
time their mother, Mrs. E. J. Eckerle, 
Elmwood Place, jeweler, receives re- 
quests from them for jewelry items 
needed by their friends—as a gift, of 
course. 
4 A pilot with the Troop Carrier Com- 
mand, Ist Lt. Sherman B. Strand of Bar- 
tow, Fla., helped spearhead the Allied 
invasion of southern France by dropping 
paratroopers. 

Lt. Strand, who has seen service in 
Sicily and Italy, as well as-in the China- 


IST LT. SHERMAN 
R. STRAND 
has a medal or two 





Burma-India theater, is the son of H. R. 
Strand of Wood & Strand, Northampton, 
Mass. He holds the Distinguished Fly- 
ing Cross, the Air Medal, and his group 
has been awarded the Presidential Unit 
Citation. Before receiving his wings, 
Lt. Strand was a watchmaker with 
City Jewelry Store, Bartow, Fla. 
4q Louis Samelson, watchmaker at the 
Louis Hummel, Jr., store, Cincinnati, is 
proud of his son, Abe Samelson, who as 
a radio operator in the Army Air Force, 
has been in action at most of the world’s 
battlefronts. On board a plane which 
carried some of the first paratroopers 
into France on D-Day, he now is sta- 
tioned iri England. 
He has been in the service for four years. 
peat Wirt Corrie, the son of Dr. G. B. 
orrie, a jeweler of Crewe, Va., has dis- 
tinguished himself as pilot of an Ameri- 
can bomber by winning the Distinguished 
Flying Cross four times, entitling him to 
wear the emblem with three oak ‘leaf 
clusters attached. Capt. Corrie is 26 
years old and served in the South Pa- 
cific 18 months before coming home on 
furlough. He was home last January 
and after returning to his overseas sta- 
tion he won the honor a fourth time. 
p Magy 2s of the Harry Greenwold 
., Cincinnati, are getting ready to wel- 
come back Morris Reis, employee of the 
company for many years, who is return- 
ing to this country after 83 months spent 
in Australia and islands of the South Pa- 
cific as a corporal in the Medical Corps. 
Other employees of the firm in service 
are Howard Staudenmaier, radio man in 
the Navy, now on sea duty in the Atlan- 


tic; Pfe. John Murphy, in t Maring 
Corps, and fecentiy pe the to the 
South Pacific area; Pfc. Walter Meier, 
in the Army in France, and Lt. Willian 
Baum, Air Force instructor in Texas. 

4 Tricks and feats of magic he Picked 
up before and during the time he w 
employed at the Gerwe-Brown Co. ts 
Cincinnati is enabling Army Corp. 

C. Lewis to do an unusual job with 
Allied forces in Europe. He is part of 
a troupe of entertainers which has pl 
before thousands of doughboys and na. 
tives throughout conquered taly. The 
26-year-old soldier had taken a part ip 
the fight to liberate that country before 
he was placed on the morale- 

job. He recalls that he first became jp. 
terested in magic 14 years ago when he 
sat in the gallery of a downtown (ip. 
cinnati theater and watched a traveling 
magician perform. 


Board of Trade Elects ... 


Directors of the Jewelers Board of 
Trade elected James McDermott ang 
Vincent F. Chapman as assistant secre. 
taries of that organization at their Sept. 
15 meeting. 








Mrs. Martha .S. Gomberg, owner of 
The Permanent Jewelry Co., 260 Arcade, 
Cleveland, has sold her business to Dayid 
A. Gimp who will continue it under the 
same name. 




















Barrings in various in 14 KT 
Green and Red Go 

St. Christopher Key—14 Kt in three 
sizes; also Bill Clips, Charms and 
Links to match 

Love Knot Ring—14 Kt Red and Green 
Gold Combination in four sizes; Har- 
rings, Cuff Links and Studs to match 


Our comprehensive line eof 
Gold, Platinum and Enam- 
eled Novelties, eee par ee 
Vantty, Cigarette and Ca 
Cases are distinctive . and 
have sales appeal. 


CLIFFORD A. MILLER & CO., Ine. | 


Manufacturers 
64 West 48th Street 
New York 
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ONLY TWO JEWELRY FAILURES IN IST HALF OF '44 











— Number of Failures 
wry “ — a 
ME fo, i. vlilicsonitiuees clue Re ak Ce me 
Retailers er eee ee ee ee ee 1 7 15 17 
Repairers Cece eee eee eee eee meee este essere ss ees vecaes 1 0 4 9 
Total ...- cece ese e ete e ence ete eeeeeeeeeenes 2 9 92 108 
Amount of Failures 
1944 1948 1942 1941 
Mepufecturers <--.--- 60000 e eee eee eee, $ 0 $5,000 $92,287 $194,200 
Giglesalers os -c sce eect eee enneleseebs 0 1,800 44,346 154,600 
BUEDA s2scecccetecnccnecscemeveceaes 5,000  *884,960 152,760 409,800 
Pepalrers ---- 0c cere eee e cree ee eee ees 8,000 0 7,418 28,700 
$8,000 $841,760 $896,811 $787,300 


# Includes one bankrupt with liabilities of $805,662. 








Business failures in the jewelry indus- 

have hit an astounding new low, 

according to figures released by the 
Jewelers Board of Trade recently. 

In the half-year period from January 
to July of this year, there were only 
two failures in the entire jewelry indus- 
try, as against 108 in the same period 
in the last prewar year, 1941! 

There were no failures in the manu- 
facturing or wholesale trades the first 
half of this year—one retail business 
and one repair shop were the only fail- 
ures. 

Total amount of these two failures 
was only $8,000, as compared with $787,- 
800 in 1941. 

In compiling its data, the Board of 
Trade includes “persons and concerns 
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Do You WANT 
A REAL SALESMAN? 


TO EXPAND YOUR FACTORY 
PRODUCTION AND CAN 
INVEST UP TO $95,000 

IF NECESSARY. 


Volume salesman, well known, 
many years established and prov- 
en trade, WOULD LIKE TO CON- 
NECT WITH A LIVE VOLUME PRO- 
DUCTION FIRM, to manufacture 
watch cases, attachments, ring 
mountings, etc., who can pfo- 
duce platinum merchandise 
when that metal is released. 














_ FOR NOVEMBER, 1944 


Be assured your reply will be 
held in strictest confidence. 


Appress Box “A., 134,” Care 
JEWELERS’ CIRCULAR-KEYSTONE 

















manufacturing, importing, or dealing in 
articles commercially known as jewelry, 
including watches, clocks, silverware, 
goldware, platinum and plated articles; 
also, diamonds and precious and semi- 


’ precious stones, together with synthetic 


and imitation stones.” 





Cutbacks Coming fo U. S. 
Jewel Bearing Industry 
In “the Near Future” 


Cutbacks in war demands on U. S. 
manufactured jewel bearings may be in 
the offing, the War Production Board 
announced last month. 

Although no large producers have as 
yet had war contract cancellations, 
WPB said, several small manufacturers 
have already been cut back. 

If jewel bearings continue to come 
into this country from Switzerland -in 
sufficient supply to take care of all war- 
time instrument needs, WPB spokesmen 
said, recommendations for contract can- 
cellations may be made “in the near 
future” to the Defense Supplies Corp., 
a government agency. 

Importation of jewel bearings from 
Switzerland has been made possible by 
the progress of the war in Southern 
France. 

Large U. S. producers include: Ham- 
ilton Watch Co., Elgin National Watch 
Co., Bulova Watch Co., Elgin and the 
John Worley Jewel Co. have been “ten- 
tatively” advised of contract cancella- 
tions, WPB said, but “no unemployment 
problems are expected as a result of 
these cutbacks, if and when they occur.” 

The Adolph Meller Co. and Louis 
Levin & Son, Inc., have both been noti- 
fied definitely of contract cancellations. 





NEW OWNER FOR BELL STORE 


H. W. Crothers is now the owner of 
the Bell Jewelry store at Aberdeen, 
Wash. Mr. Crothers also owns and op- 
erates Crothers Jewelers, Yakima Ave. 
at 8rd St., Yakima, Wash. 





Two Little Rock, Ark., jewelry stores 
celebrated anniversaries last month. 
They are: The Beck Jewelry & Optical 
Co., 821 Main St., which celebrated its 
48th anniversary with an anniversary 
sale; Stewart’s Jewelers, which cele- 
brated its third anniversary late in 
October. 





The Answer to 


q” 


IMMEDIATE PROFITS ! 





TABLE 
LIGHTER 


In Three Shades 
of Plastic 


© Mahogany 
° Walnut 
¢ Bleached Mahogany 





To retail at $4.95. Ideal for home or 
office . . . it appeals to everyone. It's 
priced to get quick turnover and good 
profit for you. Uses standard wicks 
and flints. Order Today. 


YOUR COST... $2.89 EACH 
In Lots of 6 or More 


TERMS . . . NET 30 DAYS 


MIDWEST WHOLESALE JEWELERS 


KANSAS.CITY 11, KANSAS 











DIAMONDS 
MELEE 
— All Sizes — 
GENUINE 
WHOLE 
PEARLS 


— All Sizes — 

























GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 


Fancies 


AMETHYSTS 
TOPAZ 
AQUAMARINES 


AGATES 


Plain or Drilled 





Mail Orders Promptly 
Filled 





Special Attention to 
CUTTING 
DRILLING 








MAX STERN « co. 


importers 


17-23 John St. New York 




















Amendment to M-199 
Affects Only Schools, 
Other Small Producers 


The latest amendment to the silver 
conservation order, M-199, won’t mean 
any increase in the output of silver 
jewelry, novelties, or other silver items. 
The amendment sets domestic silver 
quotas for manufacturers who process 
no more than 500 fine troy ounces of 
silver quarterly, and whose sales did 
not exceed $85,000 in the preceding year, 
and who do no toll processing. 

Chiefly, the amendment was made to 
take care of the requirements of schools 
and occupational and recreational ther- 
apy in schools, hospitals, ete. Hereto- 


fore, no provision was made to fill the ~ 


requirements of schools, hospitals, etc. 
“Educational purposes” as well. as 


“manufacture of watch .crowns and’ 


bows” have been added to list D, users 
of domestic silver to which quota limi- 
tations do not apply. 

Manufacturers who qualify are ex- 
empt from the quota restrictions on 
domestic silver for list B uses, but may 
not purchase or process more than 500 
ounces of silver quarterly. 

The amendment states the exemption 
from M-199’s restrictions on the pur- 
chase, acceptance, and processing of 
domestic silver applies to manufactur- 
ers who meet these requirements: 

“His gross sales of all repair services 
and products sold by him, whether or 
not manufactured by him, did not ex- 
ceed $35,000 in the preceding calendar 
year.” 

“He does not purchase, accept deliv- 
ery of, or put into process in excess of 
500 troy ounces, fine silver content, of 
domestic silver for list B uses during 
the period between July 1, 1944, and 
Oct. 1, 1944, or in any calendar quarter 
thereafter. 

“He performs all the processing oper- 
ations , . . from the form of silver as 
received from silver suppliers to the 
finished products, in his own plant, using 
his own equipment. . 

“He does not process silver for others 
under toll agreement. 

“He does not have any of the manu- 
facturing operations on his own prod- 
ucts performed for him by others under 
toll agreement, except that he may fur- 
nish silver and have findings, including 
chain, made for him by others under 
toll agreement, if (a) .the aggregate 
weight of such articles does not exceed, 
in any calendar quarter, 25 per cent of 
weight of the total amount of silver 
purchased by him for list B uses in the 
same calendar quarter, and (b) such 
findings, including chain, are to be in- 
corporated in his own products.” 





L-131, Limiting Materials Used 
In Insignia, Is Revoked by WPB 


Limitation Order L-131, issued July 
20, 1942, which controls the manufacture 
of military insignia, was revoked last 
month, WPB announced. 

However, retailers who wish to sell 
insignia must still obtain a certificate 
from the Adjutant General before they 
will be permitted to do so. 

The order has been revoked because 
it provided no limitation in materials 
other than those already established in 
the silver conservation order, M-199, and 
the copper order, M-9-c. 





* lowed to use Treasury silver to 


These metal conservation orders 


main in effect. Manufacturers = 


are al. 


insignia, medals, decorations, } 
qualification bars, ete. for approved 
military orders or contracts. Also, many. 
facturers are allowed to use copper , 
mopees tg ee for buttons, ins 
etc., only if the use is specific 
thorized by WPB. ae 


—_—— 


Producers Want WPB 
To Allow Stainless 


Flatware for Homes 


Members of the~stainless steel flat. 
ware manufacturers advisory committee 
to the War Production Board urged at 
a recent meeting with WPB officials that 
they be allowed to manufacture stee} 
flatware to be distributed to civilians, ~ 


The committee also asked that six ad. | 


ditional pieces be added to the present 
number of pieces now being made under 
WP B restrictions. 

The flatware order, L-140-b, provides 
that stainless steel- flatware be sold o; 
to hotels, restaurants, hospitals, cafe- 
terias, institutions, etc. The committee 
asked that the order be amended to 
allow: distribution to householders. 

The six items committee members 
want added to the present list are: 5: 
inch and 8 inch oval bowl spoons, oyster 
forks, dinner forks, tablespoons, and 
salad forks. At present manufacturers 
are allowed to produce only knives, 
forks, dessert spoons and teaspoons. 

PB said that of the materials nor- 
mally used in the production of flatware, 
only copper is expected to be available 
in any quantity after the defeat of Ger- 
many. At present, copper is still tight. 

Cutbacks in military orders after Vic- 
tory over Germany will not release 
nickel for civilian production in any 
quantity, WPB officials warned. 





Watchmaker Law 
(From page 268) 


closing session, of the conference, he 
urged all state organizations to get their 
committees active in promoting such 
regulations as the Commissary Law, 
Auction Law, etc., which, by the way, we 
have and like in Wisconsin. In fact 
these laws were also pioneered in Wis- 
consin.” . 





H. H. MacDannald, jeweler of Modes- 
to, Cal., has opened a new jewelry store 
at 189 10th St. Mr. MacDannald will 
continue to operate his store at 807 
10th St. 














GOLD 


and 


_ SILVER 
PLATING 


Silverware Repaired 
Equal to NEW 


Removing of Engravings 
WM. HERTeL & Co, INC, 


Sliversmiths & Platers 
17 W. 45th\St. 
New York City 
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ruen Associates, design firm, 
ee ite 509 Madison Ave. from 30 
B. 55th St. 

The Craft Watch & Jewelry Co, has 
( ed offices and showrooms at 580 
Fifth Ave., rooms 407 and 409. 

Nat. R. Hirschhorn, formerly with 
{ in & Engel, is now with Louis 
Schein Co., Swiss watch importers, 15 
Maiden Lane. F 

The Bronxville Jeweler, Bronxville, 
N. Y., has moved to a larger store at 
19 Kraft Ave., Lou Witzling, proprietor, 
has announced. er 
; { Mortimer Stein, formerly of J. Stein 
& Son, Bronx, has purchased the retail 
iewelry store of B. Glassman, 1931 
Palmer Ave., Larchmont, N. Y. 

Will Alsitzer, wholesale jewelry dis- 
tributor, has announced the removal of 
his offices and showrooms to larger quar- 
ters at 576 Fifth Ave., suite 503. 

Samuel A. Schwartz, former manager 
of Rogers Jewelry, Bridgeport, Conn., 
and Harry Nemeth, assistant manager, 
have opened their own store under the 
name of Shaw Jewelers, at 1012 Broad 
St., Bridgeport. 

The New York Jewelers Benevolent 
Association held memorial services on 
Oct. 17 for deceased members of NYJBA. 
Rabbi Sidney Nissenbaum and Cantor 
Irving Obstbaum of the Temple Beth-El 
in North Bergen, N. J., officiated. 

Max Hendler, jewelry salesman, was 
robbed of $1000 when two men pulled 
him into a car on Harway Ave., in 
Brooklyn. However, the thugs missed 
$1800 in Mr. Hendler’s trousers pockets, 
and also left his jewelry sample case. 

q Murray L. Schacter has resigned as 
sales manager of the National Silver Co. 
and has started his own firm, the Mur- 
ray L. Schacter Co., with offices and 
showrooms at 3 E. 48th St. Mr. Schac- 
ter will feature silverware, cutlery and 
gifts for children. 

q Emi] Tas, of the diamond firm of 
Bezetta, Ltd., 535 Fifth Ave., has heard 
from his brother Henri in Amsterdam, 
after more than a year of silence. Henri 
Tas, who is with the Amsterdam firm 
of Louis Tas, sent greetings to his 
brother through the Red Cross. 

4 Edward Hamburger, advertising coun- 
selor, is instructing a new course in ad- 
vertising agency procedures at the 
School of Business & Civic Administra- 
tion, City College of New York. The 
course covers advertising agencies by 
departments, and deals with media, pro- 
duction, art, copy, etc. 

q The Brandt Theatre chain has asked 
New York jewelers to beware of a man 
Tepresenting himself as Albert Brandt, 
Brandt Theatres, 555 Broadway. Should 
the man enter a jewelry store and ask 
to have a check cashed or to buy mer- 
chandise on credit, Brandt Theatres ask 













that the proprietor phone Samuel Kan- 
tor, Circle 6-0800. 

q Members of the Watchmakers Associa- 
tion of New Jersey met on Oct. 10 at the 
Essex House in Newark to make plans 
for the organization’s annual convention. 
The convention will be held some time 
in November. Joseph Sodowick is con- 
vention chairman. 

Harry Van Laar, president, spoke at 
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the September meeting of the Horologi- 
cal Society of New York. Mr. Van 
Laar’s topic: a suggested tri-state meet- 
ing of watchmakers of New Jersey, New 
York, and Pennnsylvania to discuss 
licensing legislation. 

q Retail Jewelers of the five boroughs 
of New York City- will meet Nov. 19, 
when the Executive Board of Retail 
Jewelers Associations of Greater New 
York meets in its second session of the 
season at the Hotel Commodore. Chief 
topic of the meeting will be the OPA 
ruling that the amount of the excise 
tax on jewelry must be stated on in- 
voices, in advertising, etc. Members 
have complained that their sales are 
falling off considerably due to the: tax, 
especially diamond sales, and have ex- 
pressed fears regarding their Christmas 
business. 

4 Omar, Inc., 381 Fifth Ave., has been 
restrained by a Federal Court judgement 
from violating the Wages and Hours 
Law. The firm manufacturers novelty 
jewelry. The U. S. Department of Labor 
alleged that the concern emploved many 
homeworkers, paid them subminimum 
wages and failed to pay’ them overtime. 
It is also alleged that the firm kept 
inadequate employment records and 
shinned in interstate commerce goods 
produced in violation of the Fair Labor 
Standards Act. Restitution of unnaid 
wages is heing comnuted by the Wage- 
Hour Division of the U. S. Department 
of Labor. 

4 Watch guarantees was the subject of 
the Oct. 2 meeting of the Horological 
Society of New York at the Proctor 
Lodge building. Svreaking were: Leon 
Maver, Peonles Watch Repair Co.; S: 
Roth. Roth Bros.; Mr. Horne, Gimbels. 
Mr. O’Shanghnessy, former president of 
HS of NY: Mr. Strommer, Sandsteel 
Mainspring Co. 

Henry B. Fried, executive secretary, 
announced that a series of lectures on 
the tools and techniques of watchmak- 
ing. as well as sound pictures on watch- 
making history, has been planned for 
the winter program. Mr. Fried also 
announced that Henry Paulson (&Co., 
Chicago, and the Peoples Jewelry Co., 
Toledo, have become associate members 
of the group. 

Barney Goldstein, vice-president. of 
the horological group, gave the techni- 
cal lecture of the evening. His topic 
was fusee cutting as a phase of chro- 
nometer making. Next meeting of the 
society is Nov. 6. 


WATCH FOR WATCHES 


D. D. Mock, retail jeweler of N. 
Webster, Ind., asks that other jewelers 
be on the lookout for two watches: 
1) Elgin “Father Time,” 16 size, 21 
jewel, 5 position watch in white gold 
case, serial number 28885232; 2) Colum- 
bus 18 size watch, name Frank Kuhn 
appears on the dial. 





Charles S. Iskin, wholesale jeweler, 
has been elected commander of the Wil- 
liam J. McCarthy chapter of the Mili- 
tary Order of the Purple Heart in 
Miami, Fla. 





FRIEDMAN GEM CO., INC. 


LARGE FINE 
15@) 7.04 
AMETHYST 

STAR SAPPHIRES 

ZIRCONS : ar 

CULTURED PEARL NECKLACES 
71-73 Nassau St., New York City 








DIAMONDS ALL SIZES 
single-cut from % to 4 pointers, 
swiss-eut and full cut from 5 to 10 
pointers, finest pol- ~ 


each. For prices please . 
phone LOngacre 5-3672, or write 


H. SORIN, 576 Sth Ave., N. ¥.19, N.Y. 











SIMONSBROS.CO. 
THIMBLES 


PHILADELPHIA 





269 So. 9th ST. 
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ENCRUSTERS 


STONE RINGS ENGRAVED 
@ CRESTS @ DRILLERS 
@ COATS-OF-ARMS @ GEM CUTTERS 
@ SCHOOL AND FRATERNAL EMBLEMS 
Estimates furnished without 
BRAUNFELD & MEHLMAN 
108 Fulton St. New York, N. Y. 
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CULTURED PEARLS 
of QUALITY 
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Whitelaw Brothers 
DIAMONDS 


t 48 West 48th St., New York, N.Y. 9 








BEAD SPECIALIST 
All kinds of Genuine Stone Bead Necklaces 
Earrings — Semi Precious Stones 


Selections on request to responsible Jewelers 
Necklaces lengthened and restrung 


DOUBRAVA CO. 
12 John St., New York 
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CULTURED PEARL'S 
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A Wedding Ring for 
your Romantic Clientele 





Carved with the three words 
| LOVE YOU 
Made in 18 Kt Yellow Gold 
Special Order Work Upon Request 


B. PEREIRA, INC. 


22 West 48th St. New York, N. Y. 








Rich Costume JEWELRY. 


Executed in beautiful designs 
in Sterling Silver, with an 
exceptionally Fine Gold Finish. 
Showroom: 366—5S5th Ave., New York 
JOSEPH A. RICH 


Manufacturing Jeweler 
198 Broadway New York, N. Y. 








ETERNA WATCH COMPANY 
OF AMERICA, INC. 


MAKERS OF FINE WATCHES * 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9-8660-8689 











PIERCED EARRINGS 


14 K. GOLD 
POPULAR PRICES 
Immediate Deliwery 


Silvania pewe ly Co 


580 Sth Ave. New York 19, N. Y. 
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PEARLS 


Neorest 


Costume Jewelry 
“ 


EARRINGS 
WATCHES 


BETTY STRAHL 


385 Fifth Ave. « NEW YORK e MU. 5-5519 
SHOWROOM HOURS: 1:30 to 5:30 P. M 


to Genuine 


@laltatic 


Pear! Replicas 








Section chairman and committee mem- 
bers of the jewelry trades division of 
the National War Fund in Greater New 
York met at luncheon at the Waldorf- 
Astoria hotel on Oct. 10, to map and 
discuss plans for raising the industry’s 
quota in the current campaign. 


G. H. Niemeyer, general chairman for 
the jewelry industry, presided over the 
meeting which was attended by more 
than 100 active workers from all seg- 
ments of the trade. Preliminary reports 
were presented and organizational ideas 
talked over, in a spirit of quiet con- 
fidence that with plenty of work by 
every committee member the industry 
would meet its obligation. 

Highlight of the campaign will be a 
dinner at the Waldorf on Nov. 8 in 
honor of the employees and sons and 
daughters of employees of jewelry firms 
in the armed services. A special sou- 
venir program will be distributed at the 
dinner which will contain the honor roll 
of every firm represented at the affair. 
Special recognition will also be accorded 
them in the trade press, and there will 
be a ceremony in their honor at the 
dinner. 

Chairman in charge of the occasion is 
W. Waters Schwab, president of J. R. 
Wood & Sons, Inc., 216 E. 45th St., New 
York, from whom tickets may be 
ordered. Tickets are $5 per person or 
$50 for a table seating 10. 

It is emphasized, however, that the 
sale of tickets is of secondary impor- 
tance. No benefit accrues to the cam- 
paign, as the ticket charge barely covers 
the cost of the dinner. The purchase of 
a few tickets—or of a table—is not a 
contribution to the drive. 





Retail Jewelry Sales on Upswing; 
September 7 Per Cent Above August 


Retail jewelry sales took a turn for 
the better after some low summer months 
with a 7 per cent increase in sales dollar 
volume from August to September. Also, 
September sales were 2 per cent above 
September 1943. 

However, both increases were below 
the average for all retail establishments. 

Independent retailers reported aver- 
age sales in September 9 per cent over 
September last year and 8 per cent over 
August 1944, 

Only two types of retail outlet made 
a poorer showing as compared to last 
year’s figures, motor-vehicle dealers and 
lumbet and building materials dealers 
with & decrease of 8 per cent and 7 
per cent, respectively. Next lowest was 
filling stations, with an increase of 4 per 
cent compared to September, 1943. ~All 
other retail outlets had increases of 10 
per cent or above. 

Jewelry stores made a pretty good 
month-to-month showing compared to 
the other types of retail outlet, however. 
Eating and drinking places, filling sta- 
tions, motor vehicle dealers, hardware 
store, and building material dealers all 
showed sales losses. Food stores, gen- 
eral stores, drug stores, and furniture 
stores showed increases, but all below 
jewelry stores’ 7 per cent gain. Highest 
gain was shown by department stores, 
dry goods stores, and apparel shops, with 
increases of 19 per cent, 11 per cent, and 
28 per cent, respectively. 


New York Jewelers Map Trade-Wide War Fund Drive. 
Will Hold Dinner Nov. 8 Honoring Jewelers in Service 


‘separate trust fund, supervised’ by the 


What is desired is a re 
attendance of principals an pases 
of firms in the jewelry and allied ¢ 4 
who wish to honor their people who hg 
donned the uniform of the fighting 


forces. 

A splendid program of 
speakers and appropriate music is 
promised. 


California RJA Will Contribute 
To New Watchmaking School: 
Jewelers Asked to Give to Fund 


The California Retail Jewelers Aggo. 
ciation is asking all members of the jew. 
elry trade in the state to contribute to a 
fund for the equipping of the new Schoo} 
of Watchmaking and Jewelry Crafts gt 
San Jose State College. 

Plans for the school were laid som 
months ago, through the combined efforts 
of the California RJA, the War Man. 
power Commission, and the Veterans 
Administration. 

Each California jeweler is asked to 
contribute a minimum of $10 for each 
watchmaker employed in his store, or 4 
minimum of $10 for stores with no 
watchmakers employed. 


The California RJA has agreed to 
raise “a sum not exceeding $5000” for the 
initial equipping of the school. This fig. 
ure will be met by the college. After 
the school swings into a regular routine, 
expenses will be met by the state. 


‘The funds raised by the California 
RJA for the school will be set aside in a 


members of the college watchmaking 
committee. “Any funds in excess of the 
amount necessary for the establishment 
of the college will be used in the further 
development -of the California RJA re- 
habilitation program.” 

The college is the first of its type on 
the coast offering a two-year course in 
watchmaking, the association says. The 
idea of starting it was part of the RJA’s 
veterans rehabilitation program. 





Back the Attack—sell War Bonds! 








STONE HOSPITAL 


Repairing of Precious 
and Semi-Precious Stones 


RUBIES—SAPPHIRES 
GARNET—AQUAMARINES 
TOPAZ—AMETHYST—ZIRCONS 


ONYX 


M. BROWN 
LAPIDARY, Inc. 


62 W. 47th St. New York 19, N. Y. 























REPAIRING of JEWELRY © 
IN ALL ITS BRANCHES 
Also 
SPECIAL ORDER WORK 
ESTABLISHED iste 
M. J. STERN 
61 Beekman St. New York City 
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hairmen Named for Jewelry Industry Division 
of Jewish Federation Drive; Dinner Is Set for Oct. 25 


of the vice-chairmen of the 

ie Bevections of the Jewelry and 
ae trades Division of the Federa- 
of Jewish Philanthropies who will 
the Federation’s 1944 appeal 
York have been announced by 

Lazrus, chairman of the divi- 
ns and associate chairman of the city- 
wide 1944 Federation campaign. 

The 10th annual dinner of the jewelry 
division took place on Wed., Oct. 25, 
at Essex House with more than 400 

ts attending. General Sessions 
Court Judge Jonah J. Goldstein was 
principal speaker. 
- Co-chairman with Mr. Lazrus are as 
follows: Aaron Sverdlik, of Robinson 
and Sverdlik, who was general chair- 
man in the industry last year; Alex- 
ander E. Arnstein, of Arnstein Bros. & 
Co.; Benjamin Eichberg, of Eichberg & 
Co.; Samuel P. Epstein, Bulova Watch 
Co; Morris Guilden, Longines-Witt- 
nauer Watch Co.; Jacob H. Schaeffer, 
of Shiman Bros. Co.; Mendel Haber, 
590 Fifth Ave. and Isidore Lipschultz, 
of Lipschultz & Gutwirth. 

Vice-chairmen as announced by Mr. 
Lazrus are as follows: 

Diamonds: Edwin Freudenheim, Mar- 
cel Ginsburg, Henry I. Jacobson, Lazare 
Kaplan, David Lubell, Henri Untermans, 
and Charles Wolf. Watches: Jobn H. 
Ballard, Morris Hoffman, Herman Leh- 
man, Norman M. Morris, Herbert Ollen- 
dorff, and Alfred Wyler. Platinum, 
Diamond Jewelry: Oscar Heyman and 
Maurice Tishman. 

Dealers and Jobbers: Raymond Abra- 
hams and Lawrence B. Malawista. 
Manufacturing Jewelers: Charles Bar- 
nett, Edward J. Gross, William B. 
Ogush, and David Schapiro. Pearl, Gem 
and Semi-Precious Stone Dealers: Leo- 
pod Nathan, Herman M. Paskow, 
Jerome Richheimer, and Max Stern. 
Rough Diamonds: Stephen W. Hofman. 
The general Federation Committee 
members for federation in the jewelry 


trade are: Emanuel Abrahams, Louis 
Adels, Adolphe Adler, Jerry T. Agate, 
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He’s the first man I'm 
(= going to see when | get 
to New York. I’m not going to be. without 
his Monthly Display Service another minute. 


Educa reed 


~ r 








1233 SIXTH AVENUE 
NEW YORK, !9, N.Y 





Pear, & Beap. STRINGING 
24 Hour Service 
Genuine & Cultured Pearl Necklaces | 
our Specialty 
A Trial Will Convince You 


AMERICAN Beap & Novetry Co. 
71 Nassau St. _New York 7, N. Y, 
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Edward Ansen, Alexander H. Arnstein, 
Harry Axel, Herman L. Baskin, Joseph 
Baumgold, Samuel E. Bernstein, Louis 
Birnbaum, Michel Birnbaum, Sam Blitz, 
Charles Braunstein, and Joseph B. 
Brenauer. 


BENJAMIN LAZRUS 


heads jewelers in 
charity campaign 





Also Harry J. Bromley, Arde Bulova, 
M. Fred Cartoun, Morris S. Claar, Sig- 
mund Cohn, Louis Cutler, Benjamin 
Dattelbaum, Leon Dimston, Gaston 
Ditesheim, Uscher Doppelt, Paul V. 
Eisner, Max Elkon, Morris Epstein, 
Barnett Esh, Irvin Fabrikant, Max Fab- 
rikant, and Jack Fine. 

“We know that with pressing demands 
on the home front in this period of 
national crisis, the Federation’s 116 in- 
stitutions also have had to take on added 
tasks—new war-time responsibilities 
crowding in on normal peace-time ser- 
vices,” said Mr. Lazrus. “And these 
medical and social welfare agencies also 
have to prepare for post-war respon- 
sibilities that are already beginning to 
face them; demobilized Jewish veterans, 
returning war workers, families that 
need rebuilding, young people who have 
been subjected to such unusual tensions. 
All these have to be given a lift back 
to the regular ways of normal living— 
and Federation has to be on the job as 
never before!” 





New York Diamond Dealer Forbidden 
To Buy or,Sell for 3 Months 
For Alleged WPB Violations 


Benjamin Eckstein, 15 W. 47th St., 
New York, has been suspended for three 
months by the War Production Board, 
charged with wilfully violating General 
Preference Order M-109 in purchasing 
and selling 712.20 carats of industrial 
diamonds for the purpose of cutting 
them into gem stones, it was announced 
today by R. A. McGovern, regional 
manager, WPB compliance division, New 
York. 

These sales involved rough diamonds 
for industrial uses vital to airplane in- 
strument manufacture and other mili- 
tary needs. 

The transactions were made by Mr. 
Eckstein for purely luxury purposes for 
cutting into gem stones and thus divert- 
ed critical materials to non-essential uses 
not: authorized by WPB. Mr. Eckstein 
is prohibited from buying or selling 
rough diamonds. 





Charles D. Fox and Robert Stevens 
have purchased the jewelry store at 122 
N. Union St., Olean, N. Y., the firm to 
be known .as Fox & Stevens. 

















Sold 
in widths 
from 2 m.m. 
to 7 m.m. 

in Pink and 
Yellow Gold. 
10K. 14K. 


NIASH 


REFINING CO., INC. 
110 Nesseu St, N.Y.C. 

















“CHAMPION” RING GUARDS 


@ WELL CONSTRUCTED—FITS RIGHT 
@ EASY TO INSERT and ADJUST 

@ WILL NOT SLIP OFF 

@ SIZES TO FIT ALL RINGS 


Made in 10 Kt. Gold 
Assorted Sizes 
$3.50 per Dz. Up 


Your Orders Wili Be 
Attended to Promptly 


CHAMPION JEWELRY CO. 
37 Maiden Lone = @ ~=—_New York 7, N. Y. 


























OPALS 


Manufacturing Jeweler 


GEORGE T. MANNING 
22 WEST 48th STREET 
NEW YORK 19 
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ART-CRAFT JEWELRY CO. 


FINE 
GOLD JEWELRY 


using better jades, zircons, 

amoonstones, amethysts and 

topaz set in earrings, pins, 
rings and bracelets. : 


1 West 47th St. New York 19 
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CONSISTORY RINGS 
NOW READY FOR DELIVERY 





da Ten. 


These Rings are made in |4-kt. with 
Palladium Eagles. 


GEORGE BLADEN, INC. 
RINGS 


LAFAYETTE BLDG. BUFFALO, N. Y. 


Samples sent to reliable Jewelers on request. 


TAG & STAMPING CO. 


CELLULOID 
PARCHMENT, ETC. 
for Cabplog 


ye eo YY 2 ee 


NEWARK 2, N. J. 











ea 
Spring Bars 
Male and Female 


American Set Jewels 


Elgin—Hamilton—Waltham 
IIlinois 


Sold wholesale only—write for 
prices and further information. 


CROWN IMPORTING CO. 


116 Nassau S#. New York 7, N. Y. 














“Sine English” 
SILVER POLISH 


Tested and approved by 
leading silver houses. 
Write for free sample 


WONDER CHEMICAL CO. 
545 Third Ave. Brooklyn, N. Y. 
















After months of painstaking delibera- 
tion Congress has finally enacted a sur- 
plus’ property bill, which became law 
with the President’s signature on Oct. 3. 
The bill has been criticized by the Presi- 
dent, some members of Congress, and 
practically all officials connected with 
the disposal of surplus property. 

Congress has already indicated that 
the bill will be substantially revised after 
election to provide administrative stand- 
ards and safeguards for business and 
government absent in the present law. 
In signing the bill the President severely 
criticized it and said he doubted that 
the objectives of the bill could be ac- 
complished because of its many provi- 
sions. He said that the confused methods 
of disposition and elaborate restrictions 
imposed by the bill will in many instances 
delay rather than expedite reconversion 
and reemployment. The present Surplus 
Property Administrator, Will Clayton, 
has resigned because of the provisions 
of the bill, which he opposed. However, 
he will remain on the job until the 
President appoints the three-man Sur- 
plus Property Board, provided for in 
the bill. 


The requirements of the Surplus Prop- 





OPA Officials, Jewelers 
Meet in Pricing Session 


Following up its action in September 
against jewelry stores accused of black- 
marketing, the California OPA held a 
meeting on Oct. 16 to explain pricing 
procedures to southern California jewel- 
ers and warn them of strict enforcement. 

Max Strassburg was chosen as chair- 
man by the jewelers, and OPA officials 
attended to explain record keeping  re- 
quirements and answer questions. 

The meeting was held on Oct. 16 at 
Patriotic Hall, 1816 S. Figueroa, Los 
Angeles. , 

The fact that OPA meant business 
was made clear in the announcement of 
the meeting. “Ignorance of the law is 
no excuse—it is imperative that you at- 
tend,” the announcement warned. “Law 
enforcement officers are in the field.” 





Pennsylvania Gift & Art Show 
Will Be Held in Pittsburgh 
Jan. 7-11 at William Penn Hotel 


The Pennsylvania Gift & Art Show, 
under the direction of Eugene A. Rich- 
ardson, will be held Jan. 7-11 at the 
William Penn hotel in Pittsburgh, it 
has been announced. The show is spon- 
sored by the National Gift & Art Guild. 

More than 100 different lines of gifts, 
china, glass pottery, leather goods, sta- 
tionery, art goods, housewares. and toys 
will be shown. 

Postwar “previews” of what designers 
have in mind for after Victory will be 
a main feature. 

The China & Glass Show, formerly 
scheduled for January, will not be held 
this year. 





Jewelry stores of Fargo, :N. D., will 
close at 6 on Saturday evenings—most 
Fargo retail stores are remaining open 
until 9. 


Surplus Property Act Provides for Disposal of Metals, 
Tools, Factories, Etc.; Criticized in Some Quarters 


erty Act that various tax-supported in 4 


stitutions, non-profit organizati 
governments and vebepeas get first pee 
erence on buying surplus prope ‘ 
in the opinion of officials of the Sy 
War Property Administration, created 
by executive order, preclude any orderly 
administration of the law. It jg these 
provisions as well as other prio: 
groups named in the act and in addi- 
tion, the power given to the Smaller War 
Plants Corp. to buy and resell surpluses 
to small business, that have led map 
officials in the Treasury Disposal Unit 
to disapprove. 

To top all of these restriction proyj. 
sions the act further provides that ap 
Government employee engaged in any. 
way in the disposition of surplus prop- 
erty cannot act as counsel, attorney, or 
agent, or be employed as a representa. 
tive of any company that has any con. 
nection with the sale of surplus property 
for a period of two years after Govern. 
ment service has ceased. Violation of 
this section is punishable by a fine of 
not more than $10,000, or imprisonment 
for not more than one year, or both, 

Major provisions of the bill are, in 
part: 

1. Three-man Surplus Property Board | 
of which one member is chairman to be 
appointed by the President and con- 
firmed by the Senate. The members wil] 
probably not be appointed until after 
election. 

2. The board is given blanket au- 
thority over the disposition of surpluses 
eer during war; it cannot declare 
surpluses unless procurement agencies 
agree. Surpluses not being used by the 

(Please turn to page 281) 








EXQUISITE JEWELRY CREATIONS 


Sterling silver and two-toned gold-and-silver 


combinations; Individually styled. Hand-crafted, 

like precious jewels, Sixteen different designs, 

Pitis: $15 each. Earrings to match: $7.00 set 
All Mdse. shipped Railway Express. COD 


LOUIS VAN ZATSMAN 


7 W. 44th, N. Y. 18, N. Y. 
MU 2-9883 MU 2-9461 
eicesi sinner. 











J. A. SAMUEL & CO. 


220 BROADWAY NEW YORK 


PALLADIUM 
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+ employee of the House of Mil- 
eon Sesyeea St., is Sid Rosen. 
7 Solomon Sickles, of M. Sickles & Sons, 
904 Chestnut St., was away from busi- 
Jast month due to illness. 
4 Sickles, of M. Sickles & Son, 
904 Chestnut St., was on a business trip 
to Newark, N. J., early in October. 
Irving Slobotkin, 118 S. 8th St., has 
returned from the eastern shore of Mary- 
Jand, where he spent a week’s vacation. 
David Rabinowitz, formerly of 1723 
m St., has moved to Miami, Fla., 
with his family, and has opened a jew- 
store there. 
4A recent inductee into the Army was 
Norman Abrams, of the House of Mil- 
ner, 728 Sansom St. When last heard 
from he was in the infantry, stationed 
in Alabama. 
qA letter was received last month by 
employees of S. Kind & Sons, Broad 
and Chestnut Sts., from Capt. Samuel 
Kind who is now in France. Captain 
Kind is the son of the owner of the firm. 
qT/Sgt. Fred Weisberg, formerly of 
the House of Milner, 728 Sansom St., 


- was given a furlough from the camp 


where he is stationed in Texas recently 
to return to Philadelphia. Reason: -he 
and his wife Jane have a new son. 

q Richard K. Lashof, youngest son of 
Samuel Lashof, 700 Sansom St., received 
his commission as Ensign in Hollywood, 
Fla, in September. A recent graduate 
of the University of Pennsylvania, En- 
sign Lashof has been assigned by the 
Navy to Harvard University. 

4 Stanley, son of Joseph Milner, 728 San- 
som St., registered for Selective Service 
on Oct. 9, the day after his 18th birth- 
day. Another son of a Philadelphia jew- 
eler, Edward, son of Leon Sickles, of the 
firm M. Sickles & Sons, 904 Chestnut St., 
expects to enter the Navy very soon. 

q Four members of the firm of M. 
Sickles & Son, 904 Chestnut St., have a 


' total of 169 years in the firm. Harry 


C. Barry, the senior member of the 
group, has 46 years behind him; Nat 
Kinicker has 43; and William Brand 
and J. B. Robertson are tied with 40 
years of service each. 

q Combining business with pleasure, 
Mrs. A. Press, of the firm, I. Press & 
Sons, 811 Chestnut St., went to New 
York City the first week in October on 
a visit and buying trip. Her son, Rich- 
ard A. Press, took a week off from his 
job at the Naval Aviation Supply Depot 
in Philadelphia to manage the store 


during her absence. 


qIn Philadelphia the early part of 
October to make purchases for their 
fall stock were: Meyer Horowitz, 





Another Honor to Miss Parks 
Miss Blanche Parks, Brown, Gold Co., 


Philadelphia, has received another cita- 


tion for her good work on a war fund 
raising campaign. (Miss Parks has a 
regular collection of treasury citations 


_ for her sales of War Bonds.) This time 
' it’s a citation from William Kirk, Sur- 


geon General, U. S. Army, in apprecia- 


_tion of Miss Parks raising more than 


$5000 toward the outfitting of a hospital 


' ship sponsored by the Navy League Ser- 
® Vice of Philadelphia. 
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Charleston, S. C.; Mr. and Mrs. J. W. 
Jordon; Dunn, N C.; Douglas Elliot, 
Bristol, Va.; Floyd Turner, Suffolk, 
Va.; Heyman Gabriel, Mobile, Ala.; 
J. S. Rudnitzky, Williamsport, Pa.; and 
C. H. White, Weatherley, Pa. 

q Mrs. Alvira Sukol, House of Milner, 
has returned to the firm’s offices at 728 


Sansom St. now. that her husband, 
Lt. Austin Sukol, has gone over- 
seas. Since their marriage she 


has traveled to Colorado and New 
Mexico with him. After spending six 
weeks with her husband, who was sta- 
tioned in Colorado, Mrs. Elaine Past- 
ernack has also returned to the House 
of Milner staff. Her husband has been 
transferred to the Valley Forge Military 
Hospital, Valley Forge, Pa. 





Joseph B. Bechtel Celebrates 
Golden Anniversary of His Own Firm 


Joseph B. Bechtel will celebrate on 
Nov. 1 the 50th anniversary of the found- 
ing of his own business, Joseph B. Bech- 
tel & Co., Inc., 729 Sansom St., Phila- 
delphia. 


JOSEPH B. 
BECHTEL 


founded his firm 
50 years ago 





Mr. Bechtel, who has been active in 
trade association work for many years, 
first entered the jewelry trade as an ap- 
prentice watchmaker in the town of 
Bally, Berks County, Pa. He began his 
apprenticeship in 1883, worked for two 
years without pay and bought his own 
tools. 

In 1890, Mr. Bechtel joined Dilsheimer 
Bros., in Philadelphia, as watchmaker. 
Here he stayed until Nov. 1, 1894, when 
he went into business for himself. The 
firm was incorporated in 1909, and Mr. 
Bechtel is president and treasurer. 

Widely known in the trade for his 
good work in associations, Mr. Bechtel 
is at present the treasurer of the Na- 
tional Wholesale Jewelers Ashociation, 
and is a past president and treasurer of 
the Sansom St. Business Men’s Associa- 
tion. He has been treasurer of the 
wholesale organization for many years. 

A golden anniversary celebration will 
be held at McAllister’s, in Philadelphia, 
at 6:30 the evening of Oct. 31. 





A new jewelry firm, Clark’s Jewelry 
& Gift Shop, has opened in the store 
formerly occupied by Erickson Bros., 


Two Harbors, Minn. Howard L. Clark,-. 


proprietor, was formerly located in the 
Brown building and also in the Hillman 
building. 





BELMAR CREATIONS 
Watches & Jewelry 



















































¢ Lou 
1015 Chestnut St 
22 West 48th St 


Philadelphia 
New York 





JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS | 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We hace served the trade 
since November I, 1894 














BYARD F. BROGAN 


Menulecturer of Distinctive Diamond 
Mountings and Wedding Rings 
808 Sansom Street Philadelphia 











Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


Broad and Somerset Streets 
PHILADELPHIA, PA, 








Pa py Uh 


Practically everything sok: or wed in atewdlry slore 
Scranton 5 Peuna. 


BOWMAN 


Technical School 
Courses for Success for 
Watchmakers 








‘JOHN J. BOWMAN, Direct 
Bowman Bidg., Lancaster, 











For immediate delivery! 
THE NEW W 44 DESK SET 
A Masterpiece in Hand Carved Maple 
50% trade discount—order today! 


STATIONERS SPECIALTY CO. 
19 West 21st St., New York 10, N. Y. 
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FOR CHRISTMAS 


iu 
CHRISTMAS SHOPPING 
EARLY 


BUY WAR BONDS 
during -the 
6th WAR LOAN DRIVE 





BALTIMORE, MD. 

















If Santa Doesn't 
Come Your Way 
This Year — Find 
Out Why on Page 241 














_ BALTIMORE ST. 

BALTIMORE.* MD...” 

“AN INSTITUTION 
of DEPENDABILITY”’ 


ESTABLISHED 1885 











ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 


®@ JEWELRY ® 
5 HOPKINS PLACE, BALTIMORE, MD. 
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q Albert Levinson has opened-a new 
retail jewelry store at High Point, N. C. 
q Robert M. Stultz, retail jeweler of 
Culpeper, Va., has moved to a new 
store. 

4 Ward N. Hauger has redecorated his 
retail jewelry store at 11 S. Center St., 
Cumberland, Md. 

qJ. M. Paul, Baltimore retailer, has 
returned to his store at 3310 Eastern 
Ave. after a month’s vacation with his 
wife in the White Mountains. 

q M. R. Brown, retail jeweler of Dan- 
ville, Va., was recently chosen a member 
of the board of school trustees by uni- 
mous choice of the city council. 

q.S. Judson Mealy, retail jeweler of 316 
N. Charles St., Baltimore, and past- 
president of the Tri-State RJA, has 
returned to his store after a much 
needed rest. 

q Recent visitors to Baltimore include: 
Mr. and Mrs. Samuel Hyman, High 


Point, N. C.; Arthur Sisson, Irons &” 


Russell Co., Providence; L. F. Fulghum, 
Hampton, Va. 

q The Liberty Jewelry Co., New Or- 
leans, La., has moved to a new office, 
room 1024 Maison Blanche building. The 
manufacturing, firm gave a _ cocktail 
party Oct. 4, day the new office was 
opened. 

q Richmond, -Va., retail stores have re- 
sumed their winter opening and closing 
schedules. During the summer months the 
majority of stores closed on Saturdays. 
Most Richmond retailers will close their 
doors at 5:30 weekdays, but a few will 
remain open until 6 p.m. 





Minnesota Watchmaker Exam Board 
Will Publish Booklet On Law 


The Minnesota State Board of Ex- 
aminers in Watchmaking, now’ in opera- 
tion a little over a year, met Sept. 24 
and 25 for examination of applicants. 

In the past year the board has issued 
955 certificates of registration to prac- 
ticing watchmakers exempt from ex- 
amination, C. W. Gaskell, board secre- 
tary, announced. A number of Minne- 
sota watchmakers, failing to register for 
certificates under the exemption for 
practicing watchmakers, have taken the 
examination and qualified for certifi- 
cates, Mr. Gaskell said. 

A handbook giving information on the 
watchmaker licensing law and examin- 
ation is now being printed, and will be 
distributed on request. 

Members of the board are: William 
C. Westphal, president; C. W. Gaskell, 
secretary; Harry Johnson, Paul E. 
Teske, and John C. Crooker, now in the 
U. S. Navy. 





George S. Robinette has opened a 
jewelry and watch repair shop at 92 
Fall St., Seneca Falls, N. Y. Mr. 
Robinette who was formerly with Gor- 
don M. Way, jeweler of Batavia, N. Y., 
was graduated from the Bowman Tech- 


nical School, Lancaster, Pa., and is a 


Certified Watchmaker of the HIA. 





Back the Attack—sell War Bonds! 

















q Jack P. Roberts, owner of 
Credit Jewelers with stores at 4) ¥ 
Howard St. and 2110 E. Monum» 
St. in Baltimore planned to attend 
fall meeting of the directors of the Re 
tail Credit Institute at the Waldog: 
Astoria in New York on Oct. 25, — 
q Miss Ruth Elizabeth Doede 
daughter of Carl J. Doederlein, hog 
of Carl J. Doederlein & Co, 19 & 
Satatoga St., Baltimore, was m 

to Ens. Thomas McIntire Williams q 
Sept. 30. The ceremony was follow 
by a reception at the Doederlein hom 
600 W. Joppa Rd., Towson. 
q Albert S. Smyth, wholesaler at 5 
Hopkins Pl., Baltimore, is looking fo, 
ward to the return of his son Robe 
Lee Smyth. Robert was a member of the 
American Field Service, (a volunty 
service whose members work in combat 
areas), but was released for hospitalig 
tion and will return to the jewelry firm 
upon his recovery. 

q Exhibiting trophies in connection with 
the recent Le Bonheur charity horse shoy 
in Memphis, Tenn., were Julius Good 
man & Son, Darden-Smith Jewelry Co, 
Mulford Jewelry Co., George Heffer 
nan, Perel & Lowenstein, George Tit 
well Jeweler, George T. Brodnax, Drep 
fus Jewelry Co., A. Graves & Steuwer 
Co., George T. Roy, William H. Snyder, 
q About 35 Baltimore jewelers as wel 
as bidders from New York and other 
cities attended the auction of the jewel 
of the late Mrs. Helen J. Linthicum 
widow of Congressman J. C. Linthicum, 
held in Baltimore on Oct. 3. The collet 
tion, mainly diamond-set pieces, brought 
$34,155. Total diamond weight was more 
than 106 carats. Proceeds of the sale 
will go towards the purchase of an altar 
for a boys’ school. 

4q William Wagner, executive-secretary 
of the National Association of Credit 
Jewelers, spoke to jewelers from Suffolk, 
Newport News, Hampton and Phoebus 
as well as to regular members of the 
Norfolk & Portsmouth RJA at the Oct. 


12 meeting of the retail group. Mr | 


Wagner spoke on Regulation W. Frank 
Driesell, president of the Norfolk & 
Portsmouth RJA, presided and intro 
duced Mr. Wagner and Vice-President 
H. A. Goldberg, who talked on the 20 
per cent excise tax on jewelry. Thanks 
to Secretary C. P. Harmon, who ar 
ranged the meeting, attendance was 
large. 


Gemologists Elect 


C. L. Thomas, C.G., was elected presi- 
dent of the Eastern Pennsylvania Guild 
of the American Gem Society at a re 
cent meeting of that group at the Aca- 
demy of Natural Sciences in Philadel- 


phia. William T. Collison was re-elected ~ 


secretary and treasurer. 





Blue topaz and aquamarine were 
tested for identification. Leaders for 


the study groups were Mr. Paddock, © 


Orrin Seigfried, Kenneth McLennan, 
and Mr. Thomas. Mr. Collison gave 4 


talk on synthetics, summarizing indica- — 


tions ‘and proofs of synthetic stones. 
Dr. Samuel Gordon spoke on the elim 
inative precedure of gem testing. 
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Surplus Property 
; (From page 278) 
and Navy may be reported to 


Ce The board must establish uniform 
regulations to give wide advance public 
tice of all sales with an adequate time 
interval between .notice and sale so that 
al interested purchasers will have a fair 
opportunity to buy. ; 

4, The board has freedom of discre- 

tion in appointing disposal agencies, ex- 
that the Maritime Commission is 
designated to liquidate surplus shipping. 

Under this provision the new board 
could do away with the present disposal 
setup, which designates the Treasury 
procurement Division as the disposal 

to handle consumer goods, RFC 
to handle capital goods, etc. 

5. Disposal agencies must maintain 
records of inventories and sales open for 
ublic inspection in local offices. 

6. Surpluses may be sold and ex- 
changed between government agencies. 

7. Local government and non-profit 
institutions may buy: surpluses and when 
the government gets an advantage from 
the sale and activities of the local gov- 
ernment or non-profit institution, it is 
provided that such purchasers may get 
special prices. 

8. Property of no commercial value 
may be given away to states, or to any 

ernment agency or institution, or to 
any non-profit, educational or charitable 
organization or may be ordered de- 
stroyed. 

9. Owning agencies can sell any prop- 
erty for war production and authorize 
contractors to sell or retain any termina- 
tion inventories for the purpose of war 
production, or for other purposes as 
authorized by the board. 

10. Smaller War Plants Corp. is given 
authority to purchase surpluses for re- 
sale to small business and the board is 
supposed to prevent discrimination 
gl small business by selling in small 
ots. 

11. SWPC is also authorized to make 





Alarm Clocks 
(From page 267) 


will retain control over those materials 
that remain scarce and that are essential 
to production of munitions. - 

.2. To protect military production, mili- 
tary programs will be given a priority 
rating but the general priority rating 
practice will be eliminated. The present 
AAA rating for emergencies, both mili- 
tary and civilian, will be retained. 

8. The Controlled Materials Plan will 
be retained for the quarter for which 
CMP checks are outstanding. 

The object of WPB’s plan is to return 
toa “marketplace economy,” it was ex- 
plained, in which industry will resume 
its normal activity. WPB will, however, 
maintain sufficient control to step into 
emergencies. This will make certain, 
WPB representatives said, that no one 
ls permitted to procure unreasonable 
amounts of materials or products, that 
small business has ample opportunity 
to obtain materials and supplies, and 
that needed materials and components 
are available for essential civilian needs. 

Industry members requesting WPB 
assistance in securing materials and fa- 


Pcilities in preparation for reconversion 
Were assured by government officials that 
Bthey could expect full cooperation of 


WPB on this problem. 





or. guarantee loans to small businesses 
to acquire and operate surplus plants 
and to cooperate with disposal agencies 
to sell to small business on credit. 

12. Disposal agencies may sell under 
any terms they think proper and may 
extend credit. No credit beyond three 
years for any of the following: raw ma- 
terials, consumer goods and small tools, 

. - non-assembled articles which may 
be used in the manufacture of more than 
one type of product. 

13. Owning agencies can sell property 
damaged or worn beyond economical re- 
pair, any waste, salvage or scrap or any 
similar items, or any product of indus- 
trial research, agricultural or livestock 
operations, or of any public works con- 
struction or maintenance project carried 
on by an agency. These materials must 
not consist of strategic metals or min- 
erals, 


VETERANS TO COME FIRST 


14. Veterans are to be given special 
preference in acquiring surplus property. 

15. Farmers and farmer cooperatives 
will be aided by AAA in getting agri- 
cultural machinery and other assistance. 

16. The Surplus Property Board has 
to report to Congress on all surplus 
plants the original cost of which was 
more than $5,000,000, setting forth (1) 
the cost, location and other description; 
(2) economic problems which may be 
created by the sale or other disposition; 
and (3) a plan or program for the care, 
handling, disposition and use of the 
property. 

17. The Surplus Property Board is 
authorized to immediately sell aircraft 
plants and facilities, shipyards and 
transportation, facilities and radio and 
electrical equipment. 

18. Machine tools and equipment not 
necessary to the operations of a surplus 
plant may be sold by the board. How- 
ever, this section does not apply to any 
government-owned equipment or other 
property operated as an integral part of 
a privately-owned plant and which is 
not capable of separate operation as an 
independent unit. 

19. The Anti-Trust Division must ap- 
prove all sales of plants originally cost- 
ing $1,000,000 or more and the Attorney 
General has to give his opinion within 
90 days after receiving notification of 
sale. 


INTO THE STOCKPILE 


20: Strategic minerals and metals are 
to be transferred by owning agencies to 
Treasury Procurement when they are 
surplus and added to stockpiles previ- 
ously authorized by law. 

When WPB sees a deficiency of met- 
als and minerals for civilian . purposes, 
owning agencies do not have to transfer 
surpluses but may hold them for six 
months and sell to industry at market 
prices. 

21. Surplus property sold abroad may 
not re-enter the United States. with the 
exception of property sold to service 
men for personal use. 

22. The procurement agencies are di- 
rected to make advances determinations 
on machinery, equipment and materials 
as to whether they will be needed for 
standbys, which may be sold to contrac- 
tors and which may be declared surplus. 

The Board is to establish procedures 
for disposing of surplus termination in- 
ventories into warehouses and advise war 
contractors on procedures for care and 
handling of such inventories. 
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JEWELERS and 
THEIR EMPLOYEES 


* 


why do you pay 2/3 more 
for your fire insurance when 
the Jewelers’ Own Company 
makes this great saving for 
you 


we insure stock, buildings, 


dwellings and household 
goods 
+ 
. Write to-day to 


NATIONAL JEWELERS 
MUTUAL FIRE 
INSURANCE COMPANY 


Jewelers Insurance Building 


NEENAH, WISCONSIN 


“savings & protection since 1914” 











DIALS 
REFINISHED 


The highest grade of work for jewel- 
ers requiring the best 


ROYAL DIAL & REFINISHING CO. 


116 Nassau St. New York 7, N. Y. 








PERUVIAN 
STERLING SILVERWARE 
925 fine 


Handmade Bracelets and Pins of 
cast or filigree silver. 


Household goods, cutlery etc. 
Orders attended by Air Express 
Write by Air Mail to 


ENRIQUE KAUFMANN ROOS 


P.O.B. 886, Lima, Peru 








- GEMOLOGICAL INSTITUTE OF AMERICA. Inc- 








GEMOLOGY—DIAMONDS 


The only complete course in gemology, 
the science of all gem stones. 

Special courses in diamonds. Courses 
in all jewelers’ merchandise excépt 
“watches. 





Dept. 3-11, 541 8. Alexandria, Los Angeles 5, Calif. 
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N.C. ir retual & Co. Ine. 


WATCHES: / / 4%) |: DIAMONDS 
LRY - SILVERWARE 


,——_ 
373 A/C a posTem 
WASHINGTON ST. (| eke Mi deci MASS. 








Specializing 
in 
Cutting Semi-Precious 


STONES 
in quantity 
PHILIP F. POPOLLA 
Imports—Lapidary 


33 W. 46th ST. N.Y. CITY 














| bs) 
£05 3% FwetD? 
< Sere en, “4 
ve AT 49th & Gn: 
HE 5 AT And baby, if you 
want to see Displays that 
are original, he’s your man! 


d, P d 1233 SIXTH AVENUE 
“Hee REC NEW YORK, 19, N.Y. 





NICKEL SILVER 
PHOSPHOR BRONZE 
THE SEYMOUR MFG. CO. 


SEYMOUR, CONN. 











ENAMELING 


ON YOUR 
EMBLEMS and NOVELTIES 
SEND THEM TO 


MANUFACTURERS SUPPLY CO. 


174 Chestnut St. Providence, R. |. 














Summetaler 
Keret Gold on Sterling 
and STERLING SILVER 
REAL STONE JEWELRY 
NToMe Molle Ta ME coMEe Mell Je | 
W. E. RICHARDS CO. 


ATTLEBORO, MASS 





282 











4 Maurice J. Downing of Newport, N. H., 
has moved to larger quarters. 

4 The Rhode Island Pearl Co. of Provi- 
dence has remodeled its offices and fac- 
tory. 

q Charles Orcutt is now back at work 
at Kennard & Co., Boston., after a long 
illlness. 

q The C & M Mfg. Co., jewelry display 
firm of Providence, has moved to Point 
St., that city. 

q In Lowell, Mass., O. G. Robey, watch- 
maker and jeweler, has succeeded to 
Hobart-Howard. 

q The Reliance Mfg. Co., Providence 
manufacturing jewelry firm, has discon- 
tinued operations. 

q Miss Gloria Gibbs, formerly with 
Swartchild & Co., Boston, is with Har- 
kins & Murphy Co. 

4 L. Blaine Libbey, formerly with E. F. 
Lilly Co., of Milford, ha» opened his 
own store in the same city. 

q Don S. Hibbard, formerly: with Skillin 
Co., Portland, Me., has gone into busi- 
ness for himself in that city. 

q In Dover, N. H., Orin Fidette has 
opened a new business under the name 
of Orin Watch Repairing Co. 

q Charles Nystedt of the silver depart- 
ment of Bigelow-Kennard Co., Boston, 
is recovering from an operation. 

q June O’Neil has replaced her sister, 
Mrs. Dorothy Selfridge, behind the coun- 
ter at Daniel Curran Co., Boston. 

q Joseph Gurney, C.G., has been honor- 
ably discharged from the Navy and is 
now back at Gurney Bros., Brockton, 
Mass, 

q Coro, Inc. is considering building 
additional manufacturing facilities in 
Providence but no definite plans have 
been made. 

q Leonard Grimard, formerly with V. 
R. O’Connell of Greenfield, Mass., has 
now opened his own store in, Turners 
Falls, Mass. 

q A new jewelry store, Fred’s Jewelry 
& Gift Shop, was opened on Sept. 17 in 
Malden, Mass. The store is located at 
476 Main St. 

q A new jewelry store, the Post Office 
Jeweler, has opened at 129 Hanover St., 
Manchester, N. H., and S. Mingus is 
the proprietor. ‘ 

q Felch & Co., Providence manufactur- 
ing firm, has expanded its manufactur- 
ing space. The firm is extensively en- 
gaged in war work. 

q Ben Goldinger of J. & S. S. DeYoung, 
Boston, is now improving after a serious 
illness in the hospital. He is now at 
home and recovering rapidly. 

q Andre J. LaRochelle of Rochester, 
N. H., has taken over the E. F. McClin- 
tock store in Dover, which he is operat- 
ing in addition to his Rochester business. 
q Pryor W. Percival, formerly head of 
the repair department at D. C. Percival 
& Co. Boston, is now attending the 
Watchmaking School at the Waltham 
Watch Co. 

q The employees association of Thomas 
Long Co., Boston, has been busy send- 
ing off Christmas packages to its 45 
servicemen stationed in various parts 
of the world. 

4 George Carter Jessop of J. Jessop & 
Sons, San Diego, Calif., has been in 





Boston taking C. G. examinations at the 

Gemological Institute of America, and 

visiting friends in the* trade. 

q Dr. Edward Wigglesworth, director of 

the Gemological Institute of America’s 

Boston lab., is looking forward to two 

weeks of duck hunting in November a 

the Sand Bridge Club, Princess Anne, Yq, 

q Hedley R. Trott of Santa Ana, Calif, 

was in Boston recently visiting old 

friends in the trade. Mr. Trott was for. 

merly employed at the Waltham Watch 

Co. He now has his own store in Santa 

Ana. 

q Trade marks have been registered jp 

Providence by J. De Cesare Jewelry 

Co., 111 Empite St. (Joseph De Cesare, 

owner), and by the Superior Polishing 

Co., 168 Dean St. Anthony Rossi and 

Michael Jacobbo, owners). 

q F. A. McGuinness has opened a new 

jewelry store at 392 Bay St., Taunton, 
Mass. Name of the store is the Taunton 

Watch Shop—the Taunton Watch Shop 
was at 54 W. Weir St. in Taunton for 
about 20 years. Formal opening was 
Oct. 14. 

q Mrs. Inez Twambley of Saco, Me., has 
sold out her business to a new owner, 
This store has been in the Twambley 
family since 1856. Mrs. Twambley took 
it over in 1928. Previously it was owned 
by Rufus Twambley and George E. 
Twambley. 

q At  Smith-Patterson Co., Boston, 
Rosemary Gilbert of the leather depart- 
ment is improving after a stay in the 
hospital; Mrs. Rachel Clark is back 
after an extended leave of absence and 
Miss Evelyn Durant created a mild sen- 
sation by returning from her vacation 
with an engagement ring. 

q Providence jewelry stores are opti- 
mistic as to Christmas volume, although 
inventories are spotty, the retailers ex- 
pect to supply the holiday demand with 
goods of some kind. Currently, busi- 
ness is of satisfactory proportions but 
definitely not up to the record levels 
preceding the imposition of the 20 per 
cent tax. 

q New officers of the New England 
Guild of the American Gem Society, 
elected at the first meeting of the sea- 
son on Sept. 21, are: Harold Partridge 
of Trefry & Partridge, president; How- 
ard Preston of Thomas Long Co., vice- 
president; Mrs. Ella J. Bird of Peter- 
son’s, Inc., Needham, treasurer; and Miss 
Elizabeth Brown, secretary. The last 
two officers served last term and were 
re-elected. 

q The Defense Supplies Corp., a govern- 
ment agency, has terminated its con- 
tract with the Adolf Meller Co. instru- 
ment jewel plant at 387 Charles St, 
Providence. This plant made instrument 
jewel bearings exclusively, principally 
used for combat aircraft. The Meller 
firm will convert the plant to civilian 
production. The stone-making plant at 
400 Charles St. is not affected by the 
contract termination, which is believed 
due to increased imports from Switzer- 
jiand, 

4q The annual beefsteak dinner of the 
Boston Jewelers Club at the Hotel Gard- 
ner on Oct. 4 drew a record attendance 
of 85. The affair was held in the main 
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pallroot th a floor show, brought 
ay York for the occasion. 
rrrangements were made by Carl Law- 
of E. H. ‘Saxton Co., and according 
we enthusiasm shown by members, ‘he 
2 reason to be gratified with the 
ya , success. Club members also plan 
to hold their annual meeting at the 
r on Nov. 10, we = for 
coming year will be elected. 
“f man a adter's uniform purchased 
( 15 diamond ring at the Tilden- 
r store in Providence, and paid 
for it with a bogus check, the firm says. 
The store told police that the check 
ted after he had identified 
himself, to the satisfaction of an officer 
of the firm, with military credentials. 
it was said he wore a first sergeant’s 
insignia and that his “furlough papers” 
appeared to be in order. The man 
was described as about 30 years old, 
fve feet eight or nine inches tall, weigh- 
ing between 155 and 160 pounds, with 
dark hair and a dark complexion. 
Jewelry manufacturers in the Provi- 
{ce-Attleboro area express deep con- 
em as to the “tight” silver situation. 
Many declare that they are not too 
gre that they will get their fourth quar- 
ter quota with current deliveries very 
slow. Reason for the shortage was re- 
rted to be the labor shortages at the 
mines; one of the best informed jewelry 
men in the area said that he believed 
the mines will soon start a drive for 
r silver prices with the claim that 
it is not profitable to mine the metal 
at the current 71.11-cent price. -Mean- 
while, the jewelry manufacturers have 
a severe labor shortage of their own but 
the general feeling holds that “we’ll get 
by somehow.” 
«Corporation charters have been granted 
by the Secretary of the State of Rhode 
Island to the following: Am-Lee Jewelry 
Co, Inc., by Philip B. Goldberg; Rose 
Myette and Emilie Lemieux; jewelry 
_ manufacture. Smith Plating & Polish- 
ing Co., by Anthony Smith, Setrak V. 
Sharoain and Wiebe J. Reitsma; jewel- 
ty polishing, plating and coloring. Corp 
Soldering, Inc., by Maurice Robinson, 






| Charles M. Robinson, Joseph E. Adel- 


son; jewelry manufacture. The Wallace 
Co. Inc., by William A. Wallace, George 
A. MacCann, George W. Bainton; jewel- 
ty manufacture. Rhode Island Stone 
Setting Co., by Pasquale Angarella, 
Fred Neri, A. Louis Rosenstein; jewelry 
manufacturing. 





New Hampshire RJA Members Hold 
Informal Supper Meeting 


Members of the New Hampshire Re- 
tail Jewelers Association met for an in- 
formal supper meeting at Dover, N. H., 
om Sept. 28. Jeweler members from 
Portsmouth, Rochester, Dover, Epping 
and Nashua attended. 

After supper, the jewelers held a 
tound table discussion on merchandise 
distribution, watch repair work, cus- 
tomer service, etc. 

Similar regional meetings for mem- 
_bers are planned for the near future. 








| The Midwest Jewelry Co. of Oklahoma 
City recently moved its offices from the 
Liberty National Bank building to 
larger quarters in the Perrine building, 


7 located at 119 N. Robinson. Announce- 


ment cards were mailed to patrons. 


for NovEMBER, 1944 





New England Jewelry Industry 
Will Double Employment, Output 
After War, Says Otis in Article 


Prediction that New England’s 151 
year old jewelry industry will double 
its present employment and production 4 
after the war was made by E. O. Otis, Jr., 
executive secretary of the New England 
Manufacturing Jewelers’ & Silversmith’s 
Association, in a recent article in the 
New England Council Bulletin. 

The New England industry in 1939 
had approximately 289 plants engaged 
in the manufacture of jewelers’ findings 
and costume and fine jewelry, with more 
than 14,000 employees earning about 
$13,000,000 and producing goods valued 
at $57,000,000 — approximately 45 per 
cent of the national total, Mr. Otis said. 
He declared that “war production has 
taught manufacturers the use of new 
equipment, new materials, new methods 
and new procedures of all kinds so they 
can face the postwar period with com- 
plete confidence.” 

Mr. Otis added that the jewelry in- 
dustry is in a healthier condition than 
at any other time in its history. 





OPA Booklet Gives Price Data 


Copies of a new official guide on com- 
modities and services under price ceil- 
ings, with a directory of the key operat- 
ing officials of the various price units in 
OPA’s national office at Washington, 
D. C., are now available to industry. 

Although the listing of commodities 
and services covers approximately 6000 
items, and includes the main commodities 
or groups of commodities under price 
control, it is necessarily not a complete 
list, OPA said. 

A previous issue of the guide, the “Di- 
rectory of Commodities and Services,” 
was dated Dec. 1, 1943. 

After a general introductory explana- 
tion of the booklet, there are four dis- 
tinct parts: 

Part One lists the chief price officials, 
with their titles and telephone extension 
numbers. Section heads are given num- 
bers also to key them with the listed 
commodities under their jurisdiction, as 
also numbered in Parts Three and Four. 

Part Two lists all OPA price regula- 
tions by number and title; gives the 
number of amendments, if any, made to 
each regulation; lists the OPA branch 
administering the regulation, and indi- 
cates the type of seller covered by each 
regulation. 

The booklet may be ordered from the 
Superintendent of Documents, U. S. 
Government Printing Office, Washington 
25, D. C., at $1 each. Six monthly sup- 
plements to the directory, bringing its 
information completely up to date, will 
be supplied to purchasers, without any 
further charge. 


CANADIAN FIRM ELECTED 


The Georgian Antique Shop, Ltd., in 
Halifax, Nova Scotia, has been elected 
to full membership in the Society of 
Antique Silver Dealers of America and 
is the first Canadian firm to be elected 
to the association. 





Say: “How about tacking a War 
Bond on your bill?” 


ed 





Only $2 90 


2 for $5.50 
4 for $10.90 
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All your new supplies; such as: wal- 
lets, scales, gauges, diamond papers, 
loupes, tweezers — everything will 
reach you with the most perfect ser- 
vice when ordered from the largest 
diamond jewelers’ supplies office in 


the world. 
New York 19, N. Y. 


I. KASSOY iz: 
Wanna Bet ? 


INC. 
7 West 45th St. 

















ELECTRIC CLOCK SPECIALISTS 


@ New and larger quarters 
@ Better service 


W. J. SHATAS & CO. 


110 Grand St. @ Waterbury 85, Conn. 


























Back the Attack—sell War Bonds! 
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Critical metals, steel — brass — nickel 
— lead — cadmium — zinc —etc., have 
gone to war. 

The nation’s labor has followed, de- 
voting their efforts to the production 
of necessary war materials and essen 
tial civilian goods. 


Let the dollars join in this Home 
Front effort to insure the Victory— 


BUY WAR BONDS. 


FH. NOBLE & COMPANY 


Manufacturers 
$59 W. 59th St., Chicago, Illinois. 





















Gold-Silver 
PLATING 


“ASK ABOUT” 











@Clifford I. McLane, jewelry buyer for 
Benj. A. Allen Co. for the past several 
years is now associated with Drach 
Weinfeld Co. 


4 J. Henry Eger and Louis A. Erick- 
son, both of whom were associated with 
Olsen & Ebann Jewelry Co. for a num- 
ber of years, recently opened their own 
retail jewelry business as Eger & Erick- 
son in suite 706 of the Columbus 
Memorial building, 31 N. State St. 


q Sgt. “Bob” Lieberman, who was with 
Stein & Ellbogen Co. before joining the 
armed service, and is the son of Otto 
Lieberman, manager of the Bluebird 
Diamond Syndicate, spent a well earned 
furlough of 21 days with his family and 
friends in Chicago last month. Sergeant 
Lieberman spent more than two years 
with an anti-aircraft artillery unit in 
the South Pacific. 


q At their October meeting, members 
of the Metropolitan Chicago Chapter, 
American Gem Society, continued their 
study of identification of stones began 
at the September meeting under the 
leadership of Dr. George Ward, of the 
Armour Research Foundation. The 
group hopes to announce soon a perma- 
nent leader to serve during the absence of 
Dr. Robert Garrels, who is in Washing- 
ton for the duration. 


q Charles R. Greenstone of San Fran- 
cisco, spent several days in Chicago re- 
cently visiting’ relatives'and friends and 
looking up sources of supply. From here 
he went to New York and eastern mar- 
kets. On Nov. 15, Mr. Greenstone, who 
has been general manager of Federal 
Outfitting Co., in San Francisco, is open- 
ing a credit jewelry store at Geary and 
Kearney Sts. in that city and will occupy 
an entire four-story building. The busi- 
ness will operate as Granville’s carrying 
a complete line of jewelry, diamonds, 
watches, silverware and electrical home 





appliances and radios when they are :: 


available. 

4q Nearly 100 members of the Chicago 
Credit Jewelers Association were pres- 
ent on Oct. 4 at their dinner m 

at the Standard Club. Following routine 
business and election to membership of 
Armstrongs Jewelry Store, operated by 
Irving Chayken, Hammond, Ind., Pregj. 
dent Valentine Jones read the resigna- 
tion of Ben Halpern as executive secre. 


tary. Appreciation was expressed by the 


members for his loyal efficient service 
the past several years. Benj. L. Sachs, an 
attorney who has worked with the retajj 
jewelers of Chicago, has been selected 
to succeed Mr. Halpern. Speaker of the 


evening was Alvin Steinkopf, radio com. - 


mentator. A veteran of the first World 
War, he toured Europe for 12 years 
eight of which he was A. P. Correspon- 
dent and accompanied the German army 
on their invasion of Poland, Russia, 
Norway, Belgium and Holland. 


Jury Indicts Chicago Watch Firm; 
Charge Is Using Mails to Defraud 


On Sept. 29, the Federal Grand Jury 
of the Chicago district returned an in- 
dictment against H. P. Sinton and Fred 
Smith, charged with using the mails to 
defraud. The indictment was based on 
evidence gathered by post office inspec- 
tors after complaints were received from 
jewelers all over the country. For sey- 
eral years Sinton and Smith have op- 
erated a watch repair business, or busi- 
nesses, at 843 S. Dearborn St., in the 
Fisher building with three entrances, all 
of which were used for address pur- 
poses, 

Various charges have been made con- 
cerning their business methods by jewel- 
ers to wholesale houses and the Better 
Business Bureau but all efforts were in 
vain until the postal authorities took ac- 
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, WATCH MATERIALS & SUPPLIES, TOOLS & 
OPTICAL GOODS 
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PHODANIZE 
Resistant of Sarnithe 


TRADE MARK REG, U. S PAT. OFF 


Silverware 


REPAIRED & PLATED LIKE NEW 


Swartz & Co. 



























10 S Webssh Ave. 








Grucomparable 


OUR WORK COSTS NO MORE 
ORDINARY WORK 
BECKER-HECKMAN CoO. 
20 E. Madison St. CHICAGO, ILL. 
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5 SO. WABASH 


ASK FOR OUR CATALOG 
> a ae” ee 


RRR OP aS ae 


Diamonds all sizes and qualities. 
Watchcases and Dials, 


other Watch Materials. 


Our Special Staff Cabinet 10C 72 Bot- 

tles 2 in ea. bt. for Bulova, Guren, 

A.S. & misc. with chart to Interchange 

over 1200 models by diameters. .$50.00 

Stems, as above, assrt. 30C.... 30.00 
Refills available 





Watches new and rebuilt. 
Specialty Lapelcases. 
Watch and Ring Boxes, Cocktail, Baby, Wedding and Birthstone Rings, Cocktail 
Cases with and without Diamonds, Spray and Rhinestone Pins, Identification Brace- 
lets, Anklets, Wallets, Window Displays and Trays, Findings, Stems, Staffs and 
Send your movements, we will rebuild them with latest 
style Cases and modern Dials. All above merchandise in stock for immediate delivery. 


Ask for our complete line of diamonds, loose, and set. Also cocktail rings, watches, 
and cases. Ask for our Fingerprint and Watch Material Catalog, also general lime. 


CHICAGO 3, ILLINOIS 


x * *® 


Complete line of 
Watchstraps and J-B Watchbands, 


Mainsprings—Our stock is depleted; we 
can offer 1 gr. ass. from the narrowest 
and weakest, to the largest. Swiss & 
American or separate........... $30. 
Above cannot be changed or returned 
as it will be made up Specially. 
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The case is set for hearing dur- 


tion. 
ig Neve Smith’ method of doing 
= it is stated, was to 
: eye letters soliciting repair work 
So elers all over the country using 
Jete list of retail jewelers and 
a nops secured a few years ago. 
ret js said to have used several 
a ag well as the three addresses, 80 
when the name of one company 
into disrepute or ceased to pull, 
other name and another address would 


4 i list of names which Sinton 
th are claimed to have used fol- 
National Watch Co., Van Dearply, 
r Jewelers Service, Plymouth 
‘Co., State Watch Co., Ace Watch 
All State Watch Co., Columbia 
iin Service, Fisher Watch Repair 

Paramount Watch Repair Co. 
Masterbilt Watch Repair Co., Plymouth 
Watch Repair Co. Nearly a year ago 

is believed to have disassociated 

¢ from the multiple businesses and 
have been operating since then as the 
Yerrimac Watch Co., 800 N. Clark St. 





Advertising Course Is Offered 
for Retail Firms by NRDGA 


A “Retail Advertising Course” de- 
fgned to help retailers train green help 
in their advertising departments in the 
fundamentals of advertising and pro- 
notion has been developed by the Na- 
tonal Retail Dry Goods Association, 
giles promotion division. 

The course is being offered to adver- 
fising clubs, chambers of commerce, or 
retail associations throughout the coun- 
try, with 33 cities signed up to receive 
the course to date. 

Material for the course is divided in- 
to three sections—newspaper procedure, 
display, and radio. The course takes 
tbout six weeks. Cooperating with the 
NRDGA in its preparation were the 
Newspaper Advertising Executives As- 
sociation and the National Association 
of Broadcasters. 


New Imported Watch Pricing Rule 
Won't Be Ready Before Nov. 15 


The new pricing regulation for im- 
ported watches which is now in the mill 
it the Office of Price Administration 
won't be ready before the 15th of this 
month at the earliest, OPA officials say. 
The proposed regulation, reported in 
WK for October, would lower the 
prices on indirect imports by about 10 
# 15 per cent and would supposedly 
fimplify price control on all imported 
watches. 
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17 Youngstown Jewelers Form 
New City Jewelry Association; 
Officers, Directors Elected 


The Jewelers Association of Youngs- 
town, Ohio, was formed on Sept. 28 by 
17 Youngstown jewelers to promote a 
program of “cooperation . . . and good- 
will.” Membership is open to all in- 
dividuals, firms or corporations affili- , 
ated with the jewelry industry in 
Youngstown, according to the group’s 
executive secretary. 

Officers elected are: Ritter Levinson, 
Harry Levinson Jewelry store, presi- 
dent; Milton D. Klivans, of Milton 
Klivans, Ine., vice-president; Edward 
W. Powers, Frank M. Powers jewelry 
store, treasurer; James J. Livingston, 
secretary. Executive Secretary is Carl 
M. Wolter, 1004 Mahoning Bank Build- 
ing. 

Directors are: Raymond Brenner; 
Samuel Levy, Best Jewelry Co.; Ray- 
mond Pugh, Pugh Bros. Jewelry Co.; 
Mark Perelman, King Jewelry Co.; Lou 
Samuels, Samuels Co. 

Purposes of the association are: 

“1) To promote a _ unified program 
and effort among the retail jewelers of 
Youngstown to cooperate with and assist 
our Government in every possible way. 

“2) To promote good will among one 
another in whatever manner is suggested 
by a member, the officers and directors, 
and approved by the membership. 

“3) It shall not be the purpose of 
this organization to interfere in the con- 
ducting or operation of any member’s 
business.” 





Doubled Jewelry Tax Again Brings 
Only |/3 More Than Last Year 


For the second consecutive month the 
20 per cent excise tax on retail jewelry 
sales has brought the Government only 
about a third more additional revenue 
than the same month last year, when the 
tax was 10 per cent. 


The tax on jewelry in August 
amounted to $11,297,964. In August, 
1943, the figure was $7,454,935. If sales 


of jewelry items were the same in vol- 
ume in August of this year as in August’ 
of last year, the tax should have amount- 
ed to about $15 million. 

The jewelry tax lead both the excise 
tax on furs and on toilet articles. On 
toilet preparations, the tax for August 
was $6,171,995; last year it was $2,864,- 
806. The excise tax on furs for this 
August was $1,907,963; last year it 
amounted to $2,107,602. 





Mrs. Dewey Receives Pearls 


Mrs. Thomas E. Dewey was presented 
recently with a string of pearls to re- 
place the strand she lost when the train 
in which she and Governor Dewey were 
riding during his campaign trip was 
wrecked. The strand was presented by 
Durward Howes, B. D. Howes & Son, 
Wilshire Blvd., Los Angeles, and con- 
sisted of 75 pearls to represent the 75 
days between Nov. 7, election day, and 
Jan. 20, 1945, the day the newly--lected 
president takes office. 

Mr. Howes is a. regional vice-presi- 
dent of the American National Retail 
Jewelers, Association, and past-president 
of the United States Junior Chamber of 
Commerce. 








ALWAYS USE 
THE NEWALL 
Sce "Finger Print" System 
: WHEN SELECTING 
SWISS WATCH 
MATERIAL 


Order From 
Your Jobber 


THE NEWALL MFG. CO. 
CHICAGO Z, ILLINOIS 




















FOR BEST RETURNS ; 
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WATCH DIALS 


REFINISHED 
MICHIGAN DIAL REFINISHING CO. 


612 METROPOLITAN BLDG. 
DETROIT, MICH. 
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PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 


CINCINNATI 



















WE specialize in special 
order work. Send us your 
specifications. We'll sub- 
mit a design without 


obligation. 
THE SCHUMER BROTHERS CO. 


Manufacturing Jewelers 
5 €. Third St. Cincinnati, Ohio 











DIAMOND-CUTTING 
EXPERT WORK 


FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 













KLEIN BROTHERS 
COMPANY 


WHOLESALE JEWELERS 





ENQUIRER BLDG. CINCINNATI, O. 











Harry Greenwold Co. 


The House of Quality and Service 
VEST j STREET, CINCINNATI, OHIO 


VIRGIN Diamonds 
CELLINICRAFT Jewelry 


ELGINS @ HAMILTONS (Zones 7, 9) 





Lines of quality and style that give you pro- 
tected profit. You can recommend these lines 
to your customers with confidence. 














Ri 
ad 
4 Louis Hummel, Jr,, 1 E. 4th St., and in the Cincinnati office’ of OPA which i 
his wife are vacationing in Florida. he recently resigned. James Dunn, an- wt 
q Charles Payne, Schumer Bros. Co., last other of the firm’s salesmen, is noy 
month made a trip down South to visit traveling his route after a long time at 
some of his old customers. ‘home base. 
4q Now open and doing a brisk business q A new jewelry manufacturing concern 


is a new retail jewelry store at 4027 has been organized in Cincinnati 

Hamilton Ave., operated by Abe Strauss, Joseph Wilson and Gregg Trier, former 
former manager of the Mayor Jewelry employees of Gebhardt Bros. Co., also 
Store, 5th & Vine Sts. manufacturers. Located in the L 

4 Thomas Reed Botts, Jacques Keisler building, 434 Elm St., it is operated yp. 
Mfg. Corp., has returned to his home der the name Wilson & Trier Co, Mp 
here after spending the summer in New Wilson said the plan of the concern was 


Jersey. He expects to return shortly to “design and manufacture a fine 
to his concern’s factory at North Ber- of jewelry.” He pointed out that until 
gen, N. J. more help was available it would be 


q William F. Grassmuck Sons has restricted to doing business for local 
opened a new shop on the 7th floor of clients but that after-the war the firm 
the Union Trust building. It will feature will probably increase distribution. Mr. 
silver and gift suggestions. Main store Wilson was secretary of the Gebhardt 
space of the firm is on the first flocr firm. The two men bought out Harry 





of the same building. Neumeister who retired after being in 
q Raymond Ejible, Klein Bros. Co., is the jewelry manufacturing business for 
now on a selling trip in the southwest many years. 

section of the country and on the road q William Grogan, of J. C. Hockett Co, 
for the firm for the first time in two Madisonville, is the new president 
years. He is now the company’s only of the Cincinnati Guild, Ohio Watch- 
salesman, all the others having gone into makers Association, succeeding Elmer 
the armed forces. Fisher. Other officers named at the 


4q Visitors during the past month jn- October meeting of the group were Frits 
cluded Earl Webster, Oden, Ind.; J. P. Mende, vice-president; William Mohl- 
Hagele, Washington, Ind.; Samuel Neu- | man, secretary-treasurer; Herbert Huell, 
man, New York; Phil Abrams, Chicago; recording secretary; Harry Oser, corre- 


Pat Patrick, Chicago; Elmer Zeisler, sponding secretary and Harold Markl, 
Chillicothe, Ohio; | ae Rost, Pulaski, sergeant-at-arms. 


Tenn.; Mr. and Mrs. Mel Laut, New Frank Foegler was appointed delegate 
Bremen, Ohio, and John H. Coles, Nash- to the national convention of the UHA, 
ville, Tenn. Howard Sanders was named chairman 


q “Like mother like daughter” is the of the annual dinner and meeting of 
case of Miss Pat Bessler, recently hired the Cincinnati guild Jan. 18. 

as a stenographer by the Gerwe-Brown At the meeting it was announced that 
Co. She recalled to officials of the firm Christmas packages had been mailed 
that her mother, Mrs. Margie Reeves, to the seven members of the organiza 
had been employed there in a similar tion now serving Uncle Sam in various 
capacity 20 years ago. Miss Mary Eliza- parts of the country. 

beth Seibert, another employee of the 
firm, is back on the job aftef having 
been seriously ill in a hospital. 

q Jack Gerwe, on military leave from 
the Gerwe-Brown Co. and Adolph 

Weibel, whose father and brother oper- COSTUME AND 
ate jewelry stores in Cincinnati, ran into 
each other recently at Wilmington, N. J., 

and discovered that, by coincidence, they GOLD FILLED JEWELRY 
both had been assigned there. Jack who 

had been stationed in Alaska, was . ° 
ordered to Wilmington after spending For Immediate Delivery 
a furlough in Cincinnati with his bride 
and family. © 
q Lars R. Olsson, former manager of 
the Waltham Watch Co. remerg office SEE OUR FALL LINe 


at Cincinnati, is now associated with the 








Gerwe-Brown Co. as a salesman. Earlier ON DISPLAY 
in the war Mr. Olsson took temporary 
leave from Waltham to accept a post Hotel Netherland Plaza 





ao "4835 223935 S ppp = (CL Cf StS EEE WE TSS eT 


Cincinnati, O. 
Northern Ohio Gemsters Ay 
Pleased by the success of their “open Sunday, Nov. 12th to 


house” meeting in September, members Wednesday, Nov. 15th, inel. 
of the Northen Ohio Guild of the Ameri- 
















can Gem Society planned to bring guests 6th Floor fe 
to their October meeting. Each mem- 
ber was asked to get in touch with at e be 






least one jeweler and invite him to the 


meeting on Oct. 10. Dr. Donner of FLANAGAN - KOVAC co. 


Western Reserve University, leader of : * : : 
the group, talked on dispersion, double 24 E. 6th St. ¢ Cincinnati 2, 0 


refraction and dichroism. aes 
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OBITUARY 


Ausert, one of it arte 

ary-treasurer 0O ert 

S Syoa ieee, died Sept. 9. 
Kero H. Bake, i — ge yo 
akin epartment o e 
Saee wencamekin’ Seweee Technical 
School, Lancaster, 
Pa., died Sept. 23. 
Mr. Bare had been 
with the school for 
more than 4 
years. He _ had 
been ill for nearly 
a year, but report- 
ed to the school 
daily although his 
duties were neces- 

sarily limited. 

Mr. Bare’s three 
sons are all in the 
service; one is a4 
prisoner of war 
in Germany. 

Musmay Epetstern, for many years 

resentative in the New York area 
for the Benrus Watch Co., died Sept. 29. 
He had been confined to his home by 
iness for more than a year. 

Brenarp Exxon, 69, brother of Max 
fikon of M. Elkon Co., New York, died 
Oct. 8. Mr. Elkon operated a diamond 
business in Antwerp for many years, 
coming to New York in 1941 when he 
became associated in the diamond busi- 
ness with his brother. He was widely 
known in the diamond trade. 

CurnpertT CHartes Gaset, 47, sales 
manager for the 1847 Rogers Bros. and 
William Rogers & 
Son silverplate di- 
visions of Interna- 
tional Silver, died 
on Sept. 29, after 
a heart attack. Mr. 
Gabel joined In- 
ternational Silver 
almost immediate- 
ly after graduat- 
ing from Weslyan 
University, and 
spent nearly his 
entire business life 
with that company. 
Mr. Gabel was well 
known throughout 
the jewelry industry. 

Maurice A. Gotp, 52, for the past sev- 
eral years western manager and sales 
representative of the Marathon Co., died 
Oct. 6 after a heart attack while playing 
pt. Mr. Gold was active in the Gol- 

Roosters, Chicago Jewelers Asso- 
tiation, and Chicago Jewelers Club. 

Mrs. Myron J. Ketty, wife of Myron 
J, Kelly, past president of the Chicago 
Jewelers Association, and their younger 
son were both killed when the car in 
which the two were riding plunged over 
a 2000-foot cliff in Arizona. 

Huco H. Kocu, 56, retail jeweler of 
Freeport, N. Y., died Sept. 13 after a 
brief illness. Mr. Koch was in the jewel- 
ty business for 40 years. 

Cant Kontuerr, for 85 years owner 
of a wholesale jewelry business in New 
York and known as an authority on 

tls, died in Hoboken, N. J., at the 

me of his parents, on Oct. 7. He had 
been ill for about six months. 

Cuartes Faevertck Kouter, 88, mem- 
ber of the retail jewelry firm of J. F. 
Kohler & Sons, Richmond, Va., died 
Sept. 2. Mr. Kohler was the son of the 
founder, the late John Frederick Kohler, 
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who established the oldest retail firm in 
Richmond in 1856. 

Swney L. Lesotrt, 72, of Lebolt & Co., 
33 N. State St., Chicago, died Sept. 29. 
Mr. Lebolt was the last of five brothers 
associated with the business which was 
founded in 1897 by J. M. H. Lebolt, who 
died last February. The other brothers, 
Nathan, George, and Joseph passed 
away in a short time of each other about 
15 years ago. 

ArtHur Berrranp Lerurcy, 65, with 
C. P. Ward & Sons, Yonkers, N. Y., died 
in a hospital after a brief illness on Sept. 
2, his 65th birthday. 

Puu. Noet, 69, who began his jewelry 
career in Chicago with M. S. Fleishman 
& Co., and later was associated with 
wholesale houses in Chicago until a few 
years ago when he established the busi- 
ness of Noel & Herman at 31 N. State 
St., died Sept. 28. 

Hyman Rosenruat, father-in-law of 
Jee Optician, jeweler of St. Joseph, Mo., 
died on Oct. 2. 

Gustavus A. ScHiecuTerR, 94, retired 
jeweler of Reading, Pa., died Sept. 25, 
at his home. Mr. Schlechter, a native of 
Stuttgart, Germany, settled in Reading 
in 1870 and started a jewelry business 
there in 1873. He retired in 1937. Mr. 
Schlechter was very active in organiza- 
tion work. 

Mrs. Sapie Scuwartz, partner with 
her son, Jerry H. Schwartz, in the busi- 
ness of Louis Schwartz & Co., 29 E. 
Madison St., Chicago, since the death of 
Mr. Schwartz two years ago, died Oct. 
6. The business will continue under the 
direction of Jerry H. Schwartz. 

Frep Sommers, partner in the whole- 
sale jewelry firm of Sommers & Som- 
mers, Atlanta, Ga., died Aug. 80. He 
was with the firm for 29 years. Mr. 
Sommers had been ill for some time pri- 
or to his death. 

Sicrrrep Strommer, 58, vice-president 
and general manager of the Watch- 
Motor Mainspring Co., Inc., New York, 
died on Oct. 3 at his home. Before join- 
ing the firm in 1938, Mr. Strommer was 
for many years a representative of the 
Waltham Watch Co. in Europe. He 
also spent several years in China with 
the firm of Heacock & Cheek, suppliers 
of watch parts. Mr. Strommer was a 
member of the United Horological Asso- 
ciation and of the Horological Society 
of New York. He was born in Sund- 
swall, Sweden. 

Orro Zatss, 85, for many years head of 
the watch department of S. Kind & 
Sons, Philadelphia, died Sept. 16. He 
started with the firm in 1904, retiring 12 
years ago. In his will Mr. Zaiss left 
$1,000 to the employees fund of the firm. 





Wants Costume Jewelry Agency 


Jamil Azoo, manufacturer’s sales rep- 
resentative in Baghdad, Teheran, writes 
that he would like to represent a U. S. 
manufacturer of popular priced costume 
jewelry in Iraq and Tran. His address 
is Jami Azoo, Adhamiyah, Baghdad, 
Traq. 

‘As references he gives the following: 
John Prior, Inc., 44 Whitehall St., New 
York; Atlas Asbestos Co., Northwales, 
Pa.; Commercial Museum, 34th St., 
Philadelphia. 





Balwaid’s Jewelry Store, Erie, Pa., 
has enlarged and redecorated their store 
at 11-19 Ww. 9th St. 





GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE. PITTSBURGH 








DISTINCTIVE 
JEWELRY 
WATCHES 


THE D. JACOBS SONS CO. 
Wholesale Jewelers 


811-13 RACE STREET 
CINCINNATI 2, OHIO 














Boost LAY-A-WAY 
SALES! 





mediately. 

om $2.90 
2 for $5.50 
4 for $10.90 


Educa Preed wow vorr, 19, 









ABC 
OF MODERN ENGRAVING 
B 
William. Kassel 
Price $1.00 Postage Prepaid 


THE JEWELERS’ CIRCULAR-KEYSTONE 
100 East 42nd St., New York 17, N. Y. 











IMMEDIATE DELIVERY 
/ WATCHES rodies & Gents, 7-15-17 Jowets 
Also Gents {0% Ligne Wrist Watehes with 
Sweephand. Gents 7-15-17 Jewel W with 
and without Swee . Ladies Gold and Geld 
Filled Fob Watches, 7-15-17 Jewels. 


LOUIS VAN ZATSMAN 


7 West 44th St., New York 18, N. Y. 
Phone: MU. 2-98683, MU. 2-8461. 
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Where Buy : 
AMERICAN 
China and Glass 












rine CRYSTAL awo BENT GLASS 


Giftware of Distinction + > 


KENSINGTON, INC. NEW KENSINGTON, PA, 











JEWELRY GIFTS ACCESSORIES 
URIE F. MANDLE CO. 
Show Rooms, 411 Fifth Avenue 

NEW YORK 16, N. Y. 


MUrray Hill 3-9107 














il 


HAWKES CRYSTAL 

GLASSWARE 
for discriminating 
people—WRITE 

T. G. HAWKES & CO. 


CORNING, N. Y. 
N. Y. Office: 542 Sth Ave. 





OLD WATBEFORD 











ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, President 
D. S. CORCORAN, Vice Pres. 


DE Aete TAGEE WARE 


é ‘or t 
FINE CHINA TRADE 
MADE IN AMERICA . MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 











THEODORE HAVILAND 


FINE CHINA DINNERWARE 
MADE IN AMERICA 


All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
28 W. 23rd ST. 1550 MERCHANDISE MART 
WEW YORK CITY CHICAGO, ILL. 











LENOX CHINA 
SERVICE PLATES 
DINNERWARE 


NOVELTIES 


7 ° Made in America 
LENOX 
LENOX,INC. Trenton, N. J. 











“CARENADE” CRYSTAL 
Stemware, Bowls, Vases, Perfume Bottles 
and Smoking Accessories 


Send for Mustroted Catalog 
ENRIGHT-LE CARBOULEC, 
160 Fifth 


INC. 
Ave. New York City 
CHelsea 2-5558 
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Man Wanted 


The Townsend Jewelry Co. of Flag- 
staff, Ariz., writes that a man who goes 
by the name of Joe Westerfielf or W. 
J. Moore is wanted by the Coconino 
country sheriff’s office on charges of 
theft. They describe the man as 5’ 9” 
tall, about 35 years old, blue eyes and 
brown curly hair, dent in left side of 
jaw from fracture, small dot tatooed on 
left wrist, name and social security 
number tatooed on upper arm. The man 
is said to be a jeweler and repairer, and 
is accused of stealing tools and repair 
materials. 





STATEMENT OF THE OWNERSHIP, 
MANAGEMENT, CIRCULATION, ETC., 
REQUIRED BY THE ACTS OF CON- 
GRESS OF. AUGUST 24, 1912, AND 
MARCH 3, 1933, OF THE JEWELERS’ 
CIRCULAR-KEYSTONE, published 
monthly at Philadelphia, Pa., for October 
1, 1944. 

COUNTY OF NEW } 
STATE OF NEW YORK 
ss. 

Before me, a Notary Public in and for 
the State and county aforesaid, person- 
ally appeared P. M. Fahrendorf, who, 
having been duly sworn according to 
law, deposes and says that he is the 
Business Manager of THE JEWELERS’ 
CIRCULAR-KEYSTONE and that the 
following is, to the best of his knowl- 
edge and belief, a true statement of the 
ownership, management (and if a daily 
paper, the circulation), etc., of the afore- 
said publication for the date shown in 
the above caption, required by the Act 
of August 24, 1912, as amended by the 
Act of March 3, 1933, embodied in sec- 
tion 537, Postal Laws and Regulations, 
printed on the reverse of this form, to 
wit: 

1. That the names and addresses of the 
publisher, editor, managing editor, and 
business managers are: Publisher, Chil- 
ton Company, Inc., 100 East 42nd St., 
New York 17, N. Y.; Editor, Fred V. 
Cole, 100 East 42nd St., New York 17, 
N. Y.; Managing Edjtor, none; Business 
Manager, P. M. Fahrendorf, 100 East 
42nd St., New York 17, N. Y. 


2. That the owner is: (if owned by a 
corporation, its name and address must 
be stated and also immediately there- 
under the names and addresses of stock- 
holders owning or holding one per cent 
or more of total amount of stock. If not 
owned by a corporation, thee names and 
addresses of the individual owners must 
be given. If owned by a firm, company, 
or other unincorporated concern, its name 
and address, as well as those of each in- 
dividual member, must be given.) Holders 
of more than one per cent of the capital 
stock outstanding of Chilton Company: 

. A. Musselman, 260 Sycamore Ave., 
Merion Station, Pa.; J. S. Hildreth, York 
Lynne Manor Apts., City Line & Ber- 
wick Road, Overbrook, Phila. Pa.; 
Charlotte M. Terhune, 160 E. 48th St., 
New York. N. Y.: John Blair Moffett, 
Fishers Rd., Bryn Mawr, Pa.; C. S. 
Baur, 69-11 Yellowstone Blvd., Forest 
Hills, L. I.. N. Y.: J. H. Van Deventer, 
270 West End Ave., New York, N. Y.; 
Mrs. Beulah Fahrendorf, 19 Tunstall Rd., 
Scarsdale, . ¥.; Mary M. Acton, 280 
Sycamore Ave., Merion Station, Pa.; 
Mabel M. Musselman, 260 Sycamore Ave., 
Merion Station, Pa.; Dorothy S. John- 
son, 1115 Fifth Ave., New York, N. Y.: 
Ann E. Tomlinson, c/o Bankers. Trust 
Company, P. O. Box 704 Church Street 
Annex, New York, N. Y.: Ethel G. Breen, 
Trustee u-w of Charles W. Anderson, Old 


Greenwich, Conn.—Beneficiaries: Robert 
C. Anderson, Percival FE. Anderson, 
Charles W. Anderson, Jr., Annie 


Clark: John Blair Moffett, 1608 Walnut 
Street, Philadelphia, Pa.—Agent for J. 
Howard Pew, J. N. Pew, Jr., Mabel P. 
Myrin, Mary Ethel Pew; Elizabeth J. 
Bailey and Ellwood B. Chapman, Trustee 
Estate of James Artman, Deceased, 920 
Real Estate Trust Building, Phila., Pa.— 
Beneficiaries: Franklin Artman, Vera 
Watters, Alvin C. Artman. Elizabeth J. 
Artman, Marion A. Pratt, George H. 
Pratt, hv assignment, Edwin Moll, by 
assignment: Frederick 8S. Sly, 149-40 35th 
Ave., Flushing, L. I., N. Y. 


3. That the known bondholders, mort- 
fagees, and other security holders own- 












ing or holding 1 per cen 
amount of bonds, mortiauen of 
securities are: None, » OF other 
: at the two paragraph 
giving the names of the yeti: above, 
holders, and security holders: ‘oe 
contain not only the list of stockh any, 
and security holders as they appea olders 
the books of the company but al; Upon 
cases where the stockholder or Seen In 
holder appears upon the books of rity 
company as trustee or in any oth the 
duciary relation, the name of the nee 
or corporation for whom such tras yy 
acting, is given; also that the aala': is 
paragraphs contain statements embracing 
— 
to 





affiant’s full knowledge and 
the circumstances and conditions bes 
which stockholders and security hou 
who do not appear upon the books of the 
company as trustees, hold stock and - 
curities in a capacity other than thae a 
a bona fide owner; and this affiant . 
no reason to believe that any other 
son, association, or corporation has yrs 
interest direct or indirect in the vail 
stock, bonds, or other securities tha: —_ 
so stated by him. Bic. 
P. 


; ‘ . M. Fah 
(Signature of editor, Dublisher hej 

ness manager, ot owner.) a: 
Sworn to and subscribed bef 

25th day of September, 1943. Bias 

[SEAL] Mae A. Gatzenmeier 

(My commission expires March 30, 1946,) 








Mint ‘ McNabb, jeweler of Newport, 
Tenn., has moved to a new buildi 
McSween Ave. —— 





Where to Buy 
IMPORTED 
China and Glass 








EDWARD BOOTE = 
35 & 37 W. 23rd St., New York, N.Y,| | ~ 
Tel. Cramercy 5-1605 
ROYAL CROWN DERBY CHINA 2 
WOOD & SONS DINNER AND 
HOTELWARE 
GIBSON & SONS TEAPOTS 














ROYAL DOULTON 


English Rone Chinn and Enrthenware 


THOS. WEBB & SONS 
Hand made English Crystal 


IRISH BELLEEK — 
The original production 


W™. 8S. PITCAIRN CORPORATION 
212 Fifth Ave. New York, Ni. Y. 


JUSTIN THARAUD, Ine. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Rone China 


MYOTT’S 
English Staffordshire Ware 














PAUL A. STRAUB & CO.., Inc.|} 
19 East 26 Street, New York | 
Importers of 


China, Glass and Earthenware 


Dinnerware, Art Goods, Giftwares 
Murray Hill 3-5460 


Wedgwood Ware 


Bone China Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 
162 Fifth Avenue, New York City 














pb 











THe JEWELERS’ CIRCULAR-KEYSTONEE F 


t 























red Strictly Refiners 
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21 West 46th Street 


RECONVERSION 


iin | Let your post-war planning include the disposition 





en of unnecessary scrap—filings and sweeps. Quicker 
turn-over means larger profits and more efficient 


management. Make a thorough cleanup. 


“| Kastenhuber & Lehrfeld 


Tel. BRyant 9-1060 


We solicit your Sweeps—Filings—Scrap Gold and Platinum, Metals 


New York 


Your Old Gold shipments will receive special attention 


BACK THE ATTACK—BUY MORE WAR BONDS 





—— 
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|| 10 years of PROGRESS 


FTER 10 years of continued re- 

search and experimental work, the 
quality and efficiency of ZENITH 
CLEANING PRODUCTS has reached a 
standard that insures complete satis- 
faction. 


Why nof use the BEST? 


ne, Order some from your jobber today and 
ty you will see why - - - 


More and More Watchmakers Are 
Switching to ZENITH CLEANING 
SOLUTIONS Because They Prefer 


“Precision Clean Performance’’ 


and at a LESSER COST 











GAL. aT 
Regular Foam Type #1 .......-.ees+e0- $2.00 75¢ 
Foam-Less Type #1 ......--seseeeeees 2.50 80c 
Concentrate (Foam Type) .....+-++++. 1.50 bottle 
Rinsing Solution .........--eseeeeeeees 2.00 75¢ 
KEEP-CLEAN Jewelry Cleaner.......... 3.00 95¢ 
(8 oz. jar 30¢—$3.25 per doz.) . 
Plasticized Crystal Cement ..........++ 25¢ jer 


OILS—Clock, Watch, Bracelet. 
Your jobber has ZENITH in stock 








} 











7720-24 
Mdhd shill nrore 
‘3 needed 





Buy the We are asking our invasion 
Watch © irasrer forces to do their utmost. Can 


later we at home be content to do 
with these savings less? 


American Time Products 


580 Fifth Ave. Ine. New York, N. Y. 
Distributors of Western Electric Watch-rate Recorders 














’ 
NB, FOR NovEMBER, 1944 


¥ 


ZENITH CLEANING FLUID CO., 52 Beekman St., N.Y.7, N.Y. 


289 














Testing Precious Metals 





How to identify, buy and sell old gold, silver and platinum metals 


Chapter IV—The platinum group of metals and their alloys 
Section B—New Metals; new tests. Part 2. 


by C. M. HOKE 


USING SOLUTION A WITH PLATINUM 


Let us become acquainted with Testing Solution A. 
Take the spot plate and drop one drop of the standard 
platinum solution into a cavity. Notice the pale yellow 
color. Add a drop or more of Testing Solution A. If 
properly prepared the two will react instantly to give a 
deep yellow or brown color. If too concentrated, the 
color will be almost black; in that case, dilute the plati- 
num solution with an equal volume of water. This deep 
yellow color with Solution A is a characteristic of plati- 


num and iridium. 


WITH GOLD 


In another cavity, place one drop of gold solution, and 
add a drop of Solution A. After several moments add 
several more drops of Solution A. Note the first intense 
dark color, deep purple or black. This is characteristic 
of gold. After it stands a few minutes, notice the purple 
stain on the white porcelain. 

Do not let the liquids dry on the plate. And wash it 
promptly after each test, removing any stains with a 
drop of aqua regia and rinsing well. 

Now, in another cavity, take just one drop of your 
gold solution, and dilute it with five drops of plain water. 
Take one drop of this dilute gold, in another cavity, and 
add a drop of Solution A. Note that the color is still 
definite. Dilute with five more drops of plain water, and 
try again. See how dilute this gold solution must be. be- 
fore it becomes so weak that you cannot detect a change 
with Testing Solution A. If you figure this out, you will 
find that this is a delicate test, and will reveal the pres- 
ence of a very small percentage of gold. 


WITH PALLADIUM 


In the same way, learn the color-changes shown when 
mixing standard palladium solution with Testing Solution 
A. This color-change is even more interesting than the 
others. When the two drops are first admixed, you see 
a deep yellow, not unlike the effect produced by platinum. 
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After some minutes the yellow turns blue-green. This 
blue-green color is characteristic of palladium. 


WITH SILVER 

Silver solutions, such as silver nitrate, do not give any 
color-reaction with Testing Solution A. What you will 
see when the two are mixed is a white cheesy precipitate 
of silver chloride, similar to that obtained when table salt 
is added to a silver nitrate solution. 


WITH BASE METALS 


Solutions containing only such base metals as iron, 
copper, zinc, nickel and cadmium give no color change 
with stannous chloride. Lead may give a white precipi- 
tate that looks like silver chloride, but if you employed 
the dichromate test in Chapter 1 this will cause you no 
confusion. 

(Testing Solution A must be made up freshly from 
time to time. It loses its virtue completely in a few days. 
Therefore, begin the day’s work by checking your Solv- 
tion A against a drop of standard gold solution; if it 
fails to respond, throw it away at once.) 


STANNOUS CHLORIDE TESTING SOLUTION 
WITH UNKNOWNS 

You should now be ready to examine metals of whose 
composition you are ignorant. Take an article that you 
suspect of being platinum or some platinum alloy. Rub 
it hard to make a good streak in a clean cavity of your 
spot plate. Dissolve the streak in aqua regia, noting 
whether or not it is necessary to heat the plate; and 
making up for evaporation if you do heat it. 

Add a drop of Solution A and note the color change. 


Repeat with a piece of what you believe to be a good 
gold alloy. Repeat with something you believe to be 
palladium. Finally ask sqme friend to hand you pieces 
of metal, preferably pure metals or simple high-grade 
alloys, test them and check your reports with him. 
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FULTON ee Tit 
FANCY SHAPE WATCH GLASS CRYSTALS 


Since 1931 the Fulton Watch Crystal Corp. has been making fancy watch glass crystals that 
really fit. 

Our new catalog (just off the press) illustrates the actual size measurements of all the latest 
and most popular numbers. a 

Order through your material jobber or write direct for our catalog No. 2 and complete 
particulars. 

Below are various views of our factory where the most modern methods are used to produce 
our quality watch glass crystals. 





The order 
and cabi- 
inet Fill- 

ing Dept. 










bd 





his 






i 
A section of our 
ite Examining Dept. 


A section of the 
Cutting Dept. 







ome TT a ES 











A section of the 4 * A section of our 
Bending Dept. Grinding Dept. 


A section of the Beveling Department 


FULTON WATCH CRYSTAL CORP. 


121 FULTON STREET NEW YORK 7, N. Y. 


ESTABLISHED 1931 
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DETECTING GOLD, PLATINUM, AND PALLADIUM, IN THE 
PRESENCE OF EACH OTHER 

The next step is to detect palladium in metal that is 
mostly platinum. This is especially valuable when test- 
ing dental alloys or buying metal that may be contami- 
nated or of low grade. If you have a standard needle of 
a platinum-palladium alloy, rub it on your spot plate, 
warm the plate, dissolve the streak in aqua regia, ‘and 
test the solution with Testing Solution A. 

Can your eye detect the difference between that effect 
and the effect produced by pure platinum? 

Next, rub pure platinum in a cavity, and make a few 
rubs in the same cavity using a bit of fine gold. Suppose 
you make fifteen rubs with platinum, and three rubs with 
gold. Again warm the plate, dissolve the streaks in aqua 
regia, and test- with Solution A. 

Can your eye detect the presence of that small amount 
of gold? 

Also, can your eye detect the presence of all three 
metals—gold, platinum, and palladium—at the same 
time, in a single drop of. solution? 

Your eye may not be able to do this the first time. But 
after a little experience, you will know which metals are 
present and roughly the proportion of each. 

If a spot plate is not obtainable, it is possible, though 
not convenient, to use other plans. Thus, get a minute 
amount of your unknown metal into solution in some 
other way, perhaps by cutting off a scrap with a file or 
saw and dissolving it in aqua regia in a tiny test tube or 
small watch glass. Soak up the solution in clean white 
blotting paper or filter paper. Now drop one drop of 
Testing Solution A onto the stain. Colors will appear and 
spread through the paper handsomely. If two precious 
metals are present, say gold and palladium, the charac- 
teristic colors of both will appear. 


IF THE TESTS ARE NOT CONCLUSIVE— 

The beginner sometimes gets confusing results. Some- 
times the colors refuse to appear. This may be due to 
the fact that one solution or another has lost its potency. 
More likely it is because you have used too much acid. 

Remember that aqua regia weakens on standing. Re- 
member that Testing Solution A spoils on standing. Both 
must be mixed afresh from time to time. The standard 
solutions do not spoil. If properly kept in glass-stop- 
pered bottles they will keep for years. But when you 
make them up, do not use an excessive amount of acid to 
dissolve your bits of metal. If too much aqua regia is 
used, the tests will be weakened or even destroyed. 

The excess acid can be driven off by evaporating the 
solutions gently until almost dry, then adding a little 
water. In dissolving the streaks made on the spot plate, 
you sometimes use more aqua regia than is wise. There 
again you can remove the excess by warming the spot 
plate gently; if the drop should go entirely dry, add 
plain water to bring your substances again into solution. 

Another situation that may confuse the beginner is to 
find an alloy containing much platinum and very little 
palladium; or much gold and very little palladium. He 
finds that the palladium color is obscured by the intense 
reactions of the platinum or the gold. As his eye be- 
comes skilled he can detect smaller and smaller propor- 
tions; however, he will be glad to know that there is 
another solution that is especially valuable in detecting 
small amounts of palladium. 
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SOLUTION DMG 

This solution has the added virtue of showing 
nickel, even in small amounts. It will show up nickel j in” 
a platinum alloy; in a white gold alloy; in a dental alloy 
or in a solution. It will show up palladium and nicke 
when both are present in small amounts in an alloy thang 
is largely platinum or gold. 

Purchase a gram of dimethyl glyoxime. One gram will, 
be enough for several hundred spot plate tests. Be sure” 
to get a good quality product. It is a white or pale 
yellow powder. The name is pronounced “dye- “methyl E. 
glyoxeem,” but no one will blame us if we refer to it 
as DMG. 

Dissolve this gram of DMG by bringing it to a boil i in 
about 100 cc of water—about 4 fluid ounces. The powdall 
dissolves rather slowly. Let it cool and if possible let it 7 
stand overnight; then filter. It is important that the solu- © 
tion be clear and free from sediment or crystals. ‘It is © 
now ready to place in a dropping bottle, which should be | 
labeled DMG. It keeps quite well for years, except that ” 
you may have to filter it again. 4 

Let us get acquainted with DMG. Its most interesting ~ 


characteristic, as we said, is to show up palladium and 7 


nickel, in the presence of other metals and in the pres- 
ence of each other. ‘ 


DMG AND PALLADIUM 


First, place a very small drop of the standard pal- 
ladium solution in a cavity of the spot plate. Or, better, 
take one drop and dilute it with several drops of water 
to obtain a pale yellow solution; then place one drop of 
the pale solution in a clean cavity. 

Do the same thing with a drop of your standard plati- 
num solution, and with your standard gold solution; a 
drop to a cavity. All three have a pale yellow color. 

Now add a drop or two of DMG to each cavity. Note 
the precipiTaTE that forms, and its color. Note that the 
pale yellow colors do not change, but that in the cavity 
containing palladium you will see a PRECIPITATE, or 
sediment. Note carefully that while Testing Solution A 
gives prompt changes in color, DMG distinguishes be- 
tween palladium and the other metals by forming a 
precipitate. 

You can see this more clearly by making similar tests 
in small test tubes. Make one test with an extremely 
dilute palladium solution, adding DMG and noticing that 
even very small amounts of this yellow precipitate are 
visible. 

Be sure that all your solutions are clear and free from 
precipitates or flocculence; otherwise you will be de- 
ceived. 


DMG AND NICKEL 


Scratch on the spot plate with a five-cent piece. Dis- 
solve the streak with a drop of nitric acid or aqua regia. 
Add a drop or two of DMG. Nothing special will 
happen. 

Now repeat, but with this difference: After dissolv- 
ing the nickel streak in acid, add a big drop of ammonia. 
Then add the DMG. If you used enough ammonia to 
kill the acid, you will see a very beautiful and character- 
istic color change. 


From one point of view it is a waste of time to de- 
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lichens—the Seth Thomas “‘Spray.” 





Seth Thomas plant in Thomaston, Connecticut . . . home of “the finest name in clocks.” 











When Uncle Sam gives us the word... 


... we're set to go! 


Tae Seta THomas Pianr pictured above can be 
ready at a moment’s notice. We've floor space of 


more than 300,000 square feet . . . modern from — 


top to toe and equipped with every facility for 
large-scale production of the finest self-starting 
electric and spring-wound clocks. 

Since war came, the wheels in our plant haven't 
stopped humming for Uncle Sam. We’ve been pro- 
ducing intricate timing devices and precision in- 
struments for the machines of war . . . on land, at 


sea and in the air. A big job, to be sure. And we’re 
happy that we’ve had both the facilities and the 
necessary “know how’’ to do it. 


Before long now—let’s hope—a cheerier day 
will come. Then Seth Thomas, “‘the finest name in 
clocks,” will be out front wherever quality clocks 
are sold. Our designers have kept an ear to the 
ground . . . an eye on the trend, and their designs 
for post-war electric and spring-wound clocks in- 
clude many new and handsome models sure to 
become quick-sellers for you. 


TYPICAL OF SETH THOMAS DESIGNS... SELF-STARTING ELECTRIC AND SPRING-WOUND MODELS 


2. 


i ue ae 


and streamlined for streamlined 


Modern design in walnut case—the S 
Thomas electric alarm, ‘‘Echo.” 


ey P Pi * 


chime clock —the ‘‘Falsbury.” 


Popular-priced Seth Thomas Westminster 


B/S Seth Thomas Clocks— Thomaston, 


F3)& Connecticut, A Division of General 
Pine Instruments Corporation. 


Seth Thomas Clocks 


SELF-STARTING ELECTRIC OR SPRING-WOUND 


ws pere (Co WAtHE C7 clocks 


{ 
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scribe these color changes, since they become of value 
only through being seen by each observer. However, for 
the sake of the record we may say that this color, pro- 
duced by DMG, nickel, and ammonia, is a striking rose- 
red. And the precipitate produced by palladium and 
DMG in acid solution is canary yellow. 

Note this particularly: The test for palladium appears 
only in acip solution; the test for nickel must be made 
in AMMONIACAL solution. 


This is very handy. Thus, suppose you have a piece of 
so-called platinum as an unknown, and you suspect that 
it may contain both nickel and palladium. First make the 
streak on the spot plate and get it into solution with aqua 
regia. Then add DMG. If palladium is present you will 
see the copious precipitate, canary yellow in color. Now 
add enough ammonia to make the mixture smell faintly. 
If nickel is there, you will at once see the beautiful rose- 
red. All in one cavity of your spot plate. 


Continue to test various scraps of metal, such as cheap 
white gold, (which is almost sure to contain nickel) and 
high-grade dental alloys, (which are almost sure to con- 
tain palladium). These tests are so fascinating that it 
will be no hardship to practice until your eye is quite 
thoroughly trained. 


THE SPOT PLATE AND AN UNKNOWN 


With the facts already learned, the clever observer is 
now ready to test a wide variety of unknown metals. 
Suppose you have a piece of jewelry, and you suspect it 
of being palladio-platinum, possibly containing gold and 
nickel. Let this diagram represent the cavities in the 
spot plate: 


0 0 0 0 
0 
0 0 0 0 


So 
—) 
i) 


Now make scratches with your unknown in the three 
cavities to the left. Make from 10 to 25 scratches in each 
cavity; with soft metals a few scratches are enough; 
with hard ones use more. Count the scratches, so as to 
ase the same number every time in a given test. 

In the second row of cavities, make scratches with 
some metal of known composition, whose nature you be- 
lieve to be similar to your unknown. Let us call this al- 
loy a; the unknown will be called x. Thus, suppose you 
suspect your unknown of being approximately 20-80 pal- 
ladio-platinum. In that case, the second scratches should 
be made with a needle of that composition. 


In the third row of cavities, make scratches with some 
other combination of metals, which you suspect may re- 
semble your unknown z. For example, you might make 
fifteen scratches with pure platinum and five scratches 
with fine gold. Call this alloy b. 


In the fourth row it might be useful to make scratches 
of some further combination which may or may not re- 
semble z. For example, make fifteen scratches with pure 
platinum and five scratches with a piece of pure nickel. 
Call this c. Your spot plate will now look like this: 


x0 a bo c0 
x0 a0 bo c0 
x0 ad bo c0 





The next step is to dissolve every one of these 
in aqua regia. With platinum alloys you must heat Py, 
plate. Into each cavity drop exactly the same amount of 
aqua regia. Give the streaks time to dissolve; indeed, yoy 
can gather considerable information regarding your yp. 
known by noticing the promptness with which it dip 
solves in aqua regia. In some cases the color may prove 
helpful; you will recall that both copper and nickel} give 
green solutions; unfortunately gold, platinum, palladiyn 
and iridium all give the same color here—yellow, 

After the streaks have all dissolved, begin your tests, 
Starting at the top, place about three drops, more or less, 
of Testing Solution A in each of the four cavities, Now, 
to the middle row of four cavities, add two or three 
of DMG. Use the same number of drops in each cq 
of a row. In the bottom row, add first a big drop of am. 
monia, then one or two drops of DMG. 

Compare the way in which your unknown responds tg 
these tests, with the reactions caused by alloys or mix. 
tures whose nature you are sure of. Sometimes it helps 
to let the spot plate stand a while—half an hour, or over. 
night. New colors may appear. 

If your unknown is strikingly different in its reactions 
from your knowns, then start in all over again, afte 
cleaning your spot plate, using another set of knowns, 

These suggestions will readily bring to mind other pos- 
sible arrangements. The success of this method lies in 
practice, care, a good memory and a good light. Also in 
keeping your spot plate clean. 


TO DISTINGUISH BETWEEN IRIDIO-PLATINUM AND 
RUTHENIO-PLATINUM 

In some ways this test is more difficult than most; 
hence it is essential to practise with samples of both al- 
loys until you are sure of the method. You will use the 
spot plate, aqua regia, some full-strength C.P. ammonia, 
and a few erystals of sodium thiosulplate—also called 
“hypo” and obtainable from any photo or chemical sup- 
ply shop. 

First make thirty scratches in a cavity of the spot 
plate with the iridio-platinum. In another cavity make - 
thirty scratches with the ruthenio-platinum. Heat the 
plate as usual, and dissolve the streaks in aqua regia. 
However, since these alloys are so slow to react, you 
probably will have to add more aqua regia, a drop ata 
time, to make up for evaporation. Do not let the cavities 
go dry; it may help to add a drop of water. 

It usually takes about ten minutes for the streaks to 
dissolve. Sometimes the particles of metal float loose 
from the porcelain before they really dissolve. Keep the 
plate hot. 

When all the metallic particles have dissolved, add to 
each cavity two or more drops of ammonia—enough to 
make the solution definitely ammoniacal. Warm again, 
being careful not to let the spots go dry, adding a drop of 
water or of ammonia to keep things in solution. 

Finally, add to each cavity a small crystal of sodium 
thiosulphate (hypo). In the ruthenium solution you will 
see a red or pink color within two or three minutes. Com- 
pare it with the iridio-platinum solution, which shows 
almost no color change. 

That is all there is to the test. Its only difficulty is 
that these alloys dissolve so slowly, even when the plate 

(Please turn to page 298) 
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Alarm clocks are to be handled with care in these days 


Se SPrrs 


of critical shortages. But we foresee more abundant 


to § dayscoming. We are preparing for them with new and 

He 

e | @orious designs of Sessions Self-starting Electric Clocks. 
When fine materials are released and our workers can 

0 

9 § tum from war work to skilled clock-craftsmanship, you 

; 

f 








NO TIME TO SPARE... 


can stock, sell and profit by the greatest line of clocks 
ever produced under the famous Sessions name. A 
nation-wide advertising and merchandising campaign 
~ designed to attract to your store many clock prospects 
in your community — will simplify your sales. The 


Sessions Clock Company, Forestville, Connecticut. 


i essions (locks — 


“The House of Westminster Chimes” 
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A DJUSTING PALLETS—Wicsh you would recom- 
mend the best of the instruments for adjusting 
pallets, I mean those that have marks like a watch regu- 
lator, to tell how deep to set stones, etc., as at factories. 
(Question No. 5668) H. G. 


Answer—wWe are impressed that you may think you 
can buy a tool to do away with knowledge of basic prin- 
ciples of escapement action and adjustment and, if so, 
we will say that you are on the wrong track. 

The only thing any of these tools can do is to provide 
a convenient way to apply heat to soften the shellac in 
which pallet stones are set. Graduated scales, or similar 
features on the tools, are of no real value, because how 
far and in what directions to move stones must be judged 
in each escapement assembled by examining action of 
wheel-teeth with pallets in locking, lift, draw, slide and 
drop. All of this with the parts in the watch they must 
run in and not in a separate set-up like the tool you 
mention. 


The great need is a knowledge of escapement action; 
no tool can take the place of that. If you lack that, we 
advise study of books on the subject, or perhaps a special 
course of instruction in a good horological school. 


IMING—What is the correct number of beats per 
hour for marine chronometers? Are they all alike? 
(Question No. 5669) L. S. 


Answer—Marine chronometers always are made to 
beat 14,400 per hour. The reason for this is that it is 
desirable to have the second-hand move in half-seconds 
on its dial so as to make time observation convenient in 
connection with sextant observations for navigation. A 
half-second is about as short a space on dial as can be 
quickly noted by the eye; fifth-seconds, as on a watch, 
are too short to note. It must be borne in mind that the 
chronometer escapement gives impulse at every alternate 
beat, not at every beat. There are 240 beats per minute; 
half of them are impulse-beats when the train moves; 
hence, 120 impulses per minute, or 2 per second, or 14 
second per beat. 5 
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YLINDER WATCH—Am trying to dope out hoy 
to increase lock in a cylinder watch we agreed 
repair before noticing what it was. Never had one m 
hand before. The escape wheel teeth slip through escape. 
ment without lock or lift. (Question No. 5670) W. 


Answer—On outside of lower plate you should fing 
a separate small plate, below the escapement, that carries 
the lower cylinder or “staff’’ pivot jewels and to which 
the balance cock is attached, through a hole in lower 
plate. Loosen its screw enough to push the plate toward 
the escape-wheel center, just far enough to give safe 
locking to escapement, then tighten the screw. It is 
quite likely, however, that you will find the screw that 
binds the plate (the “chariot”) already untightened, 


. which probably has caused the movement of cylinder 


away from escape-wheel and the lack of locking. The 
charidt-screw should have a well-fitted thread. If the 
tapped thread in its hole is defective, the hole should be 


re-tapped and a new screw made to fit it closely. 


IGHTENING BARREL LID — What is a good 

way to tighten a mainspring barrel lid; just loose 
enough to turn easily, but does not fall out? (Question 
No. 5671) M. B. 

Answer—The quickest good method is to use a barrel- 
contractor. This is a metal plate with graded sizes of 
slightly tapered holes into which the open side of barrél 
is laid and a flat-faced punch-plate laid on. A few strokes 
with hammer on punch will slightly lessen the diameter 
of seat in barrel to hold the lid securely. Another way 
is to burnish the edge inward, on lathe, holding the bar- 
rel in a wheel-chuck. 


ESTORING SPARKLE — After cleaning old 
watches with nickel plates and raised gold jewel 
settings in my machine, sometimes there is a dull look 
to these, even though they are clean. Can the new-look- 
ing sparkle be restored in any way? (Question No. 
5672) H. B.°G. 
Answer—Rub the plates with a flat chamois buff- 
stick, charged with dry powdered jewelers’ rouge — not 
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TELECHRON ALARM CLOCKS 
are 


BACK 
AGAIN 


A recent WPB survey showed that 
1244 million American families need 
and want alarm clocks. 

To help you meet this vast demand for 
accurate, dependable alarm clocks, we 
are now making the Telechron Alarm 
Clock shown here. 

Production of these much-needed clocks 
is not interfering with Telechron’s preci- 
sion war work, as they are being made 
in our plants in non-critical labor areas. 

In these plants we are ready to turn 
out more alarm clocks than we made in 
pre-war days. But, of course, that won’t 
be near enough to meet the tremendous 
pent-up demand. Your Telechron dis- 
tributor can tell you how many of these 
Telechron Alarm Clocks will be avail- 
able and when you can expect them. 
Write him today. 

This Telechron Alarm Clock is the 
forerunner of a full line of self-starting 
Telechrons that we'll soon be making. 
These new Telechrons will be styled to 


WARREN TELECHRON COMPANY, ASHLAND, MASSACHUSETTS 


FOR NOVEMBER, :1944 


Here’s the Telechron Alarm Clock we’re making 


A self-starting, synchronous Telechron 
motor — sealed in oil for silence and 
long life — drives this handsome Tele- 
chron Alarm. Case is plastic in ivory 
color. 444 inches high. An alarm clock 
of traditional Telechron quality and 
dependability to sell for.............. 


sell, priced for profit. Built for trouble- 
free service and long life, they'll build 
business for you. Save a place in your 
store for the clocks. made.by the “Makers 
of Modern Time.” 


ELECTRIC CLOCKS 











the rouge made specially for polishing steel. The buffs 
are best charged by dusting rouge on a piece of clean 
rag or chamois-skin and rubbing this over the buffstick. 
This avoids getting too much rouge on the buffstick. If 
the film on plate is stubborn, use one rouge buffstick 
fist with a little alcohol and follow with another one 
dry. Jewel settings are polished by rubbing inside, on 
the stripped surfaces, with a pointed stick of clean wood 
dipped in rouge. For very fine:work on any flattened top 
surfaces, remove the gold settings and rub the flat faces 
on &@ jasper-stone lap, a flat-steel polishing lap, or on a 
burnishing file. 


-ROWN MILLING—Is there any tool that can be 
bought to enlarge the space inside a bracelet watch 
crown, the place where the pipe of pendant goes into, 
quicker than setting the crown up in chuck and turning 
out? (Question No. 5673) R. L. S. 


Answer—You can buy a set of crown-milling tools 
from any material dealer. These are each like a split — 


tube with milling teeth cut on the outsides of the tube, 
the halves joined at the top with a spring like in an 
ordinary dividers. Insert the millers inside the crown; 
the spring-top provides: working pressure and turning 
the tool does the work. There are several sizes of cutters 
in the set to take all sizes of crowns. 


OWERING LATHE — My lathe is driven by a 

Hamilton-Beach motor, 12th H.P., with foot-pedal 

to change speeds. Had a pretty thick brass rod to turn 

to make a handle for clock-key and had much trouble, 

the slow speed of motor not giving enough power. Is 

there a way to get around this? (Question No. 5674) 
R. R, 

Answer—From what you say, we assume that you 
drive your lathe by a belt directly from your motor. With 
this arrangement, it is so that as you reduce speed you 
also reduce power, just contrary to what is desirable, 
since heavy turning on lathe, at slower speed, needs more 
power instead of less power. What we recommend is that 
you install a good countershaft with a variety of pulley- 
diameters belted to the motor, and drive the lathe by a 
belt from the countershaft. Then, by changing belts on 
pulleys—driving from a small pulley to a large one, both 
in motor-to-countershaft and countershaft-to-lathe — 
you can obtain slower speed together with greater power 
in driving the lathe for heavier turning or drilling 
operations. 


HEEL REMOVING—How can we remove the 

wheel of a center-seconds wrist watch that is on 
the third wheel pivot above the bridge, without scratch- 
ing the bridge? It is mostly done with a pair of screw- 
drivers but they make marks on the bridge. (Question 
No. 5675) E. S. G. 

Answer—You could make a pair of lifters by taking 
hard brass or nickel wire of about 2 millimeters thickness 
and 75 to 100 millimeters length, and filing on one end 
a head just like that of an ordinary crowbar. With two 
of these, their heads placed under the wheel, then giving 
both a pressure downwards, the wheel will easily come 
off without marring the watch plate of bridge. Or you 
can buy tweezers specially formed for wheel-removing, 
from any watch material dealer. 
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-because it is no longer in poise after the watch is'rup.. 
ning. Does this mean we should not do any poising after 
putting in a new staff? And, if so, wouldn’t it be a waste 
of time to true balances? (Question No. 5676) L. RP. | 

Answer—What you heard is only partly true; ap. 
illustration of the old adage “a little knowledge ig , 
dangerous thing.” Your question has to do with the, 
difference between static poise and dynamic poise, Statig 

‘poise is the condition of a balance after it has been well; 
poised on the poising tool; when it is at rest,’ or stafion. 
ary.. But when the watch is running, there, is on the 
balance-arbor a hairspring collet, and a hairspring ip 
motion coiling and uncoiling, parts of the balance-group 
which cannot be poised like the balance can be by itself. 
This dynamic poise, or poise-in-motion, must be judged 
by interpreting: the records made by an instrument, one 
of the watch-rate recorders now being added to wateh- 
makers’ equipment. The first step in all cases, however, 
must be to put the balance in static poise. To do this 
well, the balance must first be well trued. 


FR ENEWING CHAMOIS — Is there any way of 


after drying? To keep them as pliable and soft as when 
new? (Question No. 5677) G. L. H. 

Answer—Wash the skin thoroughly in tepid or even 
cold water with Ivory soap. If necessary to get the skin 
clean, it may be washed twice, rinsing well each time. 
After it is clean, rub lightly again with Ivory soap, work 
the soap lather well into the skin, wring out moderately 
and lay flat or stretch to dry. After drying, work or 
wrinkle the skin for a while “every which way.” If it 
was of good quality in the first place, it should be soft 
and flexible as when new. 


etc.? Isn’t there any way we could certify the use we 
would make of it and get it at a reasonable price? (Ques- 
tion No. 5678) T. N. 

Answer — We presume the revenue regulations on 
alcohol purchases are fixed to avoid the difficulties that 
would exist if tax-free sales were permitted to a multi- 
tude of users of small quantities: too many loopholes for 
illegal uses of alcohol. In our trade, we must be satisfied 
to use denatured alcohol at its comparatively low price, 
unless we prefer to pay the high price that includes the 
tax on pure alcohol. 


is hot, that some observers lose patience and give up be- 
fore the test has had time to act. Also, it is necessary to 
keep the spots from going dry, and this requires some 
watchfulness. 

This reaction was reported first by Carey Lea, and its 
use for this purpose was suggested to the writer by Dr. 
Raleigh Gilchrist of the United States National Bureau 
of Standards. 





ALANCE POISING—I hear that it has been found 
that poising a watch. balance is unnecessary labo; 





washing chamois skins without them becoming stiff 


LEANING ALCOHOL—Why should pure alcohol 
be so expensive if to be used for cleaning watches, 





TESTING PRECIOUS METALS 
(From page 294) 















(Continued next month) 
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RECONVERSION PRICING STILL A PROBLEM 
(From page 224) 


“Overtime payments will probably decrease and more 
eficient labor will become available. As a result of 
these factors, unit production costs should decrease. 
It is my belief, therefore, that with relatively few excep- 
tions, firms which are now manufacturing consumer 
peacetime products will continue to prosper under pres- 
ent ceiling prices.’ 

Fewer than a dozen types of goods make up over 85 
per cent of the value of all items which may need a 
reconversion price. These are automobiles and parts, 
refrigerators, sewing machines, washing machines, vacu- 
ym cleaners and other electrical household appliances, 
radios, phonographs, pianos, heating and cooking equip- 
ment, clocks and watches. 

The ‘hundreds of miscellaneous items in the durable 
goods field amount to only 15 per cent of the problem. 
Mr. Bowles says these, like the 85 per cent, may or may 
not need new prices. 

About a score of companies manufacture 80 per cent 
of all the items which will soon be coming back into 
production. The remaining 20 per cent are produced by 
about 25,000 additional firms of varying sizes. 

In pushing his arguments for 1942 prices Mr: Bowles 
with a paternal pat on the back tells industry that these 
are the prices that-were being charged when industry 
converted to war production. Continuing, he points 
out that “with few exceptions these are the ceiling prices 
in effect today. for any manufacturer still producing the 
same or similar goods.” 


CEILINGS ON NEW GOODS MAINTAINED 


Then comes what is probably the most important state- 
ment of policy in the entire eight-page memo: 

“This means that any manufacturer who is planning 
to put new civilian goods on the market at 1942: prices 
knows now that his ceiling price will not be lowered. 
As soon as production and manpower controls are re- 
leased he can proceed at once. Reconversion pricing will 
not be one of his problems.” But OPA operating officials 
shrug their shoulders and say what about manufacturers 
who maintain they cannot proceed with postwar plans 
at 1942 prices. Washington observers hope that these 
manufacturers will not be subjected to endless months 
of waiting, as was the case in setting many of the ex- 
istent ceilings. Should this happen it might mean the 
end of price control, for OPA admits that it would not 


- have the staff to enforce its edicts if industry broke the 


reins. No doubt industry will cooperate to the fullest 
extent, but if waiting for a price ceiling means keep- 
ing men out of work then there is little hope for price 
control in some consumer durable industries. For ex- 
ample, thousands of taxicabs are now idle, due to a 
shortage of parts. The manufacturers take the posi- 
tion that they cannot produce the parts profitably un- 
der OPA ceilings and no adjustment has been made. 


OPA plans to set ceiling prices in the major fields 
through industry-wide conferences in Washington. At 
these meetings OPA will discuss the volume each in- 
dustry plans to achieve; what they are going to pay 
for labor and materials; the savings they expect to make 
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through increased plant efficiency and lower sales costs. 
The last subject of discussion borders on wishful think- 
ing for it is very doubtful whether any savings due to 
increased efficiency can be realized on machinery that 
has been subjected to the strain of war production 
in many cases and in others has become badly outdated. 
In addition, sales forces in many plants will have to 
be entirely rebuilt, and no savings can possibly result 
from cases of this sort. Then too, if the Little Steel 
formula is broken on the grounds that cuts in overtime 
pay will necessitate an increase in the regular hourly 
rate of wages it hardly seems likely that industry will 
be able to hold to 1942 price levels. 

‘In regard to price ceilings for the 25,000 smaller 
manufacturers scattered throughout the country OPA 
plans to authorize the 93 OPA district offices to set the 
final ceiling prices for all reconverted products not on 
the key list of 12 major items. 

Firms whose higher production costs make a price 
adjustment necessary will be able to present the facts 
to the nearest office and receive a price based on a set 
of standards arrived at in Washington. 


PRICING PLAN ALREADY DEVELOPED 

A complete plan, including pricing standards for the 
smaller manufacturers has been fully developed. If 
necessary, OPA is prepared to announce full details of 
the pricing procedure that each manufacturer (with the 
exception of those making the major items listed above) 
will follow within 48 hours after V-E Day. 

Although this plan may sound equitable. to the 25,000 
smaller manufacturers that will be affected it is sure 
to end in inequities, price squeezes, lack of uniformity, 
and general confusion. Some government officials say 
that a ceiling should be set for each product, which no 
manufacturer can exceed, rather than attempting indi- 
vidual ceilings for each producer that makes the par- - 
ticular product. 

Mr. Bowles also said OPA is studying the possibility 
of completely exempting from price control certain 
manufacturers in the consumer durable goods field. This 
might be done in two ways: first, by exempting all manu- 
facturers doing less than a certain annual volume of 
business; second, by exempting manufacturers of minor 
parts or miscellaneous products. 

The OPA chief concludes by saying that price con- 
trols will not be needed when supply and demand come 
back into balance, and that as soon as there is no further 
danger of price increases in a particular commodity field 
there will be no reason for price ceilings in that field 
and they will be dropped. 

Mr. Bowles expressed his personal philosophy: 
“Most of us think of free enterprise as a system in 
which prices are set by competition and the law of 
supply and demand. Unfortunately before the war this 
concept was true only in part of our economy. 


“In too many industries prices were held up arti- 


‘ficially in order to provide higher unit profits. Because 


of this policy, in some industries full production and 
full employment were curbed. In many cases, business 
men pursued a policy of high unit profits based on 
curtailed production, rather than going after the larger 
total profits that might have come through larger volume 
at a lower profit per unit.” 
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Payable invariably in advance. 
































































“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 


SITUATION WANTED 75c. for 
first 25 words. Additional word 5c. a 


Heavy type, $3.00 for first 25 
words. Additional words, 10c a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 
closed. 


Advertising matter addressed to 
a advertisers will not be de- 


Special notice forms close 13th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters of recommendations, 


send duplicates. 

To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 17 


ee 
Situations Wanted 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. _ 





IF YOU ARE IN NEED of a watch- 
maker, jeweler or opticians, write to 
Henry Paulson & Co., 37 So. Wabash 
Ave., Chicago, IIL 





WATCHMAKER, experienced, with spare 
time evenings to handle repairs for a 
store. Address “F., 158,” care Jewelers’ 
Circular-Keystone. 





FIRST CLASS jewelry jobber, stone set- 
ter and engraver, over 30 years’ expe- 
rience; best reference. Address “O., 
150,” care Jewelers’ Circular-Keystone. 





CAPABLE designer and jeweler, can take 
complete charge of manufacturing de- 
partment. Address. “J., 165,” care 
Jewelers’ Circular-Keysfone. 





WATCHMAKER, two years’ experience 
now working as 2nd man, desires to 
make a change. Address “R., 176,” 
care Jewelers’ Circular-Keystone. 





SALESLADY; jewelry store experience 
all branches, repair estimator, light re- 
pairing, all around assistant. Address 
“M., ” care Jewelers’ Circular- 
Keystone. 





SALESMAN wants good line of jewelry, 
watches and diamonds to call on retail 
stores in Rocky Mountain section; good 
reference. Oscar Menachof, 3800 E. 
Colfax Ave., Denver, Colo. 


SALESMAN jewelry, costume jewelry, 


experienced retail and department store 
trade New York; also resident offices; 
salary; available travel. Address “D., 
232,” care Jewelers’ Circular-Keystone. 





Rates under all headings except 


WEST COAST or California; jeweler 


highly skilled on hand made jewelry; 
neat appearance, desires contacting 
first class firm; only permanent posi- 
tion considered. Address “P., 224,” care 
Jewelers’ Circular-Keystone. 





WATCHMAKER, Bowman graduate, 20 


years’ experience; draft exempt; Swiss 
and American expert salesman; would 
like permanent position; best of refer- 
ences. Address “L., 145,” care Jewel- 
ers’ Circular-Keystone. 





WATCHMAKER, 30 years’ experience; 


available Nov. 15th; can do clock or 
light jewelry repairing; best references; 
prefer the state of Florida. Address 
“E., 184,” care Jewelers’ Circular- 
Keystone. 





AVAILABLE immediately; credit man- 


ager with general knowledge of instal- 
lation and jewelry business; New En- 
gland or vicinity; salary $100 weekly. 
Address “A., 192,” care Jewelers’ 
Circular-Keystone. 





CAPABLE woman possessing’ initiative 


and executive ability, thoroughly ex- 
perienced in jewelry and watch line, 
seeks connection of responsibility. Ad- 
dress “S., 177,” care Jewelers’ Circular- 
Keystone. 





RETAIL MAN, experienced all types 


operation, available December only; 
prefer straight commission; Philadel- 
phia or New York, but will consider 
other locations; real producer; best 
references. Address “N., 149,” care 
Jewelers’ Circular-Keystone. 





DESIGNER of unusual qualifications and 


experience presently employed as di- 
rector of design with nationally known 
firm, offers his services; minimum sal- 
ary requirement $7,500, advancement 
opportunities. Address “K., 216,” care 
Jewelers’ Circular-Keystone. 





FACTORY representative 


(army dis- 
charge 38-45) energetic, resourceful 
producer; . strong diversified experi- 
ence in the industry; retailers, whole- 
salers, etc., road or New York area; 
substantial references. Address “A., 
204,” care Jewelers’ Circular-Keystone. 


DIAMOND EXPERT, appraiser 
wide \ knowledge of jewelry; owes 
years’ experience where precive ap- 
praisals were made on the basis of 
mature judgment; refined; execu 
mete =e apeliscation ; now em- 

oyed. ress “E., 4,” care 
Circular-Keystone, sy Jewelery, 








THOROUGHLY experienced 4d 
man, now employed as buyer of ae 
mounds and jewelry wishes to make » 
change; capable assuming full re- 
sponsibility, buying, selling and man- 
Geoment; Sty packground. Ad- 

ess “A., 41,” care Jewelers’ ular. 
Keystone. ai 





—$—— 


CAPABLE business man of widely di. 
versified experience; many “Years 
wholesale diamonds and jewelry, seeks 
responsible position; also experienced 
buying from public; presently con. 
nected large jewelry house as buyer: 
executive, awit cutete: nding ualities: 

ons. ress “Y., ” care 
Circular-Keystone, : oer 





DIAMOND EXPERT, 29 years’ diversi- 
fied experience, now buyer large jewel- 
ry firm, would consider change; thor. 
ough knowledge of loose diamonds 
mounted jewelry, old mine diamo 
extensive buying experience here and 
abroad; executive of character and 
ability. Address “Z., 42,” eare Jewel- 
ers’ Circular-Keystone. 





ATTENTION manufacturers or dis- 
tributors; experienced salesman now 
calling on drug and department 
stores, wants complete line of high 
class costume jewelry and _ rings; 
will cover all jewelers in Ohio end 
surrounding territory; commission 
basis; t class references; finan- 
cially responsible. Address “T., 
102,” care Jewelers’ Circular-Key. 


stone. 


Lines Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





MY qualifications = first class, Fifth Ave., 


New York, nationally known engraver ; 
15 years owner manager of store; fore- 
man of large general shop; give full 
information and salary; avatilable 1945. 
Address “H., 214,” care Jewelers’ Cir- 
cular-Keystone. 





SALESMAN; 15 years’ credit and cash 


store experience, would like to get 
away from Los Angeles; good appear- 
ance, married, Christian; now avail- 
able; go anywhere in California if 
decent living accommodations are avail- 
able. H. Cantelo, 3268 Minnesota, 
Southgate, California. 





ALL AROUND man, thoroughly experi- 


enced retail and wholesale, competent 
in loose diamonds and take in, sound 
technical knowledge, now department 
head of large midwestern house, de- 
sires change; married; 35; no prefer- 
ence to location. Address “N., 203,” 
care Jewelers’ Circular-Keystone. 





EXECUTIVE and designer of costume 


jewelry, experienced as sales manager, 
thoroughly familiar with the buying 
and assembling of costume jewelry 
findings; employed at present but 
available for new connection when good 
opportunity is presented. Address “A., 
53,” care Jewelers’ Circular-Keystone. 








JEWELRY salesman, good diamond and 


watch man, Gentile; all around experi- 
ence, cash or credit; can handle win- 
dows and advertising; go anywhere in 
California; minimum $125 weekly; 
could invest $5,000 if agreeable. 
H. W. C.. 3137 Altura Ave., La Cres- 
centa, Calif. 





SALESMAN, young, ambitious, acquaint- 
ed with novelty, bags and_specialty 
shops, desires good line. Address “R., 
228,” care Jewelers’ Circular-Keystone. 





JEWELRY, watch and diamond lines 
wanted for Rocky Mountain area; ref- 
erence and bond furnished, Oscar 
Menachof, 3800 E. Colfax Ave., Den- 
ver, Colo. 





PACIFIC northwest representative of 
several New York manufacturers with 
office in Portland, Oregon, would like 
to add to his line first class costume 
jewelry, fine gents’ rings and gold filled 
items. Address “F., 92,” care Jewelers’ 
Circular-Keystone. 





EXPERIENCED jobbers’ salesman with 
established jewelry store following, 
Iowa, Illinois, Wisconsin, seeking to 
represent known manufacturers’ line 
of watches, will also consider rings or 
jewelry. Address “Circular 1360,” Room 
1415 Heyworth Bldg., Chicago, Ill. 





PACIFIC COAST salesman of many 
years’ experience desires manufac 
turers’ line of high grade jewelry, 
diamonds, watches, costume; vol- 
ume of business assured; only post- 
war proposition considered. Address 
“T),, 208,” care Jewelers’ Circular- 
Keystone. 


> 
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like to retire from busi- 

wouLD F yo were PP ahinga a respon- 
rantee. at your entire 

“ Oistures, ‘material, lease and 
ants would be sold for much 
oe than the actual wholesale 
cost; our service will find you a 
’ buyer for your store as it 
stands today in bulk, or as a going 
concern; do you realize your good 
will is an asset that will bring you 
cash the same as your stock: Write 
us for complete details, you will 
not be obligated, references from 
many jewelers who have had us 
liquidate their business recently will 
be sent you along with unques- 
tioned bank references; no store 
too large or too small. Write at 
once to McRae & Shaw, Sixth Floor, 
168 N. Michigan Ave., Chicago, Ill. 


ee 


Wanted to Purchase 
Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 





— 


WANTED: watchmaker’s book “The 
Lever Escapement” by Wilkinson. Con- 
tact M. E. Pooler, Jeweler, Wolcott, 
N. Y. 





WANTED, jewelry store, or jewelry and 
optical store in New Jersey; must be 
established business. Address “B., 206,” 
care Jewelers’ Circular-Keystone. 





WANTED to purchase well located jewel- 
ry store in town of 10,000 or larger 
in East Texas, Louisiana or Mississippi. 
Box 1311, Alexandria, La. 





WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED to buy: truing calipers, roller 
jewel gauge, lathe and chucks, move- 
ment holder for small watches, mi- 
crometer. Write C. EF. Green, 409 

Smithfield St., Pittsburgh, Pa. 





WANTED immediately, set of glass 
replicas of famous diamonds of the 
world; state full details and price de- 
sired. Address “E., 238,” care Jewelers’ 
Circular-Keystone. 





WANTED watchmaker’s lathe, prefer- 
ably Boley or Webster Whitcombe; 
give full description and price; mention 
any tools for sale. O. Howard Jones, 
Box 644, Langley Field, Va. 





WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.; give full 
details. Ernest Linick, 29 E. Madison 
St., Chicago, T1. 





WANTED; engraving machine, New Cen- 
tury type preferred; maybe some cf 
you jewelers have one stored away 
that you don’t use; glad to pay cash if 
in condition to use. Lordsburg Jewelry 
Company, Lordsburg, New Mexico. 








JEWELRY STORE in or near New 
York City; must be established; 
give reasons for selling, price, ren- 
tal, fixtures, inventory; will pay 
cash for immediate transaction; cor- 
respondence confidéntial. Address 
“M., 173,” care Jewelers’ Circular- 

_ Keystone. 


ESTABLISHED silversmith wishes to 
purchase good flatware dies and 
presses, or will enter into mutually 
beneficial arrangements with firm con- 
trolling same; what have you to offer 
now. Address “P., 5915,” care Jewel- 
ers’ Circular-Keystone. 





SILVERWARE chests; manufacturers 
wanted to make silverware chests 
for large silverware firm; annual 
potential chest volume $250,000 to 
$500,000 for now or postwar. Ad- 
dress “R., 179,” care Jewelers’ Cir- 
cular-Keystone. 








Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





ELECTRIC CLOCK specialists new ad- 


dress W. J. Shatas & Co.,; 110 Grand 
St., Waterbury 85, Conn. 





SPECIALIZING in repairing of chrono- 


graphs and all kinds of fine watches 
for the trade. I. Altay, 22 W 48th St, 
New York 19, N. Y. 





CLOCKS repaired, all makes, foreign 


and domestic, spring weight and elec- 
tric; prompt service; work guaranteed. 
Gem Clock Service, 1344 W. Division 
St., Chicago 22, Til. 





WATCH REPAIRS for the trade;. fast, 


reliable service by an expert watch- 
maker; A-1 references; prompt atten- 
tion to mail orders. . D. Vickers, 
Box 64, Laird Hill, Texas. 





CAREFUL, honest watch repairing for 


the trade, moderate prices; out of town 
orders attended to promptly. I. Kun- 
nel, 2 W. 47th St., New York City. 
Phone Bryant 9-5065. 





WE STILL have facilities to handle the 


watch repair needs of 1 or more ac- 
counts; our work is guaranteed and 
our service is prompt; we have many 
satisfied customers all over the coun- 
try; price list sent upon request. De- 
pendable Watch Co., 1472 Broadway, 
New York, N. Y. 





IF YOU ARE looking for a reliable place 


to send your repair work, we offer ser- 
vice of the highest quality; all work- 
manship guaranteed; have satisfied 
customers throughout the country for 
the past 24 years; service within two 
weeks; postage prepaid one way; 
prices sent upon _ request. Josiah 
ee 215 Fourth Ave., New York, 


Special Order Work and 
Repairs for the Trade 


Vinimum charge (25 words) $1.50 
Additional words, 5 cents a word 








HAIR SPRING tweezers hardened, 


tempered and sharpened. Valdemar 
Virtanen, 45 Park Place, Morris- 
town, N. J. 


JEWELRY AND WATCH 





POLISHERS and lappers, experts on 
gold and platinum jewelry; can handle 
any amount of work; prompt service 
guaranteed. Edward Horowitz, 62 w. 

47th St., New York. Lo 56-8455. 





repairing ; 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger Bros. 
Jewelry Co., 505 Arcade Bidg., St. 
Louis, Mo. 








To Let 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





NICE SPACE for engraver for rent; a 


lot of work supplied on premises. Call 
Co. 7-8020, New York City. 


Legal Notices 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





NOTICE is hereby given pursuant to 


Chap. 408 of the Laws of 1919, Section 
66, that the partnership between Louis 
Schein and Nathan Engel in connec- 
tion with the import and sale of Swiss 
watches, located at 170 Broadway, 
New York City, and operated under 
the firm name of Schein & Engel Com- 
pany, has been dissolved. Mr. Schein 
will continue in the same line of busi- 
ness individually under the name of 
Louis Schein at 15 Maiden Lane, New 
York City, and Mr. Engel will continue 
in the same line of business individua- 
ally under the name of N. Engel & 
Company at 170 Broadway, New York 
i. Signed, Louis Schein and Nathan 
ngel. 


Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





PATENT your good ideas; send me your 


simple sketch or model; free con- 
fidential advice-literature ; register your 
tradema Z. H. Polachek, — 
pag, eens ee 1234 Broad- 
way, New York City. 





Miscellaneous 
Minimum eharge (25 words) $1.50 
Additional words, 5 cents a word 





LEARN WATCH repairing by doing it; 


thorough training under expert instruc- 
tors. For information write Standard 
Watchmakers Institute, 2061 Broad- 
way, New York City. 








° 


WATCHMAKERS: increase your ability 


through the highly recommended books: 
ctice for Adsenting 

Watches” and “Practical Balance a 

Hairspring Work” by Walter Kleinlein. 











FOR NoveMBER, 1944 
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MUSICAL CRITICS ACCLAIM NEW LONGINES RADIO SHOW 


The Longines Symphonette Orchestra is made up of the finest musicians in their fields that 
can be obtained. It is directed by Mishel Piastro 


“The Longines Concert Hall of the 
Air” which had its premiere on a large 
network of radio stations in mid-Sep- 
tember has created something of a sen- 
sation in radio and music circles. Music 
critics have hailed it as one of the finest 
programs of good music that has ever 
come out of home radio receivers, and 
such leading newspapers as the New 
York Times and the New York Herald- 
Tribute have given its performances 
special prominence in their radio sec- 
tions. 


Fred Cartoun, Longines - Wittnauer 
vice-president, says the reason is that 
the program has been planned solely 
with a view to the finest possible recep- 
tien on the average home reeciving set, 
and not for the effect on a studio audi- 
ence. 


The music is selected from the best 
known and most enjoyable works of the 
great masters of music, and each piece 
is chosen with an eye to providing only 
the kind of music that can be enjoyed 
without special musical knowledge on 
the part of the listener. Approximately 





the series is named, “The World’s Most 
Honored Music.” 

However, while definitely popular in 
conception, the programs make a strong 
appeal to discriminating music lovers 
as well. This is attributed to two fac- 
tors. First, that there is no tampering 
with the mustic and, second, and most 
important, the fine musicianship of the 
Longines Symphonette Orchestra. This 
organization, now considerably augment- 
ed, continues under the direction of 
Mishel Piastro, eminent violinist and con- 
ductor, for the third year. Mr. Piastro 
also appears as soloist. Other soloists 
include Joseph Schuster, one of the 
world’s fine cellists, and Sidney Foster, 
talented young American concept pianist. 
All of the musicians have been carefully 
and individually selected. Each is an 
outstanding man in his field and many 
are well known as soloists. 

The Longines-Wittnauer radio series 
is heard over more than 100 radio sta- 
tions and reaches practically every im- 
portant market in the country. - 





Insilco Now on Full C.B.S. Network 


International Silver Co.’s new radio 
program “The Adventures of Ozzie and 
Harriet” which had its premiere October 
8, is now being broadcast over the com- 
plete C.B.S. network of 141 stations— 
78 more more than were originally used. 

“The Adventures of Ozzie and Har- 
riet” stars Ozzie Nelson and Harriet 
Hilliard and brings gay stories of young 
married life highlighted with songs and 
the music of Ozzie Nelson’s famou. band. 
Sponsored for silverware dealers by In- 
ternational Silver Co. the program fea- 
tures International Sterling and 1847 
Rogers Bros. 

It’s on the air every Sunday at 6 P.M., 
Eastern War Time, 5 P.M., Central 
Time, 4 P.M., Mountain Time, and 8 
P.M., Pacific Time. 
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Parker Pens Are Featured , 
In Fortune Magazine Article 


Parker Pens were the subject of an 
eight and one-half page illustrated fea- 
tured article in the October issue of 
Fortune magazine. The article traces 
the tremendous growth of the company 
from its humble beginning as a part- 
time enterprise by one man to its present 
position of leadership with a factory 
employing hundreds of workers, a dealer 
distribution of over 20,000 retail outlets, 
and a sales volume running into millions 
of dollars a year. 

How Parker “introduced style into a 
drab business” with its bright red sev- 
eral dollar Duofold just after World 
War I, its achievements in improving 
feeds, inks and overcoming leakage are 
all set forth, together with the story of 
its present activities and postwar plans. 





“Ask Your Jeweler" is Theme 
Of Kreisler's Christmas Ads 


An _ intensive national advertj 
campaign keyed specifically to the re 
tail jeweler has just been launched 
Jacques Kreisler Mfg. Corp., maker 
of ladies’ and men’s jewelry. Kreisler 
jewelry is sold exclusively through re. 
tail jewelers and the theme “Ask You, 
Jeweler” appears in all the ads and js 
heard in all the radio announcements. 


The advertisements are appearing 
both in the rotogravure and the black 
and white sections of newspapers al) 
over the country, as well as in national 
magazines. Spot radio, billboards and 
bus cards are supplementing this ad- 
vertising to effect more intensive cover- 
age in some parts of the country and 
to fill in those territories where no news- 
paper advertising is being used. 


For the past two years Kreisler has 
been actively engaged in war produc- 
tion. Consequently, Kreisler, like s0 
many other manufacturers, has been un- 
able to supply the full requirements of 
its jeweler customers. A system was 
instituted early in 1942 for the equitable 
distribution of whatever jewelry produc 
tion was available, and that policy is 
still in effect. 

However, despite the shortage of mer- 
chandise, a vigorous advertising cam- 
paign has been continued to keep the 
Kreisler line prominently in the minds 
of the public. This is now climaxed by 
this larger and more comprehensive 
Christmas campaign. 


Says Tobias Stern, vice president and 
general manager of the company, “The 
fact that the retail jeweler may not be 
adequately stocked with Kreisler mer- 
chandise is an argument for rather than 
against an increased consumer adver- 
tising program. 

“As a manufacturer selling through 
retail jewelers, we cannot help but feel 
our post-war success will be contingent 
upon the wartime success of the jeweler. 
It is not only the manufacturer’s re- 
sponsibility, but a matter of sound busi- 
ness strategy to help the retail jeweler 
maintain a strong position as a success- 
ful jewelry outlet. The average jeweler 
cannot engage in local advertising to the 
extent of certain other types of retail- 
ers in his locality and, therefore, it is 
up to the manufacturer to steer these 
gift purchasers into the jewelry store.” 

Ben Sackheim, Inc., New York, is the 
advertising agency handling the Kreisler 
account. 





Waltham's New York Office 


Moves to New Quarters 


The New York office of the Waltham 
Watch Co. has been moved to larger 
quarters at 610 Fifth Ave. in Radio 
City as a part of the company’s prepara- 
tion for post-war activities. The office 
remains in charge of Russell Williams 
who has been district manager in the 
area for many years. 

Executive offices are also provided for 
President Ira Guilden. 
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fa Produce Telechron Alarm Clocks 


Warren Telechron Company will 
manufacturing electric alarm clocks 
start its own name on November 1, im- 
at ly following the dissolution Fs 
ling arrangement under 

the SE aon Mes unbranded “war 
» clocks for much of the industry. 

In making this announcement, Roy 
wW, Johnson, general sales manager, 
“sioned the public and the trade not 
to become overly optimistic for, although 
the company will turn out several thou- 
god clocks a day, a survey by the war 
production Board several months ago 
that there is a demand for 

alarm clocks. The first model 


qil retail at $4.95, the OPA ceiling 


Pyarren Telechron Company will con- 

roduction of war equipment, but 
war contracts let up following the 
ad of the European war it will increase 
its alarm clock production and resume 
the production of other electric house- 
hold clocks, Mr. Johnson said. 





DeBeers Issues Portfolio 
Of Diamond Sales Helps 


An impressive portfolio showing the 
diamond selling aids that are currently 
being made available to retail jewelers 
ty the DeBeers has just been issued 
through N. W.. Ayer & Son, advertising 

ts in charge of the DeBeers ad- 
vertising campaign. 

Included are: 

1. A sample reprint of one of the 
aivertisements now appearing in the 
national consumer magazines. These 
may be obtained either singly for win- 
dow and counter display or in quanti- 
ties for mailing at a nominal cost. 

2A picture and description of the 
“Little White Church” window display 
for promoting the theme of engagement 
ad wedding rings. Three dimensional, 
ft is 20 inches high by 14 inches wide 
md costs $15. 

8 A description of the ten radio 
transcriptions that have been prepared 
for use by jewelers who buy radio time. 
They are prepared for one minute an- 
founcements, with a few seconds al- 
lowed for the name and address of the 
sponsoring jeweler. The series contains 
ten separate transcriptions, the price 
being $10 for the set. 

4. Reproductions of a series of mats 
for newspaper advertising—3 for eight 
inch space, 4 for 10 inches, 2 for 16 
inches, 8 for twenty inches, and 1 for 
thirty inches. Price for the complete 
wet, $7.00. 

5, Information about the new booklet 
for jeweler distribution entitled “The 
Day You Buy a Diamond,” which tells 
the story of the gem from mine to finger. 
Available at $5.00 per hundred. 








6. A presentation of the diamond pub- 
licity which BeBeers has secured in 
the reading columns of newspapers, 


magazines and other media to help 


stimulate the public’s interest in dia- 
monds and so promote sales. 

As the portfolio points out—today you 
tre filing a demand for diamonds—to- 
morrow when the competition of other 
products now off the market is resumed, 
it will be necessary to sell diamonds 


P Such things as this presentation 





will be needed for that sales pro- 


notion work. 


Wr Novemper, 1044 





Rivkin Starts Own Business; 
Will Have Line of Diamond Rings 


Morris Rivkin, who for many years 
has represented prominent manufactur- 
ers in the jewelry field, announces that 
he has now started in business for him- 
self. He will operate as an individual 
under his own name, offering a line of 
diamond rings in the popular price class. 
He has opened offices at 630 Fifth Ave., 
New York City. 

Mr. Rivkin is widely known through- 
out the trade as a result of his having 


MORRIS RIVKIN 
... now in business 
for himself 





travelled the entire country as a sales 
representative. From 1932 to 1941 he 
was Eastern representative for the Elgin 
National Watch Co., following which he 
was Eastern Sales Manager for Gruen 
up to February of this year when he 
resigned from that company. 

Prior to his connection with Elgin, he 
was also sales manager for the Gruen 
Watch Co., handling a line of diamond 
rings in addition to the watch line, and 
before that was a sales representative 
for Jonas Koch selling diamonds, 
watches and jewelry. 

Mr. Rivkin knows the jewelry trade 
thoroughly and with his ability, energy, 
and wide circle of friends will un- 
doubtedly make a success of his new 
venture. 





Diamonds in New Type of Cutting 
Offered by King Diamond Cutters 


A new organization, King Diamond 
Cutters, with sales offices at 576 Fifth 
Ave., and factory at 347 West 36th St., 
has recently acquired the exclusive rights 
from Patented Diamonds, Inc., on a new 
style of diamond cutting in which a 
brilliant is given 86 facets instead of 
the conventional 58. In this new type 
of cutting 48 facets plus the table are 
placed above the girdle and 386 facets 
plus the culet, below it. It will be mar- 
keted under the trade name of the “King 
Cut Diamond.” 

Brilliance is, of course, one of the 
prime requisites sought in the cutting 
of a diamond, and it is claimed that 
this method results in a considerably 
more brilliant gem as a result of the 
additional facets properly placed at the 
correct geometric angles. It is also 
stated to give the stone a rounder ap- 
pearance. 

“King Cut Diamonds” will be publi- 
cized to the trade and consumers under 
the slogan of “The World’s Most Bril- 
liant Diamond,” and will be available 
directly to jewelers throughout the coun- 
try in fine gold and palladium settings. 
The line is now being announced to the 
industry through trade paper advertis- 
ing and direct mail material, and a na- 
tional advertising campaign in consumer 
publications is being arranged. 





Jesse Mautner Elected Vice Pres. 
Of Wolfsheim & Sachs, Inc. 


Jesse Mautner, son of the late 
Samuel Mautner, has been elected Vice 
President of the jewelry box and display 
firm of Wolfsheim & Sachs, Inc., suc- 
ceeding his father, Samuel Mautner, who 
had held that office for many years up 
to the time of his death a few weeks 
ago. Jesse Mautner had previously been 
sales manager for several years. 


In his new capacity, Mr. Mautner will 
assume all of the duties formerly car- 
ried by his father, including the financial 
management. 

Sylvan Wolfsheim, son of the founder 
of the business who has been president 
for the past 18 years, continues in that 
office, he and Mr. Mautner sharing the 
responsibility for the direction of the 
company’s affairs. 

The late Samuel Mautner will long 
be remembered as one of the most widely 
known and liked men in the jewelry 
trade, having a host of friends, especially 
in the Southern states which he traveled 
for many years. He was always a gen- 
erous supporter of charitable work and 
was an active member of the Federation 
of Jewish Charities and of the Grand 
Street Boys Association. 


His death was undoubtedly hastened 
by the news of several months ago that 
the U. S. submarine aboard which his 
younger son, Matthew, had been serving, 
was missing and presumably lost at sea. 
No further word of him has ever been 
received. 





Nathan Engel Forms New Firm 
To Continue Avalon Watch Imports 


Nathan Engel, formerly a partner in 
the dissolved firm of Schein & Engel Co., 
has embarked in business for himself 
under the firm name of N. Engel & 
Co., taking over the offices formerly 
occupied by Schein & Engel Co., at 170 
Broadway. 

The new firm will continue the impor- 
tations of “Avalon” 17-jewel watches, 
and will also introduce the “Seneca,” a 
popular priced 7-jewel watch. Nathan 
Engel will be assisted by his brother, 
Sam Engel, who has been associated 
with him for the past 23 years and who 
will be in charge of sales and promo- 
tional activities. Harry Engel, son of 
the principal, who was recently honor- 
ably discharged from the Army after 
serving for the past two and one-half 
years in this country and overseas, will 
direct the production and merchandis- 
ing. Irving Friedman will be in charge 
of the credit and accounting department. 

Extensive alterations and improve- 
ments in the firm’s suite of offices are 
now being made. 





Harvel Starts New Ad Campaign 


Harvel Watch Co. is initiating a new 
advertising campaign built around the 
theme, “The Watch That Times the 
Stars,’ and featuring luminaries of 
stage, screen and radio who have en- 
dorsed the watch. Both magazines and 
radio are being used, 60 stations of the 
Blue Network as well as 17 independent 
stations broadcasting the campaign. A. 
W. Lewin Co. is the agency in charge. 
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"Jerry" Grant Named Directing 
Head of Wholesaler Organization 


Jerome L. Grant, better known 
throughout the jewelry trade as “Jerry,” 
has just been elected Executive Vice- 
President of the newly formed American 
Jewelry Distributors, Inc. (page 257 
JC-K for September). This is a group 
of eight leading wholesale jewelry houses 
who have banded together for the pur- 
pose of co-ordinating their distribution, 
and cooperating in their marketing, ad- 
vertising, promotional and display ef- 


JL. ("Jerry"') GRANT 


. . - will direct new 
organization of whole- 
salers 





forts to the end of selling, and aiding 
their retailers to sell, more jewelry more 
effectively. 

The members are I. Alberts’ Sons, 
Boston; Baldwin-Miller Co., Indianap- 
olis; Boszhardt-Possin Co., Milwaukee; 
S. H. Clausin & Co., Minneapolis, 
Edwards & Co., Kansas City, Mo.; J. 
Engel & Co., Inc., Baltimore; Gerwe- 
Brown Co, Cincinnati; E. W. Reynolds, 
Inc., Los Angeles. 

It is emphasized that the group does 
not intend to function as a buying organ- 
ization but that each member firm will 
retain its own individuality and do its 
own buying. Its policy will be to fea- 
ture and tie in with known and adver- 
tised trademarked goods with the thought 
that by this policy both they themselves 
and their customers will have the added 
influence of the manufacturer’s promo- 
tional work to reinforce their own ef- 
forts. 

Mr. Grant as Executive Vice-President 
will be the active directing head of the 
organization’s activities. He brings to 
the job a wealth of practical first hand 
experience gained through his career of 
more than 80 years in the marketing, 
advertising, display and promotion of 
jewelry which will continue to be his 
line of work with American Jewelry 
Distributors. 

For several years, he has been Vice- 
President of Swank, Inc., in charge of 
jewelers’ distribution in which capacity 
he has worked closely with wholesalers 
and retailers throughout the country. He 
has also worked with the factory and 
executive personnel in designing items, 
creating displays and merchandising 
ideas, and advertising. Under his direc- 
tion sale of Swank jewelry by jewelers 
has shown a remarkable growth. 

Mr. Grant has severed all connection 
with Swank, resigning from the company 
and liquidating his financial holdings in 
it so that he will have no ties of any 
kind with any manufacturer. He is now 
negotiating for office space in the up- 
town jewelry district of New York City 
and an annotncement of the location of 
we es cpnapee in offices may be expected 
ately. 


312 





New Mother-of-Pearl Jewelry Line 


A new group of spray pins and 
brooches of unusual design with rings 
to match, is being released this month 
by The House of Treasures, 114 East 
82nd St., New York. 

Battani, the noted designer who 
created the line, has used mother-of- 
pearl instead of stones to give life and 
color to the flowers, butterflies, etc., with 
which the pieces are ornamented—dis- 
tinctly out of the ordinary innovation 
which should appeal to the customer who 
wants something “different.” The pieces 
are priced to retail at from $25 to $50 
per set. 

Additional numbers in the line will 
be brought out in the near future. 





Warren-Connolly Co. to Handle 
Eastern Distribution for Clarion 


Distribution of Clarion radios in the 
New York City metropolitan and sur- 
rounding areas has been placed in the 
hands of the Warren-Connolly Co., Inc., 
announces Reau Kemp, director of sales 
for the Warwick Mfg. Corp. 

Warren-Connolly Co. has been the dis- 
tributor of consumer durable goods for 
30 years, dating back to the time when 
the organization was New York repre- 
sentative for Nash cars. On January 
1 the corporate structure was revised 
preparatory to a broadened postwar 
merchandising program. Present officers 
are C. B. Warren, president and W. J. 
Connolly, vice-president and treasurer. 

“Our plans contemplate the distribu- 
tion of a comprehensive line of house- 
hold appliances. Of first importance 
among these will be Clarion radios,” 
President Warren stated, ‘“‘and we are 
now in the process of completing an 
extensive, hard-hitting dealer organiza- 
tion. 





Sullivan to Head Sales Activity 
For General Mills’ Home Appliances 


Appointment of J. A. SuHivan as 
Sales Manager in the Home Appliance 
Department of the Meclnical Division 
of General Mills has been announced by 
Harry A. Bullis, President of the com- 


any. 

Mr. Sullivan was recently released 
from active duty in the U. S. Naval Re- 
serve. Commissioned as a Lieutenant in 
the USNR in November, 1942, he was 
ordered to active duty in the Production 
Division, Bureau of Aeronautics 'Navy 
Department, Washington, D. C. the fol- 
lowing February. 

Prior to his military service, Mr. 
Sullivan was Manager of the Small Ap- 
pliance Section of the Merchandising 
Division of Westinghouse Electric and 
Manufacturing Company. He came to 
Westinghouse in 1936 from the Robeson 
Rochester Corporation with whom he 
had been associated for twelve years fol- 
lowing his graduation from the Univer- 
sity of Rochester. 





Crown Rheostat & Supply Company 
Now Representing Green Electric 


Green Electric announces that Crown 
Rheostat & Supply Co., 1910 Maypole 
Ave., Chicago, are now the exclusive 
distributors for all types of Green rec- 
tifiers in Illinois, Wisconsin and adjacent 
states. 





Louis Horowitz Drops Law Work; 
Starts Wholesale Jewelry Business 


Louis Horowitz, who for ma 
has been associated with the lant fa 
of Goldman & Frier, has abandoned the 
legal profession to start his own whole. 
sale jewelry business. Mr. Horowitz is 
well known in jewelry circles and is 
thoroughly conversant with the industry 


LOUIS HOROWITZ 


- + + from law to' 
jewelry wholesaling 





since in his legal work he specialized jn 
serving jewelry concerns both with 
Goldman & Frier and with Greenbaum, 
Wolff & Ernst, with whom he was asgo- 
ciated before joining Goldman & Frier 
in 1926. 

His new firm will do business under 
the style of Louis Horowitz & Co. Offices 
and show room are at 14 Commerce St, 
Newark, N. J., where a complete line 
of general jewelry items and watches 
will be offered to retailers. The firm’s 
business will be exclusively in the whole- 
sale field. 

The offices were officially opened on 
Saturday, October 7, with a reception 
and cocktail party and buffet which was 
attended by a large number of “Lou's” 
many friends in the industry. 





Imperial Pearl Adds New Salesman 

Lt. Charles Rose, recently honorably 
discharged from the Military Intelligence 
in the U. S. Army after two and a half 
years, is now calling on the trade for 
Imperial Pearl Syndicate in the eastern 
states. Imperial Pearl Syndicate expects 
to employ other men now serving in the 
armed forces after their discharge or 
demobilization. 





J. W. Johnson, Inc., Employees 


Entertained at 75th Anniversary 


J. W. Johnson, Inc., 15 Maiden Lane, 
New York, in celebration of the 75th an- 
niversary of its business, Oct. 27, enter- 
tained the members of its organization 
at dinner at Zucca’s Italian Garden fol- 
lowed by a theatre party at the perform- 
ance of the Mexican Hay Ride, starring 
Clark Jones and June Havoc. 


West to Direct McCall Research 


The McCall Corporation,, publishers 
of McCall’s, Redbook, and other magé- 





zines, announces the appointment of — 
Donald E. West as Director of Market 


Research. 

Mr. West has been with the McCall 
Corporation for several years as ass0- 
ciate of the Director of Promotion and 


Market Research, but was granted leave — 
of absence in 1948 to serve as consultant ~ 
in the Printing and Publishing Division — 
of the War Production Board. Before — 


joining McCall’s in 1941; Mr. West was 


executive vice-president of the’ American ~ 
a 
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“AFFIRMATIVELY FOUND?" HOW? 


THE sTABILIzATION Extension Act recently passed by 
Congress, which renews OPA’s authority for another 
year, specifically forbids that agency to require business 
men to change any established business practice “except 
where such action is affirmatively found by OPA to be 
necessary to prevent circumvention or evasion” of price 
ceiling regulations. 

Jewelers will have no difficulty in remembering that 
when the new tax rate went into effect on April 1, 1944, 
OPA made them alter a well-established business prac- 
tice by requiring them to show the amount of the tax 
separately instead of including it in their overall prices 
without: disclosure, as they had been doing with the 
permission of the U. S. Treasury Dept. ever since the 
original tax began on October 1, 1941. 

So, on August 28, we wrote a letter to OPA in which 
we asked whether in view of the new act, this rule 
which required an established business practice to be 
changed, would now be withdrawn. 

On October 16 we received the reply, signed by 
Byres H. Gitchell, Director of Consumer Goods Price 
Division. No, said Mr. Gitchell, the rule would stand. 
It was all very easy. Because Congress has now added 
their stipulation that changes in business practice must 
be affirmatively found necessary to prevent evasion, 
OPA has now amended “each existing price regulation 
schedule, or order by adding thereto” a paragraph 
which states that any changes which have been com- 


pelled in business practices are officially found to be 


necessary. 

Simple, isn’t it? But we wonder if this was what 
Congress intended. And we wonder also by what feat 
of mental legerdemain it could be “affirmatively found” 
that disclosure of the tax is necessary. to prevent evasion 
of price ceilings, in view of the fact that it was never 
even claimed by OPA that the “tax included” method 
of quoting was used to circumvent them—and the fur- 
ther fact that no one can possibly know whether the 
new tax rate would lead to evasion if it were included 
in the price, because it has never been tried. 

If jewelers really mean what they’ve said so often 
about objecting to showing the tax separately, it would 
seem that they have good grounds for pressing for a 
repeal of the order requiring it. 


POST-WAR PROJECT 


Here’s a post-war project that somebody will have 
to undertake if jewelers are ever to develop the full 
potentialities for the sale of table silverware. 

Replies to a survey by McCall’s magazine of more 
than 12,000 average American homes disclose that less 
than half of these families—48.2 per cent—eat their 
dinners in their dining rooms when the family is alone, 
and that even when they have guests, mere than one 
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third—37.3 per cent—serve dinner in the kitchen 9; 
breakfast nook, or in some other informal fashion, 

The point of all this, as far as the jeweler is cop. 
cerned, is the fact that the habit of grabbing a bite. 
in the kitchen is hardly conducive to the ownership ang 
use of silver flatware or hollowware, even of the plated 
variety—the diners are much more likely to use theig 
fingers or the kitchen cutlery. And if it’s done every 
day, why bother to own silver? 

If we want the ownership of silver to be universal 
we've got to have a return of a more civilized and 


gracious pattern of living—a little less of the quick r . 


lunch counter atmosphere in the home. 


Perhaps here’s a job for the Sterling Silversmiths’ q 


Guild or for the Jewelry Industry Publicity Board. 


MAKE ‘EM U 


SPEAKING oF post war projects, here’s another ¢ 


suggested by a letter received a few weeks ago from one’ 


of our retail jeweler subscribers. 


“Most manufacturers,” writes our retail friend, “seem _ 
to place their orders for catalogs with advertising men ~ 


who lie awake nights figuring out the most beautifal | 
and impressive creation they can imagine, but never 
Then when © 
the merchant gets it he marvels at the gorgeous thing, ~ 
tries to put it in his desk drawer and it just won't fit, 7 
Neither will it” 


giving a thought to the matter of size. 


He tries another with the same result. 


fit properly in his filing cabinet or shelves. And the 


result is that it is relegated to a box in the back of the a 


store, and forgotten and perhaps never used. 


“An artistic catalog does not necessarily get the most 
It is the one that is the most easily accessible, ” 
Uniform catalogs would be much easier to file, would ™ 
be much more usable, and would probably bring in ‘ 


business. 


more business.” 


We heartily agree. 
geous creations” 


and easy reference is a mystery to us. 


what use is it, no matter how beautiful it may be? 


If magazine publishers can get together and stan- 
dardize on three or four uniform sizes, as they have” 
done, why can’t manufacturers do the same with theit” 
It would save their customers many a head 
ache, and probably mean more business for themselves.” 


catalogs? 
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THE JEWELERS’ CIRCULAR-KEYS 
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We, too, have seen these “gor- 4 
ranging all the way from a huge page | 
of perhaps 18 x 24 inches down to little 8 by 5 book-. 
lets, and every conceivable size and shape between. How ~ 
anyone can file them in any systematic manner for quick — 
And if a mer — 
chant can’t lay his hands on a catalog when he wants it, © 





